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Seems like old times 


and it’s still a thrill to go to the National Shoe 


Fair and see all the beautiful shoes that Evans 


customers make of Evans Quality Leathers. 


JOHN R. EVANS & COMPANY, Camden, N.-J. 
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the famous name in leather 
behind the smartest names in footwear 








TRADE MARK REG. U. S. PAT. OFF. 


FOR CHILDREN, MISSES AND SENIOR MISSES 


It takes fine materials and good workmanship to produce good shoes. - . 


” 


That's why Kali-sten-iks are classed with the finest in footwear. .. 
Shoe merchants everywhere have always associated the name of 


Kali-sten-iks with Quality and Dependability. 














THE GILBERT SHOE CO. 


THIENSVILLE, WISCONSIN 
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Independence Is A Wonderful Thing! 


\" 








Holland-Racine Dealers 





place a high value on their inde- NATIONALLY ADVERTISED IN 
pendence and so do we: Seeing eve = s POS T+ COLLIER’S LIBERTY ESQUIRE 
© eye on the importance of this 

| independence, we seek at all times 
to sivengthen 1, never to compote eeeeveeeveeeeeeeeeee eee eeeeee 








with it, through company stores. + 





a) acl fader 1 | 


PRODUCTS OF PRIVATE ENTERPRISE — FOR INDEPENDENT DEALERS ONLY... 
Three comprehensive, Nationally Advertised lines — and as the ads say: sold only 
by independent dealers who are professional hands at shoe fitting; double assurance 
of customer satisfaction. 


HOLLAND-RACINE SHOES, ine. Soh" 
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e 4 SOLD TO THE MAN 
WHO’S LOOKING 
AHEAD.... 
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An established, consumer-approved brand. Fine fit. Proved foot-health 
features. Quality workmanship. A single resource from tots to teens. Adds up to an impressive 
total, doesn’t it? That's what makes Pollyanna the bread-and-butter brand for children’s and 


misses’ operations in leading stores and departments. Good for your store, too. 


A.”S. KREIDER SHOE CO. 


ANNVILLE, PA. NEW YORK CITY SHOWROOM 
Marbridge Bldg., 47 W. 34 St. 
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e@ Our compliments to Walk-Over dealers 
on their consistently fine advertising! 
Local promotions, seasonally planned. 
make a powerful impression on 
the community, especially when 
they’re backed by a strong 
national campaign like 
Walk-Over’s. Recognition 
of Walk-Over leadership 
in style and quality is a 
direct result of the 
excellent cooperation §é§ “7 


between dealer and manufacturer. 


WALK-OVER SHO 


New York Sales Rooms, Geo. E. Keith Company, 
Marbridge Building—822 and 906 Brockton 63, Mass. 
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‘Why the referee 
gave me the decision!’ 


“Pal, I’m giving you fair warning,” snapped the 
dark, burly man as he sat down heavily. “I've 
just walked out on two other guys,” he added in 
a fog voice. “They tried to give me high pressure 
sales talks instead of comfortable shoes.” 

“] think I’ve got just the shoes you're looking 
for,” I replied, as | took his measure and reached 
for a pair of Scotch grain oxfords. 

“IT can make up my own mind, pal,” the heavy- 
set man shot back. “Just put °em on my feet. I'm 
a fight referee. I always give a straight decision.” 

“Sure.” As I slipped the shoes on his feet, I 
said quickly, “This pair has a cushion insole 
made of Armstrong’s Cushion Cork.” 

The referee bit off the end of a cigar. “More 
double-talk,” he exclaimed with a look of disgust. 

“No, sir. That springy cushion insole is the 
real McCoy when it comes to comfort, Try “em.” 

Still sitting, he stomped his feet on the carpet. 
“Can't feel any ... ” the referee started. He 
leaped to his feet and walked with big cat-like 
strides down the aisle. “What did you say was in 
these shoes, pal?” he barked. 

“Cushion Cork,” I replied. “It puts a cushion 
under every step. And it’s flexible, too, to ease 
breaking-in.” 

“Yeah? ... Well, they feel pretty good.” He 
glanced quickly around the store. “Say. as long 
as we're alone...” 

He flung off his coat and started to bob and 
weave, flicking jabs with his left. Suddenly he 
let go a haymaking uppercut, spun around, and 
grabbed a chair. 

“Say, pal,” he said with a grin, “that Cushion 
Cork is great stuff. You win the decision. Wrap 
up my old shoes, will ya’?” 


* * + 


YOU'LL KEEP GETTING profitable decisions when you tell 
your customers about the extra comfort features of Arm- 
strong’s Cushion Cork. Be sure to specify Cushion Cork 
in your next shoe order. It’s available in men’s, 


women’s, and children’s shoes. Made by the ~@ 
Armstrong Cork Company, Shoe Products De- ) 
partment, 9604 Arch Street, Lancaster, Penna. —— 









*CUSHION CORK, FLEXICORK ARE REGISTERED TRADE-MARKS. 


ARMSTRONG’S SHOE PRODUCTS 


BOX TOE MATERIALS « FLEXICORK* « FILLERS * EUSHION CORK «© CORK COMPOSITION 
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APRIL 28TH THRU MAY 1ST 


A Me 
NATIONAL SHOE FAIR 


HOTEL COMMODORE 4 746 MARBRIDGE 
ROOM 975 BUILDING 
NEW YORK CITY 


WE CORDIALLY INVITE YOU TO SEE 
OUR NEW FALL STYLE 


SHOES by 















SCULPTURED-TO-THE-FOOT 












ENTIRELY NEW — 
BE SURE TO SEE THEM 


Cupped heel seats 
Additional refinement 
in Drew-flex insoles. 






THE IRVING DREW SHOE CORPORATION 


LANCASTER, OHIO NEW YORK, 746 MARBRIDGE BLDG. 
April 15, 1947 
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KICKERINO Fall styles are ready 


... fast sellers . . . fine fitting pat- 
terns . . . with top quality leathers 
and materials . . . plus the fault- 





less nice ee ese has = 
apr thei able positio 





n the fi std ba ve ‘d by a aden 

omprehen atio 24 adve _ 
a ogram.. vakin even 
profitable this "Fa HT] 3 gine © KICK 





ERINOS as your featured “lin of 
casual shoes. in them at ae 

National Shoe Fair; or a card will 
bring our salesman to your store. 


NATIONAL SHOE FAIR 


ROOM 905 

















OIR FALL 
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are designed 
to keep little feet normal 


Happy, active youngsters! Aglow with vigorous 
health! Protect the health of your children in 
every way. Medical science abounds with evi- 


dence that foot troubles undermine health, so 





avoid poorly constructed, ill-fitting shoes. Have 
your children wear Lirrte YANKEE Shoes, which follow the normal 
shape of the growing foot, and provide proper support and balance. 


moccasins, saddle oxfords and 





LirrLe YANKEE summer styles 
barefoot sandals—embody the same skilled craftsmanship and quality 
materials which go into the making of year-round LitrLe YANKEE 
Shoes. Expertly fitted at better-grade stores from coast to coast, 


Write for information on nearest source. 





“GREAT SHOES FOR LITTLE AMERICANS” 











The Yankee Shoemakers Newmarket, New Hampshire 


April 15, 1947 9 








WE'RE ON OUR WAY TO THE 


NATIONAL SHOE FAIR | 


LOADED DOWN WITH COLOR-PACKED 


CALIFORNIA-STYLED CASUALS! 


pi oth Thitow | Mhay [aC Hatt Commodot Koons 45 and 945 3 


NEW YORK CITY 


Right Now—Hollywood Skooters are pre-selling 





ydur customers with exciting, four-color 





ads like this in America’s leading fashion magazines — 


Mademoiselle « Glamour « Seventeen ¢ Charm 





VOGUE SHOE CO. 


3616 South San Pedro Street, Los Angeles 11, Calif. 











Wherever you play 
this summer, you're due for some 
fancy footwork in these 
California casuals. Soft, supple elkskin in 

summer white. All leather construction. .. 


all hand-lasted! At better stores everywhere! 


ty tt 9.25 


Trieo... 
VOGUE SHOE CO. + 3616 SOUTH SAN PEDRO STREET. LOS ANGELES 11. CALIFORNIA ? MARE 16 CALtEORMIA 





’ 
| hollywood 
| SKQOTERS 








HAND-FASHIONED QUALITY 





MOCCASIN 





Netionally Advertised in 
ESQUIRE, HOLIDAY and NEWSWEEK 






As illustrated , $12.50 


AN authentic Moccasin interpreted in the Taylor Tradition . .. smartly 
informal footwear hand-fashioned in soft, resilient Golden Chestnut . . . 
tannage without peer. Distinctive Taylor craftsmanship brings to this 
illustrious Moccasin a sound, double-soled construction, adding subtie 
strength for rugged wear. For those justifiably proud of their footwear. 


—. E. TAYLOR CORP. MANUFACTURERS BOSTON, MASS. 
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Sep up: 


with Cambridge's 





u “step up” sales— you 
“step up” profits when you have 

your customers step out in these Cambridge 
Prima Dona Slippers. 

There is always a reason for a demand such as we 
have been receiving on these slippers. Even in 
the 1946 season when ordinary slippers sold so 
poorly, the demand for Cambridge slippers was 
greater than we could supply. It’s because 


Cambridge slippers are made by Cambridge’s ex- 
clusive FLORIDA PROCESS — they are as flexible 


April 15, 1947 















On Display 
HOTEL NEW YORKER 
Rooms 718, 719, 720 
April 13, 14, 15, 16 








as gloves with a “bounce-back-in-shape” counter 
. styled with brilliantly colorful rayon embroi- 

dery on warm, rich felt. 

Cambridge slippers are First in sales always... 


and always sell. 


THE Cambridge RUBBER COMPANY 


CAMBRIDGE 7, MASSACHUSETTS 








peucther 
KUSHINS 


Long Inside Leather Counter 

Two Full Leather Soles or Single Sole 
Rubber Orthopedic Heel 

Rock Oak Sole 

Ample Toe Room 

Sizes 4% to 15 a 


eeee0ded 
eeecse 









California Oil Tan and Elk Leathers 
3 Ridge Steel Arch 

Grain Leather Tongue 

6”, 8”, 12” and 16” Heights 

Full Ball Tread 

Widths A to EE 


It is with pride that we announce that we can now accept your orders on our new CALOPEDIC shoes and 
boots. Scientifically constructed for men with “problem feet,” and made on Kushins’ new well- fitting 
No. 1500 last, CALOPEDICS insure correct foot function. This fine quality product of Kushins’ crafts- 
manship is testimony to the determination to observe our partnership* agreement with our dealers. 


*The Kushins-Dealer partnership agreement is your assurance of always being able 
to give your customers the finest men’s working and sportsmen’s boots and shoes. 





ahties, ne 


SANTA ROSA>+ CA 
GATE WA TO THE REOWOOD. EMPIRE 


LIFORNIA 





, 
General Sales Offices and Sample Rooms, Suite 812, 830 Market St., San Francisco 


Portland Sales Office, Suite 451, Sherlock Building 


Los Angeles Sales Office, Haas Building 


See you at the National Shoe Fair, Room 550 Hotel New Yorker, New York City, April 28 through May Ist. 


Jerry Kushins and Frank Drufke 
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THE STADIUM 
BY CAMBRIDGE 







THE MOTOR BOOT 


THE CHILDREN’S 
TELEVISION BOOT 








“Follow the Leader” is NOT a 
child’s game—as buyers and stylists 
of rubber footwear know only too well! 
In the past twenty-five years Cambridge 
has originated seven beautifully and 
functionally styled boots. Each of these 





THE AVIATRIX BOOT 


THE 
TELEVISION BOOT 


cembridge 


HEADQUARTERS 
tor Boots 


style creations achieved immediate and 





lasting nationwide feminine acceptance. 
They have made “Stormy Weather” 
into “Fashion Weather.” 


So, when you see our complete line of 
Cambridge Originals at the Shoe Fair — 
it will be no surprise to learn that 









we have another surprise — 
“The Strato Boot.” Another Cambridge 


First — Be sure to see our newest 4 
member of the Cambridge Family. THE m Tl qe 
aS... RUBBER COMPANY 
CAMBRIDGE 39, MASSACHUSETTS 


Rooms 818, 819, 820 
NATIONAL SHOE FAIR 
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For your greater 
case and convenience 





will be on display 
during the 
National Shoe Fair 
at New York 
April 27 through May | 
in ROOM 75] 


MARBRIDGE BUILDING 
47 WEST 34TH STREET 


A few franchises for 
Synchro-Flex- British Walker 
Men’s Shoes are again available. 
* 

If you are in New York during 
the Shoe Fair, we will 
welcome a visit from you. 


J. P. SMITH SHOE CO.... CHICAGO 
makers 





























QUALITY 
-+ LIKE CHARACTER: - 
ENDURES 


You are invited 
to a 


Special Showing of 


HANAN Séw- 


in Room 751 
MARBRIDGE BUILDING 
47 West 34th St. 
during the 
National Shoe Fair 
New York City 
April 27— May I 


HANAN & SON, Inc., Chicago 
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Athletic SNEEX by Cambridge 


= 






























THE WOMEN’S 


FINALIST 


circular Vamp Oxford with 
extra quality White Duck for a 


Balanced Wear 


ON DISPLAY 
HOTEL NEW YORKER 
Rooms 818, 819, 820 


NATIONAL 
SHOE FAIR 


THE WOMEN'S 


TOURNAMENT 


Laced-to-toe Oxford, Extra 





quality White Duck for 


Balanced Wear 


Twenty yeors ago Cambridge 
applied this principle to their 
line of Athletic Footwear... 
NOT A CORRECTIVE, BUT... 
TO KEEP NORMAL FEET NORMAL 


ALL PURPOSE 
OUTDCOR SNEEX 


ideal for outdoor games — 
or indoor athletic wear 











See how closely the con- 
tour of the shoe is 
moulded to the foot. 


bdentify the Metatarsal 
Arch Support by looking 
for the marks on the insole 
as illustrated below. 













The GYMNAST The Women's 
for Men and Boys PLAY- BAL 


THE Cambridge se COMPANY 


SALES OFFICES: 47 W.34TH ST., NEW YORK CITY - 317 W. MONROE ST., CHICAGO, ILL. 
CAMBRIDGE 39,MASSACH US ETFTS 


17 
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N ow you can get all the color you want 
in reptiles — from AMALGAMATED, 
makers of the world’s finest leathers. 
And there’s more to the 
AMALGAMATED color story than 
brilliant variety. Manufacturers and 
retailers of shoes already know the 
superiority of AMALGAMATED in 
accuracy and uniformity of reptile 
leather coloring . . . accuracy in inter- 
preting fashion’s color decrees . . . 
uniformity of color for every pair of 
shoes in your line. 

These protections are yours—because 


AMALGAMATED does all its own 


REPTILE DIVISION 


AMALGAMATED LEATHER COMPANIES Inc. 


COLOR UNLIMITED... 


Vow 


In Genuine 


Reptile Leathers of Every Description 


tanning and controls quality from 
raw hide to finished leather. Still 
another reason for the superiority of 
AMALGAMATED reptile leathers is 
their color permanency. A special 
process imparts a brilliant luster that 
is retained not only through all shoe 
manufacturing processes — but also 
keeps its original freshness and clarity 
after long wear. 

These and many other exclusive fea- 
tures are the results of 75 years of ex- 
perience in the tanning of fine leathers 
—auand 25 years of concentrated re- 
search on the special problems in 


making reptile leathers. 


Manufacturers of the World’s Finest Leathers 


WILMINGTON 99 
NEW YORK OFFICE 


DELAWARE 
21 SPRUCE ST., N. Y. 
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LIFE’S BRIGHTEST MOMENTS: 


. ,. Gou' Fishing 
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Goin’ Shopping 


FOR A NEW PAIR OF 


Gerberichs’ 






Exhibiting 
NATIONAL SHOE FAIR 2% 
HOTEL NEW YORKER a 
ROOM 651 
April 28 May | — 
x. 
t~< 
~ ssc 
Prd Ttats 


- Payne Shoe Co. 
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STEP 
AHEAD 
N TOE 


COMFORT 





lt's like walking on Clouds when toe linings are free from 
sag and wrinkle. That's Celastic’s contribution to foot comfort— 
for this box toe material joins lining and doubler into a three ply unit 


that endures heat, rain or wear. 


UNITED SHOE MACHINERY CORPORATION BOSTON, MASSACHUSETTS 
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ANNOUNCING 
WARD HILb 


SHOES FOR MEN 










NEW! NATIONALLY ADVERTISED 







Knipe Bros., Inc., famous for over 60 years 






of fine shoemaking, creates Ward Hill Shoes 





scientifically, and promotes them with a 




















WHAT AMERICAN MEN want today in shoes will 


interest you shoe dealers. As shrewd business men, 
the people at Knipe Bros., Ward Hill, Massachu- 
setts, made a series of surveys and studies before 
they started work on their new Ward Hill 
branded line. 

These surveys show up some mighty interesting 


data. The average American man wants just three 


things in shoes: looks, fit and comfort . . . espe- 
cially fit! 


You shoe men will be interested in this tip, too. 











COMFORT STYLE QUALITY 


When you buy shoes, whal consid- 
eralions are most important? 





revolutionary 3-way sales plan. 





A good part of all the men quizzed complained 
that some of the best and most carefully made 
shoes did not fit. So the people at Knipe looked 
into this thoroughly and found that poor fit isn’t 
the fault of the manufacturer but that it is due to 
the poor judgment of the customer himself or his 
unwillingness to listen to his shoe dealer. So to 
solve this problem of fit, Knipe Brothers have 
evolved a revolutionary plan of consumer education 
for you—and for Ward Hill Shoes. (See next page 
for details of this plan.) 








PRICE FIT LOOKS WEAR COMFORT QUALITY STYLE PRICE 
What do you like aboul the shoes you 


Whal “gripes” did GI's have regard- 


ing civilian shoes? are wearing? 






















THE NEW BRANDED LINE OF WARD HILL SHOES 


Presented by KNIPE BROS., INC. 


for over 60 years famous for making fine shoes 


NATIONALLY ADVERTISED! SOLD THROUGH SELECTED DEALERS" 


BUILT FOR STYLE, FIT AND COMFORT! 










No. 7405 
on the York last 


No. 6759 
on the Boulevard last 


a 
No. 7408 
on the Windsor last 


No. 7407 


on the Primo last 
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shoes 


URS! 














the best dressed 
goats 


are backed with 


(Aes Contic* 


the quality elastic backing 





Customers will go for your goats when you back them with 


Firestone Contro, the quality elastic backing. 

For Contro gives all shoes custom-like fit . . . holding 

them snug around the instep, close about the 

heel. And it holds stronger, holds longer because it's the 
only elastic containing Vitalin, the magic, 

modern rubber vitamin. Write or call Firestone, Akron or our 
New York Sales Office, Empire State Building, 


New York 1, New York, for further Contro information. 





*REG U S$ PAT OFF Listen te the Voice of Firestone Mondey Evenings over NBC 
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oa 


WARD HILL SHOES 


* 


Revolutionary 
3-way sales program 
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l. AN HONEST SHOE. Knipe Brothers do 
it proud! Ward Hill Shoes are more than just 
honestly made shoes. The Knipe people have 
cut their leather generously. They have built 
their shoes on a variety of lasts—with each shoe 
style built on its corresponding last. And William 
Leon Knipe designed every style in this new 
line himself. You'll just have to see them for 
yourself. But these are only a few of the reasons 
the people at Knipe feel that it won't be long 
before Ward Hill will be one of the leading 
nationally advertised brands. 

») 
«=e NATIONAL ADVERTISING. Big push! 
Continuous, powerful Ward Hill advertising in 
Look, Esquire, and Collier’s. And Knipe Brothers 
have done a revolutionary thing in their adver- 
lising approach, too. They are giving their readers 
a service. (Of course, we can’t give all their 
secrets away now, but Ward Hill advertising 
surely takes a man’s shoe problem to heart.) 
The people at Knipe can’t be absolutely sure, 
but they’re banking on getting 40% more read- 
ership per ad than competitive shoe advertising 
... practically sure-fire to sell loads of Ward 


Hill Shoes for you. 
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42 LIKE THAT 


‘ 
| WERES TWE PAIR YOU ASKED ABOUT, 
SIR, B07 / BROUGHT THIS STVLE 
















SHOE (N OUT, TOO. 17 WILL BE MORE 
THE WINDOW. COMFORTABLE, 1 THINK, AS ITS 
MADE FOR A BROADER FOOT. A 
YES, SIR... GOOD-LOOKING STYLE, 700. | 
(iL GET IT . 
FOR YOU. 






























LETS TRY 

























YEP - FEELS SWELL. ANDO 
4 LIKE THE LOOKS OF (7. 









Consumer Education makes 
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YOU BET -- ANO THOSE 
G00D LOOKS ARENT JUST 





in 


ers 





W THE SURFACE. YOU SEE, 
THE LAST THIS ST¥CE 
WAS MADE ON WAS THE 
SAME SHAPE AS YOUR 
FOOT. YOURE BOUND 7O 
WAVE A LOT MORE 
COMFORT WITH SHOES 
SUILT ON YOUR PROPER 








NCS 








a satisfied customer! 









An extensive consumer survey shows that the 







primary reason men change shoe stores is in- 







correct fit. More often than not, it is not the 








fault of the shoe but the fault of the customer 






himself who demands a certain style of shoe 






which is wrong for his foot. 






Ward Hill Shoes are devoting thousands of 






precious dollars to get your customers to ac- 






cept the shoe dealer’s judgment—your judg- 






ment. The people at Knipe feel sure this con- 









sumer education plan will help you get a more 






satisfied customer . . . and help you sell more 


Ward Hill Shoes. 
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THE NEW BRANDED LINE OF WARD HILL SHOES 


—— See em een nr ee em er nr ae er ew ew eee eee ee a eee ae i 


Presented by KNIPE BROS., INC. 


for over 60 years famous for making fine shoes 


NATIONALLY ADVERTISED! SOLD THROUGH SELECTED DEALERS" 


BUILT FOR STYLE, FIT AND COMFORT! 














No. 6759 


on the Boulevard last 


No. 7405 
on the York last 


* 


No. 7408 
on the Windsor last 


No. 7407 
on the Primo last 
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the best dressed 
goats 


are backed with 


(Fes Contro* 


the quality elastic backing 





Customers will go for your goats when you back them with 





Firestone Contro, the quality elastic backing. 

For Contro gives all shoes custom-like fit . . . holding 

them snug around the instep, close about the 

heel. And it holds stronger, holds longer because it's the 
only elastic containing Vitalin, the magic, 

modern rubber vitamin. Write or call Firestone, Akron or our 


New York Sales Office, Empire State Building, 





New York 1, New York, for further Contro information. 
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Tandrite 


FIRST IN ALL 








@UALITY 
the world’s finest calfskin, 
perfected by the unmatch- 
able Tandrite tanning 
technique. 

COLOR 

true and enduring. 


FINISH 
glorious in luster. 
PERFORMANCE 


proved supreme by 
every test. 








PEDEMODE AND—TANDRITE IS FIRST, 


GROSSMAN'S SHOES TOO, WITH ALL FOUR- 


NEW YORK desi P 
esigner... manufacturer... 
NORA Unlined feather- 


weight sling pump. Black retailer... consumer 
calf with fair stitched 
spaded extension welt sole. 
By 

GROSSMAN’S SHOES, INC. 

Brooklyn 5, N. Y. 

TANDRITE CALF 

No. 1000 Black 





E. HUBSCHMAN & SONS. INC. 


PHILADELPHIA. PA « 
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Compare 4 Hound's 


Vul-Cork Sole... 





April 15, 1947 





note identical 
suction cup principle. 


Paw with 


As 


| 


Says Filling Station Attendant « 
“The Vul-Cork Sole does not soak up oil as 
other soles do, and wear and stand up better 
than any sole I’ve ever used. They keep their 
shape well too — don’t bulge or get ragged.” 


Says a Large Express Company + 
“The employees using Vul-Cork Soles report that 
they have proven valuable as a protection 
against sliding and slipping on car doorsills, wet 
cement, modern platforms and car floors.” 


An Electrical Manufacturer Doesn't 
Pull His Punches in Speaking « 


“They are the best non-skid soles we ever had.” 


About Wearing Qualities a Rail- 


=J3 road Company says * “These soles are 


K@ 


very good, lasting three times longer than ordi- 
nary soles under the same working conditions.” 


From a Prominent Steel Manu- 


~ facturer ¢ “We tested Vul-Cork Soles in the 


a) 


open hearth department where practically all 
conditions such as heat, weather, rough service 
and other factors are found. Our men state Vul- 
Cork soles have stood up much better than other 
soles. We recommend them to anybody that de- 
mands a sole that would stand up under very 


severe conditions.” 


DM 
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> “Flexible 





Farmer calls Vul-Cork “A Farm 
Sole ¢ “Those Vul-Cork Soles are really a farm 
sole, they wear farther than any sole I’ve ever 
worn, they grip on roofs and climbing so you 
don’t slip, they're really water-proof, and the 
farm acids that ruin other soles don’t seem to 
affect Vul-Corks the slightest, and I never had 
anything on my feet so good to keep out cold 
and heat.” 


A Milkman Praises Vul-Cork Insul- 
ation ¢ “I deliver milk for the.. Milk 
Co., and I was out in all kinds of weather. They 
are the best soles | ever wore for comfort in 
winter and for being cool in summer.” 


About Comfort an Airline Company 
says *“ chief praise for the soles is that 
they are not soft and springy as crepe, and yet 
they are easier on the feet.” 


A Coke Manufacturing Firm Adds 
Excellent, easy on our feet and 
shock absorbing.” 


And these Three Quotes from Re- 
tailers * “We have noted a very marked 
growth in appeal and popularity pepping up our 
sales as no other single feature has done lately.” 

. “We think they are the best soles ever put on 
ashoe!”. . . “Results have been most gratifying; 
our service shoe sales have creatly increased.” 


VUL-CORK STYLES ARE FEATURED BY THE LEADING MANUFACTURERS 


ALLEN-SQUIRE CO Spencer, Mass. MILWAUKEE SHOE CO., Milwaukee, Wis, 
H.H. BROWN SHOE CO. Worc ester, Mass. (Men's and Boys’ Styles) 

H. CHILDS & CO., INC Pittsburg, Pa IATIO SHO . —- 
GENERAL SHOE CORP., Nashville, Tena. Are Sr Teo; shee be 


Statler Service Shoe Division) 
M. HERMAN SHOE CO., 





J 
HANOVER SHOE CO 


(Men's and Boys’ Styles 


KAFFRARIAN BROS. BOOTS (Pry) LTD., 
King Williamstown, So. Africa 


CAMBRIDGE RUBBER COMPANY - 


Taneyt 


rdence to VUL-CORK SOLE DIVISION 


Cambridge Rubbe 


Millis, Mass 
Hanover, Pa 









ALBERT H. WEINBRENNER CO 


Thorogood Work Shoe Division 
WEYENBERG SHOE 


CAMBRIDGE 
ASSACHUSETTS 


Sale rporation wn, Md 





Milwaukee, Wis. 


MFG. COMPAN,, 
Milwaukee, Wis. 





ALL OVER AMERICA* CUSTOMERS COME IN WHEN THE JOURNAL COMES OUT 


In Salt Lake City, Utah, 74% of the women shoppers interviewed 


at the Thompson Shoe Co. read Ladies’ Home Journal 


In your town... in you store... 


MOST OF YOUR GOOD CUSTOMERS READ 7 Z 


2 61,809 interviews—159 cities—14 categories of stores confirm this fact. Results upon request—ladies’ Home Journal, Independence Square, Phila. 5, Pa. 
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SEVENTY 


vEARS Cc se ] t 


oT ANNING 
@ a Famous Brands 


CALF 


BRAWNIE 
GLORIA 
THOROBRED 
BARNET SUEDE 


DEMI-VEALS 


THOROBRED 
BRAWNIE 
BARVEL 
VINETTE 
GLASSBORO 


2 EXTREME SIDES 


THOROBRED 
BRAWNIE 
BARLYNN 
BEVERLY 
DEVONSHIRE 











Sar Faluee hadi at Lynn, Mass. 


J. S. BARNET & SONS, Inc. 


75 SOUTH STREET 
TANNERIES—LYNN, MASS. 
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GEORGE E. BELCHER COMPANY 


Stoughton, Mass. 
Established 1850 








Belcher lasts are precision-made to exacting 


On LY standards. in style interpretation, in fit- 


ting quality and in craftsmanship they are 

truly ‘on the beam." That is why so 
Yaa many -highly successful manufacturers depend 

on Belcher for lasts of quality. ra 


AIR-TRED SHOE CORP. 








Se ay oe 


<i WITH FIT 
ION 
gh? 








VIRGINIA SHOE CO., INC. 





ant aby 
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A WAME YOUR CUSTOMERS RESPECT...SHOES YOUR CUSTOMERS WEAR WITH PRIDE 















LEADERS 
IN 
QUALITY 






















Ditties selling of Aijir-Tred 
shoes proves how successfully they 
meet the particularly exacting 
demands which women make on this 
type of footwear. The famous 
Air-Tred construction affords per- 
manent comfort and support in styles 
you and your customers will prefer. 


NATIONAL SHOE FAIR at the Hotel New Yorker, New York la 
BOSTON SHOE SHOW 












at the Parker House 





Alm-rep SHOE CORP. 


* AUBURN, MAINE x 
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Foremost Department Stores Choose MOHAWK 
for Model Room Settings! 


You'll see more customer-interest in 
carpets when you display Mohawk! 


Customers like Mohawk beauty—the 
variety of designs, choice of textures, 
lovely Foundation Colors that harmo- 
nize with each other and with all the 


most popular decorating shades. 


MOHAWK CARPET MILLS, INC., 295 








Customers like Mohawk durability 
too, and with good reason. 

Only Resilient Wools are used in Mo- 
hawk carpets—sturdy wools with the 
strength and stamina to take the hard- 
est kind of wear without sacrificing 


good looks. 


FIFTH AVENUE, NEW YORK 


V7" 


zz 


a: 


‘MOHAWK 
affie-“~red” 


CARPETS 


Model 
Living Room 


carpeted in 
Mohawk 
Shuttle-Point 


Hammond- 
Brown-Jennings 
Spartanburg 
S.C. 
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NATIONAL SHOE FAIR 
April 28-May 3 


Ve 
. Wa, 
The M. J. SAKS 
Building 
1 
sues Corner Duane St 
ot Ne 
W. B’woy 





MJ. Sats su CORP. 


152 DUANE STREET, NEW YORK 13, N.Y. 





WHOLESALE DISTRIBUTORS OF WOMEN’S FASHION SHOES 


rf «il 
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Yes, dear girl, you can step along in 


cushioned comfort . . . For the smartest styles 












these days are to be had with all the glove-soft 
comfort that tells your grateful feet 


they're stepping along on ONCO Insoles. 


A SMART STEP FOR BUYERS ...Specify Clee inseies 


Specify Onco and ask the manufacturer to have the sock liner stamped “Onco 
Insole-ated.”’ It's assurance for you—and your customers—that you're getting 


genuine Onco, the quality insole that makes good shoes even better. 





ofes. U. 8. Pet. OF. 7 “One-Company” Control means uniform high quality 
once 


Gursole ‘a lea. ms. 


a 
$0 sh Me Ree m ? 


From raw material to finished insole, the manufacture of Onco Insoles is 
entirely in the hands of Brown Company. This undivided responsibility means 
unvarying quality standards, uniform texture and thickness. Write us for 
the names of manufacturers who give their lines the advantages of Onco 
Insoles. Brown Company, 500 Fifth Avenue, New York City. 

ONCO INSOLES —ONCO BASE for Sock Linings and Heel Pods— 


ONCO PLUMPER STOCK for Slip-lasted shoes— 
are products of Brown Company. 





ONE-COMPANY CONTROL FROM RAW MATERIAL TO FINISHED PRODUCT 
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THE REMINGTON 
featuring 


Game-Cock Grain 












THE WINCHESTER 
featuring 
Game-Cock Grain 














tse PRERMAN See, 


Brilliantly styled for spirited selling, 
the Freeman lines for Fall will win the 
admiration of all quality shoe buyers. 
Freeman Dealers still want more Freeman’s 
than Freeman can make . . . but there'll 
be more Freeman’s to feature in your 
future! Production is going up fast 


as the supply of fine leathers permits. 


FREEMAN SHOE CORPORATION 


America’s Largest Exclusive Makers of Men's Fine Shoes 


BELOIT, WISCONSIN 


iG, 
food 


a 


al right +"TUCK-UP’ << a 
\ 


a jeyc 


SHOES and BAG «by JOYCE, inc. * Pasadena, Calitord 





atove "COVER-UP" * BY 


jin WILD RICE and other softer-than-ever colors . Bane Calf and fide Poathers 


Chamois ¢ Pink Perfection * Coral ¢ Blue Sky * Cocoa 


. us shown in Vogue * Harper's Bazaar * Mademoiselle * and New Yorker (I) S Me 
| = 4 
, Sannage é y J 


Since 18354 

















ALBERT TROSTEL & SONS COMPANY .) Ptwr fa: 









Colt-Cromwell Company 


is NOW ina position to talk over a few more dealer- 


ships throughout the country on Moatees 











PRICES 
Women’s—$5.40 Men’s—$6.00 
NOTE: Other genuine hand-sewn 


moccasin lines without patented, 
features at $4.90 and $4.20 4 
a 






¢ 













Styled by the Pioneers in this leisure-type footwear, FLOATEES 
(*patented) are the ONLY genuine hand-sewn moccasins with the 
following revolutionary innovations: 

FEATURES OF GOODYEAR WELT CONSTRUCTION 

BUILT-IN ARCH SUPPORT 

RESILIENT BOTTOM FILLER 


These above features mean perfect fit plus the foot comfort and sup- 


port found in NO other shoe of this type! 


Nationally advertised in Mademoiselle and Seventeen Magazines through- 






1899 out the year. FREE newspaper mat service in assorted sizes. 


* pat. pending 


COLT -CBOMWELL company, ne 


BOs TON » MASSACHUSETTS 


TAILORED HANDBAGS - JODHPUR BOOTS - MOCCASINS - RIDING BOOTS - UTILITY BOOTS 
Colt-Cromwell Company of Boston, Mass., will exhibit in Rooms 409-411, Hotel McAlpin, during the National Shoe Fair. 
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dwin Clapp Quality Maintained 


PRESENT CLAPP FAMILY MANAGEMENT 
ADHERES TO HONORED HERITAGE 





THE exceptional quality in every pair of Edwin 


EDWIN CLAPP Clapp shoes did not “just happen.” It began 
Founder 





nearly a century ago, and is the fruit of long ex- 
perience, nurtured by four generations of a shoe- 
making family whose motto has always been, 
“Nothing but the best, made the best man knows 


” 


how. ° 






This tradition of quality is steadfastly main- 
















tained by the present generation of Edwin Clapp 
craftsmen. 


In shoes, as in many other articles of every- 


day use, it is not dificult to simulate the surface 








appearance of quality, but to build intc them only 







EDWIN CLAPP LINCOLN 


















; ‘the finest of materials, the patient craftsmanship, s 
President ; ; m 
the skilled shoemaking, the enduring style and 4 

comfort and the exceptional wear, for which ‘ 

Edwin Clapp shoes are famous, is entirely 

another matter. ‘* 
ey. 

y . . . ‘ 
When the Edwin Clapp business was founded B. 

in 1853, shoes were still made largely by hand. § 


Today, practically every operation in shoemak- 





ing can be done by machine. In the Edwin Clapp 
DAVIS CLAPP DRINKWATER 


factory, however, only when machine methods 
Sales Department 


have proved themselves to be superior to hand 
methods have they been adopted. Wherever the 


painstaking labor of skilled hand craftsmen pro- 





° 
duces finer quality in the finished product, hand : 
craftsmanship has been retained. 4 
The EDWIN CLAPP TRADE-MARK on the Thus, the present Clapp family management 
sole of cach shoe is stamped in with pride by a ?’ adheres strictly to the principles set down by 4 
craftsman who knows that this mark is one of their respected forbear and honor that heritage hs 


character, and that it can only be placed on a : le ‘ ‘ 
a cCortge with the pledge that Edwin Cla shoes will 
shoe worthy to be known as “America’s Finest F 8 PP 


Shoes for Men.” always be “America’s Finest Shoes for Men.” 





Boot and Shoe Recorder 








1t the 
NATIONAL SHOE FAIR 
Hotel Biltmore, New York 


APRIL 27 te MAY 1 


SOUTHWESTERN SHOE TRAVELERS 


Hotel Baker, Dallas, MAY 12 


ee hae. ye : ; 
oe ae y+ ay ; ; 
3 4.7 { “A » ’ 


EDWIN CLAPP & SON, INC., EAST WEYMOUTH; MASS. 


“ 














bd these displays are sturdily 

an Tatleh a= built of wood, cardboard 
and beaverboard. printed 
in seven bright colors. oper 


ate on a.c. ord.c. (use less 


currentthana 10 watt 


your windows... === 


HUTT 


ie 
% 
i 


IT 


| 


colorful action displays, 
efficiently and economically powered. 


1. dog and dog house — 23 high, 18 ‘wide, 5° deep 


2. goldilocks and three bears — 21 high, 24° wide, 6 deep 


4 


santa and reindeer — 33 high 48 wide,4°:" deep 


4 ‘ 
L donor Lnduathivn. santa himself — 41" high, 26 wide 


animal house —.18 high, 24° wide, 13 deep 


headquarters for advertising novelties, visit our exhibits at the new yorker hotel: 
souvenirs and giveaways since 1902 hoe mfrs. fali opening — april 13-17 — 6th floor lounae 


national shoe fair april 28-may ! rooms 516-517 
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Ses wll, pwad 
én the Sabgeck of T MMR 


She belongs to the majority of women who admit 
that advertisements are their favorite part of the 
newspapers. She devours them with her morning afd 
cup of coffee, mulls them over in her evening 
leisure. Since a good percentage of shoe advertising 
is on I. Miller shoes, she is particularly versed in 


the I. Miller fashion story.* 





I. Miller dealers everywhere are advertising I. Miller 
fashions more frequently; because they know the 
ready response to the I. Miller name. With the 
full development of the I. Miller plan of 


specialized merchandising among its 


dealers, there will be even more 


intensified advertising of the I. Miller 






brand. Because of this, the woman in the 


picture will read more and more I. Miller ads. 


*7. Miller was third in advertising lineage placed in 1946 on branded shoes in cities of 100,000 or over 


I. M I L L E R Long Island City, New York 
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In shoes—as in shanks—fit is foremost. 
When you buy United Shanks, you can 
select the type that correctly fits the shoe bot- 


tom. You can be sure of shanks that are 


precision fitted to your run of lasts ... and 


always uniform in bend and temper. 


, 








VITA-TEMPERED 
STEEL SHANKS 


@ Are tough, hard, uniform 
@ fit like master modeis* 
@ clean, ready to use 


@ provide even balanced tread 








UNITED SHOE MACHINERY CORPORATION 


140 FEDERAL STREET, BOSTON, MASS. 
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SELL MORE SHOES WITH... 


ype, freee whet youd foal bende 


. Bates’ powerful new selling idea builds steady repeat business 


Men want quality and smart styling in the shoes they buy . . . but they demand 
comfort. When you sell Bates Originals you sell all three . . . with the accent where 
it belongs — on comfort. 
Bates’ unique construction feature—concealed extra width across the ball of the 
foot —is dramatically interpreted as: ‘‘Slipper-Free Where Your Foot Bends’’. It’s a 
powerful selling idea that gives your customer a logical, rememberable reason why 
Bates shoes feel so good on his feet . . . helps him develop the ‘*Buy Bates’’ habit. 
And to keep him coming back, Bates’ hard-hitting promotion program 
constantly reminds him that **Slipper-Free Where Your Foot Bends"’ is the reason 
he likes. . and buys... Bates Shoes. It’s hammered home in ESQUIRE and 
NEWSWEEK ... . in free mat service to dealers . . . free radio transcriptions 
.. abundant window display material etc. Yes, Bates builds better repeat business 
based on “habit buying’’. 
See us at the National Shoe Fair... rooms 900 and 902, Hotel Commodore, 
New York, April 27 —Maoy |. The Bates Shoe Company has made shoes 
in Webster, Massachusetts since 1885. 


“SLIPPER-FREE WHERE YOUR FOOT BENDS” 





National 





Avertising 
> 


< /, 
 * 
retailer's participation in a 
Ks ae nation-wide sales sweep! 


GLAMOUR magazine rates tops with the smart Miss — 


and so, PINE TREE chooses this style-authoritative, mer- 
chandise-minded medium to impress and influence the profit- 


able feminine market! 


@ 
Esquire men readers — and there are millions — 


are the quality-preference market in which PINE TREE 
Moccasins lead in sales. ESQUIRE circulation carries 


PINE TREE advertising to logical purchasers. 


HAMMOND MOCCASINS, INC. BAS fre 


{ 
NATIONAL 
SHOE FAIR 


Room 1052 
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IN-STOCK 


These Pine Tree moccasins show 


how genuine handwork is improved by 


modern styling -- leisure shoes unexcelled 


for comfort, wear and appearance. 


HAMMOND MOCCASINS, we. 


BANGOR, MAINE 
Established 1928 











SHUGOR INSERTS 


MAKE ANKLE-STRAPS 





FIT COMFORTABLY 


A small insert of SHUGOR in the 
back will give maximum fit to popu- 
lar ankle-strap shoes. This goring sup- 
plements the action of the buckle, 
takes up the slack and automatically 
adjusts the strap to the movement 
of the foot. SHUGOR affords 
real fit, real style, real comfort. 
SHUGOR attached to any ankle- 
strap shoe is an added comfort and 


sales feature. For further informa- 


? tion, write 
Shoes by METRO SHOE CO. Inc. 
of New York 
THOMAS TAYLOR & SONS inc. 
HUDSON, MASS. 
Copr. 1947 Thomas Taylor & Sons Inc. 
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America’s leading shoe authorities agree in unison that shoes 
look better and sell better when they're displayed on forms! 
Why not let their experience guide your Spring plans? Give 


your windows extra sales-creating power and glamour by 


putting one of our forms inside every shoe you display! 


starts with better 


Universal Forms are made of a weighted non-flammable 


durable plastic . . . in 3-toe style with closed top . . . and 
window displays! , are available in either neutral flesh or the more daring deep 
pink, 
Wholesale 
Distributors: 


FASHION SHOE FORM & SUPPLY CO. UNIVERSAL FORM CORP 
Boston, Mass. . 
NAT SIEGEL INC., New York Chey sig 77 Summer Street, Boston, Mass. 
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undial newspaper advertising packs a tre.) 


NK % mendous sales-producing power. Weekly large. | 





ae space insertions in 38 important newspapers 









throughout the Sundial territory reach more 


SUNDIAL 
A D v E R T S N G building local Sundial acceptance in every 
P A C K S community. 


than 7,500,000 families from Maine to Florida, 





_— 


walking toward success 


In Sundials you'll have easy walking 
wherever you want tc go. Built for long 
wear, Sundials are pace setters when it 
comes to good looks. Get Sundials for 
the greatest shoe value you ever 
stepped into! 








tor au THE FAMILY 





Woes xe Sn vtled lo: 


SUNDIAL ROOMS 514 and 515 -HOTEL NEW YORKER: NATIONAL SHOE FAIR 


SUNDIAL SHOE COMPANY, MANCHESTER, NEW HAMPSHIRE 
DIVISION OF INTERNATIONAL SHOE COMPA 








a tre. 
large. 
Papers 

more 
Orida, 


every 





ALWAYS IN GOOD STANDING 





Packard shoes have been favorites with discriminating men for generations — 
and with good reason. Their*style and stamina are famous. 
Prominent retailers the country over know that Packard shoes are always in 
good standing. That is why they feature Packard shoes with pride! 


M. A. PACKARD COMPANY, srocxron, mass. 


won vs a: Lhe National Shoe Fair in New York, Trooms 506-508, Holol Belinove 








}, MG KI I 
oe 


F “TO THE QUEEN'S TASTE” 


bye Cove MDSAI\ 


Women love Kidskin and King Kid is their first proven choice. Suave, 
supple, beautiful . . . shoes fashioned in King Kid feel like 
“gloves on her feet.” So versatile, too, King Kid lends itself smartly to the 


reigning soft feminine dressmaker treatments in footwear. 


KING KID 
LEATHERS 


D /, eine i | Hh 7 cm funy Ea Vhibadelfe bit, F ty 
Established 1832 
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MODERN AGE 


Pro-tek-tiv 


f ATT OS 
(JNE Good HOUSE 


Here are three quality lines to put you in solid with your cus- 
tomers... Pro-tek-tiv... Modern Age... Official Girl Scout. 
Our men are on the road now, and although quotas are still in 


effect, they will be glad to diseuss placing these lines with you. 


SINCE 1882 


(i “ibis shhens- Eulbe (2. | 


READING ° PENNSYLVANIA 


Showings at National Shoe Fair, Biltmore Hotel, Rooms 400-402 and Marbridge Building, Room 411, 47 W. 34th St. 
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factory problems to a minimuai. Surpass caalboy is easily 


aa 
aie kaon 


recognizable in the finished shoe, a factor which is indeed 
an asset to the retailer in his present competitive selling. 
Evident too, particularly to his fashion-wise customer, is the 
smart appearance which results from the fashion correct- 


ness of Surpass Kid from which the shoe has been made. 
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The right turnover... 
with the Stacy-Adams picture .. ." 


— 


} 


x 


aes aT - 
Po} {ae ¥s NWS. Y aes ees 3 
Sat 


=| STACY-ADAMS 


a7) Q 4 1098 
Thoemakevs TFince 1875 





Teese is a reason why Stacy-Adams shoes 
have always given fine shoe retailers the Right 
Sales to the Right Clientele with the Right 
Turnover. Today’s unprecedented high shoe- 
making costs have forced the consumer to 
realize that he must demand only the known 
top quality of Stacy-Adams shoes. He will not 
invest at today’s high shoe prices unless he 


knows the name and the quality of the shoe. 


NOT THE PRICE PER PAIR 


That tradition of finest quality —the finished 
craftsmanship in each operation --. the dis- 
cerning selection of leathers—that distinctive 
stamp of Stacy-Adams styling —are all be- 
hind the beautiful picture that Stacy-Adams 
Shoes present. That is why the Stacy-Adams 
franchise is so constant —and so desirable 


to the right shoe retailer. 


BUT THE COST PER MILE 








THEY'RE LIGHT - THEY'RE BRIGHT 


FLEXIBLE 22H 





R voy. at last, for you to see at 


LIGHTER WEIGHT . ' 
the National Shoe Fair . . . and to 





sell the whole Fall and Winter B = 
NY 


through — NEW, Consolidated mamenaus wre smmanee 


Stadium, Sun Valley, and NEW 
LAKE PLACID Boots, the first 
dual-purpose cold and wet weather 


boot, and the first light weight boot 








ever to keep feet dry and warm, 
TRIMMER APPEARANCE 


Fore and Aft 
no matter how wet or cold the day 





may be. 


HONEST-TO-GOODNESS 
WATER TIGHTNESS 





| { onsouivaten 
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MORE ATTRACTIVE STYLES AND COLORS 








ee 





THEY’RE 


WATER-TIGHT ano FASHION RIGHT | 


Zz NG Ge Z 


LA, 


STADIUM ano SUN VALLEY. noors 


(Trade Mark Registered—Process Patented} (Trade Mark Registered—Design and Process Patented) 


andG, } 
Lake Placid Boots “wx 


NEW STYLING * NEW CONSTRUCTION 
TO Fit THE HIGH HEEL 












ALL With 


for 1948, Stadium, Sun Valley, and 
NEW LAKE PLACID BOOTS are the products 
of Consolidated’s completely retooled factories. 
NEW methods, NEW materials, NEW machinery 
have all combined to make these truly unique 
dual-purpose cold and wet weather boots. 


You'll marvel at their revolutionary styling and 


sensational merchandising features. 


1948 Stadium, Sun Valley, and NEW LAKE 
PLACID BOOTS will, of course, be priced to 
bring you the attractive mark-up you’ve always 


enjoyed from Consolidated Footwear. 


See Them and the Complete Line of Consolidated 
Cold Weather Footwear and Slippers 


NATIONAL SHOE FAIR - Hotel New Yorker - Rooms 534-535-536 - April 28-May 1 


FOOTWEAR CORPORATION 


MALONE NEW YORK 
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plus strong merchandising 


aids make .. . 
dealers maintaining 


tyle-and-value standards. 


at the 
NEW YORK SHOW 
April 27-May 1 
Hotel New Yorker, Room 508 
and Marbridge Bldg., Room 707 
NATURAL BRIDGE SHOEMAKERS - Division of Craddock-Terry Shoe Corporation - Lynchburg, Virginia 
59 
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The Philippine Zapatilla Maker 


Pasig, Luzon 


EATHER IS A RARITY in these islands where the war came early, taking ail the hides 
LE and livestock, but Emanuel will tell you wood 1s just as good for shoes 1n this land 
of tropic rains and mud. He makes gay clogs for women from soft Asiatic wood 
high heeled platform wedges with dainty, carved insteps. He scroll-saws gardenias, na- 
tive huts, and small pagodas from each clog’s high arch, tools them artistically with an 
ordinary jackknife. He sands the outside, polishes the insole He and his children paint 
the carved palm trees, huts, and flowers in a dozen gaudy colors, then cover all with 
shining varnish His wife and daughter make the toe strip _— velvet over G I. twill. 
adorned with cheerful beadwork and with tiny artificial flowers. It 1s tacked in place 
with brads and washers made of tin. You can buy these zapatillas in the shops on Rizal 
Avenue, Manila. You can see them at the dances where they clatter gaily on the shell- 
scarred floors. 


But you would prefer our own fine evening slippers made 
of leather . _ held in place and perfect fit with good elastic 
goring. You would prefer & goring that is made of Paralastic 
... the modern elastic thread. If you make footwear. . be sure 
to ask for goring. made of Paralastic. 


PARA THREAD COMPANY, Inc. 
Woonsocket, R. I. 267 Sth Ave., New Yok, N. Y. 


IPA IRA ILA & 1 i C 
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A 6-Word (QUESTIONNAIRE 


with a short answer! 
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Q Is the Miller Orthopedic Franchise 
Valuable? 


A Ask the Merchants who profit 
By Them 


Steady now! Was there ever a greater need for 
caution? 


We know one man who can sleep at night free from 
inventory nightmare ... that is Mr. Miller Orthopedic 
Shoe Merchant whose merchandise will be worth as 
much “tomorrow” as it is today. 


THE MILLER SHOE COMPANY 
4015 Cherry Street * Cincinnati 23, Ohio 
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~4334 AML 


NEW YORK OFFICE 
656 Marbridge Bldg. 


CHICAGO, ILL. 
1208 Republic Bldg. 


Also, West Coast Rep. 


i 


ORTHOPEDIC DIRECTION OF ALBERT E. KLINKICHT 
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SPRING... 






America’s foremost line of 
fashion welts will be on display 
during the National Shoe Fair 
at the Vanderbilt Hotel. . . 
Rooms 804-808 ... 

April 28 through May 1, 


in New York. 


® Shoes Illustrated Are 


Hill and Dale Originals. 





, MARYLAND 
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Men want to be 





Ait over the country, regardless 
of where they live, men want to be 
TALL. Because, week after week, 
month after month, our national ad- 
vertising is reaching all corners of 
the country telling millions of men 
_ how they can “make their TALLEST 















9 


ay: 


Fla. +I! to TALL... Calif. 








wish come true”... in “ELEVATORS” 
Height-Increasing Shoes. Yes, we're 
using 41 leading national magazines 
to tell men everywhere the amazing 
“ELEVATORS” story. The happy ending 
comes when all those “wishers” tura 
into profitable customers. 


The Original and Genuine “ELEVATORS” ere manufactured exclusively by 


STONE-TARLOW CO., INC. 


. BROCKTON 68, MASS. 


April 15, !947 


“ELEVATORS” 
Advertising is appearing 
in the following National 
publications: 

Esquire 

True 

Pic 

Saturday Evening Post 
Colliers 

Popular Mechanics 
Popular Science 

Field & Stream 

Look 

Ebony 

Sports Afield 
American Weekly 
Sport 

McCalls 

Ladies’ Home Journal 
Woman's Home Companion 
Popular Group 

(25 Magazines) 
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RETAILERS: Ask more than one of your ' 


manufacturers whose patent leather is the 


overwhelming choice for closed shoes. 


Also make it a point to find out WHY. 
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Tgpre CURTIS o/ Zeurve 


Smart men wear CURTIS shoes tops in styling, superb in 


quality—and the last word in comfort. Get America’s 


finest shoe values at your CuRTIS dealer. (Above is style No. 661) 


CURTIS 4 


Shou for 77an ae 


As ni nally adver in ESOUIRI 


Copyright 1947 Curtis Shoe Compar 








CIRCLES | 
[N ALL Mc, 


SOLES BY Rajah Ure ¢ 








Whether your customers are young or old, you'll 
find that when you knuckle down to the pleasant 


task of selling them shoes with RAJAH SOLES it’s 






Speaking 
of circles, we invite 
our wide circle of cus- 


Casv tO run up a perfect sales score. You wind 


up with all the marbles when you feature SOLES BY RAJAH! 


Kajah SOLES 






tomers and acquaintances 
to pay us a witit at 
Room 1014 in the 
Hotel New Yorker 

during the 
"ew York Shoe 
Show. 









U.S. PAT. OFF. 





Founded 1837 


&atPee€ ® HALE RUBBER CcoOmPawnwvy, NORTH QuINCY 7 


1 
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MR. BUYER... 
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GOODMAN-HANDEL SHOE Co. 
PRINCETON SHOE CO. 


a2 yo THE BIGGEST, 
sxwmoser® | PERMANENT ARRAY 


PLATELL SHOE CO. 


SAM CAMITTA & sons OF SHOES-ON-VIEW 


ION SHOE Co, 


* 4 SWON SHOE 66 IN ONE PLACE 


Van, 
Ce Si 
ARNO, Shoe ‘PPE co ‘ 
Co. 


NEW YORK 


JACK SCHWARTZ SHOE CO. 

ROBT. MANN SHOE CO. 
M. J. SAKS SHOE CORP. 

Baris SHOE CO- 


& SCHWARTE SHOE co. 
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NATIONAL SHOE FAIR 
* 


APRIL 27 - MAY 1 


SHOE MARKET 





COMPLETE THE SHOW — visit the biggest 
concentration of leading wholesalers in 
the city — the NEW YORK SHOE MARKET. 
Only the acute room shortage could keep 
them from the show. Get a buyer's-eye 
view of their permanent, year-round 
display of leading lines. Only ten minutes 


by subway downtown! 


Shoe Wholesalers Association 


SIONEY THALHEIM SIDNEY 8B. FELSENFELD 
President Executive Secretary 
320 BROADWAY . NEW YORK 17, N. Y. 
April 15, 1947 67 





E’RE AT THE NEW YORKER BALLROOM .. 























just a new idea. But better even than justifiable pride is our deep 


satisfaction that Compo machinery and techniques have been of real 


service to America’s great shoemaking industry. 


Compo Shoe Machinery Corporation, Boston, Massachusetts 


COMPO MAKES THE MACHINERY THAT MAKES THE BETTER SHOES 





Didiouled lo You 


THE NEW HOME 
of 


kirsch-blacher 





kirsch-blacher co. 


EXPORTERS 
WHOLESALE DISTRIBUTORS 
SHOES 














66-68 Duane St., New York, N.Y. 
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NUMBER TWO in az series of advertisements demonstrating The Right Angle on Plastics 


oA} 


~~ 
) 


conFIDENCE LIES IN THE BALANCE 





Consumer confidence and sales volume lie in the bal- 
ance today for all who produce, use and sell plastics of 
unknown origin. 

This situation has been fostered by the appearance in 
fashion and home accessories of many nameless plastic 
films and sheetings whose quality is questionable. Some 
of these plastics have been developed from scrap. Others 
have been improperly compounded and fabricated. Still 
others are being put to end uses for which they were 
never intended. 

As a result, consumers have been disappointed, an- 
gered, at the unsatisfactory performance of these plastics 
... to the detriment of tested, dependable brands. 

Stringent wear tests and constant research by such a 
reliable brand as VINYLITE Plastics have proved that the 
performance potential of plastic films and sheetings is de- 
termined by their careful chemical balancing for specific 
end uses. Each of the types of VINYLITE Brand Plastics is 
scientifically formulated for a specific end use—in shoes, 
raincoats, shower curtains, etc.—each is kept up to the 
mark through continuous research and through regudar 
inspection by Better Fabrics Testing Bureau. 





The increasing demand for merchandise bearing the 
trade-mark VINYLITE, is proof that your customers have 
confidence in, and want to buy, articles made of this 
tried-and-true brand of plastics. For their contiaued 
loyalty to you, choose the materials that are chemically 
balanced for superior service — materials clearly trade- 
marked VINYLITE Brand Plastics! Pronounce it 
“Vine-na-lite.” 


For your share of profits in plastics, buy 
identified VINYLITE Brand Plastics—and 
feature the identification when you sell. 


You know it’s right 
if it’s... 





BAKELITE CORPORATION, Unit of Union Carbide and Carbon Corporation [[T§ 30 East 42nd Street, New York 17, N. Y. 
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FOR CONTINUING SALES AND 
PROFITS IN SPORT SHOES 


FAST SELLING STYLES! Friendly “Sports” are shoes 


that bring-’em-back as steady customers. 


, ALERT, TIMELY PROMOTIONS! Geared to appeal to 
VY teen-agers — your best prospects for sport shoes, and 
planned to focus sales on Friendly dealers. 


y EFFECTIVE NATIONAL ADVERTISING! Bea Friendly 
Y and Friendly “Sports” are featured by full color pages in 
Seventeen, with a circulation of 1,000,000 . . . and by 
compelling quarter pages in Life, with its circulation of 
5,200,000! 


ON-THE-SPOT SALES BOOSTERS! Effective counter 
V cards, furnished free of charge to Friendly “Sports” 
dealers. 


COQRDINATED MERCHANDISING! The dealer tie-in 
advertising plan supplies the “where” and “now” to con- 
sumer desire, turning Friendly “Sports” prospects into 
sport shoe buyers for Friendly dealers. 


Friendly “Sports” Dealers know how this 
complete program pays off . . . 
You should know how it can make money for you. 


Friendly 


FRIENDLY “SPORTS” ARE MADE BY 
EDGEWOOD SHOE COMPANY, DIVISION OF GENERAL SHOE CORPORATION, NASHVILLE, TENNESSEE 
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FOR EVERY MEMBER OF THE FAMILY 
WITH THESE 


* Efficieney 
Of Fit 


With the Brannock Device means: 1. 
More Accuracy. 2. More Speed. 3. More 
simplicity of Operation. Modern shoe 
selling and modern shoe fitting are 
companion sciences. Success in each 
requires a maximum of efficiency. 
Brannock “Efficiency of Fit” brings 
them closer together. With these two 
devices, Adult and Junior models, the 
shoe fitter can get immediate “Heel-to- 
Ball” —“Heel-to-Toe” — “Width-at-Ball” 
~—direct measurements, This means 
speedy, accurate fitting; more sales per 
fitter; more perfect fitting; fewer mis- 
fits with their subsequent costly and 
troublesome exchanges. 

























: ADULT MODEL $15.00 





Busy days ahead for shoe retailing and for the man at the fitting 
stool. Simplify his job—make him a more efficient shoe fitter and 
reduce his average fitting time with these two Brannock Devices. 
The Adult Model fits men, women, boys, girls—size range 1 to 
JUNIOR MODEL $12.50 1514. The Junior Model fits babies, infants, children, misses—size 
range 0 to 5. 
Brannock’s reconversion is now completesand latest designs are based on the same fundamental principles 
which have placed Brannock Devices in leadership throughout the shoe industry of the world; the same 
principles as the special Brannock Machines we designed and made during the war and which were used so 
successfully by the Army and Navy in the fitting of millions of its personnel—soldiers, sailors, Wacs, Waves, 


etc. An investment in these two Brannock Devices will pay immediate and long dividends to you. 


* Available at special cooperative price if ordered through certain shoe manufacturers — for this list and full details write to 


THE BRANNOCK DEVICE COMPANY 
509 E. FAYETTE STREET SYRACUSE, NEW YORK 


74 Boot and Shoe Recorder 














Your Sandal Selling Is 
ONLY As Strong As The Line You Sell... 











No. 1950 


Feature 





> y) 
. Li Y 
Simmel 


and Be Sure 


The consumer is becoming more conscious of VALUE every 
day. Style is still important; fit, as vital as ever. But, your 


customer is analyzing the quality of every purchase he 


makes . . . And business is still booming for retailers selling 
Lion’s sandals. Lion quality is quickly recognizable and 
makes instant sales. Lion Sandals have top grain luggage 
leather uppers; stout oak soles; and every pair of Lion’s 
Sandals boasts genuine Armstrong spun cork platforms, the 
most flexible platform ever devised for use in sandals. 
Straps are cleanly finished; soles neatly trimmed; stitching 


precise. 


Available in Colors 


Make no sandal commitments until vou let Lion Sandals 
sell themselves to you. 


a Y cor] US] >) 
= a (Gj | Cc. 


FORMERLY LION LUGGAGE CO. 
707 BROADWAY NEW YORK 3, N. Y. 










HOTEL McALPIN 


ROOM 416 


No. I5L1 


No. 1918 


No. 1515 








No, 50 
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MOOSE RIV: 


HEAP BIG POW-WOW! HEAP BIG SALES! 


That’s the story in every shoe department and store wise enough to sell MOOSE 


RIVER Moccasins! 
A tribe of customers waiting — willing — anxious — for MOOSE RIVER 





Moccasins’ husky wear, constant comfort, and attractive prices! 


Make MOOSE RIVER Moccasin merchandising your mightiest effort -it will pay! 







Look to Moose River 
America’s largest volume moccasin maker 


Tye Pts 


Ad rwtay 


WEN WEN YEN ENN NN Se EE 
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Moose River 
Shoe Company 


INC. 
OLD TOWN, MAINE 
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an invitation to 4 fine stores 


... to bring to their discriminating clientele, through exclusive franchise, the distinctive BELEGANTI 


collection of custom-crafted shoes. BELEGANTI shoes are featured in the advertising and editorial 





hte | pages of Harper’s Bazaar, Vogue, Town & Country, Social Spectator, Palm Beach Life and rr 
’ 
| 
Promenade — along with the names of these fine stores now distributing BELEGANTI 
HI 
(Ula : t shoes: in Atlanta, Regenstein’s; Boston, Charles Sumner; Chicago, O’Connor Ml 
i & Goldberg; Miami Beach, Hertz-Ross; Palm Beach, Hertz-Ross; Phila- 





y, i, y delphia, Steigerwalt ; San Francisco, Roos Bros. ; St. Louis, Leppert- 


Yetens e 





| Roos; Washington, D. C., William Allen; Wilmington, 
i 






Delaware, Kennard’s and York, Pa., Wiest’s. You 






are invited to see our Fall collection at 






the Hotel Commodore, during 






Shoe Fair week, from 
April 27 to May 3. 





3 * ? ? s 








“MIDRIFT,” te 
wth « herceal 








180-182 POURTH AVE. 
BROOKLYN 17, W. Y. 


April 15, 1947 





Pavtect Ankles 
STILL LOVELIER 
TO BEHOLD 





 Gnericas Loreltes Fhoos 
fy ROYAL 


NEW YORK 


cOMPAN Y 


ae W Y 30... 8 kK: 
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GUNG 
PLALES 


Look ahead ... to the line 














with the wide range of styles 
that are designed to capture 
and hold the young 


men's market. They're 


KEEP truly “going places”! 


See them! 


ot the 
NEW YORK SHOE SHOW 
April 27—May | 
\ Hotel New Yorker 
\ Rooms 701-702 
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THONGS 


3-9 (Full Sizes Only) 


$2.90 


Per Pair 





5912A—Black Suede, Gold Nailheads, High Wedge 
Heel. 5912G — Green Suede, same as above. 
5912H—Red Suede, same as above, 9936W—All White Satin, High Wedge 
Heel. 9936S—Silver Metallic Cloth, High Wedge Heel. 9936A—All 
Black Velvet, High Wedge Heel. 8929?G—Green Perforated Suede 
Flat Heel. 8929W—White Perforated Buck, Flat Heel. 5929A—Blact 
Perforated Buck, Flat Heel. 5929H—Red Perforated Buck, Flat Hee! 
7929X—Multi-Colored Fabric, Flat Heel. 9923H—Red Satin, Gold 
Sequin Trim, Flat Heel. 9923W—White Satin, Gold Sequin Trim 

Flat Heel. Flat Heels in M Widths Only 


$4.00 


Originally Retailed 
at $18.95 


N—M—W 
WIDTHS 
SIZES: 4-8 


Blue and White 
Black and White 
Red and White 
All White 

Two-Tone Green 


EXHIBITING — National Shoé Fair, EXHIBITING—Shoe Mfg. Fall Opening, 
HOTEL NEW YORKER, Room 644-645, HOTEL NEW ‘YORKER, Room 740, 
April 27-May | April 13-17 


e 
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You're ine the Driver’s Seat 
= or Easy Shoe Sales 
NZ with BARBOUR REVERSE WELT 


\ 


a \ Final shoe sales are made at the fitting stool. That fitting stool is a “driver's 
seat” when your men on the floor see the satisfied ease with which customers try 
and buy shoes equipped with Barbour Reverse Welt. You have extra selling 
power because of the exclusive, rugged appearance that spells “Custom Made” to 
the customer. This Barbour-designed Reverse Welt acts as a real retaining 
wall that holds the original lasted shape of the shoe. Its “square-shoulder” rib not 
only keeps out dirt and dust, but it acts as a piece of weatherstripping at the vital 


point where it is needed between sole and upper. 


BarbourVVelting 


BARBOUR WELTING COMPANY 
Brockton 66, Massachusetts 
Specializing in the designing and manufacture of Welting exclusively since 1894 


AQ” MORE STYLE PLUS WEAR... FOR SO LITTLE 
GOODYEAR STORMWELT STOUT-EDGE REVERSE DRESSWELT SNOWFLAKE STITCHDOWN RUGGED EDGE SILHOUWELT 
All Barbour Specialty Weltings are patented 








A name 
Paaq to remember 


i you area 





shoe designers 





I)...... of footwear that must render signal ser: 
vice and maintain good looks, can see that the versatility of Nort ve 
western leathers affords wider scope ... for women’s sports af dt 
service welts ...for men’s business, sports and work shoes ... in juve e 
footwear .. . and in toddler's foot-protecting, supple scuffers. No h- 
western leathers, in selected weights and finishes, offer the sh , 
designer full play; because they answer so quickly to shoe makin 


processes .. . so easily to all requirements the designer plans fe for 


so many shoes! And because of this complete workability € 


Bas he 


Northwestern tannages, we, have, for many reasons .4 


a tradition to maintail 


NORTHWESTERN LEATHER COMPA 
BOSTON 11, MASSACHUSETTS =—s = 


* * * 
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LASTING GOOD FIT 


Tue Moovern Trenp in consumer demand 
and shoe styling . . . Flexible Fit, Smartness, Long- 
Wearing Comfort, Coror, and Durability . .. All 


point to shoe goring and elasticized reinforcing at the 


ST. LOUIS— William H. Dimond, 
1928 Delmar Blud., St. Louis, Ao. 


BOSTON— John 7. Fink, 
186 Lincoln St., Boston 11, Mass. 


N. Y. STATE— Arnold 7. Conlin, 
P.O. Box 24, Dolgeville, N. Y. 





right points. For the finest in uniform long-life stretch, 


well-groomed edges ... expert dye-controlled 
colors—insist on MOORE Flex-Gore Elastic 
for ANY type of shoe goring. It insures 
consumer and retailer good-will and 


consistent repeat sales, 







LOS ANGELES — J. AM. Krieger, 
819 Santee St., Los Angeles 14,Cal, VAS 
READING — O. €. Dellinger, 
P. O. Box 296, Reading, Pa. 
CINCINNATI— 
Brockton Shoe Trimming Co., 
37 €. Court St., Cincinnati, Obio 


SOZL FABRIC COMPANY 


Pawtucket, Rhode Island 


CHICAGO — Lewis S. Margolis, 
223 W. Jackson Blvd, Chicago 6, Jil. 


N. Y. CITY— Joseph R. Coben 
11 W. 42nd St., New York 18, N. ». 
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Visit us at the 





Hotel Commodore * 


in Rooms 830-832 
during the Shoe Show 


April 15, 1947 






Constantly 
stimulating 
consumer 
interest in 
trampeze 
through 

the pages 


A f ot 


7 CHARM 


Ph GLAMOUR 


f 
' 


SEVENTEEN 
JR. BAZAAR 


MADEMOISELLE 


--. in our pst 
to develop America sh 
#1 moccasin style for *47 iii 


MISS AMERICA 


, 
Available in antique brown, \ 


brown with white, red or black leather. ' 
Also in black sueded leather. 1 


PENOBSCOT SHOE CO., OLD TOWN, MAINE 





fatan Altke as Peasin a Pod... 


Actually United Eyelets approach a uniformity far beyond “peas in a 
pod.” Carefully screenéd, time after time, they are controlled to fall 
within narrow tolerances. You are assured fast, continued production... 
added quality in your shoes. , 


UNITED SHOE MACHINERY CORPORATION 
BOSTON, MASSACHUSETTS 
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AVEC CMW 
ANON AS 


OLOTOWNY 
TRAMPELE 





Visit us at the ae 
Hotel Commodore 
Rooms 830-832 


during the Shoe Show. PENOBSCOT SHOE COMPANY, OLD TOWN, MAINE 
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NATIONAL SHOE F 
BILTMORE HOTEL 


Rooms 551-552-553 





AIR 
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APRIL 28 - 29 - 30 - MAY 1 
HOTEL VANDERBILT 


Rooms 915 - 916 - 917 - 918 - 919 


April 15, 1947 91 











Backed by 52 years’ experience 
making fine shoes 
FOR MEN, WOMEN, CHILDREN 


Know this shoe value. Watch this name 
— Educator — one of the best known in the 


shoe industry. Educator is going places!... 





getting more consumer popularity through 
consistent national advertising...sold only 
in Kinney shoe stores for men, women and 


children ...also exclusive Educator shoe 





stores for men. 


diy 











pam KINN 


* EDUCATOR — Reg. U. S. Pat. Off 
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TUFSTA, the original, unwoven, non- 
fray cotton base (not paper) rein- 
forcing material, gives extra strength 
to shoes wherever there are straps 
or cut-out sections. 


TUFSTA DOUBLER, the original, un- 
woven, non-fray plumper and 
backer for lightweight leathers. 


DURAKALF, a very efficient leather 
replacement for shoe linings. 


DURAKALF NON-SLIP is designed 
specifically as a non-slip counter 
pocket .in shoes. 


RESKRAF, a high quality pyroxylin 
coated fabric sock lining and heel 
pad material. 


MADE 


April 15, 1947 








@ CUSTOMER satisfaction is built right into every pair 
of shoes made with RESPROID Vamp and Quarter Lin- 


ings. This plastic-coated material means longer life for 


the shoe... and a better pleased customer for you. 
RESPROID is a vinyl plastic coated lining which has 
great resistance to abrasion and scuffing. RESPROID’s 
plastic coating resists acids, alkalies and salts, and is not 
affected by perspiration, mildew or mold. 

RESPROID can make a very important difference where 


your customers buy their next pairs of shoes. 


at the National Shoe Fair, Booths 
35 and 36, Hotel New Yorker, April 28. 
May 1. 






BY 
NSTON 10, RHODE ISLAND 
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= New Lines 
New Constructions 
i Outstanding in 
site 

> Value 

- Saleability 
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_ National Shoe Fair 
April 27—May 1 





Hotel Commodore 
| Rooms 901-903 


DESCO SHOE CORPORATION HH 47 WEST 34th ST., N. Y. 1, N. Y. 
SHOW TOR Lon 
Webster, Mass., Brooklyn, N 
ower B.. 
UG Ow .. Bo 


Hoos Bidg., Dallas, Texas 
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FOR THE FINEST SHEARLING MONEY CAN BUY-ASK FOR LASKINLAMB! 


For outdoor footwear—fireside slippers, there is nothing to equal the lustre, 


depth and warmth of this first and finest of all dyed lamb. 


ILLUSTRATED: Boots with Laskintan lining, and cuffs of Laskinlamb. 
Laskinlamb slippers available in blue, red, green, burgundy, logwood and white. 
Be sure to ask for Original and Genuine Laskinlamb and Laskintan, 


J. LASKIN & SONS CORP., 130 WEST 30th ST.. NEW YORK 1, N. Y.» FACTORIES: MILWAUKEE, WISCONSIN 


96 Boot and Shoe Recorder 








for 
STEADY 
PROFITS 




























® You won’t have to worry about future competition when 
you have Massagic Shoes on “your side.””. They're “naturals” 
for steady profits. Because of the ever-increasing demand 
for shoe comfort, you have two strikes on every man who 
comes into your store — Massagic’s patented, resilient air 
cushion and exclusive, flexible Arch Lift. Then when you 
show him Massagic’s smart styling, fine leathers and expert 
craftsmanship, you can start for the cash register. But that’s 
only the beginning. Massagic dealers know from experience, 
that once a man enjoys Massagic comfort, he'll be back again 
and again, bringing the finest of all profits — those from 
repeat sales. 


“"WEYENBERG SHOE MFG. CO., Milwaukee 1, Wisconsin 


eerereeneneaeeea een ee eae eae eee eeeeeeees 
. 





- S at 
‘ lhe " Backed by year-after-year advertising in COeye 27G 
ley Casha LIFE, THE SATURDAY EVENING POST, 
every step 
Sihentadodn ton AMERICAN LEGION MAGAZINE, ESQUIRE 
~and COLLIER'S — and by well-planned 


MASSAGIC 


sales promotion and dealer helps. tan | 9 yA to 2 SA ocd 


% Keeps you foot-fresh 





This famous line also sold and advertised under 
4 the name — Porto-Ped Air Cushion Shoes. 


ow OOO Oe Di Da OO Ow OO 8 0 © © “* 2 2e @ * 
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=" consistent 





advertising 


=" consistent 





consumer 


acceptance 


sbicca, INC, 214 WEST 17th STREET, LOS ANGELES 15, CALIFORNIA + 1730 NORTH Sth STREET, PHILADELPHIA 22, PA. 
New York Showroom, Room 7512, Empire State Building, New York 
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AIR COOLING 
FOR SUMMER 


featured in 


COLLIER’S 


May 24, 1947 


A brilliant ad in color tees-off your 
summer promotion. YOUR BOSTONIAN 
PROMOTION . . . directed to comfort 
seeking Americans. Back up this national 
appearance in Collier's with lively display 
props, refreshing window display pieces, 
eye-catching newspaper ads and direct 
mail pieces. All this material is ready for 
you now! It's Bostonians up-to-the-minute 
merchandising. Let us know what 

you want. Commonwealth Shoe & 
Leather Company, Whitman, Mass. 





Y 







THE BREEZEWAY 
Mony tiny windows, port 
of the design, assure oF 
conditioned summer com- 
fort. in Bostonion + famous 
Setter Red ond proctico! 















jute 


BOSTONIANS 
stort at $12.00 


Ce 


~ THEYRE wa 
; eras wats 
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TALKING AEC A “FEF i 


Sust grab hold of a piece of brezner leather 
Nor Foo sort not roo a but with exactly the 
right mellow 7ee/ teat all leather buyers warn: 


& COMPANY, Ine., Boston 11. Massachusetts 
TANNERY + BREZNER TANNING CORPORATION, PENACOOK, N.H. 


Agents 


H. B. Avery Co. alelil-tansl-tels OWE Grol lalelae, Edward F. Holmes Ed. R. Lewis Leather Co., Ltd. 
St. Louis, Mo. New York, N. Y. velalig-t°1 Mm @elalelele! Chicago 4, Ill bfelgelilic hn Melilelele! 
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3 sure hits 









' 2262. In all over natural elk— 
tanned without dye or stain. 


2261. In all over white elk. As 
washable as a china plate. 


2263. In accent contrast 
of brown and white elk. 





millions of feet say “thank you” 


THE H. C. GODMAN CO., cotumMBuUSsS 16, OHIO 
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let’s see what mademoiselle is doing! 


oe mes “Rte abe ~ abil 4 


See what's new NOW 


in color...in last... in trail- 


blazing fashions that register 
with the young and young in 
heart. (Remember Balletina, 
Ballet-Vogue, Wedgeling, 
Chili Clog?) 


AND AS YOUTH GOES 
SO GOES THE NATION! , 


at the | 
HOTEL NEW YORKER 
April 28th to May Ist 
Room 632-633 





or at home in the 


yygee ‘a gaan BUILDING 
1h yn OW Suite 720 






Wit [| te, {7 Selle 


e{ Z 
oo 


CARLISLE SHOE CO., 47 WEST 34th ST., NEW YORK, N. Y. 
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COLONIAL TANNING COMPANY - Boston 11, Massachusetts 
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Cherry Red 
533 279 
Hot Chocolate Green 
558 
Blue 
481 
Army Russet 


Poste it-Glo 
Sek 

06, ming 
Beautiful 







545 


Turftan White 


Black 


Black Dull 


Patent-Glo for sock linings or heel and 
toe pads is immediately available in all wanted colors. Use 


it to give your shoes that well finished look. 


PATENT FABRIC COMPANY . 183 Essex Street, Boston II, Mass. 





558 
Blue 


ite 
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Le Gs 
No. 884—Tan Elk —™ | > ¢ 2 
Oxford, Scuff-Proof Tip. ~~ . , ~ & 
> 4 ~*~ « 
814 to 12,.,A,B,C,D,E rye 4 .° 
1214 to 3, AA,A,B,C,D,E | if it ro 
314 to 8, A,B,C,D \ : 9 
| ZA ‘0 
\ /SF 
peo LIFE SHOES offer every advantage you need * Thoroughly Tested 
Orthopedic Lasts. 


in making your work easier, quicker and more 


profitable in selling children’s shoes. CHILD LIFE SHOES * Orthopedically Designed 


are truly orthopedic shoes, orthopedically designed and Coordinated Patterns. 







made over truly orthopedic lasts, combining outstand- * Matched Left and Right 
ing features, a good name, tailored styling, fine shoe- Quarter Patterns. 
making and honest values — bringing you maximum * Solid Leather Long 
merchandising power in a highly competitive field. Inside Counters. 

See the new Fall line at the National Shoe Fair or * Left and Right Spring 
write to have our salesman call. Steel Shanks. 


*& Wedged Thomas Heels. 





NATIONAL 
SHOE FAIR 


- ROOM 543 
— — HOTEL NEW YORKER 


SHOE MANUFACTURING CO. . 
— F. G. Herbst, John F. Herbst ond all » — 
— MILWAUKEE 10, WISCONSIN 4 . 2 yey - + 
: GOODYEAR WELTS EXCLUSIVELY es: 4 


dite | 





a 
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For men, women, boys, girls 


Distributed by: 
David Brown Shoe Co. Powell & Campbell Co. 
807 E. Baltimore St. 122 Duane S?. 
Baltimore, Md. New York, N. Y. 
C. W. Marks Shoe Co. 8B. Rosenberg and Son 
41 So. Wells St. 225 Decatur St. 
Chicago, Iii. New Orleans, Lo. 
Solnit Shoe Co. 
817 So. Los Angeles St. 
Los Angeles, California 


Hussco Shoe Company: 1328 Broadway, New York 1, N. Y. 








_ during the show! 


See our exhibit 
Rooms } 922-3 
NEW YORKER 














Telephone: Wisconsin 7-1709 
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ompany, Brocktom, 


Nature’s 
er foot development. 


TRADE MARK REG. 


R. a Potvin C 


own shoes ’ 


Brogandi is nationally advertised in 
Parents’ Magazine. New Brogandi tags, 
printed in pink and blue, are now ready. 
Put them on your children’s shoes for 
point of sale identification with Parents’ 
Magazines advertising. 


See Buntees at 
Hotel New Yorker 
Suite 1082 


JOHN R. EVANS & COMPANY 


Camden, New Jersey 
___ Est, 1857 








Reasons galore 


for selling MORE | 





reasons in Oomphies 


Fashions 


New fashions and regular 
favorites make this Fall and 
Holiday group the fastest selling 
yet. Here are eye-catching, 
foot-flattering fashions that 
ore, as always, divinely 


comfortable. 








ere reasons in realistic 


Oomphies Pianning 


Oomphies are meeting the 
realities of your Fall and Winter 
market—with quality, styling 


and pricing that really sell! 


See all these reasons for yourself at the 
, 





o 
np Showings Rooms 805, 807, 809, 811, 815, 875 
Hotel Commodore, New York City 
April 28, 29, 30 and May 1 
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Here’s Che 


Best Salesman 


A SHOE LINE 
EVER HAD! 


‘We mean it! From the minute Tailored 
Tred FRENCH MODERNS were introduced 
on the market, our Retailers have 
found that their best salesmen were 
the women to whom they sold these 
smartly styled shoes. 

This word-of-mouth advertising, 
combined with a most effective cam- 


paign in such national magazines as 


* CHARM 

* JUNIOR BAZAAR 

* VOGUE 

* HARPER'S BAZAAR 
* GLAMOUR 

* SEVENTEEN 





has made Tailored Tred FRENCH 
MODERNS One of the fastest moving 


lines in America. 





The reason: They're styled right; 
promoted right—and priced right (to 
retail at $5.95 and up)—an unbeat- 


able combination. 


Satlored Sied 


FRENCH MODERNS 


NATIONALLY ADVERTISED 
55.95 and up 






Be sure to see Tailored Tred FRENCH MODERNS 
on display at the National Shoe Fair, Room 804, 
Hotel New Yorker, New York City. 

April 28 to May 1. 


MANUFACTURERS AND DISTRIBUTORS 


D. MYERS & SONS, Inc. 


BALTIMORE 18, MARYLAND ESTABLISHED 1910 





IOWROOMS: BOSTON ¢ ST. LOUIS ¢ DALLAS «© CHARLOTTE ¢ PITTSBURGH «* MINNEAPOLIS « HAVANA, CUBA ¢ SAN JUAN, PUERTO RICO 





Elasticized shoes, made possible by the use of Lastex yarn in 
backings and bindings, glove the foot with flattery, fit and 
comfort . . . a new, neat snugness through the arch and 
over the instep. Consumer demand for elasticized shoes has 
been present all through the period of shortages. And now 
Lastex, which revolutionized the shoe industry back in the 


30’s, is again prepared to satisfy this important demand. 


For models, samples and prices of those types of shoe materials made with 
Lastex yarn which are now available, apply to ALFRED VAMOS, 406 
Marbridge Building, New York City. Alfred Vamos is the inventor and 
patentee* of Vamos stretchable shoes and is the selected consultant for shoe 
, manufacturers using materials made with Lastex yarn. 


*Patents assigned to 


United States Rubber Co. 





++. THE MIRACLE YARN THAT MAKES THINGS FIT 
Reg. U. S. Pat. Off. 





yAn elastic yarn manufactured exclusively by 


UNITED STATES RUBBER COMPANY 


1230 Avenue of the Americas «+ Rockefeller Center © New York 20, N.Y. 


Serving Through Science 
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AT THE SHOW 
—- — be sure to see 
ae the slippers that sell consistently — — 


12 months of the year ——in fine 





stores from coast to coast 


ROOM 607 
FATHER'S DAY x 
oats samt . COMMODORE HOTEL 
The leather slippers Dad pre- 
fers. Orders placed during SWAN SHOE CO., INC. 
April will be delivered in time BALTIMORE 18, MARYLAND 
for Father's Day Promotion. “pedis thin diaiiaaiiie 


Men, Women and Children’ 


April 15, 1947 tt 








RUBBER COMPaNy We're going to be at the National Shoe 
ROCK ISLAND,ILL. Fair in New York from April 27 through May 
er INUSA 1. And we're looking forward to meeting and 

talking with you in Rooms 1045-1046, Hotel 
New Yorker, where we'll be holding open 
house. Be sure you look in on us! 

The Servus Rubber Company has been sup- 
plying shoe dealers for twenty-five years with 
rubber and canvas rubber-soled footwear de- 
signed to satisfy the customer's sense of style 


and economy. Today, as always, Servus is out 





i laldlialtes ate ent, in front with quality products. 
nized by these trademarks. We'll be looking for you at the National 


Shoe Fair... April 27-May |... Rooms 1045- 


1046, Hotel New Yorker. 
The plant and general offices of The Servus Rubber Company 
in Rock Island, Illinois, were constructed to meet the specific 
requirements for the manufacture of rubber and canvas 
rubber-soled footwear. 








THE SERVUS RUBBER COMPANY 
FACTORY AND GENERAL OFFICES: ROCK ISLAND, ILLINOIS, U. S. A. 
New York Office and Warehouse, 330 Broadway 7, New York, N. Y. and Lambertville, N. J. 
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Another full color page in 


MADEMOISELLE /Apri/ issue) 


to help sell more... 















Daytimers are the shoes for girls who 


es 4h a a 
VAQUAC NETS IS 






































ots 
Ne 





use their heads about their feet. Year after 

year Mademoiselle carries this idea to the smart 
young women of America, and year after 

year more of them choose Daytimers for 
daylong wear. Their sound styling, dependable 
quality end ebviews value are other 

reasons why Daytimers are the shoes for retail 


merchants who use their heads. . . period! 


DAYTIMER SHOE COMPANY 


North Adams, Massachusetts 
















NATIONAL SHOE FAIR 
McAlpin Hotel 
Rooms 1090-1-2-3-5 and 7 


Also advertised in SEVENTEEN — 


America’s leading teen age magazine. 


DAYTIMERS by GALE — makers of good shoes for more than eighty years 


April 15, 1947 
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 NOW...ESOUIRE LANOL-WHITE 
GERM- 


PROOFS 
AS IT WHITENS 





















HERES THE BIG REASON 


BIGGEST 


WHITE POLISH SEASON 


[nd have 


LANOLIZEp- 


FOR 





™ year white shoe polish sales records fell 
faster than Jack fell down the hill. The rea- 
son? ESQUIRE LANOL-WHITE! Never be- 
fore had there been a white shoe cleaner like 
it! A white shoe cleaner that LANOLIZES 
white shoes. ..a white shoe cleaner that con- 
tains LANOLIN, nature’s own leather softener. 


And 1947 will break even those terrific sales 
records piled up last year, Because NOW... 
ESQUIRE LANOL-WHITE germ-proofs as it 
whitens. What a sales story to tell your 
customers! ESQUIRE LANOL-WHITE is safer 
for babies! ESQUIRE LANOL-WHITE con- 
tains LANOLIN ! ESQUIRE LANOL-WHITE 
is the perfect white cleaner for the entire fam- 
ily! Give yourself a break! Give your -cus- 
tomers a break! Feature ESQUIRE LANOL- 
WHITE . .. and watch your white polish sales 
goup...up...up! 

KNOMARK MFG., CO., INC., BROOKLYN 5, N. Y. 





Yur shoes 


T. OFr 
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10 KEEP 


DEsignt? 
WAPELY 


FOorwEAR > 
A 


style may 
sell the shoe 
... but it’s down- 
right walkability that 

keeps it sold...and invites 
repeat-business too! That's 
where DARLEEN Elastic comes 
into play. As a backing for shoe 

materials of every . kind, 

DARLEEN keeps modern 
footwear in fitting fashion 
...with a liveliness and 
“spring- back” that’s 
unexcelled. Wrin- 


a iin: kling and sizing 


difficulties are 





eliminated. Active, weight- 
bearing points of the foot are treated to 
a new sensation of comfort and “personal” 
fit. That’s why more and more shoe retailers 
are discovering what corsetieres stake their 
reputations on...customer enthusiasm for 
everything elasticized with DARLEEN ... and 
no “come-backs” except appreciative 
customers coming back for 
more! 
Darlington Fabrics Corporation 
350 FIFTH AVENUE, NEW YORK 1,N. Y. 
Rep. J. M. Perkins & Co., 47 W. 34th St., N. Y. 1 
St. Louis: Fred A. Lyons Milwaukee: Frank Kelly 
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onty G@THCO unas 
THE LEGAL RIGHT TO 
gam: ~+PpRODUCE BOWLING SHOES 
Se OF THIS PATENTED DESIGN * 


THE UNITED STATES 


WAS) Nils, THY WACO THEE: 












eae: 


gh 
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When you see the smart, distinctive design 
of these ATHCO bowling shoes you 
know you're getting a shoe with 

better fit, greater comfort. 

A shoe with over 50 years of 

research and development behind it. 
And ONLY the ATHCO organization 
can legally produce this trim, mocassin- 
type, quality-buile 


bowling shoe! 


Room 821-2 
HOTEL NEW YORKER 
NATIONAL SHOE FAIR 

APRIL 28 — MAY 1 


. > : - r , 
. 7 
= a 
, . ; - oA 
* WARNING: — The Athletic —— - 
P es = a 
Shoe Company will protect thi 


design patent No. D142444 


against any infringement ! 


THE ATHLETIC SHOE SALES COMPANY 


924 N. MARSHFIELD AVENUE @ CHICAGO 22, ILLINOTS 


116 Boot and Shoe Recorder 





XUM 





XU! 





M 


arn . 
> THIS SHOE 





and you 


4 e 
} 
} \ 


What a combination! 





AIR-O-MAGIC Shoes, the 
up-and-coming men’s line in the 


country ... and you, the keen shoe 


retailers of America who were a 


quick to perceive the fine styling, quality features and superior 


materials that make AIR-O-MAGIC the industry’s greatest 
dollar-for-dollar shoe value. Between us—with the help wa 


of consistent, dramatic advertising—we're building 


soundly for a profitable, prestige-ful future! 4 










MODERATELY PRICED 





See Us at The 


NATIONAL SHOE FAIR 


Room 719 Hotel New Yorker 


WITH U. 6. RUBBER HEELS 














N SHOE DIVISION, Daly Bros. Shoe 
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This new salmon color brings smart style, long wear to dress shc 
for every member of the family. The sales-planned Gro-Cord pm 
motion tells your customers the story of greater comfort, add 
safety, longer life. You'll find it easier to sell shoes if you she 


the Gro-Cord sole. 


en eiemee~ Sate. - eles Ta eee TON ea er PO Re Rear se RE eer e 


ALSO IN CHILDREN’S 
sizes 9 thru 13, and 
MISSES’ sizes 1 thru 4 
in same colors. 


GIRLS’ 
No. 2336 - Salmon 























STOCK NO. COLOR SIZE RANGE ‘ 
2333 Black 
2334 Brown 
GIRLS’ 
2335 Red 3 thru 10 
2336 Salmon 
2337 White 
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MEN’S 


. 2008 - Salmon 





STOCK NO. 


COLOR 


SIZE RANGE 




















2005 Black 
2006 Brown 
2007 Red 
2008 Salmon 
2009 White 








thru 
12 








GRO-CORD RUBBER COMPANY 
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Shoe production for 1947 is still estimated at more than 500,000,000 
pairs by the Department of Commerce, provided price resistance does not develop 
to any greater extent than that which is already apparent. In addition, 








retailers and the public will have to be kept as shoe conscious as during the 
period of rationing, if the volume of per capita shoe consumption is to be 
maintained. 

Production of more than 40,000,000 pairs in each of the first two 
months of this year represents a decline of less than two per cent from a year 
ago, and is not nearly as great a decrease as was expected. 

The crux of the shoe problem appears to be price, according to field 
reports received by Commerce. A cautious attitude pervades the entire shoe 
and leather field. 

While it is too early to predict the price trends on the better 
grades of hides now coming onto the market, the current demand for leather and 
leather products is sufficient to take up the entire domestic supply of hides 
and skins, provided prices for the end products are not so high as to cause 
further price resistance and thus result in reduced demand. 

Commerce also says there is a strong demand for leather—at a price. 
This is clearly indicated by the activity of buyers. However, it is pointed 
out, the trade is not certain just where the limit is—although many believe 
that this has been reached, accounting for the hand—to-—mouth buying practiced 
by consuming industries. 

From the official Washington viewpoint, leather sales should now be 
Slackening somewhat due to the filling of requirements for the Easter season. 
Pressure for prompt deliveries was strong before Easter, and now that this 
pressure has eased it is reasonable to expect that shoe manufacturers will hold 
their purchases to a minimum in their continued efforts to ease prices. 

If in final reports it appears that strong consumer resistance was 
prevalent during the Easter and immediate post—Easter season a further favorable 
effect on prices of leather will be noticeable. 

Significantly, Commerce reports that "the public still shows a strong 
preference for leather when the price is not too far out of line with that of 
products made of substitute materials. If the price question can be settled 
satisfactorily for all branches of the trade, as well as for the ultimate 
consumers, demand should continue at very favorable levels." 

Despite the very substantial decline in retail shoe sales in January 
as compared with the previous month, the value of this trade was greater than 
that of a year ago. However, prices were substantially higher in January 1947 
than in the same month of 1946, so it is evident that pairage sales were 
down considerably. 

According to information received from the trade, the volume of sales 
in the first two months of this year, compared with the same months of 1945, 
was off 25 percent in men's shoes and 20 percent in women's. 

Shoe manufacturers have reported a continued favorable demand from 
their customers and state that although their new business in January and 
February declined from the closing months of 1946, they were substantially 
above those of the first two months of last year. Manufacturers have been 
making deliveries to the retail trade as rapidly as conditions permit and 
shipments in the first two months of this year were about double those of a 
year ago, says Commerce. 
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April 27-May Ist 
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GORDON K. CREIGHTON, as- 
sistant general manager of the Na- 
tional Retail Dry Goods Associa- 
tion, speaking before the Virginia 
Association of Retail Clothiers & 
Furnishers, said: 

“Creative Buying is that positive 
force in merchandising which ad- 
vances the function of distribution 
beyond the point of merely sup- 
plying needed goods to the public 
into the higher sphere of bringing 
them what they need in the form 
of what they want... 





“ ‘Look what I discovered today,’ 
is the triumphant cry of the con- 
sumer at eve. And discover it she 
did but the merchant, of necessity. 
had to discover first that she would 
want to discover it. That discovery 
on his part was creative buying, for 
creative buying anticipates the de- 
sires of demand by more than the 
margin of reasonable expectation. 
It is one of the principal functions 
of the merchant—probably his chief 
function—as purchasing agent of 
the consumer, to stock and offer for 
sale those things which he knows 
his customers want and which they 
already know they want. But 
astonishment is also part of his 
stock in trade. He also has to carry 
the things that his customer wants 
but will not know that she wants 
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until she sees them. The quantitative 
problem of having plenty of goods 
to meet wants and just enough goods 
to gratify unsuspected desires calls 
for merchandising finesse. The 
storekeeper who can do it qualifies 
as a leader in his community. 

“Leadership in merchandising is 
that quality which leads the mer- 
chant to apprehend earlier than the 
world in general the fact that a 
considerable number of people, and 
sometimes a large number of people, 
will respond to certain trends if they 
are exposed to them. It is his busi- 
ness to see that they are exposed 
to them.” 

- . * 
E. G. MARKS, buyer and manager 
of Bannon’s Department Store in St. 
Paul, Minn., says: 

“Women are becoming more price 
conscious. They are more discrim- 
inating, looking for the best quality 
possible in their price range. There 
is much less price resistance among 
the men customers. 

“It is also noticeable that quality 
is still first choice in selecting chil- 
dren’s shoes, with price secondary. 
The lesson learned during war years 
that a shoe of quality will outwear 
two or three times a poorer quality 
has not been forgotten in outfitting 
children.” 


- * * 


STANLEY GARBACIK, manager 
of Young’s Shoe Store, Hazleton. 
Pa., says: 

“Quality and price are two of the 
most important considerations in 
shoe retailing, especially in this post- 
war period when customers are re- 
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verting to type once more. Your 
store may base its merchandising 
policy on quality or it may empha- 
size price. But these two factors 
must be coordinated in some way if 
you would attempt to offer real 
values. Unless most merchants are 
mistaken, customers will expect bet- 
ter value in the shoes they buy as 
the year goes on. 

“Few customers expect shoe prices 
to decline in the near future. They 
realize that footwear prices have ad- 
vanced little when compared with 





prices of clothing, food and other 
essentials. But most people do ex- 
pect shoe quality to improve to 
something approaching prewar 
standards. They want style, of 
course, but they are tired of inferior 
quality shoes sold at increased 
prices. 

“In most cases it is unwise to rely 
too much on past experience so far 
as customers’ buying habits are 
concerned. You may find your 
trade has shifted because of cus- 
tomers’ changed economic status. 
The trick is to try to keep a little 
ehead of your customers and antici- 
pate changes in buying habits.” 


MARK C. COKER, manager of 
Florsheim’s on Peachtree Street in 
Atlanta, Georgia, is supplying local 
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patrons with French toe, moccasin 
toe and stroller type shoes. A Spring 
window display of Burgundy calf 
has effectively promoted this style. 
These Southerners of the Deep 
South are sharp dressers, Mr. Coker 
has found. Formerly manager of 
Florsheim stores in Chicago and St. 
Louis, he is a newcomer to Dixie, 
but he has already recognized the 
trend of this locale where the accent 
now is on sports varieties. 





“Shipping is still a little tight,” 
Mr. Coker says, “and we're not get- 
ting every type of leather we want. 
But it’s opening gradually and my 
stock is better now than it has been 
for the past eight months. My labor 
problems, too, are easing up. We 
have our unit staffed with compe- 
tent men. No more of this take what 
you can get, as in wartime and last 
year. | have floormen who know 
shoes and know how to sell.” 


* ve a 


A. L. WEBSTER & CO., brokers in 
hides and skins. Chicago. Il. 
report: 

“So long as shoe and _ leather 
demand warrants hide soakings at 
their present rate. then continued 
demand for hides may be expected 
from week to week, since tanners 
do not have sufficient inventories 
of raw stock to remain out of the 
market for protracted periods. For 
this reason, volume of shoe sales 
will indicate what is to come and 
if the high cost of living reduces 
demand for shoes at existing prices, 
it will result eventually in lower 
soakings and hide prices. There is 
every indication of continued heavy 
kill of cattle not only under Federal 
inspection, but also in uninspected 
slaughtering. For the nearby 
term, there is nothing now to indi- 
cate any great change in the hide 
market. Prices may be expected 
to fluctuate within a narrow range 
around today’s levels. After the 
next sixty to ninety days. the situa- 
tion should be more clearly defined 
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as to trend of shoe sales and pro- 
duction. From present indications, 
domestic production of raw stock 
this year should be ample to more 
than fill domestic requirements for 


leather.” 


* aa * 


JERRY WEST, merchandise man- 
ager of accessories at Dewees. 
Philadelphia, who also has had 
twenty-eight years as buyer of shoes 
in New York, says: 

“It seems our biggest problem 
at this time is getting shoes de- 
livered when we want them. When 
we have a good number in stock 
that sells out fast (as any shoe de- 
partment would like). there is such 
a long wait for shipments to be 
delivered. Of course there may be 
several answers to this at the other 
end but a_ well-rounded delivery 
service, for the type of shoes that 
are needed, is in store. 

“The question of open o1 closed 
toes is one not to go unnoticed. We 
have demands for both, in equal 
numbers. In some instances a cus- 
tomer wanting a closed toe will re- 
fuse to consider the open one. On 
the other hand. we have many cus- 
tomers who demand one type but 
after trying on the other and finding 
the shoes comfortable and attrac- 
tive, are willing to settle for that 
one. The results here depend to a 
great extent on the proper presen- 





tation and the selective range of 


styles on hand.” 
* * * 


HARRY SOBEL, president of the 
Fern Shoe Company, Los Angeles, 
Calif., says: 

“My contention for twenty years 
has been that when shoes are beau- 
tiful, no matter what the style, they 
will sell. There has never been a 
time when the closed toe or open 
toe, closed back or open back shoe 
would not sell if it were beautiful 
and a good fitter. 


— 





ona am en Oma 

“There is still plenty of spending 
money in the hands of consumers. 
Women want quality shoes that are 
styled right and made well . . . shoes 
that have the postwar look of full- 
breasted heels. kid sock linings, 
smart details and finish. The minute 
a woman looks at the shoe, she 
knows it’s postwar. 

“I am convinced that good mer- 
chants will do all the business they 
want to do. But more than ever they 
must be fashion minded. They must 
buy shoes with a certain purpose. 
Timing is one of the most important 
considerations in a retailer's plan- 


ning.” 
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“Looks to me like they're beginning to scrutinize VALUE again." 
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RECORDER Salutes the SHOE FAIR 


A Message 
from 


EVERIT B. TERHUNE 


President 
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CoMING to New York for the first time since its inaugura- 
tion in 1936 as a joint project of manufacturers and retail- 
evs, the National Shoe Fair occurs at a critical time. Since 
the last Shoe Fair in Chicago, the merchandising picture 
haus changed materially. Prices have risen, following the 
end of OPA controls, news of which was flashed to the trade 
irom Washington in the closing hours of the October show. 
Consumer demand for shoes, if it has not declined in the 
overall picture, has at least become more discriminating in 
character. Everyone in the shoe trade is eager to know what 
lies ahead. Will the Shoe Fair supply the answers? 

In the ultimate and final sense it seems unlikely that it 
will. But at least this gathering should serve to shed some 
light on a situation that has been confusing and obscure. 
This Spring has been referred to as a testing period for re- 
tail trade and, in a sense, for retailers’ demand for the prod- 
ucts of the manufacturers. The National Shoe Fair brings 
manufacturers and retailers together in this important test- 
ing period. 

The retailers who come to the Fair will be merchants who 
are firmly resolved to continue to serve their customers with 
shoes. They will doubtless place orders here for a consider- 
able proportion of their coming needs. The Shoe Fair ful- 
fills this important market function. But in our opinion, 
and in the opinion, we believe, of most shoe men, buying 
and selling are not the Shoe Fair’s most important objec- 
tives. It makes a greater contribution to the industry by 
providing an opportunity for manufacturers and merchants 
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to meet, face to face, to discuss their common interests, find 
the answer to many problems and clarify their thinking for 
the future. 

S$ PEAKING from an experience of many years of contact 
with the shoe trade, we can hardly recall a time when the 
industry had no problems. Scarcely a year has passed in 
which it has not been faced with difficulties. The extra- 
erdinary progress that has been made through the years by 
the manufacturing and merchandising branches of the in- 
dustry has been achieved, not by avoiding problems, but by 
overcoming them. Initiative and resourcefulness have been 
the tools by which shoe men, starting in colonial days and 
carrying on down through the years of the nation’s expan 
sion and development, have built a two billion dollar indus- 
try while serving the shoe needs of 140 millions of Ameri- 
cans. 

In view of this amazing record of progress and achieve 
nent, there appears to be little reason for concern as to the 
future. In times of difficulty and uncertainty like the 
present, shoe people have invariably tackled their problems 
with vigor and intelligence, and have never failed to find 
solutions. They will not fail at this time. 

On the eve of another National Shoe Fair, the first to 
be held in the Spring season and the first National Shoe 
Fair to be staged in the East, Boor anp SHoe Recorper ex- 
tends to the great American shoe industry greetings and 
best wishes for continued progress and prosperity. 
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FOR the first time since it was inaugurated in 1936 as Il; 
a joint enterprise of National Shoe Manufacturers Asso- 
ciation and National Shoe Retailers Association, the 

National Shoe Fair comes to New York. For the first Th (: \H ()} KA | R 
time a National Shoe Fair is to be held in the Spring- 

time, but that doesn’t mean there is to be any change in 
the Autumn fairs, traditionally held in Chicago, which 
the trade has come to look upon as fixed events on the 
calendar of the shoe year. That tradition will be pre- 
served, and another Shoe Fair will be held this Fall in 
Chicago, where Spring and Summer shoes for 1948 
will be shown. 

Despite the magnitude of previous shows, this com- 
ing National Shoe Fair scheduled to be held in four 
leading New York City hotels, the Commodore, the 
Biltmore, the New Yorker and the McAlpin, April 28 
to May 1, inclusive, promises to be by all odds the 
biggest National Shoe Fair in Shoe Fair histocy. A 
number of factors have combined to make it just that. 
It’s a crucial time in postwar readjustment for the 
shoe business; questions of the availability of leathers 
and other materials raise problems for merchants and 


T0 NEW YORK 














manufacturers alike. Shoe men are eager to know 
what other shoe men think. There is the everlasting 
question of what styles for Fall. This year, more than 
ever in the memory of most shoe people, there looms 
the vitally important question of price. ’ 

All of these things, no doubt, have played and will 
play an important part in building up the extraordi- 
nary interest that is developing around the April Shoe 
Fair in New York. There’s every indication that this 
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interest will grow in the short period that remains be- 
fore the New York Show opens officially on April 28. 


Shoe trade events staged in New York have always 
attracted a big attendance. 
New York Shoe Manufacturers staged elaborate exhi- 
bitions of their market’s fashions and products at about 
this time of year. In the years that preceded World 
War II, New York, St. Louis, New England and other 
markets held Spring shows here. 


Years ago the Greater 


Volume manufac- 
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Association was at that time holding a shoe exhibition 
simultaneously in St. Louis. It was the incongruity and 
wastefulness of those two competing shows that led to 
the decision later that year to organize the National 
Shoe Fair. While the two conventions and shows were 
in progress, President M. A. Mittelman of the National 
Shoe Retailers Association wired National Boot and 
Shoe Manufacturers Association in St. Louis calling for 
an all-industry show. That call led to action and late in 
April, 1935, the agreement was reached between the two 
associations to hold the first National Shoe Fair the fol- 
lowing January. 














Although competition between the rival shows oper- 
ated to hold down the attendance somewhat at that 1935 








From whatever directon the traveler approaches, 
New York’s incomparable skyline is a challenge 
and an inspiration. Soon to become the permanent 
seat of the United Nations, America’s own metro- 
polis now becomes not only the world’s greatest 
city, but also the capital of the world. Photo shows 
lower Manhattan in a view across the East River. 















First Spring Show Under Joint Sponsorship of Two 
National Associations Representing Manufactur- 
ers and Merchants to Be Staged in Four Midtown 
Hotels from April 28 to May 1—More than 625 
Exhibitors Will Display Products in 925 Rooms 


turers and other groups unveiled their latest styles to convention and shoe show at the Commodore, it was 
prospective buyers. Since New York is the metropolis nevertheless an important event, marking the climax of 
of America and of the World, the nation’s No. 1 fashion _ efforts of many years on the part of N.S.R.A. to stage 
center and a shoe city of the first magnitude, it seemed [TURN TO PAGE 256, PLEASE] 


a logical and natural place to hold such showings. For 


: . : : Historic Brooklyn Bridge, looking toward Man- 
the most part, the idea of seasonal showings in New  jastan, where the famous leather district known as 
York was a spontaneous growth, although various “the Swamp” lies in the shadow of the Western ap- 
organized groups, including the Guild of Better Shoe et 2 P sang 4 West an nsee — = 
Manufacturers, were influential in furthering the will be held in four hotels in the midtown area. 
which lies to the North of section shown in photo. 


movement. 
Then last year came the next logical step, the idea of 
uniting various of these local or territorial exhibitions 


under the official sponsorship of the two great national reps, 
shoe associations, National Shoe Manufacturers Asso- (00s ee . 


ciation and the National Shoe Retailers Association. 
Thus the idea of a 1947 Spring National Shoe Fair in 
New York was born. And this month, the idea be- 
comes a fact—a very important fact—in the great 
American shoe industry. 

To recall to mind the last shoe exhibition sponsored 
here by any national association of the trade, you have 
to go back to January 5, 1935, when the National Shoe 
Retailers Association staged its 24th annual conven- 
tion and shoe show at the Commodore. Strange as it 
now seems, National Boot and Shoe Manufacturers 








































on Display 
At the 


List of Participants and Hotel Rooms Where Their 

Products Will Be Shown in New York, April 28, 29, 30 

and May 1, as Compiled by National Shoe Fair and 
Revised Up to and Including April 3. 


Abben Shoe Corp.......... New Yorker 639 
Worcester, Mass. (I-MW) 
Ace Bows, Inc................McAlpin 516 
Brooklyn, N. Y. (1-3) 
Acme Shoe Co., Inc........Commodore 661 
Boston, Mass. (2-M) 

Acrobat Shoe Co.......Commodore 804-806 
Nashville, Tenn. (I-Cl) 

Adams Brothers . .......Commodore 720 
Pittsfield, N. H. (1-GCI) 

Adams, Frank, Inc.......... Commodore 868 
Lynn, Mass. 

Adrian, M. B., & Sons X-Ray Co. 

New Yorker Booth 30 

Milwaukee, Wis. 

Air Craft Shoe Co., Inc.....Commodore 874 
Auburn, Me. (1-W) 

Air-Flight Shoe Co., Inc........ McAlpin 448 
Brooklyn, N. Y. (1-MWSMWC) 

Air-Kushin Shoes .......... New Yorker 715 
Cincinnati, O. (1-W) 

Air-Step Div., Brown Shoe Co.. Biltmore 426 
St. Louis, Mo. (I-W) 
Air-Tred Shoe Corp...... 
Auburn, Me. (I-W) 
Alburton Co., Inc........... Commodore 965 

Boston, Mass. (4) 
Alden, C. H., Shoe Co..... Biltmore 549-550 
Brockton, Mass. 
Aldrich Shoe Co. oe 
Boston, Mass. (I-W) 
Allen Shoe Co., Inc... . 
Haverhill, Mass. (l-W) 
Allied Cement & Chemical Corp. 
Commodore 1007 


..New Yorker 958 


..New Yorker 1101 


..New Yorker 1148 


East Lynn, Mass. (4) 
Alrose Shoe Co. 
Exeter, N. H. (l-WGC) 
Altman Bros. Shoe Mfg. Co. 
New Yorker 647-648-649 
Cincinnati, O. (I1-SW) 
Altschu!, Julius, Inc... : 
Brooklyn, N. Y. (I-GCI) 
American Gentlemen (Div. of 
Craddock-Terry Shoe Corp.) 
New Yorker 701-702 


.New Yorker 1124 


.New Yorker 650 


Lynchburg, Va. (1-M) 
American Girl Shoe Co. 
New Yorker 824-826-827-823 
Springvale, Me. (I-WG) 
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American Maid Footwear, Inc. 
New Yorker 1080-1081 
Easthampton, Mass. (l-WSW) 
American Shoemakers Corp.....McAlpin 434 
Salem Depot, N. H. (I-W) 
American Shoemaking..New Yorker Booth 12 
Boston, Mass. 
Amity Slipper Corp.... 
Brooklyn, N. Y. 
Analite Plastics, Inc. 
Boston, Mass. (3, 4) 
Arad Shoe Mfg. Corp. ...McAlpin 556 
New York, N. Y. (I-WGCSWC) 
Arch Preserver Shoes ... Biltmore 420 
Portsmouth, O. (I-W) 
Archmaster Foot Adjuster Co. 
New Yorker Booth 27 


...New Yorker 1141 


.Commodore 942 


Philadelphia, Pa. 

Armstrong, D., & Co.. 
Rochester, N. Y. (I-W) 

Arnoff Shoe Co., Inc.......Commodore 1073 
New York, N. Y. (2-MWCSMC) 

Arnold Bros. Co. ee Biltmore 534 
East Weymouth, Mass. (4) 

Arnold, M. N., Shoe Co.. Biltmore 551-552-553 
South Weymouth, Mass. (i-MW) 

Arrowhead Footwear Corp. 

Commodore 926-928 

New York, N. Y. (I-W) 

Ascutney Shoe Corp.. New Yorker 1049-1050 
Hudson, Mass. (I-M) 

Ashe, George Shoe Co., Inc.. Commodore 867 
Everett, Mass. (I-M) 

Astor Shoe Co. 
New York, N. Y. 

Athletic Shoe Co.-Rest-Rite Shearling Div. 

New Yorker 821-822 

Chicago, Ill. (I-SMW) 

Atkthson Shoe Corp........New Yorker 1088 
Boston, Mass. (1, 2-MWSWC) 

Atlas Shoe Co., Inc... .. New Yorker 1121 
Pittsfield, Me. (I-W) 

Avon Sole Company. .New Yorker Booth I9A 
Avon, Mass. (4) 

Avres Shoe Corp. : 
Boston, Mass.,( 1-1) 

Ayriyte Corp. 
Boston, Mass. (1-1) 


New Yorker 518-519 


..McAlpin 505 


New Yorker 1104 
New Yorker 1104 


B. & B. Shoe Co...... New Yorker 539 
Chicaao, Ili. (1-ISMW) 
B. & C. Shoe Co. New Yorker 1022-1023 


Manchester, N. H. (I-W) 


B. & W. Footwear Co., Inc..New Yorker 737 
Webster, Mass. (l-SMWC) 
Badger Glove & Slipper Co.. McAlpin 428-429 
Milwaukee, Wis. (1-SMW) 
ae eee ...McAlpin 550-552 
Spencer, Mass. (2-W) 
Banister, James A., Shoe Co. 
Biltmore 551-552-553 
South Weymouth, Mass. (Il-MW) 
Baris Shoe Co., Inc......New Yorker 644-645 
New York, N. Y. (2-MWGCSMWC) 
Barr & Bloomfield Shoe Mfg. Co. 
Commodore 85 
Seabrook, N. H. 
Barr Shoe Company, Inc. 
Auburn, N. Y. (I-W) 
Barrett Shoe Co. 
Nashville, Tenn. (1-W) 
Barry Mfg. Co....... ; 
Manchester, N. H. (I-WGC) 
Bata Shoe Co., Inc... New Yorker 956 
Belcamp, Md. (I-G) 
Bates Shoe Co... 
Webster, Mass. (I-M) 
Bay State Fabrics, Inc. 
Boston, Mass. (3, 4) 
Beacon Hill Shoe Co. 
Roxbury, Mass. (1-W) 
Beaudin, L. E., Shoe Co. 
Hanover, Pa. (1-W) 
Beckerman Shoe Corp. 
Boyertown, Pa. (I-Cl) 
Bedford Shoe Co. 
Carlisle, Pa. (Il-WGC) 
Beford, A. J., Shoe, Inc. 
Lititz, Pa. (1-Cl) 


...New Yorker 547 
Commodore 1003 


McAlpin 364 
McAlpin 538 


Commodore 900-902 
Commodore 660 
New Yorker 1166 

New Yorker 716-717 
New Yorker 830 
New Yorker 50! 


Commodore 963 


Behn, A. G., Shoe Co. Biltmore 547 
Arlington, N. J. (1, 2-CISC) 
Belcher, George E., Co. Biltmore 528 


Stoughton, Mass. 
Beleganti Inc 

Brooklyn, N. Y. (1-W) 
Belgrade Shoe Co... 

Auburn, Me. 

Belleville Shoe Mfg. Co. 
Belleville, Ill. (1-M) 
Belmont Footwear Inc..New Yorker 1083-1084 

Brooklyn, N. Y. (I-WSMW) 
Benwil Shoe Co... be New Yorker 1155 
Lowell, Mass. (1-1!) 
Best Shoe Co., Inc. 
Boston, Mass. 


Commodore 871 
New Yorker 1126 


Commedore 765 


New Yorker 616-617 
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Bing-Cooper, Inc........... Commodore 659 
Altoona, Pa. (I) 
Bloom-Ease Co., The........ New Yorker 531 


Minneapolis, Minn. (Il-WGCISWC) 
Blue Seal Shoe Mfg. Div. of New England 


Industries, Inc............ New Yorker 1135 
Brooklyn, N. Y. (I-W) 
Blum Shoe Mfg. Co......... New Yorker 846 


Dansville, N. Y. (I-SMWG) 
Bon-Tell Footwear Corp.....McAlpin 537-539 
New York, N. Y. 
Boot and Shoe Recorder (Chilton Co.) 
Commodore 674 
New York, N. Y. 
Boston Novelty Shoe Corp. 
New Yorker 975-976 
Boston, Mass. (2-MWGCISMWC) 
Bostonian Footsavers........ New Yorker 734 
Whitman, Mass. {1-M) 
Bostonian Juniors........ 
Whitman, Mass. (I-M) 
Bostonian Shoes............New Yorker 736 
Whitman, Mass. (i-M) 
Bourbeuse Shoe Co......... Commodore 647 
Union, Mo. (l-W) 
Bourque Shoe Co., Inc.......New Yorker 609 
Raymond, N. H. (Il-WGSW) 
Boyd-Welsh, Inc. 
Commodore 817-819-821-833 
St. Louis, Mo. (1-W) 
Boyertown Shoe Corp... 
Boyertown, Pa. (1-SC) 
Bradley Shoe Co...... 
Lynn, Mass. (I-G) 
Bradmore Footwear Co., Inc..Commodore 870 
New York, N. Y. (I-MW) 
Brauer Bros. Shoe Co. 
St. Louis, Mo. {1-W) 
Bridgewater Workers Coop Assn. 
New Yorker 546 
Bridgewater, Mass. (I-M) 
Brilliant Brothers Co. 
Boston, Mass. (2-MSMW) 
Bristol Fabrics Inc..........Commodore 940 
Boston, Mass. 
Bristol Mfg. Corp.. Commodore 910-912-914 
Bristol, R. |. (l-MWC) 
Brockton-Maid Shoe Co. 
Rockland, Mass. (1-WG) 
Broitman-Gaffin Shoes, Inc.. New Yorker 117! 
New York, N. Y. (2-MWGCIS) 
Brown Company........New Yorker 901-902 
Berlin, N. H. (4) 
Brown, David, Shoe Co. New Yorker 730 
Baltimore, Md. (1, 2-MWGC) 
Brown, H. H., Shoe Co., Inc. 
New Yorker 1056-1057 
Worcester, Mass. (1-MW) 
Buffalo Billy'’s—Hy Quality Shoe "Co. 
McAlpin 570 


...New Yorker 736 


McAlpin 563 
New Yorker 1087 


.Commodore 604 


New Yorker 1189 


New Yorker 1140 


Philadelphia, Pa. 2-GCI) 
Burg, A. S., Co... .. Commodore 935-937 
Boston, Mass. (3, 4) 

Burns Cuboid Co..... 
Santa Ana, Calif. (1) 
Butler Bros 
Chicago, Ill. 


McAlpin 571 


New Yorker Booth 74 


Cc 
California Shoes, Ltd... Commodore 801-803 
Los Angeles, Calif. (1-WG) 
Cambridge Rubber Co. 
New Yorker 818-819-820 
Cambridge, Mass. (l-MWGCISMWC) 
Capitol Shoe Mfg. Corp....New Yorker 1040 
Brooklyn, N. Y. (1-WCl) 
Gardone & Baker, Inc. 
Brooklyn, N. Y. (1-W) 
Carla Shoe Mfg. Co. 
Commodore 609-611-615 
Lawrence, Mass. {1-W) 
Carleton, Geo. F., & Co., Inc. 
New Yorker 1004 
Haverhill, Mass. (1-SM) 


Commodore 834 
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Carlisle Shoe Co........ New Yorker 632-633 
Carlisle, Pa. (i-W) 
Carmo Shoe Mfg. Co. 
Commodore 700-701-702 
Union, Mo. (I-W) 
Cassandra, Inc.... 
Gouldsboro, Pa. 
Casuals, Inc.... Biltmore 445-447 
Los Angeles, Calif. (I-MSW) 
Caughey Footwear, Inc. Commodore 658 
New York, N. Y. 
Cavalier Company 
Baltimore, Md. (1!) 
Cele Footwear Inc.. 
New York. N. Y. (I-W) 


a po ae Commodore 969 


-_New Yorker 979 


McAlpin 529 


KEY TO CODE NUMBERS 


Code numbers in this list of exhibitors 
refer to the classification of each ex- 
hibitor as follows: 

1—Manufacturer 

2—Wholesaler 

3—Findings and Accessories 
4—Manufacturers Suppliers 

M—Men's 

W—Women's 

G—Growing Giris' 

C—Children's 

I—Infants' 


S—Siippers {M—Men's) 
{W—Women's) 
(C—Children's) 


Central Slipper Co., Inc. 

New Yorker (Consult Hotel information 
for room number) 
or room number) 


Commodore 860 


Wilkes-Barre, Pa. (1-S) 
Charles Mfg. Co......... 
Haverhill, Mass. (1-W) 
Charm Footwear Co.. 
So. Norwalk, Conn. (1) 
“Chic” Slipper Mfg. Co... 
New York, N. Y. (1-SW) 
Clapp, Edwin & Son, Inc. 
East Weymouth, Mass. (1I-M) 
Clark Shoe Co....New Yorker 1060-1061-1062 
Auburn, Me. (1-SW) 
Clickstein Shoe Co... 
Boston, Mass. (2-WG) 
Clover Leaf Novelty Co. 


McAlpin 400 
New Yorker 1159 


Biltmore 532 


New Yorker 844-845 


Commodore 862 
McAlpin 547 
New York, N. Y. (3) 
Clover Leaf Shoe Mfg. Co., Inc. 
Commodore 649 
Burlington, N. J. (1-SW) 
Cobblers, Inc.. Commodore 952-954-956 
Los Angeles, Calif. (1-SW) 
Cohen, |., & Sons, Inc. New Yorker 718 
Boston, Mass. (2-MWCISMWC) 


Cohen, L. R., Shoe Co., Inc. McAlpin 572 
New York, N. Y. (2-M) 

Cole, Rood & Haan Co. Biltmore 500 
Chicago, Ill. {1-M) 

Colt Cromwell Co., Inc. McAlpin 409-41! 
Boston, Mass. 


Colton, “Vic,” Shoe Mfg. New Yorker 705 
Los Angeles, Calif. (1-W) 

Comfort Products Co. McAlpin 544 
Worcester, Mass. ({1-SMWGCI) 

Comfort Slipper Corp. New Yorker 925 
Fitchburg, Mass. (1-WSW) 

Commonwealth Shoe & Leather Co. 


New Yorker 736 
Whitman, Mass. {1-M) 


Compo Shoe Machinery Corp. 
New Yorker Booths 13-15-17 
Boston, Mass. 
Conformal Shoe Company. .McAlpin 408-410 
St. Louis, Mo. (!-MW) 
Conjor Shoe Co...... New Yorker 1051 
New York, N. Y. (2-MWG) 
Connell, J. M., Shoe Co., Inc. 
McAlpin 423-425 
South Braintree, Mass. {!-M) 
Connelly Shoe Co..... 
Stillwater, Minn. (1-M) 
Conrad Shoe Co........ New Yorker 735 
North Abington, Mass. {!-M) 
Consolidated Footwear Corp. 
New Yorker 534-535-536 
Malone, N. Y. {[1-MWGCISMWC) 
Consolidated Plastic & Rubber Associates 
New Yorker Booth 16 


Biltmore 502 


Woburn, Mass. (4) 
Coon, W. B., Co... Commodore 943-945 
Rochester, N. Y. (1-WGCI) 
Cooper, S., Shoe & Slipper Co. 
New Yorker 744 
New York, N. Y. (1-WGSMWC) 
Copley Shoe Company, Inc 
New Yorker 1008-101! 
Wakefield, Mass. ({1-SW) 
Corbin, B. A. & Son Co. 
Marlboro, Mass. {1-MW) 
Corcoran, Joseph F., Shoe Co. 
New Yorker 708 


New Yorker 1068 


Stoughton, Mass. {1-M) 
Cornelia Footwear Mfg. Co. 
New Yorker 1043 
New York, N. Y. (1-WCSWC) 
Cortell Shoe Co. 
Commodore 904-906-908-974 
Manchester, N. H. (1-WGCSWC) 
Cosmos Footwear Corp..McAlpin 518-520-522 
Brooklyn, N. Y. (1-WG) 
Costume Guild, Inc. 
St. Louis, Mo. (3-W) 
Creative Footwear... 
Boston, Mass. 
Crede, Inc. . 
Holbrook, Mass. ({1-W) 
Crescent Shoe Co. 
New York, N. Y. (2-W) 
Crosby Square, House of 
Milwaukee, Wis. {1-M) 
Cross-Country Casuals, Inc.. New Yorker 1133 
Cambridge, Mass. (1-M) 
Crystal Shoe Mfg. Co. 
Lawrence, Mass. (1-Cl) 
Curtis Shoe Co., Inc. Biltmore 438-440-442 
Marlboro, Mass. (1-M) 
Curtis-Stephens-Embry Co. 
Reading, Pa. (1-GCl) 
Cushman, Chas., Co. 
Auburn, Me. (1-SWC) 


D 


Dainty Maid Shoe Co., Inc 
New Yorker 1058-1059 
Haverhill, Mass. {1-W) 
Dale Footwear Inc. 
Coopersburg, Pa. (1-Cl) 
Dansker-Sanchioni Shoes, Inc. 
New Yorker 2114 


Cambridge, Mass. ({1-W) 
Danvers Shoe Co. 

Manchester, N. H. {1-SM) 
David Shoe Co., Inc.......Commodore 768 

Lynn, Mass. (1-W) 
Daytimer Shoe Co. 


New Yorker 1015 
New Yorker Booth | 
Commodore 959 
McAlpin 566-568 


Biltmore 515 


New Yorker 1167 


Biltmore 400-402 


New Yorker 807-542 


Commodore 763 


Biltmore 525 


McAlpin 1090-109!- 
1092-1093-1094-1095-1097 
North Adams, Mass. (!-WGCI) 


Della Pia Shoe & Slipper Mfg. Co. 
Commodore 770 


Manistee, Mich. (1-MSMWC) 
[Turn to page 173, please] 
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OF 
NATIONAL SHOE FAIR 


NEW YORK 
April 28, 29, 30 and May 1 


SUNDAY, APRIL 27TH 


Registration of retailers and buyers at four 
exhibition hotels—Biltmore, Commodore, 
New Yorker and McAlpin—beginning at 
9 a. m. Official directory available only 
to registrants. 


MONDAY, APRIL 28TH 


Registration of retailers and buyers at four 
exhibition hotels. 

Official Shoe Fair Luncheon in grand ball- 
room of Commodore Hotel at 12.30 p. m. 
Presiding officer, Lawrence B. Sheppard, 
president of National Shoe Manufacturers’ 
Association. Greetings from Edward C. 
Orr, president of National Shoe Retailers’ 
Association. Address on “Looking Ahead 
at Home and Abroad” by Henry J. Taylor. 


nationally famous radio commentator. 


WHEN And WHERE 


And How To Get 
There In A Hurry 


TUESDAY, APRIL 29TH 


Registration of retailers and buyers at four 
exhibition hotels. 

Annual banquet and show of the 210 Asso- 
ciates, Inc., Tuesday evening in the grand 
ballroom of the Waldorf Astoria, New 
York. 

41st anniversary dinner of Boot and Shoe 
Travelers’ Association of New York, Tues- 
day evening, in the grand ballroom of the 
Pennsylvania Hotel. 


WEDNESDAY, APRIL 30TH 


Registration of retailers and buyers at four 
exhibition hotels. 


THURSDAY, MAY IST 


Registration of retailers and buyers at four 
exhibition hotels. 


How fo reach the Four Official Shoe Fair 
Hotels, Marbridge Building, Two Railway 
Stations, Rockefeller Center, the "Gar- 
den,” and BOOT AND SHOE RECORDER 











An Air Map of 
Midtown Manhattan 


Your Blue Print 
for 


A BUSY WEEK 





BROADWAY 





XUM 





(dita outlook 


by L. E. LANGSTON 


Executive Vice-President of National 
Shoe Retailers Association and by in- 
vitation Contributing Guest Editor for 
this issue of Boot aNnp SHOE RECORDER. 


The Age of Distribution 


In bridging the gap of seven years between prewar and 
postwar economics, one long range problem must be basic 
in the thinking of the shoe industry. The key to economic 
prosperity in the future must be sought in the parallel 
development of distribution and production. Not only 
retailers, but manufacturers should begin to think of dis- 
tribution, not in terms of the mechanics of retail trade, but 
as a broader concept requiring a dynamic capacity to 
create and satisfy wants. Unless distribution is viewed 
from this broad standpoint the unparalleled pressure of 
advanced industrial capacity will create all too familiar 
problems. 

Even a cursory examination of current industrial data 
discloses that the fanciful predictions of the past decade 
are now being realized. The over-all output of American 
industry is running far in excess of prewar levels and it 
is reasonable to surmise that full capacity is not yet being 
exploited. In the shoe industry the evidence provided by 
output since the end of the war in 1945 can hardly be 
ignored. Production last year was approximately 530 
million pairs; an annual projection based upon output 
in several months easily reaches 600 million pairs. Capacity 
of such magnitude is not a speculation. It is a reality which 
must compel forward thinking by all branches of the in- 
dustry. How shall such capacity be effectively utilized in 
the face of prewar and existing patterns of consumption 
which spell out far lower yearly totals? The answer must 
lie in the development of distribution as a force capable 
of vitalizing new patterns of demtnd and servicing the 
needs of 140 million consumers. 


Ir is not enough to visualize the task of the industry 
as selling shoes in response to needs as reflected by con- 
sumer demand in retail stores. Alert merchants recognize 
that the role of distribution invests retail policy with greater 
significance than ever before. If basic demands are to be 
transformed and brought up to the potential magnitude 
indicated by productive capacity, then retailing becomes a 
more significant link than ever in the chain leading to the 
consumer: Buying habits and standards cannot be decreed; 
they must be formed and molded through the efficient func- 
tioning of retailers serving every strata of consumer mar- 
kets. The alternative is only too plain: Unless the new 
and tremendous role of distribution is understood, the pipe- 
lines of supply will begin to suffer from the periodic 
discomfort of prewar years. 

Viewed at closer range the shoe business is faced with 
several immediate problems. Perhaps the most important 
of these is the basic issue of existing price dislocation. 
Everyone in the shoe business can agree that consumer 
resistance is the result of a psychological depreciation of 
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shoe values in contrast with other goods. Very few people 
are aware that shoes represent implicitly greater value 
today than almost any other product of consumer goods 
industry. Dollar for dollar, it ‘is unquestionable that 
the shoe industry provides greater value in terms of ma- 
terials and labor, in terms of manufacturing skills, utility 
and comfort than any other staple essential to a decent 
standard of living. 

The past errors of omission by the shoe industry, its 
failure to take shoes out of the matter-of-fact category, 
cannot be rectified overnight. In the meantime, therefore, 
the plain facts of price dislocation are obvious. Neither 
shoe manufacturers nor retailers can blink the fact that at 
current prices shoes are not being taken by consumers in 
sufficient volume to maintain necessary,standards of con- 
sumption. During the first quarter of the year unit sales 
feli considerably below a year ago, and in many instances 
even dollar volume lagged behind totals scored in 1946. 


THE reasons for the discrepancy are only too obvious when 
comparative prices are examined. By January of this year 
the average wholesale value of all footwear had climbed 
to $3.80 per pair, the highest figure in some 27 years, and 
about 150 per cent higher than the average in severai years 
immediately prior to the war. Even in 1929 at the peak of 
prices during the later 20’s, average wholesale shoe prices 
only reached $2.57. 

Comparisons of average values are meaningless, of course, 
unless the wide changes in the cost structure of raw ma- 
terial, leather and shoes are noted. It must be acknowledged 
that labor, materials and all of the miscellaneous and in- 
cidental costs of production have appreciated sharply. 
Nevertheless, while the industry may understand the reasons 
which are responsible for present price levels, the con- 
sequences upon consumer demand cannot be denied. It is 
imperative, therefore, that all factors in the shoe industry 
understand the need for two concurrent efforts to cope with 
the issue of relative price and relative volume. The first 
and long-range effort calls for re-education of the consumer 
attitude toward shoes and shoe values; the second must 
be a re-examination of all factors of cost in order that every 
possibility for price reduction be explored. 

At times like these it is all too easy to indulge in gener- 
ality and avoid unpalatable truths. No purpose can be 
served in the shoe business today by such an attitude be- 
cause action and reaction follow each other swiftly, and 
because the mounting evidence of recent months points 
to an unmistakable conclusion. There are imminent and 
serious dangers before the industry, chief among them 
being the failure of consumer demand in the face of cur- 
rent price levels. All of the attention of this industry must 
be focused on solving that problem. 


Boot and Shoe Recorder 








YOU'LL SEE 


AT THE 


SHOE FAIR... 


| any branch of the shoe in- 
dustry has shown a substantial increase in per capita 
sales, the result has usually been facilitated, if not 
actually accomplished, by the promotion of styles that 
pleased the customers who bought the shoes. 

Developments in the trade since the National Shoe 
Fair in Chicago last October suggest the desirability of 
stimulating sales at the consumer level by every pos- 
sible means. 

This implies more and better advertising, more ef- 
fective merchandise displays and better salesmanship 
at the fitting stool. But to make any of these means 
effective, it is necessary to provide styles that will have 
a strong sales appeal to customers. 

Manufacturers and designers have in recent weeks 
been devoting their energies to the creation of shoe 
styles that will favorably impress the buying public this 
coming Autumn. The National Shoe Fair in New 
York next month will provide the first opportunity 
merchants and buyers will have to study and compare 
results of these efforts at one nation-wide showing. It 
will be a shoe fashion event of the first magnitude. 


Style Is the Stimulus That Can Energize the Efforts of Merchants to Sell 
More Pairs of Shoes Per Capita to Consumers in Coming Months—First 
Nation-wide Showing of Fall Footwear Fashions at the National Shoe Fair, 
New York, April 28 to May 1, to Reveal Trends for Coming Autumn Season. 


April 15, 1947 
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Tartans go to every college, the 
bright ingredient to mix and 
match in every campus ward- 
robe. Plaid tops this green flan- 
nel skirt, encircles its waist, 
hides in its kick-pleat. Suit from 


Peck & Peck. 


White stitches outline 
pinking on the high moc- 
casin vamp, quarter’s 
kick-off treatment. Black 
suede, grooved heel, ex- 
tended sole. Hill and 
Dale by Dixon Bartlett. 


"« 
wa > 
ne 2 


Higher heel for tweeds. 

comfortable 15/8; black 

heel matches _ stitch- 

ing. Grayflex by Gray 
Brothers. 


Left — Favorite 
sling with new fea- 
tures: closed _ toe, 
high vamp, low heel. 
An Arnold Authentic. 


Pony Express Booty 


important college 
shoe requirement. 


sole” 


tions. 


“y 


sueded leathe 
gay color combi 


Prima 








= American college girl may have a mind that is pli 
able in the hands of her professors, but when it comes to 
clothes—particularly footwear—her ideas are traditional 
as ivy-covered walls and senior prom, and college tradi- 
tions are not easily broken. Witness the long life of the 
saddle oxford and the nearly as long favoritism shown 
the Norwegian moccasin and its variations. Do not think 
these classics will suddenly succumb when very new styles 
are introduced. Their worth has been proved by time: 
complete acceptance of new campus shoe ideas must also 
be slow to be as sure. 

However, this does not mean that interest in new styles 
cannot be aroused. It does mean that this consume: 
group must be won over subtly; that it is possible has 
been demonstrated during the past few years. In the 
first place, college girls were given logical reasons for 
changing their fashion viewpoint, perhaps the one carry- 
ing the most weight being that men are back on campus. 
Armed with significant and plausible weapons such as 
this, a subtle movement succeeded in persuading the 
college girl that sweaters needn’t be three or four sizes 
too large—and that they even look smart tucked inside a 
skirt that is strikingly belted. An idea appalling to the 

[TURN TO PAGE 296, PLEASE | 


College 
stitched black 


by 
ELINOR 
FOX 


New Campus Shoe Ideas Based 


on Accepted Styles. Moccasin Toe 


Squared, Oxford on Wedge, Medium Heel 


Moccasin oxford, red and 

white elk; square toe, 

laminated sole. Hi-Lark 
by Pli-Mode. 


white 


suede; 


classic, 


leather heel on Rub-R- 
Rope sole of wound and 
vulcanized jute and gum 
rubber. Greggies. 


Tailored oxford, due for 
revived interest among 
younger set. Elk with 
rounded toe, low wedge. 
Kickerinos. 


Right — Flat for tweeds 
and plaids: extended sole, 
tied tongue, A-cute Angle 
last. Sandler of Boston. 









STYLES 


Y Versatile Shoes Simple in Line and 

Trim, Quite Closed-Up. Combination 
With Toe or Heel Closed Most Popular. Last Shortage 
Continues, Elasticizing Returns, Colors Scarce for Fall. 










Pump with an air of re- 
finement, adaptable to 
any time or place: 
\ brown suede, tailored 
: ornament, squared ex- en 
tension sole. From 


J. G. Menihan. 


\ 











= styles of daylong wearability and a sim- 
ple versatility that makes them readily adaptable 
to many occasions and costumes will always be 
first-rate sellers. This is not in opposition to the 
currently promoted idea of shoe wardrobes; 
rather, this type of shoe is a backbone item in 
such a wardrobe. 

Shoes that will go everywhere this Fall are 
simple in design, quietly trimmed and quite 
closed up. There is a lot of interest in the shoe 
with closed quarter and open toe. It most nearly 
. achieves the closed look while retaining foot free- 


















































: dom. Its opposite, the closed-toe sling, does the 
\ same thing from a different angle. 
\ . . Shoes with both heel and toe open, still vol- 
. Closed shoe with a light ms i ag te hioh ~ esd 
. > 2tlers. > ¢ ~ ; 
touch—tiny cutouts, and sellers, usually have a high-riding vamp 


a bright touch—patent effect. Although even this part of the shoe may 
\ edging on black suede. be slashed or consist merely of stripping, it does 


From Sundial. convey the feeling of covering the foot in glove- 
like manner. Asymmetry is still favored for these 


high-riding effects and a prediction slates sabot 
straps for Fall styling. We shall see many manu- 
facturers offering interesting versions of the boot 
on both high and low heels. There will even be 
open toe and heel styles with a boot effect sug- 
gested by extremely high front treatments. 
Elasticizing, which was absent from the shoe 
industry during the war, is receiving an enthusi- 
astic welcome from a host of manufacturers. It 
will appear next Fall not only as goring-in high 
vamps, but lining the throat of pumps. 
Manufacturers agree that there are always 
some styles in their lines that want bows or other 





rather prominent ornaments. In general though, Above — The box 
they continue to use ornamentation sparingly jacket has an easy 
and discreetly, preferring self-trims such as pip- swing over a slim 
ing of contrasting color or surface. perforations, skirt. The sharkskin 
cutouts. stitching and underlay—which are some- tweed, woven by 
times in contrast to the main color of the upper. Forstmann, is of de- 
When two colors are combined to make the signer Ellen Brooke's 
upper, they will usually be light and dark tones special color blend- 
of the same hue rather than two different colors. ing, apricot and 


navy. Solid navy is 


repeated for the 


, skirt, high shawl col- 

’ lar and flared cuffs, 

Opened-up shoe that and stitches the curv- 
climbs high on one side ing pocket flaps. 


of the foot, dips down on 
the other; perforated 
black suede. Rice O’ Neill. 








A tailored shoe rising to 
the height of sophistica- 
tion. Black suede on 4- 
inch platform, 23/8 heel, 
walled last; high-riding 
vamp piped in red. Pea- 
cock by Boyd Welsh. 


A ladder effect shields 
the wide-open vamp of a 
black suede sling. Natu. 
ral Bridge by Craddock 
Terry Shoe Corp. 


The favorite untrimmed 
sling pump that goes ev- 
erywhere with everyone 
has here a modified baby 
toe, 21/8 heel. Sbicca. 





A softly tailored perfor- 
ated bow carries a plain 
elasticized calfskin pump 
through a day’s varied ac- 
tivities. Foot Delight. 


Right — Dainty cutouts 
and graceful vamp line 
give tailored black suede 
shoe carte blanche for 
more formal occasions. 
Selby Arch Preserver. 














“Eton Buckle Strap.” 
4 Walk-Over Easi- 
Gait by Geo. E. Keith 













= Ghillie type on built-up 
leather heel. Beau Tred by 
Beaudin. 






Buckle strap on well. 

tailored high - riding 

pump. Miracle Tread, 
Craddock-Terry. 


ns “shoe wardrobe” and the “shoe for the occasion,” 


phrases so familiar to the merchant before the war, are 

















back again and slated for increasing importance. On 
these pages we present a group of shoes suitable for 
wear with tailored clothes. There is plenty of variety 


Folded tongue stepin. %4- among them just as there is in women’s tailored clothes, 
inch platform. British W alk- : . ‘ ie 
er by J. P. Smith. but they have, in common a smart simplicity in patterns 


a and detailings. Some should be worn with country 


a 


tweeds, like the ghillie type oxford or the spectator 
strap; some with the softer, finer tweeds and worsteds 
designed for town suits, like the d’Orsay pump, the high 
tongue stepin with mass perforations, the stepin with 
buckle and strap and the high tongue stepin with fine 
vamp stitching. Others of these shoes, like the’ plat- 
form stepin with soft folded tongue and the pump with 
faille and metal ornament, belong with the dressier suits 


and coats in finely woven fabrics like gabardine. 





Extension sole. whipstitch P 
trim, on dOrsay pump. 
Florsheim. 


Perforations, high front, style 
features of stepin. Cross Town _— 
by Vanity. 





























Widely Varied Interpretations of the Tai- 






lored Shoe for Fall Give New Importance 































to this Type. Closed Patterns, Medium 
Heels, Fine Neat Detailings Make for Smart 


Simplicity with the New Suits and Coats. 


by ELEANOR MAUD RUTTY 


Common characteristics of them all is the fact that they 
are all closed. These closed patterns look right for wear with 
clothes that will start with the first cool days and continue 
on into Winter; with clothes designed for daylong wear. 
The medium heels, used on most of these shoes, are right from 
the point of view of both comfort and style. On two of them 
we see the return of the built-up leather heel; on two the 
extension sole, particularly good on closed pumps, squared 
on a round toe. The inclusion of a shoe with a 34-inch plat- 
form sole among these tailored shoes may seem out of place. 
but we picked this shoe for the dressier, softer tailored suit 
to show the new thinking about platforms above 14-inch. 
This higher platform, say some high style manufacturers. 
need not necessarily be used only on exotic sandals. It is 
right wherever it fits into the design of a shoe. And we 
feel that it is right here. 

Although walled lasts continue popular, some high style 
manufacturers are using instead a high rounded last to give 
the needed toe space. Some modified baby toe lasts are 
continuing, offering sharp contrast to the newest slender toe 
lasts. At best there can be only a limited number of shoes 
on new lasts until the present shortage of blocks ends and this 
is bound to limit the number of new closed toe shoes that The soft full treatment of 
can be made. this grey and white coat 

illustrates a trend due to 


carry through into Fall. 
“Shepherd's cloak” from 


For dressier tailored clothes inthony Blotta’s Spring 
this higher heeled suede 1947 collection. 
pump is just right with its 
more formal faille and metal 
Fine detailing gives very femi- throat ornament. D. Myers. a” 
nine feeling to a walking shoe, 
typical softer looking tailored 
shoe. A Randoms by Stetson. 





















































AFTER DARK 


ef Important Part of the Shoe Ward- 

robe, the Dark Evening Shoe De- 
signed for the Winter Season's 
Many Semi-Formal Festivities. 


4gain the lattice effect, 
this time on youthfully 
round closed toe sling 
_ pump. A Dale Creigh- 
ton Original by Royal. 


Typical of 1947 Paris silhouette 
this short dinner dress from 
Jean Desses with dropped 
shoulder décolleté, harem skirt 
and unusual use of embroidery, 
emphasizing new silhouette. 





Left—Mother and Daughter 
ge bracelet sandal, charming 
with lacy cutouts. Avail- 
~ able in wide range colors, 
~ 9 a leathers; high, pancake 
heels. A Lester Pincus 


hea les 
—— ¥ _ Original. e 


Left Typical 
new Fall silhou- 
ette, opened-up 
adaptation of a 
boot. %-inch 
platform. 26/8 
heel. Beleganti. 





kid 
pla 
ses 
ble 
sei 
tal 
W 
be 
tal 


Homans @ waa 
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Simplicity the keynote 


"T 
— , ” : his sandal with 
HE biggest evening season ever” is how style 
; - be the double ankle strap 
prophets are already talking about the Winter of 1947- emphasizing the high- si mate 


1948. Although the same remark has been made each er riding look. Miller 
Winter season since the war ended, it continues to be & Bergmann, 
true. In referring to the evening season we usually 
think first of very formal clothes and shoes, but there 
are other shoes, less formal than these gold and silver 
kidskin and rich brocades, that have an important 
place in the evening style picture of every new Winter 
season. These are the sandals and pumps, usually in 
black suede, that start selling long before the formal 
season opens in November and that are worn to cock- 
tail parties and for restaurant dining all through the 
Winter. They are pretty shoes, more practical than the 
beautiful metallic kidskins and fabrics and an impor- 
tant part of every woman’s shoe wardrobe. This year 
many of them will be seen again on 34-inch platforms 
and high, spiky heels, sandals, pumps and some boot 
types, many of them opened-up on vamp and quarter. 









In the group shown here, five are sandals, two are Bieh enede dint 
pumps and one is a high-riding shoe pointing to the pump with soft ruff 
new interest in the boot silhouette. All but one of the ornament in asymmet- 
sandals have ankle straps; one a double strap. All have ric effect. A Made 


Carlisle. 





moiselle by 







open backs. One sandal has a closed toe, as has one 
pump. All have high heels, one sandal up to 26/8 
combined with a %4-inch platform. Four have plat- 
form soles. Ornamentation is pretty and never fussy, 
several times taking the form of feminine lacy cutouts. 


Black satin, draped 
scalloped vamp on for softness trimmed 


platform sandal. A with silver kidskin 


DeLiso Debs by - for gleaming contrast, 
Samuels. — makes pretty sandal 


Keystone Slipper. 


Decorative cutouts, 





Petal ornament piped 

in red, feminine touch 

on black suede plat- 

form sandal. A Max- 
ine Original 








Fabric Backgrounds 
Courtesy Twyeffort, Inc. 
MERCHANDISE SOURCES, left 
to right: Two British Walker 
Shoes from J. P. Smith; Stacy- 
{dams Co., Jarman Shoe from 
General Shoe Corp.; and Hey- 
wood Boot and Shoe Co. 


MERCHANDISE SOURCES, lefi 
to right: Heywood Boot and 
Shoe Co.; Nunn-Bush Shoe Co.; 
and Edwin Clapp & Son. 


Bolder Effects * Wider Toes + Flatter Treading Lasts - 

More and Bolder Grains and Boarded Leathers Make 

Sturdier Looking Shoes. They're Justified Too, By More 
Tweeds, Rougher Shetlands in Men's Apparel. 

by JOHN REILLY 




































































MERCHANDISE SOURCES, 
left to right: Foot Joy 
Shoe from Field & Flint; 
Bates Shoe Co.; Holland- 
Racine Shoes, Inc.; and M. 


4. Packard Co. 
MERCHANDISE SOURCES, left 


to right: Peters Div. of Interna- 
tional; Jarman Shoe from Gen- 
eral Shoe Corp.; and Peters Div. 
bef of International 





a ee ee ne 


Gal MERCHANDISE SOURCES, Pho- 
len, | to Below and Right, left to 


right: French, Shriner & Urner: 
E. E. Taylor Corp.; and Edwin 
Clapp & Son. 





Rs words thoroughly describe men’s Fall and Winter 
street shoes: “bolder” and “heavier.” Apparently it’s 
going to be a season of brogues and still more brogues 
with the trend in trim definitely away from custom 
effects, toward fuller, easier fitting patterns, with em- 
phasis on heavy perforations, multiple stitching and 





bold pinking. Fuller toes and broader, wider treading 
lasts are in order. These heavier looking shoes take full 
advantage of those types of materials which will be 
more readily available this Fall. Calfskin, particularly 
the lighter weights of calfskin, will continue to be in 





short supply well into next year, leaving the heavier 
veals, oil treated grains and corrected sides to carry 
most of the cutting burden for Fall and Winter shoes. 
Fortunately, these patterns are ideally suited to the 
more plentiful leathers. 

Custom effects are confined to details such as longer 
[TURN TO PAGE 259. PLEASE | 










MERCHANDISE SOURCES, MERCHANDISE 
Photo Left, left to right: SOURCES, left to 
Bruce Currie, Inc.; Old right: E.T. Wright 
Colony Shoe Co.; Foot Joy & Co.; two from 
Shoe from Field & Flint; Stetson Shoe Co.; 
and E. T. Wright & Co. one-T arlow ; 





MERCHANDISE SOURCES 
—left to right: Crosby 
Square Div. of Mid-States: 
Bates Shoe Co.; American 
Gentleman Div. of Crad- 
dock-Terry; Holland-Ra- 
cine Shoes, Inc.; and 
Curtis Shoe Co. 
























MERCHANDISE 
SOURCES — (photo 
opposite) — left to 
right: Common- 
wealth; French, Shri- 
ner & Urner; and 


Johnston & Murphy. 









MERCHANDISE 
SOURCES — left to 
right: Mansfield Jogs— 
Commonwealth; two 
shoes from Peters Div. 
of International; Win- 
throp-International. 




















/ 4? ° | 
2 ‘ ' ASHION is, after all, in essence a matter of economics, and the 
"© good designer is clever enough to realize this fact and to let the 
Se | ie ~—savailability of materials with which he has to work dictate the 


direction and the styling of the lines for which he is responsible. 
Doubtless you’ll see most of the shoes illustrated on these pages worn in town 






at 

2 ig this Winter, because men will like their sturdy lines, their heavy, rugged leathers, 

‘yaa and their generally stout appearance. But, for the record, let’s classify them as 

od country shoes, because in more normal times, they would be reserved for coun- 
aad try wear. 
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MERCHANDISE SOURCES—/(below) left to right: 
Florsheim Shoe Co.; John C. Roberts Shoe, Fried- 

man-Shelby Div. of International; the other two MERCHANDISE SOURCES—left to right: W. L. Douglas 

shoes from Stacy-Adams Co. Shoe Co.; Marion Shoe Div. of Daly Bros.; E.T. Wright; 

Mid-States Shoe Co. 

MERCHANDISE SOURCES- 

(below) left to right: Wall- 

Streeter Shoe Co.: Johnston 

& Murphy: Jarman shoe, 

General Shoe Corp. 

MERCHANDISE SOURCES— 

(at bottom of page) left to 

right: Sundial Div. of Inter- 

national and M. A. Packard. 


MERCHANDISE SOURCES—/( below) left to 
right: Walk-Over from Geo. E. Keith; 
following two shoes from E. E. Taylor. 


ate oe, mea 


Petre ns 33 a8 
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Left to right: Nunn-Bush Shoe Co; Walk-Over 
Geo. E. Keith; Weall-Streeter Foot Pals; 


Kat 


Chas. A. Eaton Etonic Arch 


* Winter cruise and tropical vacation, for most of us 
wartime casualties, returned in a limited way in *46. Fall 1947 
should see their full return and with it, one may expect the 
reopening of Cruise and Resort Shops and Departments which 
were useful extra pair and profit builders. A bit too early to 
specify styles and patterns, herewith, nevertheless, you'll see 
evidence that manufacturers do have their eyes trained on 
the opportunities of this market. 


MERCHANDISE SOURCES—Left to right: 


Bush, Walk-Over—Geo. E. Keith, Chas. A. 
Etonic Arch, Wall-Streeter Foot Pals. 


MERCHANDISE SOURCE 


Casuals, Inc. 


fi 
Woensereees 


MERCHANDISE SOURCES 
Bruce Currie and Stone Tarlow. 



















NEW SHOES + ACCESSORIES 
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CORDOVAN has always been the shoemaker’s leathe: 
dificult to handle, but an ideal medium for self-expres 
sion. Beautiful in sturdy Norwegian Moc fronts and in 
full brogues, it is particularly favored by college men in 
the accepted rich mahogany. We suggest its sale in its 
natural color. a rich golden tan. Promote Cordovan 
shoes and accessories—belts, wallets, key cases, braces 
in coordination. Illustrated, Winthrop’s Blucher Moc in 
rich mahogany, and Service Mfg. Co.’s “Corduro” in 
Samoa Tan, or Bombay Mahogany or Marine black. 


JUST the thing for walking down an old “boreen.” if 
a man were fortunate enough to be spending next Fall 
in Ireland, and still just the thing to bring real com- 
fort for any kind of country wear, is this flexible 
two-eyelet blucher in rich, natural veal. We like 
this shoe because of its really unusual sole treat- 
ment. A heavy bend mid-sole and tap heel have 
been given rounded edges, making it look like a 
platform shoe, but rugged. We like its real Irish 
name too, “Crubeen” and the round tower that 

goes with it to adorn its sock lining. Sure, it’s 

from Conrad and you'll be seeing it actively 
promoted before the snow flies again. 


NOT exactly a preview showing, but 
a shoe which still holds tremendous 
possibilities for promotion is 
“Skos” illustrated right. It’s a 
shoe with a real idea behind it 
and an even more interesting 
story—here it is. One day E. 

W. Allen, president of the Al- 

len Edmonds Shoe Corp., 
pulled up startled while 
[TURN TO PAGE 252, PLEASE | 

















by 
ANNE R. DAVID 


FALL SHOES SHOW 
C INFLUENCE 






Soft Detailing in Ready-to-Wear Styles Is Re- 





peated in Shoes Offered for the Shoe-Con- 


ee ga 


oe ~ scious Teen-Age Customer. Variety of 
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“Mad-Money” loafer 
combines a_ novelty 
feature with the com- 
fort which has en- 
deared this pattern to 
teen-age customers; 
Tru-Stitch Moccasin. 


2 


tt 


Footwear Fashions Are Linked to the 






Costume and the Occasion. 








Dennis shoes have come to be a definite part 
of the thinking of many shoe retailers, and teen-age 
departments in shoe stores and department stores 
have been supplemented, in many cases, by shoe 
stores devoted exclusively to the needs of the teen- 
age customer. The reason is not hard to find. Recog- 
nition on the part of apparel and accessory houses 
of the special needs of the teen-age customer has 
been followed by promotion of the teen-age market 
in consumer publications. Fashion magazines such 
as Seventeen, Miss America, Calling All Girls, and 
others devoted to this style-conscious group have 





heightened the shoe consciousness of their readers 
by constant emphasis on smart shoes for the Chenite exttann cits ual 
occasion. in red, as well as in brown; 

Response has been rapid, for these girls have Teen-Type from Dr. Poser. 
long wanted shoes styled with their needs and de- 
sires in mind. The tie-up with clothing which was 
so designed was natural and immediate. Shoe manu- 
facturers catering to the teen-age market have car- 
ried out the co-ordination idea, and shoes for the 
ensemble are now as important as shoes for the 
occasion. 

This means that teen-age shoes for Fall 1947 
will reflect definite costume trends. You can ex- 
pect to see, when you look at the new Fall lines, 
more rich materials (suede, for instance) to repeat 
the softness and richness of drapable woolens, lush 
velvets and velveteens. Black suede seems to take 
top honors in these young shoes, and provides at- 

[TURN TO PAGE 252, PLEASE | 





Square toe, ghillie lacing, Black suede sling pump with 
grooved heel on a _ smart soft scalloping on the collar; 
walking oxford with stitched Joy-Teen from Joy Shoemakers. 


and perforated detail. Mod- 


ern Miss from Gale. 





Asymmetric treatment on 
a closed toe, closed back 
dressy model. Red Goose 
from Friedman Shelby. 
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Three styles for boys 
Left to right: Mo 
casin on a rubbe 
sole; Gerberich 
Payne. Wingtiy 
blucher; A. §& 
Kreider Shoe My. 
Co. Bal wit) 
bro g uing: 

W eath erbir 

from Peters, 
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Hand-sewn moccasin pat- | 
tern, popular for leisure 

wear. Pine Tree from 

Hammond Moccasins. 


= on children’s shoes for Spring 


1947 six months ago, we explained that maintenance of production 


adequate to satisfy basic demands of retailers for shoes was the 
primary concern of children’s shoe manufacturers; style considera- 
tions at that time were considered secondary in importance to the 

[TURN TO PAGE 308, PLEASE] 





Left to right: 
Perforations on a 
blucher: W. . 
Kreider. Moccasin 
front oxford; Kali- 
sten-iks from Gil- 
bert. Play-time 
moccasin; Huskies 
from Hussco. Pat- 
ent pump with 
raised stitched de- 
tail, Poll Parrot 
from Roberts, John- 

son & Rand. 








Right, left to 

@ 94 bon] +ight: Buckled 
ent: Mec} segtment on a 
a Pies, loafer; Sandler Ju- 
- W wre penile Division. 
z "801 Mary Jane with 
ankle strap; Wa- 
terbury. The pop- 
ular saddle; Hap- 
py Kids from 
Elam. Gypsy seam 
with open back; 

Jr. Daytimer from 


Gale Shoe Mig. Co. 


Below, left to 
right: The plain 
toe blucher; Child 
Life from Herbst. 
Ghillie lacing on a 
moccasin front ox- 
ford; Play Poise 
from Virginia. 
Wall last perforat- 
ed sling pump; 
American Girl. 


Detailing on Children’s 


Fall Shoes Lends Inter- 
est to Footwear Lines 
to Be Seen at Coming 


National Shoe Fair 


left to right: The 
ed monk re- 
fins; Stride Rite 
from Green. Moc- 
@sin oxford, rub- 
sole; Fleet-Air 
Health Shoe from 
Eby. Ghiliie treat- 
ment over a 
tongue; Little Yan- 
. Ghillie treat- 
ment with no 
tongue; Acrobat. 





kor 





eee FALL SELLING 


THERE is common agreement among most manu- 
facturers of infants’ shoes as they face the new Fall 
season: the primary job which they have to per- 
form is to speed up their production. Most of them 
find themselves with a large backlog of orders on 
hand which must be satisfied. All of them consider 
the filling of these orders their number one job; 
when that’s accomplished, they'll turn their atten- 
tion to the “sweetening” of their lines with new 
patterns. 

One manufacturer put it succinctly when he said, 
“WitK us, it’s still a matter of pairs.” Retailers are 


Production Still the Number One Job Which Faces Manufacturers of In- 


fants’ Shoes. Dealers Are Clamoring for alt They Can Make of Basic Types, 


So Efforts Are Concentrated on Staples and Introduction of New Styles 


Must for the Time Being Still Be a Secondary Consideration. 





Above: Two hard sole mod- 
els. Left: Plain toe blucher 
boot with patented heel con- 
struction to keep upper 
from wrinkling over coun- 
ter; Pre-School Shoe from 
Trimfoot. Right: Perforated 
moccasin boot featuring 
cushion sole; Cosyfoot Shoe 
from G. W. Chesbrough. 
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_ 
clamoring for shoes they have had on order for some 


time. Most of them still are on quotas, and the manu- 
facturers prefer to concentrate on producing sufficient 
pairs to provide their regular accounts with the neces- 
sary variety of sizes to putting in a lot of new patterns. 
Besides, they say, the introduction of a new pattern, no 
matter how simple, slows down production on staples 
and detracts from the total number of pairs which can 
be produced. : 

How does this affect your planning and how will it 
affect your sales for Fall? It should not have any great 
influence on either. for infants’ shoes and small chil- 
dren’s shoes sold in retail stores and shoe departments 
from year to year group themselves around a few well- 
tried basic patterns. Manufacturers are quick to point 
out that the major portion of their sales are made on 
the staple patterns which are wanted year in and year 


‘out by retailers the country over. One manufacturer 


April 15, 1947 


went so far as to offer the information that 90 per cent 
of their infants’ business was done on basic types with 
only 10 per cent devoted to the novelty or style types. 
What are these basic types which will account for so 
large a proportion of your Fall sales. They are the plain 
toe and moccasin front patterns in boot types and in 
oxford versions, on soft, medium and hard soles. They’re 
the shoes that mothers prefer, because their durability 
and fitting features have been proved over the years. 
You'll find a little variation in stitching and perfora- 


tions, but for the most part the shoes that will sell are 
the simple basics made on well-fitting lasts which are 


designed to produce the proper type of footwear for 


growing feet. 


Three models for the younger 
child. Left to right: Inter- 
mediate style with per- 
forated moccasin toe: 

Mrs. Day. Chubby 
last model with 
moccasin vamp, 
scalloped tongue; 
Happy Go Lucky 
from Ed White 
Junior. Crib shoe 
of pastel felt with 
perforated and cut- 
out detail; Craw- 
ford-Scott Shoe Co. 
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The Convention Committee of the West Coast Shoe Travelers Associates held its inaugural meeting 
recently in the Haas Building showroom of Frank Foster, convention chairman. Members of the 
committee, standing, left to right: Carl Winneguth, president of W.C.S.T.A.; William R. Ahern. 
Coast Shoe Reporter; R. H. “Bob” Peek, vice-president; Ken Brayton; Elmer Sikorski; Gil 
Winneguth; Harry R. Terhune, BOOT AND SHOE RECORDER; Arthur Bender; L. E. “Jack” 
Newcomb; Herman E. Rosenthal; Dan Lapidus; Marion Markus. Seated, left to right: Jack Brust; 
Barbara Landis and Juanita Sayer, BOOT AND SHOE RECORDER; Martha Weisler, Martha’s 
Advertising Service; Frank G. Foster; Jack Olsten; Fred M. Perlberg; Joseph H. Ferguson, 
Associate Retail Member of W.C.S.T.A.; Benedict A. Selser. Included among committee members, 
though not shown in above photograph, are John Zingelmann, Bay Area San Francisco chairman; 
Harry Benningson, entertainment committee; Wilson Connolly and Fred Ulman, planned monthly 
shows committee; and Jimmy Thompson, hotel reservations committee. 


est Coast Travelers 


cansoawrmes™™ = Plan June Show 


Suggesting that retailers are not entitled to the high 





MAKING effective its recently announced policy of 
staging shoe conventions in Los Angeles in the Spring 
and late Fall of each year, The West Coast Shoe Trav- 
elers’ Associates at their March meeting—the most 


rate of turnover enjoyed throughout the war years, he 
argued that a turnover “of two and one-half in men’s 
shoes and four in women’s shoes would be a good 


largely attended of any in the history of the group figure for most retailers these days. 


decided that June 8 to 11 should be the dates for the “I don’t look,” he said, “for much change in the 


¢ . sre ley . - a . ‘ 
first of these semi-annual get-togethers. At this show, PT! level of shoes until a year from now and prob- 


Fall styles will be stressed. A committee to make ar- ably longer. Shoe prices cannot drop because manu 
rangements was announced and the large audience facturing costs are increasing. Analyze the total cost 
s é = é . 


listened to an address by Mel Kaufmann, president of of any merchandise you buy, and you will find that 


Casuals, Inc., president also of the California Dons ™0°** of it is represented by wages. ; 

and a member of the board of directors of the National Decrying the emphasis placed on prices, Mr. Kauf- 

Shoe Manufacturers’ Association. mann said that price is not the problem today. “Our 
‘ ” ° 66s. = . ' ° LL: 

Mr. Kaufmann contended that the lush sellers’ market Problem,” he said, “is to offer style plus quality, which 


of the past can be turned into the lush buyers’ market equals value. Merchandise must be bought only if it 


of the future if retailers and manufacturers act now [TURN TO PAGE 258, PLEASE] 
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Ye HAARLEM «GATEWAY TO AMSTERDAM 


PHOTO COURTESY NETHERLANDS CONSULATE 


In HOLLAND... 


And the world over... 
fine shoes are made 


with DAR & X insoles 


DEWEY ano ALMY 
CHEMICAL CO. 





CAMBRIDGE 40, MASS 
MONTREAL 32, CANADA 
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Wi ! 
elcome! Welcome shoe 


retailers! We look forward to seeing you. 
We will take pride in showing what we be- 
lieve is the finest line of Arch Preservers 
— from every angle of style, material’and 
craftsmanship — that we have ever offered. 

You will find us at home in Rooms 721 and 


722 in the Hotel New Yorker — and in our own 


|| 
\ | 
\ | 


permanent display room (No. 943) in the 
Marbridge Building, at 1328 Broadway. 
E. T. Wright & Company, Inc., Rockland, 


Massachusetts. 





*T he shoes shown above are built on our famous 
West Point last. The color, Royat. Manocany | 
—a top-flight shade for fall. | 
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are 
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feather 
flexible 
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that 

are 
creating 
such 

) 
sensation 





STYLE NO. 1242...the 

Louie...in red elk, black 

patent leather, jersey 

elk, brown elk or white 

elk...N 5/9, M 4/9 
.. $4.25 net. 


STYLE NO. 1236...the 
Coolie . . .in red elk, 
jersey elk, brown elk, 
white elk, white elk 
browntrim,N5/9,M4/9 
.. « $4.25 net. 


CATHY ORIGINALS... featured 


in the foremost fashion magazines 
... and especially designed for 
youthful feet. They’re shoes that 
alert retailers should stock 
at once ... to supply the 
demand that’s being created. 
Immediate delivery. 


THE NEVELK COMPANY 


a division of the Hallowell Shoe Company 


Hallowell, Maine 
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C.4H. ALDEN Lhe Hallmark of Quality 


TRADITIONALLY FINE SHOES SINCE 1884 








You are cordially invited to visit us at the NATIONAL SHOE FAIR 
Rooms 549 and 550, Hotel Biltmore 


The C.H. Alden Shoe Company... Old Colony Shoe Company, BROCKTON, MASS. Offices: 505 Haas Bldg., Los Angeles, 921 Marbridge Bldg.. New York | 
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The Bab 


anwbD NEW ENGLAND 


WITH a year of record production behind them and with supreme confi- 
dence in the future, New England footwear manufacturers head for New 
York secure in the conviction that theirs will be one of the largest regional 
delegations attending the National Shoe Fair. 

More than 200 firms and approximately 500 individuals, representing 
practically every division of the shoe, leather and allied industries, will have 
their exhibits spread at some one of the four hotels which have largely been 
taken over by the Fair management for this showing of Fall styles and 
materials. All told about 400 exhibit rooms will be used to display New 
England merchandise. 

The National Shoe Fair this year comes close to the date on which it had 
been planned originally to hold the Boston Shoe Fair. It was to have been 
another link in the chain of successful promotions which have been held for 
many years in that city under the sponsorship of the New England Shoe and 
Leather Association. The association’s board of directors, however, meeting 
last December, voted unanimously to cancel the Boston show, feeling, in 
their own language, “that such action was not only in the best interests of 
the members of the association, but also that their decision would serve to 
create one national showing of Fall 1947 shoes for the entire industry.” 

Hence New England’s enthusiasm for the National Shoe Fair which opens 
April 28. Hence, also, its leadership in the parade of shoe and leather men 
already forming for the march on New York City. 

New England manufacturers catering to the volume trade—wholesalers, 
mail order houses and chains—will be housed with their exhibits at the 
Hotel New Yorker with overflow exhibits at the McAlpin Hotel. Better grade 
men’s shoes, for which New England is famous, will be on display at the 
Hotel Biltmore. Women’s better grade shoes, also made in quantity in and 
near Boston, as well as in New Hampshire and Maine, will be displayed at 
the Commodore Hotel. 

The three New England shoe states, insofar as production is concerned, 
completed, on last December 31, the most successful year in the history of 
the industry which had its birth in Massachusetts only a few short months 





’ aed For the convenience of buyers attending the 


National Shoe Fair, a directory listing all 
C. exhibitors who are members of the New 
YI England Shoe and Leather Association 


has been carefully prepared. 
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IS IN THE LEAD ... 


after the landing of the Pilgrims in 1620. Discussing this outstanding record 
recently, Maxwell Field, executive vice-president of NESLA, pointed out that 
“total 1946 production in the New England shoe states of 185,226,000 pairs 
was an all-time high for this region, represented 35.2 per cent of the total 
output for the entire country, and was 14 per cent higher than the output 
in 1945, comparing more than favorably with the national increase of nine 
per cent.” 

“Massachusetts,” said Mr. Field, “led all shoe manufacturing states in 
the country with a total production of 109,568,000 pairs and shipments valued 
at $339,307,000. Production in Maine totaled 32,257,000 pairs with ship- 
ments valued at $85,699,000; and New Hampshire produced 43,401,000 pairs 
with shipments valued at $122,613,000. Latest reports covered 450 factories 
in New England of a total of 1246 shoe plants in the United States.” 

D. J. Danahy, president of the New England Shoe and Leather Association, 
said in a recent statement to the buyers of the country: 

“It is with real pleasure that I extend, as president of the New England 
Shoe and Leather Association, a special invitation to all visiting shoe buyers 
to visit first the several hundred exhibits at the National Shoe Fair of the 
members of our association. 

“New England shoe exhibits, although largely concentrated at the Hotel 
New Yorker, will also be found at the McAlpin, Commodore and Biltmore 
hotels. These exhibitors have developed the most extensive lines of Fall shoes 
in all types, kinds and grades, to be shown at this Fair. They merit your 
personal examination. 

“For the convenience of all visiting shoe buyers, our association will 
distribute a directory, in the form of a memo booklet, of all our members 
exhibiting at this National Shoe Fair, with their hotel room numbers, types 
and retail prices of shoes on exhibit, as well as the names of their salesmen in 
attendance at this show. Copies of this New England directory will be distrib- 
uted to their customers by our members as well as by our association—write to 
our headquarters at 210 Lincoln Street, Boston 11, for your copy. 

[TURN TO PAGE 363, PLEASE] 















Copies of the directory containing room num- 
bers, types and prices of shoes, may be 
obtained from participating members or, 
before the Fair opening, from NESLA 
headquarters in Boston. 
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A Sound Value 
always Pays Off 


That the AMERICAN GIRL SHOE is a profitable line is proved by the im- 
pressive list of SUCCESSFUL dealers and chain units who now maintain 
SPECIAL AMERICAN GIRL SHOE DEPARTMENTS or EXCLUSIVE 
AMERICAN GIRL SHOE STORES. 


Jordan Marsh, Lit Bros., L. S. Ayres & Co., Boston Stores in Detroit, Maling 
Bros., May Co., G. R. Kinney — these are but a few of the well-known retailers 


who are doing an EXTRAORDINARY job in HIGH PRICED LOCATIONS. 


From the CONSUMER’S viewpoint, AMERICAN GIRL IS THE GREATEST 
VALUE IN SHOES ... to the DEALER, it represents the PROFIT LINE in 
POPULAR PRICED FOOTWEAR. Furthermore, it is a COMPLETE line, 
including welts and casuals retailing at $5.95, moderately and high styled 


shoes retailing at $6.95. 


So IMPORTANT is this line that there are now 20 EXCLUSIVE AMERI- 
CAN GIRL STORES AND DEPARTMENTS. This number will be substan- 


tially increased by Fall. 


And behind all this stands the AMERICAN GIRL Shoemakers with an out- 


standing reputation in the women’s shoe field for over 30 years. 





LITA TKG 
ant 


TODAY MORE THAN EVER, AMERICA’S STANDARD OF VALUE 


, 


The AMERICAN GIRL SHOE CO., 210 Lincoln St., Boston, Mass. ¢ Division: Consolidated National Shoe Corp. 
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rs lanufacturing Corp. 


253 36th STREET . BROOKLYN 332, N. Y. 
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NAME 

Air-Craft Shoe Co., Inc. 
Air Tred Shoes, ine, 
Alburton Company, Ine. 
Aldrich Shoe Company 
Allen Shoe Co., Inc. 
Alrose-Shoe Company 
American Shoemaking 
Ascutney Shoe Corp. 
Atlas Shoe Coe., Inc. 


B-W Footwear Co., 

Barr & Bloomfield Shes Mfg. Co. 

Bates Shoe Company 

Beacon Hill Shoe Company 

Bourque Shoe Co., Ine. 

Bradley Shoe Company 

Bridgewater Workers Co-op. Association, tne. 
Bristol Fabrics, Inc. 

Bristol Manufacturing Corp. 


The Cambridge Rubber Co. 
Caria Shoe Company 

George F. Carleton & Co., Ine. 
Edwin Clapp & Son, Inc. 

Clark Shoe Company 

Compo Shoe Machinery Corp. 
J. M. Connell Shoe Co., Inc. 
Conrad Shoe Company 


Cross Country Casuals, inc. 
Crystal Shoe Mfg. Co. 
Curtis Shoe Co., Ine, 
Charles Cushman Company 


Dainty Maid Shoe Co., Inc. 
Dartmouth Shoe Company 
Daytimer Shoe Company 


W. L. Douglas Shoe Co. 


Eagle Shoe Mfg. Co. 
Eastland Shoes, Ine. 
Economy Shoe Company 
Embo Casual Footwear Corp. 
L. B. Evans’ Son Co. 


Farmington Shoe Mfg. Co. 
Federal Shoe Co., Inc 

Fleisher Shoe Company 

Flexmor Shoes 

The John Foote Shoe Co. 

A. Freedman & .— Ine. 

Gilbert Freeman, Ine. 

French, Shriner & Urner Mfg. Co. 


Gardiner Shoe Co., Inc. 
Gerber Shoe Company 

Geo. Gillis Shoe Corp 

E. J. Givren Shoe Co., Ine. 


Green Shoe Mfg. Co. 
C. A. Grosvenor Shoe Co. 


Halroy Shoe Co., i. 
Hannahsons Shoe C 

Harold Shoe Co., 4 

R. P. Hazzard Co. 

Hill Bros. - 

Holly Shoe Com 

Holmes, Stickney ry Walker, Ine. 
Hubbard Shoe Co., Ine. 


Jabme Shoes, Ine. 
Janice Shoe Company 
Jay Shoe Mfg. Company 


ADDRESS 
Auburn, Maine 
Auburn, Maine 
Boston, Mass. 
Boston, Mass. 
Haverhill, Mass. 
Exeter, N. H. 
Boston, Mass. 
Hudson, Mass. 
Pittsfield, Maine 


Webster, Mass. 
Seabrook, N. H 


Webster, Mass. 
Boston, Mass. 
Raymond, N. H. 
Lynn, Mass. 
Bridgewater, Mass. 
Boston, Mass. 
Bristol, R. 1. 


Cambridge, Mass. 
Lawrence, Mass. 
Haverhill, Mass. 

East Weymouth, Mass. 
Auburn, Maine 
Boston, Mass. 


South Braintree, Mass. 
North Abington, Mass. 


Mariboro, Mass. 
Cambridge, Mass. 
Lawrence, Mass. 
Marlboro, Mass. 
Auburn, Maine 


Haverhill, Mass. 
Brockton, Mass. 
North Adams, Mass. 


Brockton, Mass. 


Everett, Mass. 
Freeport, Maine 
Beverly, Mass. 
Boston, Mass. 
Wakefield, Mass. 


Dover, N. H. 
Lewiston, Maine 
Manchester, N. H. 
Rochester, N. H. 
Brockton, Mass. 
New Bedford, Mass. 
Boston, Mass. 
Boston, Mass. 


Gardiner, Maine 
Lawrence, Mass. 
Fitehburg, Mass. 
Rockland, Mass. 
Haverhill, Mass. 
Lynn, Mass. 

Boston, Mass. 

Worcester, Mass. 


Cambridge, Mass. 
Haverhill, Mass. 
Haverhill, Mass. 
Augusta, Maine 
Hudson, Mass. 
Littleton, N. H. 
Portland, Maine 

E. Rochester, N. H. 


Lynn, Mass. 
Lynn, Mass. 
Cambridge, Mass. 


HOTEL 


Commodore 
New Yorker 
Commodore 
New Yorker 
New Yorker 
New Yorker 
New Yorker 
New Yorker 
New Yorker 


New Yorker 
Commodore 
Commodore 
New Yorker 
New Yorker 
New Yorker 
New Yorker 
Commodore 
Commodore 


New Yorker 
Commodore 
New Yorker 
Biltmore 
New Yorker 
New Yorker 
McAlpin 
New Yorker 
New Yorker 
New Yorker 
New Yorker 
Biltmore 
ow Yorker 


New Yorker 
Pennsylvania 
McAlpin 


New Yorker 


New Yorker 
McAlpin 

New Yorker 
Commodore 
Commodore 


New Yorker 
New Yorker 
New Yorker 
Pennsylvania 
Commodore 
Biltmore 
Commodore 
Biltmore 


Biltmore 

New Yorker 
New Yorker 
New Yorker 
New Yorker 
New Yorker 
New Yorker 
New Yorker 


McAlpin 

New Yorker 
Commodore 
New Yorker 
New Yorker 
New Yorker 
New Yorker 
New Yorker 


New Yorker 




































































ROOM NUMBER 
874 

958, 959 

965 

1101 

1148 

1124 

Booth #12 
1049-1050 

112 


737 

851 

900 - 902 
1166 

1087 

546 

940 and 942 
910, 912, 914 
818, 819, 820 
609, Gil, 615 
1004 


532 

1060, 1061, 1062 
Beoths 13, 15, 17 
423, 425 

735 


1058-1059 


1090, 1091, 1092 
1093, 1094, 1095 
and 1097 


740, 741 
829 
523-525 
1142 
636 

673 

723 
934-935 
1063-1064 
853, 855 
415, 417 
848-850 
436 

509, 511 


1026 
1120 
1006, 1007 
1044 


936 

640, 641 
919, 920 
530 

1047, 1048 
933 

73 

1168, 1169 
1042 

627, 628 
838, 839 


1069 
909, 911, 915 
934, 936, 938 


-—e— rr . — 





“These exhibitors,” 


says NESLA President D. J. 
Danahy, “have developed many of the most 
interesting lines of Fall shoes to be shown 


at the National Shoe Fair in New York." 
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NAME ADDRESS HOTEL ROOM NUMBER 
R Kesslen Shoe Company Kennebunk, Maine New Yorker 812 
: Koss Shoe Co., Inc. Auburn, Maine New Yorker 1017, 1018 
} 
; Laconia Shoe Co., Inc. Laconia, N. H. New Yorker 620, 621 
8 Lincoln Shoe Co. Haverhill, Mass. New Yorker 921, 924 
4 Lissak & Company Brockton, Mass. New Yorker 816, 817 
2 oan Shoes, Inc. Auburn, Maine Commodore 816, 818, 820 
0 John E. Lucey Co., Inc. Bridgewater, Mass. New Yorker 960, 961, 962 
i Lumbard- Watson Co. Auburn, Maine McAlpin 502, 504, 506 
4 Majestic Fabrics, Inc. Boston, Mass. Commodore 939 
] Manning-Gibbs Shoe Company Worcester, Mass. New Yorker 909, 910 
j Marilyn Sandal Stoneham, Mass. Marbridge Bldg. 
} Medway Shoe Mfg. Corporation Medway, Mass. New Yorker 1153 
] Merit Sandal Company Lynn, Mass. New Yorker 1003 
, Merrimack Shoe Mfg. Co. Lowell, Mass. McAlpin 466, 468 
Milford Shoe Company Milford, Mass. Biltmore 517, 519, 521 
Mitchell Shoe Company, Ine. Biddeford, Maine New Yorker 815 
Monarch Shoe Co., Inc. Cambridge, Mass. New Yorker 949 
Monarch Shoe Co. ‘SCAMPERS’ Fitehburg, Mass. New Yorker 1085 
Mutual Shoe Company Mariboro, Mass. New Yorker 980, 981 
Narjos Shoe Company, Inc. Boston, Mass. New Yorker 968. 969 
New England Shoe & Leather Ass'n. New Yorker 1134 
New England Slipper Co., Inc. Beverly, Mass, New Yorker 110s 
Ornsteen Shoe Co., Ine. Haverhill, Mass. New Yorker 1077, 1078 
M. A. Packard Co. Brockton, Mass. Biltmere , 508 
Patrician Shoe Company Cambridge, Mass. New Yorker 1102 
Pfeiffer’s, Inc. Worcester, Mass. New Yorker 840 
Philips Shoe Mfg. Company Haverhill, Mass. New Yorker 1122 
C. S. Pierce Company Brockton, Mass. New Yorker 1147 
Plymouth Shoe Company Middleboro, Mass. Biltmore 536 
Porter Shoe Company, Inc. Milford, Mass. New Yorker 948 
Portiand Footwear Co. Portiand, Maine New Yorker 627, 628 
H. 0. Rondeau Shoe Co., Inc. Farmington, N. H. New Yorker 614, 615 
Geo. H. Rosen Shoe Mfg. Co. Boston, Mass. New Yorker 1117, 1118 
Henry B. Rosenthal Company, Inc. Beverly, Mass. Commodore 1000, 1001. 
1002, 1004 
Ross Shees, Inc. Lynn, Mass. New Yorker 1152 
Saco Moe Shoe Corp. Portland, Maine New Yorker 841, 842 
Louis H. Salvage Shoe Co. Manchester, N. H. McAlpin 460, 461, 463 
Shain & Co., Inc. Boston, Mass. New Yorker 1136, 1137 
M. Sibulkin Shoe Co., Ine. Manchester, N_ H. New Yorker 950, 95! 
Cc. B. Slater Company South Braintree, Mass. McAlpin 402 
Somersworth Shoe Co., Ine. Somersworth. H. Savoy Plaza 2711, 2712, 271 
Songo Shoe Corp. Portland, Maine New Yorker 841, 842 
The Stetson Shoe Co., Ine. South Weymouth, Mass. Biltmore a. -o82 553 
Henry Stillman Shoe Company Lawrence, Mass. New Yorker 5, 1066 
Stone Tarlow Co., Ine. Brocktor, Mass. Biltmore “pal 543 
B. M. Tenaly Shoe Mfg. Co., Inc. Lynn, Mass. New Yorker 982 
Thompson Bros. Shoe Co. Brockton, Mass. New Yorker 710 
Marbridge Bidg 930 
United Shoe Machinery Corp. Boston, Mass. New Yorker Booths 37, 38 
Vanity Shoe Ca. Lynn, Mass. McAlpin 56! 
Viner Brothers Bangor, Maine McAlpin 446. 448 
Wall-Streeter Shoe Co. North Adams, Mass. Biltmore 538, 540, 542 
A. G. Walton & Co., Ine. Chelsea, Mass. New Yorker 538 
Weymouth Shoe Company Lewiston, Maine New Yorker 1156 
Wheaton Shoe Co. Cambridge, Mass. McAlpin 432 
Wiley-Bickford-Sweet Corp. Worcester. Mass. 5 New Yorker 917, 918 
Wilner Wood Products Company Norway, Maine New Yorker Booth No. 6? 
Winston Shoe Company Salem, Mass. McAlpin 446, 448 
Wise Shoe Co.. Inc. Exeter, N. H New Yorker 952, 953 
E. T. Wright & Co., Ine Rockland, Mass. New Yorker 722, 723 


Other New England exhibitors are listed in general directory beginning on page 130 





Above list includes New England Shoe 
and Leather Association members 
exhibiting at National Shoe Fair, 


Revised as of March 31, 1947 








April 15, 1947 










hed 
S 
<= 
4) 
= 
> 

ov 
= 
= 








AS ADVERTISED IN FULL COLOR IN SEVENTEEN, MISS AMERICA AND OTHER NATIONAL MAGAZINES. 
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Offers Service to the Young 
Shoe Customer 





Interior of the new Kamor Junior Shoes, Inc. store. Visible 

on the left wall is the “circus wagon" where toddlers can 

be fitted. The store is roughly divided into 3 departments, 

the front section for older boys, with more masculine dis- 

plays, the middle section with animal pictures is set aside 

for the youngest, and the rear section for the growing 
girl runs more to the feminine. 


Bripcerort, Conn.—Kamor Junior Shoes, Inc. opened 
its doors recently at 1154 Main Street, bringing to the Brass 
City shopper interior and merchandising ideas as fresh as 
the paint. 

Operated by Abraham Kowalsky, president of the com- 
pany, with a background of 25 years as buyer and manager 
for the Schiff Company, and Irving S. Moorin, treasurer, 
and a former Schiff Co. employee, Kamor is out to carve 
for itself a sizable segment of the children’s business, and 
is stressing its service to the younger shoe customer, from 
toddler to teen-ager. 


Strives to Please by Eye Appeal 

The interior motif is inspired by the partners desire to 
sell themselves to the younger shoe wearer. Modern enough 
to please the most particular sub-deb, Kamor strives 
through eye-appeal to please all ages, and has a series of 
animal murals to catch the attention of the smaller fry. 

Carrying through its youthful air, Kamor moved from 
the standard by using a light tan marble facing, full vision 
windows, bright lighting to set off colorful walls and animal 
pictures. A special circus wagon decorated with hand- 
painted animals and circus scenery provides an attractive 
place where the smallest members of the clientele can be 
fitted. All stock is concealed. Wall space is utilized for dis- 
plays, with shadow boxes on the right side, and six-foot mir- 
rors along the left wall to add an illusion of greater size. 
Green tile flooring, with attractive colored animal inserts 
running down the center, modern, natural wood trim, pas- 
tel greens and reds for chair coverings, and strong use of 
color in wallpapers (pinks, yellows, lavender and green) 
all lend a carnival atmosphere. 


Free Toys for Youngsters 

To endear the youngster to the shoe shop, every child is 
given a free toy or souvenir with each purchase, and the 
partners maintain a list of every young customer complete 
with name, address, date of birth and other information. 
This list is used to build up a birthday file, and every cus-s 
tomer is sent a birthday card which carries instructions 
about a call to the store to receive a free gift. 

The Kamor store is fast becoming popular and accord- 
ing to Irving Moorin, Bridgeport mothers “like the idea of 
a special store for kiddies.” 
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A growing shoe store 





needs the knowing 

help of Dr. Posner’s 

59 years of experience 

in the making, advertising 
and merchandising 


of children’s health shoes. 


Let’s talk it over 
at the HOTEL NEW YORKER 


Rooms 929-930-931 


April 28th to May Ist 
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feet need 


gt POSNER’ 
SHOES 

“ésteS 

Dr. Posner's 

Ritestarts in 

Pre-Walker and 

First-Stepper 





The Dr. Posner shoe is built to help your 
child’s feet grow strong, straight and true. 


That's because a group of medical authorities 
have created the exclusive Dr. Posner “Body 
Balance”’ Last...the first improved children’s 
shoe last in a generation. It gives your child's 
feet firm support...with freedom for growth. 
It aids your child with Correct “Body Bal- 
ance”’...which results in Perfect Posture — 
better all-around bodily health. 


Dr. Posner's 
Scientific Shoes 
for Pre-School 
and School. 


Your Dr. Posner dealer is a shoe fitting ex- 
pert. Consult him. 





Dr. Posner's 
Teen Types 

for the Style- 
Conscious Miss. 


Also makers of Dr. Posner's Muscle Builder 
Shoes to help prevent Pronation (weak foot). 


DR. A. POSNER SHOES, INC. « 137 DUANE STREET, NEW YORK 13, N.Y. 


Specialists in Junior Health Footwear Since 1888 


April 15, 1947 17! 





Your Shoe Sales Will Always Take A Jump! 


When you feature 





. WG Ony 

















, = will take an immense 
lead over your field when you 
show these Medalists. A com- 
plete line of English Riding 
Boots — Strapped or Gored 
Jodhpur Boots— Field Boots 
—or Half Wellington Boots. 
Available in Brown or Black. 


= Syling a 
fr Y, pall ers— 


sl oc | é «i 
fe x < rafts wang dh, of nae On display, Hotel McAlpin, Rooms 423 - 425, April 28 - May 1 


FEATURE J. M. CONNELL'S Medalt Boots—for YOUR sales 


J. M. Connell Shoe Co., South Braintree, Mass. 


Pacific Coast Distributors — Martin Lee Shoe Company, Los Angeles 
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Lines on Display at the Shoe Fair 


Delta Shoe Mfg. Corp...... New Yorker 988 
Brooklyn, N. Y. (1-SWC) 
De Mars Shoe Co. 
Los Angeles, Calif. 
Derman Shoe Co... 
Milford, Mass. 
Desco Shoe Corp...... Commodore 90! 
Long Island City, N. Y. (I-MWGSW) 
Dewey and Almy Chemical Co. 
New Yorker 1174 


Biltmore 42! 


..New Yorker 985-986 


Cambridge, Mass. (4) 
Dianafix Corp..........Commodore 705-707 
New York, N. Y. 
Dia-Tred Shoe Co., Inc..... Commodore 856 
New York, N. Y. (2-MWG) 
Dine Shoe Corp. New Yorker 1071-1072 
Wakefield, Mass. (1-W) 
| eee 
New York, N. Y. 
Dixon-Bartlett Co... 
Baltimore, Md. ({1-W) 
Dolly Novelty Shoe Co., Inc. 
Commodore 751 
Hackensack, N. J. (1-SMWC) 
Dorothy Dodd Shoe Co...Commodore 638-640 
St. Louis, Mo. (1-W) 
Douglas, W, L., Shoe Co..New Yorker 740-741 
Brockton, Mass. {1-M) 
Dover Shoe Mfg. Co.... 
Somersworth, N. H. (1-W) 
d'Rell Inc...... : . Biltmore 548-546 
Philadelphia, Pa. (1-W) 
Drew, Irving, Corp., The....Commodore 975 
Lancaster, O. (1-WSW) 
Drexsage, L., & Co., Inc... New Yorker 
Parlors A, B, C, (3rd Floor) 
New York, N. Y. (4) 
Dunn & McCarthy Inc...... 
Auburn, N. Y. (1!-W) 


E 
Eagle Shoe Mfg. Co. 
Everett, Mass. {1-M) 
Eastern Footwear Corp. 
McAlpin 512-514-579-58! 
Dolgeville, N. Y. (1-W) 
Eastland Shoes, Inc. 
Freeport, Me. (1-WSW) 
Eaton, Charles A., Co. 
Brockton, Mass. {!-M) 
Eby Shoe Corp........ 
Ephrata, Pa. (1-GCI) 
Economy Shoe Co..........New Yorker 1142 
Beverly, Mass. ({1-SM) 
Edgerton Division—Nunn Bush Shoe Co. 
Biltmore 453 


Commodore 766 


..Vanderbilt 804-805- 
807-808-815 


New Yorker 904 


Commodore 622 


New Yorker 829 


..McAlpin 523-525 
. Biltmore 404-406 


Biltmore 408-410 


Milwaukee, Wis. {1-M) 

Edgewood Shoe Co. (Div. General Shoe 
ey New Yorker 604-605-608 
Nashville, Tenn., (1-G) 

Edmar Footwear Co., Inc. 
Freeport, Me. (1-WG) 

Edmonds, Allen, Shoe Corp...Commodore 735 
Belgium, Wis. (1-M) 

Edwards, J., & Co...... 
Philadelphia, Pa. (1-GCI) 

Elbee Shoe Co.....Commodore 909-911-915 
Lynn, Mass. ({1-W) 

Elfskin Corp....... ae 
Cherry Valley, Mass. (3) 


New Yorker 1053 


Biltmore 503-505 


.New Yorker 1076 


| McAlpin 412-414 
Brooklyn, N. Y. [1-W) 
ree New Yorker 1079 


New York, N. Y. (2-WSW) 
Embo Casual Footwear Corp. 
Commodore 636 
Boston, Mass. (1-SW) 
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[Continued from page 131] 


Empire Specialty Footwear Co. 
New Yorker 731-732-733-734 

Endicott, N. Y. (1-MWGCI) 

Encee Footwear Mfg. Corp..Commodore 771 
Bronx, N. Y. (1-SMWC) 

Endicott Johnson Corp......New Yorker 626 
Endicott, N. Y. (1-MWGCI) 

Enna-Jettick Shoes, Inc.....Commodore 624 
Auburn, N. Y. (1-W) 

Ephrata Shoe Co.............. Biltmore 412 
Ephrata, Pa. (1-SC) 
Essex Rubber Co...... 
Trenton, N. J. (3) 
Eton Slipper Corp........ 
Boston, Mass. (1-SW) 


New Yorker Booth 73 
..McAlpin 535 


Evans’, L. B., Son Co....... Commodore 673 
Wakefield, Mass. (1-SM) 
Everite Footwear, Inc.......Commodore 762 


New York, N. Y. (1-WSW) 

Everston Shoe Co..... 
Milwaukee, Wis. (1-G) 

Excel Footwear, Inc.........Commodore 764 
New York, N. Y. 

Excel Shoe Co. -.eseessNew Yorker 1149 
Lynn, Mass. (1-MWGC) 

Exclusive Footwear Corp.. . 
Newark, N. J. (1-W) 


McAlpin 439 


McAlpin 574-576 


_ 


Fairchild Publications. . 
New York, N. Y. 

Faith Shoe Co., Inc...... 
Wilkes-Barre, Pa. 

Falcon Shoe Mfg. Corp...New Yorker 642-643 
Long Island City, N. Y. (1-M) 

Farmington Shoe Mfg. Co...New Yorker 823 
Dover, N. H. (1-M) 


New Yorker Booth 2 


..New Yorker 1172 


Fascination Bows...... New Yorker Booth 19 
New York, N. Y. (3) 
Fashion-Bilt Shoe Co....... New Yorker 544 


Pontiac, Ill. (1-W) 
Favorite Footwear, Inc.....Commodore 1070 
New York, N. Y. (1-SMWC) 
Federal Shoe Co........New Yorker 934-935 
Lewiston, Me. (1-W) 
Fein & Glass, Inc.......Commodore 852-854 
Reading, Pa. (1-WGCI) 
Feuchtwanger, Sig New Yorker Booth 3! 
Poughkeepsie, N. Y. 
Field and Flint Co...... Biltmore 533-535-537 
Brockton, Mass. {1-MSW) 
Fisher Shoe Co. ..New Yorker 1073-1074 
Hudson, Mass. (1-W) 
Flamingo Shoe Co....... 
Daytona Beach, Fla. {1-W) 
Fleetcrest Shoe Co....... 
Boston, Mass. ({1-W) 
Fleetwear ; 
New York, N. Y. (1-WSW) 
Fleetwood Shoe Co..... Commodore 1006 
Jamaca Plain, Mass. {1-SW) 
Fleisher Shoe Co. New Yorker 1063-1064 
Manchester, N. H. (1-W) 
Florsheim Shoe Co., The 
Chicago, Ill. (1-MW) 
Foot Delight Shoe Corp. 
McAlpin 454-456-462-464 
Manchester, N. H. (1-W) 
Foot Pleasure Shoe Co. 
Rosebud, Mo. (1-ISWC) 
Foote, John, Shoe Co., The 
Commodore 853-855 
Brockton, Mass. (1-M) 
Footwear News New Yorker Booth 2 
New York, N. Y. 
Forest Park Div. Brown Shoe Co. 
New Yorker 634 


Commodore 667 
New Yorker 905 


New Yorker 742 


Biltmore 427-429 


New Yorker 709 


St. Louis, Mo. (1-W) 


Formfitting Slipper Co. New Yorker 1036 
New York, N. Y. (1-SMW) 
Fourdel's, Inc. .......... 
Brooklyn, N. Y. (1-WSW) 
Francine Shoe Co... 
Pittsfield, N. H. (1-W) 
Frederick-Speier Footwear, Inc. 
New Yorker 848 
Norwalk, Conn. (1-WSW) 
Freedman, A., & Sons, Inc. 
New Bedford, Mass. (!-M) 
Freeman, Gilbert, Inc...Commodore 848-850 
Boston, Mass. (4) 
Freeman Shoe Corp. 
Beloit, Wis. (1-M) 
French Beading and Novelty Co. 
Commodore 675 


New Yorker 847 
Commodore 938 


Biltmore 415-417 


Biltmore 434 


Philadelphia, Pa. (3) 


French, Shriner & Urner Biltmore 436 
Boston, Mass. ({1-M) 
Friedman & Shanbron, Inc. McAlpin 509 


New York, N. Y. (3) 

Friedman-Shelby Shoe Co. Commodore 632 
St. Louis, Mo. (1-MWGClI) 

Frosh Shoe Co., Inc. .Commodore 639 
Lynn, Mass. (1-W) 

Fuchs Shoe Corp 

McAlpin 422, New Yorker 984 

New York, N. Y. (l-MWGCSMWC) 

Fulton Leather Goods Co.. Biltmore 441-443 
New York, N. Y. (1-MWC) 

Fur Dog & Slipper Co. New Yorker 545 
New York, N. Y. (1-SMWC) 


G 
Galray Shoe Company 
Lawrence, Mass. 
Garay & Co., Inc.. .New Yorker Booth 34 
New York, N. Y. (3-W) 
Gardiner Shoe Co., Inc. 
Gardiner, Me. {1-M) 
Garfield & Rosen, Inc. 
New Yorker 966, Commodore 1072 
Boston, Mass. (2-WGSW) 
Ga-Ro Shoe Corp. 
New Yorker 967, Commodore 1074 
Boston, Mass. (2-WCSC) 
Garofalo, S., Mfg. Corp... 
Brooklyn, N. Y. (1-WG) 
Garelle Shoe, Inc. 
Brooklyn, N. Y. (1-W) 
Gelburn Shoe Mfg. Co., Inc. 
New York, N. Y. (1-WSW) 
Gerber Shoe Co... New Yorker 1026 
Lawrence, Mass. {1-W) 
Gerberich-Payne Shoe Co. 
Mount Joy, Pa. (I-M) 
Gerbo Slipper Co. 
Brooklyn, N. Y. (1-SMC) 
Gerda Footwear Co., Inc. 
New Yorker 977-978 
New York, N. Y. (2-MWSCISMWC) 
Gillis, Geo., Shoe Corp....New Yorker 1120 
Fitchburg, Mas. (1-MWGCI) 
Givren, E. J., Shoe Co., Inc. 
New Yorker 1006-1007 
Rockland, Mass. {!-M) 
Glamour Bag Co., Inc. 
New York, N. Y. 
Glendale Shoe Co..New Yorker 832-833-834 
Nashville, Tenn. {1-W) 
Gloria Shoe Co., Inc...McAlpin 532-534-536 
New York, N. Y. 
Godman, H. C., Co., The 
Columbus, O. {1-WG) 
Goldberg Bros........ 
Haverhill, Mass. {1-W 


New York 987 


Biltmore 509-511 


Commodore 96! 
..Commodore 67! 


McAlpin 430 


New Yorker 65/ 


New Yorker 1132 


McAlpin 528 


New Yorker 61! 


New Yorker 1044 
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Goldberg, S., & Co., Inc. 
New Yorker 509-510 
Hackensack, N. J. (1-SMWCI) 
Gold Craft Shoe Co., Inc...New Yorker 1119 
Boston, Mass. (2-W) 

Gold Seal Rubber Co...... Commodore 932 
Middletown, Conn. (1-MWGCISMWC) 
Goldsmith Bros. Mfg. Co., Inc..McAlpin 447 

New York, N. Y. (3) 
Goldstein, Julius, & Sons Co..New Yorker 936 
Boston, Mass. (1-MSM) 
Goldwal Shoe Co., Inc...... Commodore 759 
Lynn, Mass. (1-WG) 
Golo Footwear Corp. 
New Yorker 727-728-738-739 
New York, N. Y. (1-WSW) 
Goodrich, B. F., Co., The 
New Yorker Booths 32, 33 
Akron, O. (1) 
Good-Will Slipper, Inc......New Yorker 545 
Brooklyn, N. Y. (1-SMWC) 
Goodyear Rubber Co......Commodore 932 
Middletown, Conn. (1-MWGCISMWC) 
Gotham Shoe Mfg. Co., Inc. 
Commodore 756 
Binghamton, N. Y. (1-MWCSM) 
Gray Bros. Shoes, Inc....... New Yorker 631 
Syracuse, N. Y. (1-SW) 
Great Northern Shoe Co....New Yorker 526 
Manchester, N. H. (1-M) 
Green Shoe Mfg. Co....New Yorker 640-641 
Boston, Mass. (1-GClI) 
Gregory & Read Co. 
Commodore 740-742-744 
Lynn, Mass. (1-W) 
Grossman Shoe Co., Inc., The 
New Yorker 726 
Parkersburg, W. Va. (1-W) 
Grosvenor, C. A., Shoe Co. 
New Yorker 919-920 
Worcester, Mass. (1-SMWC) 
Grover, J. J., Shoe Co., The...McAlpin 435 
Haverhill, Mass. (1-W) 
Groves Shoe Co........New Yorker 805-806 
Chicago, Ill. (2-WSW) 
Guild of Better Shoe Manufacturers, Inc. 
Commodore 773 
New York, N. Y. (1) 
Guild Shoe Mfg. Co. 
Chicago, Ili. (1-W) 
Gustin Guild-Rest, Inc. 
Commodore 873, New Yorker 1039 
New York, N. Y. (1-WGSW) 


H 
Hagerstown Shoe Co. 
Hagerstown, Md. (1-GC) 
Hale, Alfred, Rubber Co...New Yorker 1014 
North Quincy, Mass. (4) 
Hallowell Shoe Co...... 
Hallowell, Me. (1-SW) 
Halroy Shoe Co., Inc... 
Cambridge, Mass. (1-W) 
Hamilton, Scheu & Walsh Shoe Co. 
Commodore 730-732-734-736 
St. Louis, Mo. (1-W) 
Hammond Moccasins, Inc...New Yorker 1052 
Old Town, Me. 
Hand Shoemaker Bostonians.New Yorker 736 
Whitman, Mass. (1-M) 
Hannahsons Shoe Co.. .New Yorker 1047-1048 
Haverhill, Mass. (1-W) 
Harold Shoe Co., Inc. 
Haverhill, Mass. (1-WGC) 
Hazzard, R. P., Co..... 
Augusta, Me. (1-M) 
Headway Shoe Corp... 
Webster, Mass. {1-W) 
Heicklen, Lewis, Sales Co., Inc. 
New Yorker 501-502-503 
Philadelphia, Pa. (1-MGC) 
Heilbrunn, J., & Sons New Yorker 524 
Rochester, N. Y. (2-MWGCISMWC) 
Herbst Shoe Mfg. Co. New Yorker 543 
Milwaukee, Wis. (1-GG1) 
Hercules Shoe Mfg. Corp.. Commodore 958 
New York, N. Y. 


Commodore 857 


New Yorker 711 


New Yorker 914 
McAlpin 530 


Commodore 933 
New Yorker 725 
New Yorker 908 
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Hide and Leather and Shoes 
New Yorker Booth I8A 
Chicago, Ill. 

Highland Shoe Co., Inc. 
Akron, Pa. (2-GCl) 
Hi-Grade Footwear Corp.. New Yorker 1143 

New York, N. Y. (1-WSW) 


New Yorker 944 


Hill Bros. Co.........New Yorker 1168-1169 
Hudson, Mass. (1-M) 

Hirsch & Slater...... New Yorker 1024-1025 
Boston, Mass. (2-WG) 

Hobby Footwear........... New Yorker 707 


Passaic, N. J. (1-WSW) 
Hockmeyer Bros., Inc. 
New York, N. Y. (4) 
Hoffman Products Co....... 
New York, N. Y. (3) 
Holiday Casuals........New Yorker 552-553 
New York, N. Y. (1-SWC) 
Holland-Racine Shoes, Inc. 
Holland, Mich. (1-M) 
Holly Shoe Co... 
Littleton, N. H. (1-G) 
Hollywood Skooters by Vogue Shoes, Inc. 
Commodore 843-845 
Los Angeles, Calif. (1-WGC) 
Holmes Stickney & Walker, Inc. 
New Yorker 627 


._Commodore 968 


..McAlpin 436 


Biltmore 432 


New Yorker 1042 


Portland, Me. (1-W) 
Horn and Short Shoe Co.. Commodore 863 
Natick, Mass. (1-SW) 
Horwitz Vincent, Co., Inc. 
New Yorker 945-946 
Altoona, Pa. (1-WSMW) 
Howard Footwear Corp....New Yorker 1165 
New York, N. Y. (1-SMW) 
Howard & Foster, Inc. 
Brockton, Mass. {1-M) 
Hubbard Shoe Co., Inc.. .New Yorker 838-839 
Rochester, N. H. (1-WGM) 
Huber Slipper Co., Inc. Commodore 761 
Aviston, Ill. (1-SM) 
Hubler Shoes, Inc. 
Auburn, Pa. (1-C) 
Huiskamp Bros. Co. 
Commodore 610-612-614 
Keokuk, la. (1-W) 
Hussco Shoe Co.... New Yorker 922 
Honesdale, Pa. (I-MWGSMWC) 
Hy Quality Shoe Co.—Buffalo Billy's 
McAlpin 570 


Biltmore 530 


New Yorker 939 


Philadelphia, Pa. (2-GCI) 


! 
Ideal Shoe Mfg. Co... 
Milwaukee, Wis. (1-GC) 
Iling of California.Commodore 743-745-747 
Los Angeles, Calif. (1-W) 
Imperial Shoemakers, Inc....New Yorker 980 
Boston, Mass. {1-W) 
Inter-Allied Slipper Co., Inc. 
New Yorker 963-964 
New York, N. Y. (1-SMWC) 
International Affiliates 
New York, N. Y. (2-WSW) 
International Shoe Machine Corp. 
New Yorker Booth 18 


. Biltmore 513 


McAlpin 507 


Cambridge, Mass. 


J 


Jacobs, A., & Sons Co., Inc.. Commodore 973 
Eas Lynn, Mass. (1-WGSW) 
Jacobson, Nathan, Shoe Co. 
New Yorker 1086 
Boston, Mass. 
Jalmo Shoe Co. 
Lynn, Mass. (1-WG) 
Jamesie, Vogues by (Div. Endicott- 
Johnson Corp.) Commodore 663-665 
Binghamton, N.’Y. 
Janice Shoe Co....Commodore 909-911-915 
Lynn, Mass. (1-W) 
Jaycee Footwear Corp..Commodore 758-760 
Brooklyn, N. Y. (1-W) 
Jay Shoe Mfg. Co. 
Cambridge, Mass. (1) 


New Yorker 1032-1089 


Commodore 934-936 


Jefferson Shoe Co. Commodore 726-728 
St. Louis, Mo. (1-W) 
Jerry Shoe Mfg. Co., Inc., The.McAlpin 545 
Boston, Mass. 
Johansen Bros. Shoe Co., Inc. 
Commodore 719-721-723-725-729-731 
St. Louis, Mo. (1-W) 
Johnson-Baillie Shoe Co. 
Millersburg, Pa. (1-WGC) 
Johnson-Stephens & Shinkle Shoe Co. 
New Yorker 520-521-522 
St. Louis, Mo. (1-W) 
Johnsonian 
Endicott, N. Y. (1-M) 
Jones & Vining, Inc. 
Brockton, Mass. (1) 
Joy Shoemakers, Inc... Commodore 653-655 
St. Louis, Mo. (1-GCI) 


K 


K. K. Publications, Inc. 
Poughkeepsie, N. Y. 
Kandel Shoe Co...........New Yorker 1158 
New York, N. Y. (2-MSM) 
Kane, Dunham & Kraus, Inc. 
Commodore 641-643-645 
Washington, Mo. (1-W) 
Karlton Shoe Co.......... New Yorker 1123 
Boston, Mass. 
Kate, Morris, & Sons....... 
Brooklyn, N. Y. (1-WSMW) 
Kay-Karzmar Casuals, Inc..Commodore 107! 
New York, N. Y. (1-WG) 
Keith, Geo. E., Co.. ....New Yorker 720 
Brockton, Mass. {1-MW) 
Keith, Keith & McCain Co...New Yorker 724 
Rockland, Mass. {!-W) 
Kemler, Chas., Shoe Co.... 
Boston, Mass. (2-MWGCIS) 
Kenmore Shoe Co., Inc.....Commodore 757 
Bronx, N. Y. 
Kesslen Shoe Co. ... 
Kennebunk, Me. (1-W) 
Keystone Slipper Co.... 
Philadelphia, Pa. 
Kickerinos, Div. of Marilyn Shoe Co. 
Commodore 905 


New Yorker 50! 


New Yorker 625 


Biltmore 423 


New Yorker Booth 31 


..McAlpin 445 


McAlpin 452 


..New Yorker 812 


.Commodore 672 


Milwaukee, Wis. ({1-W) 
Kiddieland Shoemakers, Inc. 
New Yorker 1149 
Lynn, Mass. (1-MWGC) 
Kimel Shoe Co.........Commodore 847-849 
Los Angeles, Calif. (1-SW) 
| >? eee Commodore 703 
New York, N. Y. {1-WCSWC) 
Kleven Shoe Sales Co. Commodore 608 
Spencer, Mass. {1-W) 
Knickerbocker Shoe Mfg. Corp. 
New Yorker 1075 
New York, N. Y. (1-GClI) 
Knight Slipper Mfg. Corp. 
McAlpin 40! -403-405-497 
Brooklyn, N. Y. (1-SWC) 
Knipe Bros., Inc. 
Ward Hill, Mass. (1-M) 
Knomark Mfg. Co., Inc. 
New Yorker 1019-1020 
Brooklyn, N. Y. (3) 
Koss Shoe Co., Inc. 
Auburn, Me. (1-M) 
Kreider's, W. L., Sons Mfg. Co., Inc. 
New Yorker 636-637 
Palmyra, Pa. (1-GC) 
Krippendorf-Dittmann Co., The 
McAlpin 531-533 


Biltmore 527-529 


New Yorker 1017-1018 


Cincinnati, O. 
Kushins, Inc... . 
Santa Rosa, Calif. (1-M) 


L 
L & G Shoe & Slipper Co... Commodore 960 
Clifton, N. J. (1-SMWC) 
Laconia Shoe Co., The. New Yorker 620-621 
Laconia, N. H. (1-GC) 
LaGrange Shoe Corp. 
Red Wing, Minn. [1-GCI) 
[Turn to page 176, please] 
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RIVIERA 
A misses’ & child's boot, in red, brown 
and black, that’s easy to get on. Ex- 
cluder pocket makes it waterproof to 
the top. Slide fastener, flat heel, fleece 
lined. The woman's Riviera is made 
in three colors and three heels —low, 
military and boulevard (high cuban). 


NEW Styles 


Additions te Tyers line of Rubber Footwear 


BETTER Styles 


Wait {or the salesman with the Tyer Line 


TYER Sijles 


For women. Black velveteen uppers 
with fur trim. Slide fastener to the top. 
Fleece lined. Military or boulevard 
(high cuban) heels. 
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RUBBER COMPAN Y 
Audover, Massachuselts 
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Branch: 159 Duane St., N. Y.C. * Sales Office: Room 809, W. Madison St., Chicago 
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Lines on Display at the Shoe Fair 


Laird, Schober & Co., Inc....New Yorker 523 


Haverhill, Mass. (1-W) 


Lake States Footwear Co...... McAlpin 500 
Milwaukee, Wis. (1-W) 

LaMulee, Ltd. i .Commodore 772 
Brooklyn, N. Y. (. -WSW) 

Lancaster Shoe Co............. Biltmore 40! 


Elizabethtown, Pa. (1-GCl) 
Landis, J., Shoe Co......... 
Palmyra, Po. (I-M) 
Langerman Shoe Co. 
New Yorker 1160-1161-1162 
Brooklyn, N. Y. (1-WSW) 
LaSalle Slipper, Inc............ McAlpin 554 
New York, N. Y. (1-SWC) 
Lash, Samuel .... 
Boston, Mass. 
Lawson, A. J., Shoe Co....New Yorker 1139 
Manchester, N. H. (1-SMW) 
Leatherbury Shoe Co...New Yorker Booth 42 
Boston, Mass. 
Le Bon Shoes, Inc.... 
Malden, Mass. (1-W) 
Lederer Industries, Inc.. 
New York, N. Y. 
Lennox Manufacturing Co. 
Commodore 1010-1012-1014 
St. Louis, Mo. 
LeRoi Hosiery Co., Inc.. New Yorker Booth 23 
New York, N. Y. (3) 
Lester Pincus Shoe Corp. 
New Yorker 1027-1028-1029-1030-103! 
New York, N. Y. (2-WSW) 
Levine, A. |., & Sol ..New Yorker 835 
Boston, Mass. (2-WGCISMWC) 
Levi-Weiss Sales Co. New Yorker 808 
Auburn, Me. (1-SC) 
Libby Shoe Co.... 
Salem, Mass. (1-wel) 
Liberty Shoe Co...... 
Boston, Mass. {1-W) 
Life Stride Division, Milius Shoe Co. 
Commodore 822 


New Yorker 502 


Commodore 964 


Biltmore 531 


New Yorker 516-5!7 


..New Yorker 1154 
...New Yorker 983 


St. Louis, Mo. (1-W) 
Lincoln Shoe Co. 
Haverhill, Mass. (1-W) 
Lion Sandals, Inc. McAlpin 415 
New York, N. Y. [(I- MW6CSMW) 
Lippman, James A., Co......New Yorker 850 
Boston, Mass. (2-SW) 
Lissak and Company... 
Brockton, Mass. ({1-W) 
Little Folks Footwear Co., Inc. 
Commodore 903 
Webster, Mass. {1-MWGSW) 
Lockwedge Shoe Corp. of America 
Commodore 652-654 
Columbus, O. [{1-W) 


Longini Shoe Mfq. Co. 
Cincinnati, O. (1-W) 

Loomis Mfg. Co. 
Chicago, Ill. (1 SWC) 

Louis Shoe Co..... 
Amesbury, Mass. ({1-W) 

Lown Shoes, Inc... Commodore 816-818-820 
Auburn, Me. (1-W) 

Lucey, John E., Co., Inc. 

New Yorker 960-961-962 

Bridgewater, Mass. (1-M) 

Lucky Stride Shoes, Inc... . 
Maysville, Ky. {1-WG) 

Lucille Footwear Co. Commodore 840 
Williamsport, Pa. (1-WCSW) 

Lucy-Ann Footwear Mfg. Corp..McAlpin 549 
New York, N. Y. (1-SW) 

Lumbard-Watson Co...McAlpin 502-504-506 
Auburn, Me. (1-W) 

Lunder Shoe Corp........ 
Dover, N. H. (1-W) 


New Yorker 921-924 


..New Yorker 817 


New Yorker 714-715 
..New Yorker 1067 


..New Yorker 952 


._McAlpin 431-433 


.New Yorker 81! 
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Lynn Moccasin & Shoe Mfg. Co. 
New Yorker 1009-1010 
Lynn, Mass. (1-WG) 
Lyons & Company. 
New York, N. Y. (3) 


..McAlpin 541-543 


M 


Mademoiselle Shoes Co..... 
New York, N. Y. (1-SW) 

Made-Rite Footwear ... 
Brooklyn, N. Y. 

Maguire, T. A., & Co., Inc. 

New Yorker Parlors A, B, C 

New York, N. Y. (4) (3rd floor) 

Maine Shoes...........New Yorker 809-810 
Auburn, Me. (1-WGSWC) 

Maistrosky, S. J., Inc....... Commodore 972 
Lynn, Mass. (1-W) 
Majestic Fabrics, Inc. 
Boston, Mass. (3) 

Majestic Shoes of Baltimore, Inc. 
New Yorker Booth 24 
Baltimore, Md. (2-W) 
Manning-Gibbs Shoe Co. 
New Yorker 909-910 
Worcester, Mass. {1-WSW) 
Manor-Made Shoes, Inc...... 
Bronx, N. Y. 

Mansfield Shoes 
Whitman, Mass. (1-M) 
Mardon Shoe Corp... .New Yorker 1145-1146 

Boston, Mass. {1-W) 
Marion Shoe Division (Daly Bros. 
Shoe Co., Inc.)........ New Yorker 719 
Marion, Ind. (1-M) 
Marks, L. V., & Sons Co., The 
New Yorker 540-54! 
Cincinnati, O. (1-W) 
Marshall, Meadows & Stewart, Inc. 
Commodore 800-802 


Commodore 948 


Biltmore 512 


..Commodore 939 


..McAlpin 511 
New Yorker 736 


Auburn, N. Y. (1-W) 
Martha's Advertising Service 
Commodore 86! 
Los Angeles, Calif. 
Martin & Tickelis Shoe Co., Inc. 
New Yorker 973-974 
Newburyport, Mass. 
Marvel Slipper Co. 
St. Louis, Mo. ({1-SMW) 
Maxine Shoe, Inc. 
New York, N. Y. 
May Company, Inc., The.. New Yorker 1005 
New York, N. Y. (2-MWGCISMWC) 
Medway Shoe Mfg. Corp...New Yorker 1153 
Medway, Mass. {1-MSM) 
Medwed Footwear Co. 
Banaor, Me. (1-MW6GC) 
Meis, Charles, Shoe Mfg. Co., The 
New Yorker 548-549 


New Yorker 947 
McAlpin 551 


New Yorker 80! 


Cincinnati, O. (1-W) 
Melori Shoe Corn. 
Boston, Mass. {1-WSW) 
Melrose Slipper Co., Inc. 
New Yorker 927-928 


McAlpin 990-99! 


l4ttle Falls, N. Y. (1) 
Menihan, J. G., Corp.. New Yorker 635 
South Rochester, N. Y. (1-W} 
Mercury Footwear, Inc. 
Commodore 710-712-714 
Brooklyn, N. Y. (1-W) 
Merit Sandal Co. ....New Yorker 1003 
Lynn, Mass. ji- -MWGCISMW) 
Merrimack Shoe Mfq. Co...McAlpin 466-463 
Lowell, Mass. 
Metro-Craft Shoe Co... New Yorker 532-533 
Manchester. N. H. (1-WG) 
Metropolitan Shoe Co. Div. of Craddock- 
Terry Shoe Corp. New Yorker 505 
Lynchbura, Va. (1-WG) 


Metropolitan Shoemakers, Inc. 
Commodore 662-664 
Chicago, Ill. (1-W) 
Miami Footwear Corp...... Commodore 648 
Miami, Fla. ({1-W) 
Middletown Footwear, Inc...Commodore 838 
Middletown, N. Y. (1-WGSW) 
Midwest Shoe and Slipper Mfg. Co. 
New Yorker 610 
Chicago, Ill. 
Milford Shoe Co....... Biltmore 517-519-521 
Milford, Mass. (1-M) 
Milius Shoe Co..Commodore 822-824-826-828 
St. Louis, Mo. (1-W) 
Miller-Hess & Co, Inc.. 
Akron, Pa. (1-Gl) 
Miller Shoe Co., Inc... 
Newark, N. J. (1-C) 
Miller Shoe Co., The. 
Cincinnati, O. (1-W) 
Milton Shoes, Inc.....New Yorker 1054-1055 
Methuen, Mass. ({1-W) 
Milwaukee Shoe Co... 
Milwaukee, Wis. (1-WB) 
Minor, P. W., & Son, Inc. 
Commodore 839-84) 
Batavia, N. Y. (1-W) 
Miracle-Tread (Div. of Craddock-Terry 
Shoe Corp)... ..New Yorker 504 
Lynchburg, Va. (1-W) 
Mirro-Lite Products, Inc. 
New Yorker Booth 16 


-New Yorker 942-943 
.Commodore 864 


Commodore 922-924 


..Commodore 836 


Woburn, Mass. (4) 
Mitchell Shoe Co. , 
Biddeford, Me. ({I-W) 
Modiste Shoes, Inc..... 
New York, N. Y. (1-W) 
Monarch Shoe Co. ...New Yorker 1085 
Fitchburg, Mass. (1-MW) 
Monarch Shoe Company. . 
Chicago, Ill. {1-Cl) 
Monarch Shoe Co., Inc. 
Cambridge, Mass. (1-W) 
Monogram Footwear, Inc. 
Commodore 704-706-708 
St. Louis, Mo. {1-WSW) 


..New Yorker 815 


McAlpin 565-567 


New Yorker 618 


New Yorker 949 


Monomac Shoe Co., Inc.......McAlpin 546 
Haverhill, Mass. ({1-W) 
Monroe Bros. & Co. McAlpin 421 


Philadelphic, Pa. {1-W) 
Moose River Shoe Co., Inc. 
New Yorker 933 
Old Town, Me. (1-MW6GC) 

Municipal Shoe Co., Inc.... New Yorker 83! 
Brooklyn, N. Y. (1-Cl) 
Mutual Shoe Co. 
Marlboro, Mass. {!-W) 

Myers, D., & Sons, Inc. 
Baltimore, Md. [1-WG) 
Myrna Shee, Inc. 


..New Yorker 98! 
..New Yorker 804 


New Yorker 1260-1261-1262 
Manchester, N. H. {[1-W) 


N 
Narjos Shoe Co., Inc... New Yorker 968-969 
Somerville, Mass. {1-W) 
National Association of Chiropodists 
New Yorker Booth 48 
Washington, D. C. 
National Authority for the Ladies’ 
Handbag Industry...New Yorker Booth 29 
National Foot Health Council 
New Yorker Booth 68 
Rockland, Mass. 
National Shoe Co. 
Lynchburg, Va. {i-M) 
National Shoe Fair Office 
Commodore Porlor D 
[Turn to page 178, please] 
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BUYERS WON'T LET US 
TAKE A DAY OFF! 


SO OF COURSE, Embo WiLL DISPLAY 
AT THE NEW YORK SHOE SHOWS 


Embo Indoor Casuals meet no sales re- 
sistance . . . buyers know that women 
can’t resist these cleverly different, ap- 
pealing casuals of quality. Embo has 
always been at full production capacity 
... always making smart indoor casuals 


that literally sell on sight! 


National Shoe Manufacturers’ Show National Shoe Fair 


Room 731—Hotel New Yorker Room 636. Hotel Commodore 
April 13 through April 16 April 28 through May I 





EMBO CASUAL FOOTWEAR corr. 


43 LEON STREET ° BOSTON 15, MASS. 


eatin of Exquisite Didi 
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Lines on Display at the Shoe Fair 


National Shoe Manufacturing Co., Inc. 
New Yorker 1015 
Worcester, Mass. (1-SW) 
Natural Bridge Shoemakers Div. Craddock- 
Terry Shoe Corp... New Yorker 508 
Lynchburg, Va. (1-W) 
Naturalizer Division Brown Shoe Co. 
Biltmore 428, New Yorker 606-607 
St. Louis, Mo. (1-W) 
Nettleton, A. E., Co. 
Syracuse, N. Y. (1-MW) 
Nevelk Co., The 
New Yorker 906-907-915-915 
Hallowell, Me. (1-SW) 
New England Shoe Co... 
Boston, Mass. (2-W) 
New England Shoe and Leather 
Association .New Yorker 1103 
Boston, Mass. 
New England Slipper Co., Inc. 
New Yorker 1134 
Beverly, Mass. (1-MWSMW) 
New York Athletic Shoe Corp. 
New Yorker 1002 
New York, N. Y. (2-MW) 
New York Shoe Trading Co., Inc. 
McAlpin 519-521 


Biltmore 435-437 


New Yorker 1150 


New York, N. Y. 
Norvell, Perry, Shoe Co. 
Huntington, W. Va. (1-M) 
Norwalk Tire & Rubber Co. 
New Yorkers Parlors A, B, C 
New York, N. Y. (4) (3rd Floor) 
Norway Shoe Co. McAlpin 419 
Norway, Me. (1-W) 
Nunn-Bush Shoe Co. 
Milwaukee, Wis. (1-M) 


°o 
O'Donnell Shoe Corp. 
Humboldt, Tenn. (1-GClI) 
Old Colony Shoe Co. 
Brockton, Mass. 
Old Tewn Shoe Co. 
Oldtown, Me. (1-MW) 
O'Neill, L. J., Shoe Co. 
St. Louis, Mo. (1-W) 
Oomphies, Inc. 
Commodore 805-807-809-81! |-815-875 
New York, N. Y. (1-SW) 
Ornsteen Shoe Co., Inc. 
New Yorker 1077-1078 
Haverhill, Mass. (1-W) 
O'Sullivan Rubber Corp. 
Winchester, Va. (4) 
Owego Shoe Co. 
Endicott, N. Y. (1-W) 


P 
Pacemaker Plastics, Inc. Commodore 666 
New York, N. Y. (1-MWGCSMWC) 
Pacific Shoe Co., inc..........McAlpin 548 
San Francisco, Cali. (1-W) 
Packard, M. A. Co........ Biltmore 506-508 
Brockton, Mass. (1-M) 
Packard Lynn Shoe Co., Inc. 
New Yorker 115! 


New Yorker 503 


Biltmore 451 


New Yorker 712 
Biltmore 549-550 
Commodore 844 


Commodore 749 


..New Yorker 1136 


New Yorker 527-528 


Lynn, Mass. (1-WGC) 


see Commodore 97! 
Haverhill, Mass. (1-WG) 
Panther Moc.............. Commodore 874 


Lewiston, Me. 
Panther Panco Rubber Co. 
New Yorker Booth |! 
Chelsea, Mass. (4) 
Paramount Footwear Co., Inc. 
New Yorker 938 
Garfield, N. J. 
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Paramount Shoe Mfg. Co. 
Commodore 616-618 
St. Louis, Mo. (1-W) 
Parkhill Shoes........ a 
Fitchburg. Mass. (1-W) 
Patrician Shoe Co. 
Cambridge, Mass. (1-W) 
Peabody Plastic Products, Inc. 
New Yorker Booth 22 
Peabody, Mass. (4-W) 
Peerless Footwear, Inc.....New Yorker 1037 
Souderton, Pa. (1-WSMW) 
Pennant Shoe Co. ..Commodore 722-724 
St. Louis, Mo. (1-W) 
Penobscot Shoe Co.....Commodore 830-832 
Oldtown, Me. (1-MW) 
Peppy Footwear, Inc. 
Commodore 808, Biltmore 539 
Brooklyn, N. Y. (1-SWM) 
Peters Shoe Co.....Commodore 737-739-741 
St. Louis, Mo. (1-SW) 
Pfeiffer, Frank H., Co., Inc...New Yorker 840 
Worcester, Mass. (1-WSW) 
Philips Shoe Mfg. Co......New Yorker 1122 
Haverhill, Mass. (1-W) 
Phillips-Premier Corp...Commodore 917-919 
Boston, Mass. (4) 


.New Yorker 926 


New Yorker 1102 


Phyllis Shoe Co........ McAlpin 569 
Lowell, Mass. (1-W) 
Physical Culture Shoes Biltmore 422 


Portsmouth, O. (1-W) 
Pied Piper Shoe Co..... 
Wausau, Wis. (1-GCl) 
ge - e New Yorker 1147 


..New Yorker 706 


Pilling, John, Shoe Co...New Yorker 852-853 
Lowell, Mass. (1-GCISBC) 
Pincus, Lester, Shoe Corp. 
New Yorker 1027-1028-1029-1030-103! 
New York, N. Y. (2-WSW) 
Playette Footwear Corp....Commodore 656 
New York, N. Y. (1-WSW) 
Plymouth Rubber So...New Yorker Booth 2! 
Canton, Mass. 
Plymouth Shoe Co............. Biltmore 536 
Middleboro, Mass. (1-SM) 
Poloner Shoe & Slipper Co. 
..New Yorker 1033 
New Yorker, N. Y. (2-MGCISMWC) 
Porter Shoe Co............New Yorker 948 
Milford, Mass. (1-SM) 
Portland Footwear Co...... 
Portland, Me. (1-W) 
Posner, Dr. A., Shoes, Inc. 
New Yorker 929-930-931 
Allentown, Pa. (1-GClI) 
Potvin, R. J., Shoe Co... 
Brockton, Mass (1-Cl) 
Powell & Campbell, Inc.....New Yorker 638 
New York, N. Y. (2-MWGCISMWC) 
Premier Shoe Mfg. Co., Inc. 


New Yorker 628 


.New Yorker 1082 


Commodore 774 
Brooklyn, N. Y. (1-W) 

Presberg, N. S., Co. ; 
New York, N. Y. (3) 

Press Headquarters...Commodore Parlor A 

Preston Shoe Co. ..New Yorker 1070 
Lynn, Mass. 

Preston, Mel, Shoe Corp... 
Brooklyn ,N. Y. (1-W) 
Prima, Inc. . 
Columbus, O. (1-WC) 


Primex Equipment Co. 
New Yorker Booth I7A 


Commodore 842 


Commodore 920 


Commodore 605 


Chicago, Ill. (1) 


Prince Footwear Corp... ..McAlpin 573 
New York, N. Y. (1-W) 

Progress Shoe Co., Inc. New Yorker 965 
Brooklyn, N. Y. (1-MWGCI) 

Prudential Shoe Mfg. Co., Inc. 

New Yorker 104! 

Brooklyn, N. Y. (1-Cl) 

Putterman Footwear Corp. 
Brooklyn, N. Y. (1-SW) 


o 


Queen Quality Shoe Co. 
Commodore 638-640 


New Yorker 970 


St. Louis, Mo. [1-W) 
Quinn, K. J., & Co., Inc. 
New Yorker Booth 20 
Boston, Mass. (3) 


Radeschi, M., Inc..........Commodore 872 
New York, N. Y. (1-WSW) 
Ramsey Shoe Corp........McAlpin 508-510 
Bronx, N. Y. (1-MWGCISMC) 
Rao Brothers Footwear Corp 
Commodore 944-946 
Brooklyn, N. Y. (1-W) 


Roa-Koury Shoes, Inc...... McAlpin 573-575 
New York, N. Y. (1-W) 

Raphael Bing Bow Co......... McAlpin 553 
New York, N. Y. 


Rasmussen Shoe Co. ...Biltmore 433 
Westboro, Mass. 
Recordia Mfg. Co., Inc.... Biltmore 411-413 
New York, N. Y. (I1-MWGC) 
Red Goose Shoes.......... Commodore 620 
St. Louis, Mo. (1-GCI) 
Red Seal Hosiery Co...New Yorker Booth 70 
New York, N. Y. (3) 
Reed E. P., & Co. 
Commodore 925-927-929-93 | 
Rochester, N. Y. (1-W) 
Reel Musical Company, The 
New Yorker Booth 40 
Boston, Mass 
Reinhart, Inc. ... .Commodore 1039-104! 
Nicholasville, Ky. (1-SW) 
Respro, Inc. New Yorker Booths 35-36 
Cranston, R. |. (4) 
Rest-Right Slipper, Inc.....New Yorker 91! 
New York, N. Y. (1-MWCSMWC) 
Rex Shoe Corp. ..Commodore 903 
Webster, Mass. (1-MWGSW) 
Rialto Shoe Co... New Yorker 843 
New York, N. Y. (1-SWC) 


ee McAlpin 44! 
New York, N. Y. (1-W) 

Robbins & Naumburg Co. Biltmore 431 
New York, N. Y. (3-M) 

Robern Shoe Mfg. Corp. ._McAlpin 318 


New York, N. Y. (1-W) 
Roberts, John C., Shoes. . 
St. Louis, Mo. (1-M) 

Roberts, Johnson & Rand Shoe Co. 
Commodore 642-644-646 
St. Louis, Mo. (1, 2-WMGCI) 
Rochester Shoe Tree Co., Inc... Biltmore 507 
Rochester, N. Y. (3) 


Rockmore, Chas. |., Inc. 
Commodore 753-755 


..Commodore 630 


Brooklyn, N. Y. (3) 
Rogers Footwear Co.... 
Brooklyn, N. Y. (1-W) 
Rogers of California, Inc....... McAlpin 437 
Los Angeles, Calif. 
[Turn to page 339, please] 


McAlpin 406 


Boot and Shoe Recorder 











@ LEATHERS 


b 
Uj ) ane 

















J. GREENEBAUM TANNING COMPANY 


FOUR TANNERIES IN CHICAGO AND MILWAUKEE 
Main Office: 3057 N. Rockwell St., Chicago. Eastern Office: 129 South St., Boston. Cable Address “Greentree 
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RS) PECIALTIES FOR THE 
ENTIRE SHOE INDUSTRY 
SINCE 1872 
Window Display Forms 
Shoe Forms 
Wood Shoe Forms 
Leather ‘Box Toes 
Leather Cookie Arch Sup 0 
Leather Iunersoles 
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ENTIRE SHOE 
INDUSTRY 


83 Make Pictures of your Shoes 
lf i 7 FR E COMPANY “BROCKION 62, MASSACHUSETTS 
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“Quality built in —not rubbed on” 


] RENCH . 5 FREINER. 


& URNER 


FACTORY & EXECUTIVE OFFICES: 63 Melcher Street, Boston 
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stamp on the soles of your quality 


~ shoes for men, women and children. 


Just get folks onto Avonite, and they'll 


put themselves on your list of 


steady customers. 




















AVONITE is only one of the popular soles in Ay 
the Avon line. Your customers will appre- , 


ciate the outstanding quality features of F/ . : 
U-FLE at 
Donap- oN Was, 
flex GRISTLE < \ og » & 
1 3V 
pane Dufle GumSar 


TRADE MARK 


al 


All Avon Soles are waterproof, insulating, 
flexible, non-marking, and give extra 
months of wear. There’s an Avon Sole 

for every type of shoe. And because of 
Avon's consistent advertising, thousands are 
onto the fact that an Avon Sole means 
a shoe of superior quality. 


HOTEL NEW YORKER 
Space 19A 


EXHIBITION HALL 







AVON SOLE COMPANY 
AVON, MASSACHUSETTS 
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LIGHTER, STRONGER, MORE 






URABLE 


Shoes of 
KANGAROO 
LEATHER 


AVAILABLE 


ai 


ae BAR, % 
TANNEDOINU AMERDEGA 


NOW | 
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FROM YOURREGULA ES OF SUPPLY 
Wien SPRING 4 


ness and comfort 


that look better, whi 


\ ‘Ss place new emphasis on light- 
consumer budgets make shoes 
i 2 ger, more desirable than ever. 
Together, these factg wing Kangaroo sales. Amazingly 


soft and easy on is actually 17% stronger, weight 






d in shoes. Its durable, tightly 





for weight, t 





grained su , which stays rich and lustrous 









with a mi shoes of Kangaroo leather are 


F fources of supply. 









now avg 


angaroo, no other leather will ever do”, 


ical that he should 





think of you. Kangaroo shoes high on your preferred list when 


you place or es of supply. 


SURPASS LEATHER COMPANY 


RICHARD YOUNG COMPANY 
TIEGEL’ EISMAN COMPANY 
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CONNOLLY 
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NATIONAL SHOE FAIR ey 


ROOM $802 BILTMORE HOTEL 


Concentrating all of our time and effort in the exclusive manu- 
facture of men's Goodyear Welts in Kid and Kangaroo leathers 
enables us to offer a greater variety of styles, a much longer 
range of sizes and widths in each style, and unexcelled crafts- 
manship which would be a credit to any store. We invite you 
to Room 502 of the Biltmore Hotel during the National Shoe Fair 
to see how Connolly's specialization serves you better in your 
soft leather shoe requirements. 


SHOE CO., STILUEUWATER, MINN. 
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THIS NAME IS YOUR GUARANTEE OF QUALITY AND STYLE 


VAMOS 





~LASTEX 


Elasticized shoes, originated and in- 
troduced by Alfred Vamos to the 
American public in 1937, are well on 
their way back to their prewar popu- 
larity. They will be very much in the 
spotlight for Fall. Shoe dealers, for 
your own protection, insist that every 
elasticized shoe ordered by you has 
the words “VAMOS Lastex” stamped 


on the quarter backing. 


Alfred Vamos did not merely origi- 










ALFRED VAMOS is the inventor of Stretchable Shoes 
and a specialist in all types of shoe fabrics made with 


Lasheo 


REG. U. S. PAT. OFF. 





THE MIRACLE YARN 


THAT MAKES THINGS FIT 
* United States Rubber Company 








nate elasticized shoes. Against a back- 
ground of over 50 years as a shoe 
designer and shoemaker he created 
shoe styles which were especially 
adapted to this revolutionary type of 
footwear and which were responsible 
for its immediate acceptance and tre- 


mendous vogue. 


The skill and experience of Alfred 
Vamos are at your disposal when you 
buy shoes’stamped “VAMOS Lastex”’. 





VISIT... VAMOS 


during the 


NATIONAL SHOE FAIR 


APRIL 27th thru MAY Ist, 1947 


COMMODORE HOTEL 
New York City . . . . Room 810 













ALFRED VAMOS, INC. 
QUALITY SHOE MATERIALS 


. 406-416 Marbridge Building 
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47 West 34th Street, New York 1, N. Y. 


Telephone: Wisconsin 7-8827 e 
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See them! 
ot the 
NEW YORK SHOE SHOW 
April 27-May 1 
Hotel New Yorker 
Room 504 








MIRACLE-TREAD DIVISION 
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badly FOR FASHION FIRSTS 


Room 525 Hotel New Yorker. New 
styles! New creations! The United Last Company is 
looking forward to your visit during the Shoe Fair. 
We believe we can help make your trip to 
New York more interesting and profitable. 
Drop in and talk over 
your “‘last problems.” 5 
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WONDERFUL NEWS ABOUT WONDERFUL SHOES! 


Allotments are out! You can now buy Clinic Shoes, "For Young Women in White", every 
two months, and this will enable you to have sizes at all times. 

For factory production reasons, orders, of course, must be in units of 36 pairs to a style in 
the 3!/,/10 sizes, and 12 pair units in 419, 10!/2/12 sizes. 


TWO NEW LEATHER SOLE CLINIC OXFORDS 


Owing to the increasing demand of industrial nurses who serve in factories and manufactur- 
ing plants where there is more or less grease, oil, tacks, and splinters on the floor, we are add- 
ing two Clinics with top-grade oak bend outsoles:— 


Style 405, exactly like style 404 on page 9, with the ex- 
ception of first quality oak bend outsole. 

Style 427, exactly the same as style 426 on page 7, with 
the exception of a first quality oak bend outsole. 


If you serve industrial nurses or beauty parlor operators, it might be well to include one 
leather sole Clinic in your stock. 

Orders are being accepted for June-July delivery and will be "first come, first shipped", as 
usual. 


UTMOST IMPORTANCE 


SIZES 10/2 TO 12 AAAA TO C 


On page 8 we illustrate our style 419. Now, we are starting to make this shoe in sizes 10!/./12 
AAAA to C. However, these large sizes must be ordered in separate units of 12 pairs to a 
case. You can have any widths or sizes from 10!/, to 12 AAAA to C. As you know, these 
shoes are extra large and they must be put in special cartons and in cases that hold but 12 
pairs. You can order !2, 24, or 36 pairs at a time. The price of this shoe is the same in the 
larger sizes as it is in our regular sizes and our customers must sell them at the same price 
they sell the 3!/ to 10 sizes. In other words, there is no reason why a woman who wears size 
10!/, to 12 AAAA to C should pay any more for her shoes than a woman wearing size 9, 
in view of the fact that girls wearing sizes 3!/, and 4 cannot buy them for any less. 


Thinking it will help you select the Clinics you want to 
have in your department year ‘round, we are earmarking 
the following Clinic Shoes, "For Young Women in White": 


Style 408—Page 3 Style 404—Page 9 Style 411—Page 13 
Style 419—Page 8 Style 420—Page 10 Style 409—Page 15 
Style 424—Page 12 


These seven Clinics we hope to be able to stock next year, 
the first part of 1948. Remember the date—! 948. 


TODAY'S RETAIL PRICES 


White Elk —priced to retail at $6.95 

Crushed Goat —priced to retail at $7.95 

Bucko —priced to retail at $7.95 
OUR TERMS 


Our terms are strictly 5%, fifteen days from date of invoice, not from receipt of merchandise, 
and 2%, if paid within sixteen to thirty days of date of invoice; net after that. Now, be sure 
to tell your Accounting Department to watch our invoices, as we cannot accept any 5°%/, dis- 
count if paid after fifteen days of date. 


ADVERTISING MATS 


We have some beautiful Clinic layouts. 


Remember, always think of THE CLINIC SHOE "For Young Women in White”. 


Vothing ondd be finer 


(Clinic Shoe Page 2) 
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Our Famous Clinic Last and Seamless Pattern 


UNLINED GENUINE HUNT-RANKIN’S BUCKO 
THE CLINIC SHOE Style 408 — White THE CLINIC SHOE 


—_— —— Deluxe Mode] : 
pa Top-Grade Hunt-Rankin’s White Bucko fa 
=, Unlined Outside Counter Pocket f _ 
White Duflex Napline Sole : 
White Welting at 
12/8 White Soloid Heel with Nap Toplift ly yO , 
(ie 


& 


6/10 AAAA @ 416/10 AAA-AA @ 4/10 A 
314/10 BC 


GOODYEAR WELTS EXCLUSIVELY 


Vothing onal be finer 


(Clinic Shoe Page 3) 
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A Superfine Clinic Oxford MNNAND SPRING HEEL | A 
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For NURSES’ AIDES and NURSES in Training 


UNLINED GENUINE HUNT-RANKIN’S BUCKO 
Style 412 — White THE CLINIC SHOE 


Dude Ranch Model , o 
Top-Grade Hunt-Rankin’s White Bucko yr 
Unlined Outside Counter Pocket Aa . 
* Moccasin Blucher Oxford ft 
White Duflex Nap Sole and Spring Heel 
White Welting 
4/10 AAA-AA @ 3% ‘10 A-B-C 
d 
GOODYEAR WELTS EXCLUSIVELY 


Vothing analee ys fuer 


(Clinic Shoe Page 4} 
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uperfine Clinic Oxtfor WHAND SPRING HEEL 
AS pert Cli Oxford HITE DUFLEX NAP SOLE 
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For NURSES’ AIDES and NURSES in Training 
UNLINED GENUINE HUNT-RANKIN’S BUCKO 


THE CLINIC SHOE Style 429 — White THE CLINIC SHOE 


Graduate Model 
Top-Grade Hunt-Rankin’s White Bucko ; 
Unlined Outside Counter Pocket yr i 
Blucher Oxford oe a 
White Duflex Nap Sole and Spring Heel ke a 
White Welting ic) 


S 


4/10 AAA-AA @ 314/10 A-B-C 
GOODYEAR WELTS EXCLUSIVELY 


Vothing sould be finer 
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A Superfine Clinie Oxford = ™Uh'Shuise Wa" 
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For NURSES’ AIDES and NURSES in Training 


UNLINED GENUINE HUNT-RANKIN’S BUCKO 


THE — SHOE ee ee ee THE = SHOE 


Footog Model 
Top-Grade Hunt-Rankin’s White Bucko 
Unlined Outside Counter Pocket 
, Saddle Oxford 
White Duflex Nap Sole and Spring Heel 
White Welting 


4/10 AAA-AA @ 314/10 A-B-C 
d 


GOODYEAR WELTS EXCLUSIVELY 


Vothing ould he finer 


(Clinic Shoe Page 6) 
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A Superfine Clinic Oxford “" tise) Si" ues rae 
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Our New 10%/8 heel last 


LINED 
Style 426— White THE CLINIC SHOE 


eee Coolfut Model re 
Top-Grade Genuine White Shrunken Nurocco or Brogandi Goat yr. 
Skin, extra heavy weight, with white Pepperell lined vamp. iN 
White Duflex Napline Sole 
White Welting 
1014/8 White Soloid Heel with Nap Toplift 


6/10 AAAA @ 414/10 AAA-AA @ 4/10A @ 316/10 B-C 


GOODYEAR WELTS EXCLUSIVELY 


Vothing cult be finer 


(Clinic Shoe Page 7) 
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A Superfine Clinic Oxford ""Wiikt Si eae 
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Our Famous Clinic Last and Seamless Pattern 
LINED 
Style 419 — White 


( SHOE Deluxe Model THE CLINIC SHOE 


7 Top-Grade Genuine White Shrunken Nurocco or Brogandi Goat = a 
Skin, extra heavy weight, with white Pepperell lined vamp. ‘ul 
| White Duflex Napline Sole fj 

Pr White Welting 

12/8 White Soloid Heel with Nap Toplift 
6/10 AAAA e@ 414/10 AAA-AA e@ 4/10 A 
314/10 BC 
Read Note Page 2—fgr 1014/12 AAAA to C Sizes 


GOODYEAR WELTS EXCLUSIVELY 


Vothing wall be finer 
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A Superfine Clinie Oxford “"Nierixe sove axp ‘Toruirr 
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Our Famous Clinic “Off-Duty” Wall Toe Last 
LINED 


Style 404 — White THE CLINIC SHOE 


Smoothies Model 


’ 
Top-Grade Genuine White Shrunken Nurocco or Brogandi Goat 
Skin, extra heavy weight, with white Pepperell lined vamp. f) 


« ~ 
White Duflex Napline Sole / \. 
White Welting (peeve rmen 


.. 


> 


12/8 White Soloid Heel with Nap Toplift US ain 
6/10 AAAA @ 414/10 AAA-AA @ 4/10A @ 31%, 10 B-C 


GOODYEAR WELTS EXCLUSIVELY 


Vothing am he finer 
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ee WHITE HEEL WITH WHITE DUFLEX 
Clinie Oxfor NAPLINE SOLE AND TOPLIFT 
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Our Regular 


Our Famous Clinic Last and Seamless Pattern 





UNLINED OUTSIDE COUNTER POCKET 
Style 420 — White THE CLINIC SHOE 


Coolfut Model — ###i y 
Rueping’s White Elk 
Unlined Outside Counter Pocket 
Perforated Blucher Oxford 
White Napline Sole — White Welting 
12/8 White Soloid Heel with Nap Toplift 


6/10 AAAA @ 414/10 AAA-AA @ 4/10A @ 314/10 B-C 


GOODYEAR WELTS EXCLUSIVELY 


Vothing walt he fner 
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WHITE HEEL WITH WHITE DUFLEX 
NAPLINE SOLE AND TOPLIFT 


Clinic Oxfor 


Our Regular 


7 


a 


Us 


April 15. (947 
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Our New 1042/8 heel last 


UNLINED OUTSIDE COUNTER POCKET 


Style 423 — White 
Dude Ranch Model 


Rueping’s White Elk 
Unlined Outside Counter Pocket 
Moccasin Blucher Oxford 
White Duflex Napline Sole — White Welting 
1014/8 White Soloid Heel with Nap Toplift 


THE CLINIC SHOE 


6/10 AAAA @ 414/10 AAA-AA @ 4/10A @ 3144/10 B-C 


GOODYEAR WELTS EXCLUSIVELY 


Vothing woul he finer 
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Our Regular Clinie Oxford "" Suk Si" sa7g.nae™ 
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Our New 10%2/8 heel last 


UNLINED OUTSIDE COUNTER POCKET 
THE CLINIC SHOE Style 424 — White THE CLINIC SHOE 
2th a, ot A A, om 


Lb Coolfut M odel 


y Rueping’s White Elk ” 
ia SS Unlined Outside Counter Pocket a, 





FAX Perforated Blucher Oxford } 
(pC Meyer omen White Napline Sole — White Welting [pO us 
eon 1014/8 White Soloid Heel with Nap Toplift ‘ican 

~ at _\ 


6/10 AAAA @ 414/10 AAA-AA @ 4/10A @ 3144/10 B-C 


GOODYEAR WELTS EXCLUSIVELY 


Viothing aia he finer 
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Clinie Oxford MAND SPRING HEEL. 


REG. U.S. PAT. OFF 


Our Regular 


For NURSES’ AIDES and NURSES in Training 


UNLINED OUTSIDE COUNTER POCKET 
THE CLINIC SHOE Sule 411 — Whee THE CLINIC SHOE 
— —! Dude Ranch Model — — 


Rueping’s White Elk 
Unlined Outside Counter Pocket 


Moccasin Blucher Oxford . 
White Duflex Nap Sole and Spring Heel (ro 
White Welting if \ 


————- oem 





4/10 AAA-AA @ 316/10 A-B-C 


GOODYEAR WELTS EXCLUSIVELY 


Vothing — he finer 


(Clinic Shoe Page 13) 
April 15, 1947 201 





Our Regular Clinie Oxford AND SPnaNc Rae a 
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For NURSES’ AIDES and NURSES in Training 


UNLINED OUTSIDE COUNTER POCKET 
THE CLINIC SHOE Style 410 — White THE CLINIC SHOE 
on — aed 


cet Footog Model 


AL Rueping’s White Elk 
INy Unlined Outside Counter Pocket 


é Saddle Oxford 
(po White Duflex Nap Sole and Spring Heel 
. \ White Welting 
4/10 AAA-AA @ 316/10 A-B-C 


GOODYEAR WELTS EXCLUSIVELY 


Voth ing sould he finer 
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Our Regular Clinie Oxford WHITE DUFLEX NAP SOLE 
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For NURSES’ AIDES and NURSES in Training 
UNLINED OUTSIDE COUNTER POCKET 
Style 409 — White E CLINIC SHOE 


ote Graduate Model — 
Rueping’s White Elk 
Unlined Outside Counter Pocket 
Blucher Oxford 
White Duflex Nap Sole and Spring Heel 
White Welting 


4/10 AAA-AA @ 316/10 A-BC 


GOODYEAR WELTS EXCLUSIVELY 


Vothing anil be finer 


(Clinic Shoe Page 15) 
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The 
CLINIC SHOt: 


J OU 


A, A 4 hile 


THE CLIN!C NURSE is a sweetheart in blue and white with pink cheeks and ruby lips. 21 inches 
tall, unbreakable, weighs just a little over two pounds. 

THESE CLINIC NURSES make a honey of a display for your shoe department or for your windows. 
We have been working on them for over a year and they should be odie in to us within the next 
thirty ——- be sure to order the number you can use to your advantage. The price to our ac- 
counts who will cooperate and display these Clinic Nurses is only $5.00 each. 


Specify whether you want a redhead, a blonde, or a brunette. 
CLINIC SHOEMAKERS 


DIVISION OF 


‘THE JUVENILE SHOE CORPORATION 


OF AMERICA 
12th Floor Shell Bldg. 


ST. LOUIS (3) MISSOURI 
(Clinic Shoe Page 16) 
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seseph S. Katzif, Hote! Biltmore, Los Angeles 


bate cee “6 Harry Crotz, Benson Hotel, Portiand 


JOHNSON, STEPHENS & SHINKLE SHOE CO., ST. LOUIS 
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Virtually every fashion-conscious woman in your 
community is reading about the advanced styling and 
blissful comfort of Paradise Shoes in one 
or more of these great national magazines. Today, more than 
ever, Paradise Shoes are the best advertised 


fashion shoes in America. 


Chait Shoeo 


BRAUER BROS. SHOE COMPANY s+ ST. LOUIS 8 MISSOURI 
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FERRIS 


TAMPICO 





the line where quality 
and volume meet 


Twordirectional selling is always more profitable. 
Witness the success of Vitality Shoes. Neither too 
high nor too low in price . . . these are really finer 
quality shoes, priced in the middle of the market. You 
sell both ways from the center . . . gathering customers 





COME VISIT US AT who must watch every penny . . . customers with P 
The National Shoe Fair in New York plenty to spend who spend carefully. Profit most by 
APRIL 27 concentrating on this great profit center... with 


more-for-the-money Vitality Shoes. 


THROUGH MAY 1 


Rooms 748—750—752—754 Vitality Open Road Shoes for Outdoor and Campus Wear 


Made by America’s Largest Shoemakers 


VITALITY SHOE COMPANY, DIVISION OF INTERNATIONAL SHOE COMPANY, ST. LOUIS 3, MO 
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new line of fashion / 


elasticizing 
is back! 










S 


ew woods ! 





‘ ; 
<9 


new merchandising 


flexibility / 


PLUS 
the intense national promotion, 
the faithful customer following, 
the exclusive bare-foot fit of . .. 





SEE YOU AT THE NATIONAL SHOE FAIR, APRIL 27 THRU MAY 1 


SAM WOLFF, HENRY MENKEN, RAY KOHN ‘ : Marbridge Bidg.. Room 609 
LESTER SIEGEL, MAX ABRAMSON ..... Commodore Hotel, Room 633 
ED KELEHER, ED GRIERSON....... Pare Commodore Hotel, Room 635 


ADVANCE SHOWING AT THE FACTORY, 2511 SULLIVAN AVE., ST. LOUIS, APRIL 20-25 
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QUEEN QUALITY 


Advertised in LIFE, WOMAN’S HCME 
COMPANION, MADEMOISELLE and VOGUE 


SHOE CO. + DIV: INTERNATIONAL SHOE COMPANY 


ST. 


LOUIS 
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NATIONALLY ADVERTISED 
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c haracteristically 


characteristically 





country club— 


casual country club— 


B es casual 


StLURhee FOOTHwE 











Shoematers Since 1874 









2 et oo 








Seen in HARPER’S BAZAAR, April Issue 
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TWEED!E FOOTWEAR CORPORATION + JEFFEOSON CITY sISSOUEr 
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* 
ALLURING FOOTWEAR 


© REG. U.S. PAT. OFF. 


TWEEDIE FOOTWEAR CORPORATION + JEFFERSON CITY, MISSOURI 
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“STYLE dominancy and dependability” is the proud 
and well founded motto of the St. Louis shoe market. 
The dependability of these lines has been proved over 


the years, and will be proved again in the Fall show-/ 
ings. St. Louis’s style dominancy is also a time-tested 


quality; its character remains constant although, jits 
outlook changes with the dictates of fashion. 
The Fall lines show an outstanding change’ in St. 
Louis styling. They present even more than the pretty 
shoes and smart, serviceable shoes for which’the market 
has always been known. There is a néw and fresh 
feeling about them, springing from a brand new out- 
look on style that seems to have invaded and inspired 
the market as a whole. Each line/seems more up-to- 
the-minute than ever. The desigwers have foreseen the 
ey were in very early 
plucked the best from 
applied them to St. Louis 
se of timing. The resulting 
aven of dramatic and different 








success of various trends when 
high style stages. They ha 
among these style trends a 
lines with an excellent : 
lines have an exciting 
footwear. 

One of the wnt which this market is betting is. 
of course, the clog¢d shoe and the “closed look.” Manu- 
facturers realizé not only that closed shoes look new 
and fashionaPle again, but that there has been a serious 
shortage of/them, even in staple types. They are com- 
bining tlese two factors and presenting staple types 
such ag’ spectators, oxfords and other typical suit shoes 
with Mew fashion touches—high-riding fronts, boot-like 
é at the back, buckled straps, tongues, spat effects. 
ere toes are closed the walled last is very popular. 
In conjunction with the covering of the foot, many 
manufacturers are happily reviving a fitting aid they 
were unable to put into their shoes during the war: 











elasticizing. It is used both in high-riding vamps and 
to line pump throats. 

Notice that the “closed look” has been mentioned 
as something apart from closed shoes. While manu- 
facturers will make goodly quantities of the all-closed 
shoe, they also realize that many women now used to 
the freedom of open shoes will be unable to be easily 
fitted. These women will want the fashionable look of 
the closed shoe and the comfort of the open shoe. St. 
Louis will give them this combination. There will be 
shoes that look very closed in the front, but will have 
a sling back. Likewise, many with closed quarter will 
bare the toe. Others will have both toe and heel open, 
yet will succeed with the aid of high vamps. stripping. 
or single buckled straps in masquerading as closed-up 
shoes. On sandals T-straps achieve this effect, or some- 
times the shank is covered. Straps are extremely 
popular used over the instep—often diagonally, or 
across the vamp. 

Shoes with a rather sturdy look have been given a 
new lease on life in St. Louis. Boot effects and polished 
leathers highlight this category. While fine detail for 
softer shoes has been held over from last season, tailored 
bows and other simple vamp ornaments are well liked. 
Heels are generally within medium range, seldom 
higher than 21/8 and not below an inch for flats, with 
the higher version of the flat growing stronger. A few 
casual lines are discontinuing wedges, substituting low 

[TURN TO PAGE 232. PLEASE] 





st. Lous 





Brilliantly conceived to fan the flames of desire. 
Created for a clientele who seek advance - 


styling in superior merchandise. 


AT THE COMMODORE HOTEL, NEW YORK CITY 


APRIL 28— MAY 1, ROOMS 730 —732—734 ~736 


ot ~ 


“HAMILTON, SCHEU ano WALSH SHOE CO. 4060 FOREST PARK BLVD. ST. LOUIS 
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IF YOU HAVE GLAMOUR YOU HAVE EVERYTHING 


Nationally advertised in Mademoiselle, 
Glamour and Junior Bazaar 
by 


Bourbeuse Shoe Company, makers, Union, Missouri 
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FHOMASETT? SHOES, INCORPO 








“It's getting around” that 
THOMASETTI will be at the 
New York Fair with 
some “eye-openers 
Commodore Hotel, Suite 1009-11-15 


5S FOR TOWP April 28 to May 1 
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THOMASETIYS JIS 









SEDALIA, MO. + 
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Three new mould-fitting Heydays 

with the same features of the Java 

which so quickly won the hearts of 
women everywhere. 





See them at Commodore Hotel, Room 650 


VICTORY SHOR (() 2032 LOCUST STREET 
e SAINT LOUIS 3, MO. 
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JEFFERSON SHOE CO. 


Pennant Shoe Company 

























J. W. DREW P. J. SMITH 
E. M. ROGERS E. C. THORP 
W. H. VIRGILIO A. V. WHEELER 


3 A. C. YUKON 
Jefferson Shoe Company 


W. F. HEATON LEE JOHNSON 
J. H. REINHART 


COMMODORE HOTEL = 


Pennant Shoe Company *© ROOMS 722-24 
Jefferson Shoe Company *© ROOMS 726-28 


NEW YORK — APRIL 27 — MAY 1 
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The shoe is open, but 
narrow cross-strips 
climb high over the 
instep. Suede, 21/8; 
Trim-Tred Heel Latch 
by Roberts, Johnson 
& Rand. 


Black suede sandal 
with a new masked 
took on the side, pop- 
ular 21/8 heel. Glam 
our Shoes by Bour- 
beuse Shoe Co. 






heel. 







Dress photograph 
Courtesy Carlye, 
Se. Louis. 








Revival: importance of 
the T-strap, here widen- 
ing to grace the vamp. 
Finely piped suede, 21/8 
Voguaire by Jef- 
ferson Shoe Co. 


The new platform, a 
gracefully low % inch; 
23/8 heel on a 
with interlocking vamp 
cross-straps. 

by Pennant. 


Bright white stitches 
outline a perforated 
black calf sling on 12/8 
scoop wedge. Thomasetti. 
























A good Fall line, the 
walled toe —white- 
stitched sling, extension 
sole, 21/8 heel. “Delhi”, 
a Barefoot Original by 

W olff-Tober. 






























Closed shoe that shows 

the toes; “Magic”, d’Orsay 
: with vamp cutouts, 17/8 
Stitched asymmetric heel. Rhythm Step by 
strips cross the bare Johnson, Stephens & 
ramp of this closed toe Shinkle Shoe Co 
sling, 21/8 heel. Karol : 
Kane by Kane, Dunham 
& Kraus, Inc. 





Nothing could look 
more closed than an 
oxtord. but this in al- 
ligator calf with 


smooth mudguard, 
14/8 heel. has open 
toe and heel. Heydays 


Echoing bygone days, 
by Victory. 


47 sling-back  ver- 
sion of the ladylike 
strap, shoe. Calf- 
skin, 21/8 heel, per- 
forated shank. Pare- 


dise shoe by Brauer. 


Neat little shoe on 9/8 
heel, extension 


Jaunty stroller, com- White stitches 


plete with buckled 
trap and kiltie 
tongue. 10/8 wedge 
with extension sole. 









quarter, ° across 

ed ornament. 

Paramount Footwear 
hy Kalmon. 


4 Connie from the 
Wohl Shoe Co. 








“Penny”. gay young 6/8 
flat, calf or suede with 
perky pinking. Tantalizer 
by the Sons Shoe Co. 


§{. LOUIS 








Kohege Sli Sports’ 
QUALITY and VALUE 


Get Joh Billing among Buyers ; 










Salesmen in Attendance: 


Glen O’Brien 
GConnie O’Brien 
@Dick Phipps 
Gjohn Powers 
GjJoe Dannis 





Leoblege Still Dports 
_ Nationally Advertised 
in Junior Bazaar. 











COME TO 
THE COMMODORE 
FOR 
THE NEWS 
ABOUT 


VELVET 
STEP 
SHOES 


COME TO ROOM 737 


See the entire line. See why 
Velvet Step styling, quality, 
workmanship and fit attract 
customers...and keep them 
sold on Velvet Step Shoes! 
Peters Shoe Company, Divi- 
sion of International Shoe 
Company, St. Louis 3, Mo. 


NATIONALLY 
ADVERTISED IN: 


Charm 
Glamour 
Mademoiselle 
Photoplay 


©@ One-two-three-glide ... that’s the new 
Velvet Step, done to the tune of these spar- 
kling patents! So beautifully styled, so 
buoyant to wear. Sold only through 
retailers. Write us for your 

dealer’s name. 








Closed-up Styles Tip the Fashion Seal 


Three important Fall fea- 
tures: elasticizing; 18/8 
heel; combination of 
closed quarter, open toe. 
Carmelette by Carmo. 





With an elegant air, 
“Jerre” is black suede, 
its toe closed over a 
slender last with 21/8 
Louis heel. Velvet Step 
by Peters Shoe Co. 


Classic shoe for Fall tweeds, 

perforated calf spectator; 22/8 

square heel, welted sole. Queen 
Quality Shoe Company. 


jf 
jf 
jf 


Unique toe, squared on one Dr photograph 
side, antiqued baby bull casual / courtesy 
with diagonal strap. Original Si/ Louis Fashion 
Pigeonette last. Penaljo -by / Creators. 
Hamilton, Scheu & Walsh. : 


/ 
/ 


4 





we 
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Dog-eared “Bootie” with Pinking and stitching take 

fringe and _ red-stitcheg honors on tailored shoes. Moc- 

welt on vamp, coveréd casin toe oxford on 16/8 heel. 

gores. Red lining, 4/8 ' “ welt-type sole. Life Stride by 

heel. —_ — by Joy Milius Shoe Company. 
Shoemaker. 


Sf. LOUIS 








A new low for an un- 
lined calf suit shoe: 10/8 
heel; welttype sole, lac- 
ing looped through vamp. 
Mode Art Junior by 
Moulton-Bartley. 


High, boot-like shoes are high 

style. “Wallie,’ tabbed and 

strapped, suede or smooth calf, 
21/8 heel. Vitality. 


{ dash of stitching on a 
squared extension sole 
spices a walled toe elas- 
ticized pump on 21/8 
heel. Squared bow held 


by metal ring. Valley. 


welt-type sole, 14/8 walk- 


A rising vamp gives 
the spectator a lift; 
perforated throat and 
tip, stitched extension 
sole, 17/8 heel. 
“Sportie” by Con- 
formal Shoe Co. 


Polished calf rising high 

over the foot, 16/8 

last, elasticized. Jolene 
by Tober-Saifer. 


Grey underlay, stitching and 
vamp opening dress up a walled 
last black suede step-in with 
elasticized throat. Johansen. 


Spat effect: “Nina” with 
side-buttoned vamp. me- 
dium full toe 21/8 last. 
Lady Fashion by Fried- 


man-Shelby Shoe Co. 








A salesman for you 


HE'LL INCREASE TURNOVER AND PROFIT 
IN CHILDREN’S SHOES 














Trimfoot’s Baby Deer can be your star children’s shoe salesman. Here’s 
how you can put him te work: Each month Baby Deer is featured in 
Trimfoot’s national advertising to mothers — advertising that has 
been scientifically measured for effectiveness and proved to have at- 
tracted and held more readers than any competing shoe advertising. 


When you display Baby Deer on your counters and in your windows, 


you attract mothers who associate your store with Trimfoot’s effective 


advertising. You'll find that sales are easy, turnover is rapid... and 


that the Trimfoot line is a natural for building future repeat business. 


TRIMFOOT COMPANY « TRIMFOOT TERRACE « FARMINGTON, MISSOURI 


At the National Shoe Fair. 
Room 1867 Mc Alpin Hotel. 
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ST. LOUIS 





JAMES S. LEGG OSCAR C. ORMAN 
President Secretary-Manager 


ST. LOUIS SHOE MANUFACTURERS’ ASSOCIATION 


HOW ARE THINGS IN ST. LOUIS? 


by OSCAR C. ORMAN 


THIS is truly the season of prediction; not only among 

sportswriters so far as our national pastime is con- 

cerned, but among shoe men in regard to their voca- 

tional pastime as well. It is interesting to note, however, 

OFFICERS AND DIRECTORS that the ball player who announces his choices of the 

pennant winners in October is a rare individual, indeed. 

James S. Legg, Moulton-Bartley, Inc., president. And manufacturers of footwear are afflicted with the 

same reticence. The practice of getting out on a limb— 

F. J. Cornwell, Brown Shoe Co., first vice-presi- only to be cut down later—is a habit reserved for 

dent. sports editors and association secretaries in their re- 

A. J. Brauer, Jr., Brauer Bros. Shoe Co., second spective orbits of interest. 

vice-president. The St. Louis Shoe Manufacturers’ Association and 

its forerunner groups have been in existence for nearly 

A. V. Wheeler, Pennant Shoe Co., treasurer. a third of a century. Today it is composed of 34 com- 

Oscar Orman, secretary-manager. panies who, with one exception, manufacture footwear 

in St. Louis and the contiguous area. International, 

Board Members: Brown, and Johansen had several decades of reliable 

Henry H. Rand, International Shoe Co., chair- shoemaking experience before 1900. Brauer was well 

established. Before the next twenty-five years were to 

pass, twelve more firms were to be founded. Since 

Andrew Browne, Bourbeuse Shoe Co. Pearl Harbor. five companies have entered the field 

J. S. Samuels, Sr., Samuels Shoe Co. and have been enrolled in the association. All other 
members date before that time. 

A. C. Fleener, Brown Shoe Co. ; International and Brown are the giants of the group. 


L. K. Kane, Boyd-Welsh, Inc. [TURN TO PAGE 292, PLEASE] 
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come to the Commodore 
for the news! 







fe ee 


SHOES 





WELCOME YOU TO ROOM 741 


© See all that’s new in style—best in construction 
@ All types to fit all growing feet 


© Reflecting more than 50 years’ experience in 
making fine shoes for children 


© Continuing, full-color national advertising — 


complete store-planned merchandising 


@ The one big line with the 5 Weatherized 


features ‘ FOR GIRLS 


GET ALL THE NEWS FROM PETERS SHOE COMPANY! 
Hotel Commodore April 28 thru May 3 





Room 741—WEATHER-BIRD—children’s shoes 
Room 737—VELVET STEP—women’s shoes 
Room 739—CITY CLUB—men’s shoes 











Mesther-Bird Shoes | ester 


PETERS SHOE COMPANY, DIVISION OF INTERNATIONAL SHOE COMPANY, ST. LOUIS 3, MO 
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INTHROP S rita irar ies 6h 
DOUBLE DUTY HALF-TRACK te hie 


Rugged, reliable and ready for campus, golf or street wear, 
Winthrop’s ever popular Slack hits a new high when made with this 
heavy, red rubber, lug sole. 






The Half-track Slack is a perfect example of Winthrop’s ability to . pi ri . 
make an already good shoe better...of Winthrop’s determination to " 
increase its reputation for youthful, styleful numbers that catch the e % J i 
fancy and make the sale. ie te Se tt | 
aaa ; 
' — e * ¢ 
See Winthrop . Line of Leaders + ee 
NEW YORK — April 28, 29, 30, May 1 ce 
Room 729, Hotel New Yorker « Room 914, Marbridge Building sine Boies 
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ty Ae 2 
rap Se a 
Winturoe Suoes Winturor Jrs. pip tet 
for men for boys 
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i. oe oe LIFE, SATURDAY EVENING POST, 
eee eee =6COLLIER’S, ESQUIRE and PIC 
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od + , adel ++ Winthrop Shoe Co. « Div: International Shoe Company « Saint Louis 
Ss Sr te te i$ 4% New York Sales Office, Room 914, Marbridge Building 
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LASSO EXTRA SALES! 


with these Authentic 












At hard to believe 
LOW PRICES! 


2 - .. 
ad _ 
<t 
} 
7 = 
BS - A 
te 3 ed 
af = - 
a? 
“ S e- 
. | 
~ - 


Don't Fail to See This Outstanding Line 
WESTERN COWBOY BOOTS 


e A COLORFUL ARRAY IN A VARIETY OF STYLES 
AND LEATHERS 

e ATTRACTIVELY HAND-FINISHED 

e GOOD-YEAR WELTS AND STITCHDOWNS 

e PRICED RIGHT FOR VOLUME SALES 


enuseccencceesscenccese Reccsccnsencedennenseess 


A COMPLETE LINE OF TIMELY 


MEXICAN SANDALS 


— 4 PRICED TO MOVE QUICKLY 


e HANDWOVEN SISAL SUMMER STYLES FROM HAITI 
e MEN'S HARDSOLE KID SLIPPERS—HAND TURNED AND CEMENTED 
e CANADIAN FUR SLIPPERS—HAND BEADED 


ALL LINES ON DISPLAY AT 


NATIONAL SHOE FAIR 


APRIL 27 to MAY 2 
HOTEL NEW YORKER, ROOM 984 + HOTEL McALPIN, ROOM 422 




















WEIGERT-DAGEN SHOE CO.| FUCHS SHOE CORP. 


503 NORTH 12th STREET 47 WEST 34th STREET 
ST. LOUIS (1), MO. ' NEW YORK (1), N. Y. - 
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“Half the fun of having feet’’ for Young America since 1907 










| Leading lenal in ‘Show After Show 


Newcomers as well as oldtimers attending shoe shows 
recognize the traditional association between Young America 
and Red Goose Shoes...an association developed over a 
period of forty years. This tremendous customer accep- 
tance is outstanding in the juvenile field. 


Think of the profit possibilities of this great sales force in 
connection with your store ...and remember ... Red Goose 
Shoes are backed by consistent national advertising...and a 
complete merchandising program, including radio recordings. 


We'll gladly discuss the Red Goose line with you at any 
time. Just ask us or drop us a line. 


Gd, Foose 


BEST KNOWN JUVENILE SHOE 
TRADE MARK IN AMERICA.... 






THIS IS THIS IS 

RED GOOSE RED GOOSE STYLE 
STYLE No. 3570-3 
No. 3675 


RED GOOSE DIVISION « INTERNATIONAL SHOE COMPANY @« SAINT LOUIS 
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HUBER slippers 


. 
SUNBURST 








ww 


burgundy 
the 
new 
Huber 

hue 


EMBASSY 


COMFORT FOR BUSY FEET AND LEISURE HOURS 


For every kind of a customer, 
there’s a slipper built by Huber. 
In every Huber slipper there's 
quality through and through... 
they’re all leather and of the 
finest. Retailing from 4 to 5 dollars. 


SLIPPER CO., INC. 
AVISTON, ILLINOIS 
For over 14 years, manu- 
facturing a high grade 
line of men’s slipper. 





AT THE NEW YORK FAIR 
ROOM 761 * COMMODORE HOTEL + APRIL 27th 
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Fashion-minded St. Louis 
Shoe Mfrs. Assn. now 
sponsors a course in shoe 
design at Washington U., 
one of America’s great 
centers of fashion design. 





There’s a New Fashion Outlook 


[CONTINUED FROM PAGE 213] 


outside heels with the platform on slip-lasted process shoes. 

At this writing it is difficult to predict colors and leathers 
due to the situation existing between suppliers and manu- 
facturers. Nearly every shoe shown in this section is plan- 
ned for black and brown, possibly new lighter tones of the 





Miss Beverly Leuders, senior in Wash- 

ington University's School of Design, 

tries a pattern on a last for effect. 

The completed shoe will be made up into 

a finished shoe by one of the cooperating 
St. Lowis manufacturers. 


latter, and other colors where possible at the time of pro- 
duction. 

Several St. Louis shoe houses have some alliance with 
bag manufacturers and interest in coordinations, plus the 
belief in their necessity, is growing steadily. It is in- 
teresting to note, too, that shoe manufacturers in St. Louis 
are continually thinking more along the same lines as their 
city’s famous ready-to-wear industry, and vice versa. As 
these industries grow together, so grows the market as a 
whole in nationwide fashion importance and prestige. 

In every way the St. Louis shoe market functions uniquely 
and as a vital agent in the shoe business. It supplies timely 
fashions to the “mighty millions” in the medium price 
brackets. More directly. for -you retailers in this “price 
action group,” St. Louis plays the winners and gives you 
“Shoes That Sell.” 


Active in the style field since 1912 when women’s novelty 
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shves first hit the market, the St. Louis shoe industry now 
js engrossed in a program to make the market the number 
one style center for feminine footwear. Through their cen- 
tral organization the St. Louis Shoe Manufacturers’ Asso- 
ciation, they have teamed up with the Washington Univer- 
sity School of Fine Arts, to train their own designers and 





Three students of the Shoe Design course 

at Washington University concentrate 

on the shoe models they are creeting. 

Other models developed at the school 
are on the table before them. 


to develop a source for creative design within their own 
bailiwick. 

The school which they sponsored opened its doors with 
the beginning of the Fall semester last year at Washington 





Shown with shoe models which they 

design and which were later made up by 

St. Lowis manufacturers, each student 

wears one pair of shoes and holds an- 
other original model. 


University. The course was set up primarily to train 
students of design the fundamentals of shoe styling. 


Thirty now are enrolled in the class and all of them are 
in their junior and [TURN To PAGE 237, PLEASE} 
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WINDOWS THAT SELL SHOES! 


Sparkling-clear, Plexiglas shoe display sets 
produce more sales. 


Set illustrated 25 pieces complete 
Satisfaction Gveoranteed 
Order by number Set K-12 





Write for catalog “MODERN DESIGN ON DISPLAY” 
Representatives im Principal Cities 


j/ J 


~ A 4 
[744 LALCA 


M. K. WEIL SHOE COMPANY 


Complete showing of jobs in qual- 
ity footwear AT A PRICE for men, 
women, and children... from the 
nation’s leading sources. 


DALLAS SHOE FAIR OKLAHOMA CITY SHOE FAIR 
May 12th to Mery 15th May 4th to Mary 6th 


Quelity Shoes Since "32 + “While in Town See Welt” 
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CERTIFIED SHOES — 
FOR CHILDREN 


lage Pos 


MEDICALLY APPROVED SHOES 
STYLED ON THE SCIENTIFICALLY 
DEVELOPED JOHN ARTHUR 


6 FEATURE PLAN 


% “d ., aor” 






i i 
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Approximately 17, 155,100 eine wi Be wearing se 
one to eight shoes in 1947. Why not get yout share of this fucrative market? 
Build a better, longer fasting children's shoe business. Here is a high grade line 
of children’s shoes with a PLUS feature . . . SOUND MERCHANDISING 
and SELLING POINTS that mean more satisfied customers . . . more PROFITS to you. 
First Steps to retail at $2.95 . . . Two to Five 
to retail at $3.95 . - Five and one-half to Eight to retail at $4.45. 


we a a 





- 





< White on-pdie Sos eebdiodeg id ehdihinal worneciind im 
JOHN ARTHUR SHOE MANUFACTURING COMPANY, INC., 2655 SIDNEY, SAINT Lous, MISSOURI | 
ne 
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wliy we wunmedl t/ RAND... 


No shoe of ours ever took as long to name! Yet, when 











we called it Rand, we knew no other name would do. For 
here was the culmination of all our experience as manv- 
facturers of men’s fine shoes. Here was a standard to 
be accepted by all as a peak in top-flight fashion, 
natural fit, quality construction, solid value. 
What name could be more appropriate 


than that of one of the men who set the 





standard almost half a century ago? 


Roberts, Johnson & Rand 


Div. of International Shoe Company + St. Louis 3, Mo. 
NEW YORK SHOE SHOW-APRHL 27 TO MAY 1-See our displays at THE COMMODORE HOTEL - ROOMS 642, 644, 645-RAND shoes for men-TRIM-TRED shoes for wemen-POLL-PARROT shoes fer children 
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FRIEDMAN-SHELBY DIVISION e 











“Best in the Show....” 


Wherever the John C. Roberts Shoe is 
shown it’s an easy winner and steady 
repeater. The smartness of its styling 
...the easy comfort and firm support of 
its “ Mello-stride Construction”. . . the 
obvious value of its leathers...are mak- 
ing a record in the men’s field! Backed 
by large-scale national advertising and 
a complete merchandising program 
...including radio spots...the John C. 
Roberts Shoe is all set to bring greater 
profit to your store. Ask us about it. 





INTERNATIONAL SHOE COMPANY e SAINT LOUIS 
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There’s a New Fashion 
Outlook 

[CONTINUED FROM PAGE 233] 
senior years, having completed the 
fundamentals of the Fine Arts School 
before beginning their study of shoe 
design. With a basic knowledge of 
drawing gained in their freshman and 
sophomore years in the Fine Arts 
School, the students begin their course 
of instruction with a study of current 
shoe designs followed up with sketches 
of their own creations. 

To get a three dimensional view of 
their efforts and see how their designs 
shape up as shoes, the embryo design- 
ers then make pullovers on lasts. 

Though the course in shoe design is 
under the direction of Robert Mayes 
and Mrs. Anne Perrine Bauer, members 
of the Fine Arts faculty, Shoe Manu- 
facturers’ Association members meet 
with the class nearly every week on 


its one-day Friday sessions to lecture 


the students and lend assistance in in- 
formal discussion groups. 

Included in this group who have 
given freely of their time and efforts 
to the promotion of the class have been 
William B. Milius, Milius Shoe Co.; 


John Walsh, Hamilton, Scheu & Walsh | 


Shoe Co.; Julian Samuels, Sr., Samuels 
Shoe Co.; Abram Moscowitz, 
Shoe Co.; Louis Schaefer, Brown Shoe 
Co.; Leu Kane, Boyd-Welsh, Inc.; Hugh 
Crull, International Shoe Co.; James S. 
Legg, Moulton-Bartley, Inc.; Sam Wolf. 
Wolf Tober Shoe Mfg. Co.; Betty 


Jones, International Shoe Co.; Jennie | 


Bollatto, Johnson, Stephens & Shinkle 


Shoe Co. and Ben Spivak, Milius Shoe | 


Co. 

Lasts, leathers and other materials 
also were provided by the association 
to get the course underway at the start 
of the 1946 Fall term. As a further aid 
to the young designers shoe manufac- 
turers have served as judges at various 
times to select the outstanding work 
of the class. 


Early in January a committee of the | 


Shoe Manufacturers’ Association select- 
ed the six outstanding designs from the 
85 submitted, had the winning crea- 
tions made up into 29 pairs of shoes 


which were modeled at a fashion show | 
on the Chase Hotel roof late that month. | 
Creations of the students of shoe | 


design also were modeled at the All 
American Gallery of Fashion at the 





Of the 10 women’s 
shoe brands backed 
by the most na- 
tional advertising, 7 
are St. Louis names. 












Milius | 











FOR 


BRANDED SHOE JOBS 


FRESH, CURRENT SHOES 
IN WANTED MATERIALS & STYLES 
IMMEDIATE DELIVERY 
ATTRACTIVELY PRICED 





MEN'S - - WOMEN'S & CHILDREN'S 


ON DISPLAY 


NATIONAL SHOE FAIR 
HOTEL NEW YORKER 


Rooms 1127-1128 


Joe Schneider—\n ATTENDANCE —Sammy Grossman 


SCHNEIDER SHOE CO. 


Quality Shoe Jobs Since 1932 
1408 WASHINGTON AVE. 








ST. LOUIS 3, MO. 




















YOUR 
CO) J) LO) 8). 
TO HOSPITALITY 


in ST. LOUIS 


7, — eal 


HOTEL 


Thennox 
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Chase Hotel in February and at a 

fashion show sponsored by the Wash- 

ington University School of Design at 

Hotel Statler early in March; the lat- 

ter event was televised over KSD-TV. 
At all of these shows students from the 
School of Design modeled their own 
and classmates’ creations which includ- 
ed dresses and accessories, in addition 
to shoes. 
While the course in shoe design, 
which St. Louis manufacturers hope 
will provide a continuing source of shoe 
designers in the years to come, is a 
going concern, more than a year elapsed 
| from the time the idea was born until 
it actually came into existence. 

If any two individuals could be cred- 
ited with providing the original impetus 
for making the shoe design course a 
reality, those two persons probably 
would be Julian Samuels, Sr.,and Wil- 
liam Milius. Both Mr. Samuels and 
Mr. Milius had observed the trans- 
formation of the St. Louis ready-to- 
wear jobbing trade into the number 
one style market for junior miss dress 
manufacture during the~ past decade 
| and a half, and like other shoe manu- 
| facturers believed St. Louis also could 
| become the leading style center for 

shoes. 

| Not until two years ago, however, 
following a dinner Mr. Milius attended 
as a guest of the St. Louis Fashion 
Creators, an organization of garment 
manufacturers and apparel suppliers, 


[TURN TO PAGE 241, PLEASE] 
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Come to the Commodore for the lens! 


ity lub 


DISTINCTIVE SHOES FOR MEN 


presenting 


new Styles rar sect. Extra 


quality and value in shoes for every 
occasion. 


new national advertising i. 
SATURDAY EVENING POST, 
LIFE, LOOK, COLLIER’S, ES- 
QUIRE. 


new retailer promotions :- 


window and interior displays, 
timely tie-in newspaper advertising 
...all sales helps essential to your 
success. 








j te 
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PETERS SHOE COMPANY INVITES YOU 


HOTEL COMMODORE (APRIL 27 TO MAY 1) 
Room 739 CITY CLUB —shoes for men 
Room 737 VELVET STEP —shoes for women 
Room 741 WEATHER-BIRD —shoes for children 


PETERS SHOE COMPANY, DIVISION OF INTERNATIONAL SHOE COMPANY, ST. LOUIS 3, MO. 
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reuatlable Wlow... KORRECT-WAY CUSTOMER SEATING 
AND SALES EQUIPMENT...UPHOLSTERED IN 


New masland DURAN, the “flame-proof, stain-proof, tear-proof”’ viny] 
plastic in the smart two-tone Dura-Craft finish; and popular, service- 
able TEXTILEATHER, the superior plastic coated fabric in plain Colonial 
Grain. Colors available: in DURAN ...red, blue, green, brown, terra- 
cotta, ivory and sand...in TEXTILEATHER...red blue, green, terra-cotta, SY Y | 

¢ TEXTILEATHER 9) 


ivory, black and gray. 
MDAAAIYIVYSY | 














No. A300 





No. A301...NO-SAG SPRING CUSHION CHAIR of 
strong |” steel tubing welded into one continuous 
piece. Highest quality heavy chrome plating, new 
No. NI0O 9” oval back rest. 

on No. A201...GENERAL UTILITY CHAIR, modern in 
design, superior in construction. Finished in 
Frosted Oak or Walnut. 
No. A300...PADDED SEAT CHAIR of 1” steel tubing 
welded into one continuous piece. Highest qual- 
ity chrome plating, 9” high padded oblong back. 
No. A511...CHROME FITTING STOOL of 1” seamless 
steel tubing, rubber covered foot rest. 


No. A511 


KORRECT-WAY 





THE 8 es “wnere— ° 
sia yeh : No. N100... FITTING MIRROR, matches chairs and 
LIA i Pee stools, generous 12”x 18” mirror, sturdy %” steel 
. : rod frame, 21" overall height. 
KORRECT-WAY DISTRIBUTORS 
BALTIMORE, Williams Corp. » BURLINGTON, N. C., Mac Thigpen 
Displays, inc. « BUFFALO, Samvel C. Dutch & Son « Florida Branch: 3750 Royal 
CINCINNATI, General Display Corp. « CHICAGO, Hecht Fixture Co. 
Display and Supply Co. « DENVER, Walter W. Martin « DETROIT, The Art 
LULU, Pacific Displey Co., ltd. « KANSAS CITY, National Equipment Corp. 
Silvers, Inc. » MEMPHIS, Wray Williams | MINNEAPOLIS, 
pone aren oh hata 
«SAN ANTONIO, Fox Display 
« ST. LOUIS, Midwest Display Equip. Corp.» MONTREAL, rae ore 3 
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There’s a New Fashion Outlook 


[CONTINUED FROM PAGE 237] 


did he begin to talk to other men in the industry about 
promoting the idea. The dinner had been given in honor of 
Irving Sorger, buyer at Kline’s, who originally had sold 
St. Louis jobbers and wholesalers of women’s apparel on 
the possibilities of manufacturing creative designs for the 
young figure. 


Mr. Milius was impressed and he questioned other shoe 
manufacturers to get their views. With more and more 
association members developing favorable views on the 
subject, the organization appointed a committee of five in 
March, 1946 to investigate its possibilities. Mr. Milius was 
named chairman, with four others, including Jack Jacobs, 
James S. Legg, Al Johnson and Frank Cornwell as 
members. 


The group met many times with Dean Kenneth E. Hudson 
of the School of Fine Arts at Washington University and 
Robert Mayes of the School of Design. Difficulties en- 
countered were a lack of space for a separate class in shoe 
design and a lack of materials. 


Solution to the space problem was made by limiting the 
shoe design class to one day a week for junior and senior 
students; the lack of materials was overcome by contribu- 
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The Mary Jane that wears and wears 


Good leather and good craftsmanship 
add extra beauty and length of service to 
our Mary Janes. Black patent or 
white leather in sizes 4'2 to 8 with 
inside wedge heel, and 8'2 to 11 and 


\ 


12 to 3 with outside heel. 








ft ~ > > >. 
WHITE 
SOLE 
Immediate 
Delivery 
White, smooth Elk Mocs 
RUBBER SOLE. Fes 


ble Littieway construc- 
tion. Case lots only 


Size 4-8—24 pairs to case—price... .. $2.50 
Also in Red Elk as above with brown sole $2.50 


MOSINGER BROS... . ST. LOUIS, MO. 


1235 WASHINGTON AVENUE 


MERE IT 

















tions of lasts, leathers and other supplies from association 
members. 


In accounting for the initial success of the course in shve 
design Oscar Orman, secretary of the St. Louis Shoe 
Manufacturers’ Association, said, “The course in shoe de- 
sign, sponsored by the St. Louis Shoe Manufacturers’ As- 
sociation and the Washington University School of Fine 
Arts, has far exceeded our expectations, when it is con- 
sidered that this instruction was launched on an experi- 
mental basis with little precedence to follow.” 


24! 
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Our first Showing to the puh/. 
public Since 
1945 
of 


. STEWART-ROMERd 


Te) "AND-MADE Bors 


— >. 5 =e 
CT 
SEER Sos a 


'" Production 


Ss 
tyles — Colors — Design 
and Workmanship 





x COMMODORE HOTEL 
Room 1075 — New York,N. Y. 


NATIONAL SHOE FAIR 
April 27 to May 1, 1947 


ADOLPHUS HOTEL 


DALLAS, TEXAS 
May 12 to 15, 1947 


SSS SN \ =~ 
Wy i} Mice csssO ~ 


aa Ronnie Stewart will be on hand to greet you 
4” > 
<2. STEWART-ROMERO BOOT CO. 


e LOS ANGELES 26, CALIFORNIA 


1602 TEMPLE STREET 
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Variations of Low and Medium Conventional Heel 
Heights and Interpretations of the Covered-Up 
Look Important Style Trends in the Fall Collections 
of West Coast Designers—Color of Prime Interest. 


JANIS CARTER, star of Columbia Pictures and rated as pos- 
sessing the most beautiful legs in Cinemaland, has been chosen 
by a group of Southern California shoe manufacturers to be the 
first to wear their new Fall footwear. Janis was selected not only 
for her beauty but also because of her perfect carriage. 

Janis’s wardrobe was designed by eight top-flight California 
designers and is from their new’Fall collections for resort, busi- 
ness, street, and evening wear. As these photos prove, Cali- 
fornia’s shoe designers are concentrating on providing more 
functional footwear, and there are shoes to meet the needs of 
every occasion and every costume. 

Ned Scott, Columbia ace still photographer, made this shot of 
Janis at Los Angeles’ Griffith Planetarium. Shoes she is wear- 
ing here are of white elkskin, from David Frank’s. 








HOW YOUNG ARE YOUR FEET? 
The scientific story of the Cuboid Stabilizer —built on the experience of 


a famous Clinic with a record of more than a million foot treatments 


i 
j 
|e es 


heme DAY hundreds of people 
pour into the big Dr. Hiss Clinic 
in Los Angeles. But what makes this 
Clinic unique is that all patients have 
the same basic complaint: Bad Feet. 
Feet that ache and cramp and swell; 
feet that are old before their time. 
Says Dr. John Martin Hiss, head of 
the Dr. Hiss Clinic, one of America’s 
outstanding orthopedic specialists: 

“Three out of four adults in these 
United States suffer with some form 
of foot trouble. Probably the sum 
total of pain from ailing feet is 
greater than that from all other dis- 
eases combined. But the appalling 
fact is that practically all this suffer- 
ing is needless. 

“The foot is a delicately balanced 
mechanism, much more complicated 
than the finest watch. To retain foot 
comfort one must maintain this per- 
fect balance. The maintenance of 
this balance depends upon good foot 
function. 

“About ninety-five percent of the 
shoes made today disturb the deli- 
cate balance of the feet, to the extent 
that they cannot withstand the jars 
and mis-steps incident to walking on 
the hard sidewalks of our modern 
civilization. Foot function is upset. 
All this results in either tension, or 
locking of the joints, strain in the 
muscles, limitation of foot motion, 
or a combination of all of them. The 
direct consequence is discomfort— 
aches and pains in feet, legs, knees, 
thighs, back, neck and shoulders.” 

ProsLeM: What to do forcountless 
thousands of foot-sufferers who can’t 
come to the Dr. Hiss Clinic for treat- 


CUPPED HEEL SEAT 
This gives stability to 
the heel bone; prevents 
foot strain, discomfort. 








THE FAMOUS DR. HISS CLINIC in 
Los Angeles. The vast experience gained 
herein more than a million foot treatments 
was used by Dr. Hiss in designing the 
Cuboid Stabilizer—now offered the public. 


/ 


ry le 
— Be ti. 


og . 
3 7) —,~ 


\. “ i 4 





Dr. John Martin Hiss at work in his famous Foot Clinic 


ment by Dr. Hiss and his large staff? 
So_utTion: The Cuboid Stabilizer. 
Conceived on a wholly new princi- 
ple, it is America’s Newest Foot Aid 
from America’s Greatest Foot Clinic. 

Developed and perfected by the 
Féot Research Department of the 
Dr. Hiss Clinic, the Cuboid Stabil- 
izer embodies the clinical experience 
gained in more than a million foot 
treatments. In no sense should it be 
confused with an “arch support.” 
The Dr. Hiss Clinic, out of its vast 
experience, does not believe in “arch 
supports” as such—they merely serve 
as “crutches.” 

The Cuboid Stabilizer, on the 
other hand, has no metal; is feather- 






CUBOID SUPPORT Thic 
Cuboid bone (main weight- 
bearing point in the outer 
arch) gets needed support. 








light and flexible; can be worn in 
your regular shoes; and is inter- 
changeable. It balances the heel; 
supports the cuboid bone; promotes 
normal weight distribution in walk- 
ing. The result is a new sense of foot 
function and foot freedom; better 
body balance; less strain and fatigue. 

Here, at long last, is real foot com- 
fort for men and women—the only 
foot appliance backed by a famous 
Foot Clinic—a scientific institution 
of national standing and prestige 
that says to all foot-sufferers: “Don't 
support your arches—stabilize your 
feet!” In short, to put youth into 
your feet and spring into your step, 
get a Cuboid Stabilizer! 


» MUSCLE FREEDOM Foot 
\* muscles function freely. 
Result: better balance, 
proper weight distribution. 


Cubsii 
Stabilizer 


ONE PRICE +ALL SIZES + $5.50 












A High 
Grade 
Produ 
hacked 
High 
Grade 
Promot 











The newspaper 


advertisement 
left typifies th 
“class” advert 
used by the 
Stabilizer in 
its story to th 
public. It has 
clean, ethical 
It is part ofa 
campaign pre 
for authorized 
distributors@ 
high grade p 
Interested? Wr 
for details! 













The Stabiliz 
Company 
740 So. Fle 
Los Angeles 
H. E. BARBER, 


“A 


Look for the 
Stabilizer 
at the Nati 
Shoe Fair 
New York 


Commodc rel 

Room 975 

Marbridge 5 ~ 
Room 746 
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“VIC” COLTON Shoe Mfg. 
3665 Whittier Blvd., 
Los Angeles 23, California 
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Qiveuty KEYNOTES 


VARIETY is the dominant note that characterizes the Fall showings of 
California shoe manufacturers. This new diversity evidences itself not 





























only in the overall picture but also in individual collections. Patterns 
have undergone tremendous changes, with variations of low and medium 
conventional heel-heights and interpretations of the covered-up look 
perhaps the most important style trends. 

Color is also of paramount interest, and Autumn hues, chosen with 


Above, left: Brown suede and 
elkskin provide contrast in this 
slipover pattern with ‘4-inch 
platform, 8/8 wedge by Cobblers. 
Under the high-riding tongue is 
a concealed gore. Janis Carter 
poses in a brown and white 
checked sport jacket and simple 
wool skirt. 


Closed toe, open quarter 
wedge with moccasin toe and 
pert tongue. Play-Tano by 
California Shoes, Ltd. 













— 


New interpretation of the Cu- 
ban heel oxford, the “Sunrise” 
by Illing. Semi-moccasin treat- 
ment in two rows of stitching. 





Above: A high-riding front with 
Left: Green suede platjorm ee Pacmag ig — 


sling pump, cut low on one elkskin with 


side, gathered and fastened i 
with small self-ornament. By ae re eae ane Oe 


Kimel. Worn by Mrs. Betti platform. Janis Carter chooses it 
Meco 6 Bleck ead white to wear with her brown and white 


striped chambray dress. 


turftan contrast, it 


cotton costume. 






by 
JUANITA 
SAYER 


New covered-up silhouette, a 
natural for wear with skirts, 
sweaters and slacks. Designed 
by Jansen of California, with 
a U-shaped throat and fringed 
skirt outlining both sidés. 
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Cabo ‘ Silo 


an eye to complementing Fall suits and back-to-school clothes, share 
honors with white and two-tone combinations for resort wear. The 
California shoe industry is creating more functional footwear, and 
practically every designer includes in his collection styles and materials 
to meet the needs of every occasion from play clothes to sweaters and 
skirts, tailored suits and evening gowns. This they are doing by varia- 
tions of the wedge and individualistic treatment of heel heights. 







Stepin sandal with French spike 
heel for wear with longer street 
dresses and evening gowns. 

Rathy Shoes, Inc. 


Above: Svelte is the word for Janis 
Carter and her shoes by Ted Saval. 
Asymmetric feeling in the exposed 
instep and the tiny side buckle. Black 
suede with red and green stitching 
outlining the straps and vamp. Worn 
with a black crepe cocktail dress. 


Lejt: Ankle strap sandal, worn 
by Mrs. Betti Moss. The shoes, 
by Kimel, are navy suede with 
22/8 full-breasted heels and ‘2- 

inch platform. ag 








Closed-up tailored walking Green nen ve or - o— 
pump with nailheads on with | —- three-inc 
the vamp ornament. Rathy Robin He — — 
Shoes. Inc.. Pomona, Cal. ment. =m ~ * ayar¢ 





Shoulders and feet are bared 
by Nina Foch, Columbia pic- 
tures player, who will soon be 
seen in “Johnny O'Clock.” 
Flat barefoot sandals by Cob- 
blers of California comple. 
ment her decollete sun dress. 

















THE platform wedge, both in dressy and casual styles, 
still reigns as uncontested favorite of all designers, but 
perhaps as few as half of them are concentrating their 
efforts only on this construction. The consensus of the 
industry is that by venturing into conventional heels 
and dressier styles the market as a whole will benefit, 
although some manufacturers have signified their inten- 
tion to continue strictly as producers of wedge types. 
The latter are illustrating the varied uses to which the 
wedge can be put. They are pointing up the practical 
aspects of the low wedge as the basis for flexible but 
sturdy walking shoes, the high scooped-out and sculp- 
tured wedge in feminine sandals and cut-out pumps for 






















Cable stitching out- 
lines large flap and 
edges of boxy-heeled 
sling pump. The “half- 
wedge” heel is 12/8 
on ‘4-inch platform. 
Soft-ees by Pacific 
Shoe Co., San Fran. 
cisco, Cal. 






















For wear with slacks, “El Toro”, green 

suede low wedges by Studio Shoes, de- 

signed by William Collat. This pattern is 

on a 5/8 wedge and 14-inch platform. Janis 

Carter models it with a black and white 
slack suit. 


evening wear, and the tailored medium-height wedge for 
wear with suits. 

However, one important manufacturer said that he 
intends to concentrate on the wedge casual. It was his 
contention that the trade and consumers alike want a 

[TURN TO PAGE 286, PLEASE] 


Highlight of resort wardrobes 
is the Western cowboy boot in 
fancy patterns and bright col- 
ors. Mrs. Betti Moss and her 


daughter pose in two versions High - riding » by 


of the hand-made boot by Stew- ; olton wide 
art-Romero Boot Co. Mrs. bd = — Suckle 
Mess’s boots are decorated in a In eo * leather or 
stylized desert plant design. suede, with 13/8 wedge 
her daughter’s in a flower and and 1 /3-inch platform. 


steer’s head pattern. There are 
boots for Dad, too. 





























THE ORIGIN OF THE SPECIES.....Casuals for Men 


a* 

8 as 

eA ~~ 
a ae tea. 5* 


CALIFORNIA 


The Franciscan 


* resoewaex ercrstaere 


Makers of 


RELAXABLES” 


...Quolity achieved through experience 


CASUALS INC., 224 East llth Street, Los Angeles 15, Calif. 











Showing: National Shoe Fair, Biltmore Hotel, New York 
- Rooms 445 and 447 «+ April 28 through May 1! 


April 15, 1947 249 
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Thru the 


Whice shoes, like the first 


TED SAVAL 


automobiles, were considered “novelties” 
when Ted Saval, renowned designer of fine, conventional footwear for 


women, created and introduced them to an enthusiastic market. 


Freshness of design erroneously classified them as short-lived “novelty” 
shoes. Time and public acceptance disproved this, as it did automobile 
prophecies, and the lightweight, ever-comfortable Wedge Pumps, Wedge 
Sandals, Wishbone Plats, Wedge Oxfords, the colorful Si Si Sandals, and 
the famous Ted Saval patented inverted platforms, found their place in the 


field as highly desired, fashionable, utility shoes. 
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ears with Zed Jo 


The post-war release of materials and manufacturing facilities found Ted 
Saval’s deft fingers and style-wise imagineering, backed by years of shoe 
designing experience, again creating shoes with conventional heels, the familiar 


Saval quality and craftsmanship, plus smartness that does not sacrifice comfort. 


The Saval principle of designing basic fashionable shoes, ever in good taste, 
as restful, foot flattering additions to the over-all appearance of the well- 


groomed woman has placed the Saval shoe high in national sales and popularity. 


We are moving into our new 
factory on or about July 1 to 
provide better facilities for fill- 
ing your requests for Saval shoes 


Saval line will be shown at 
Commodore Hotel — Room 947 
April 26 to May 3 


Texas Show — May 12, 13, 14,15 
Jack Rogers in attendance 


April 15, 1947 
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dynamic ‘’Life-in-the-Open’’ shoes 


Hotel Commodore, New York — April 28, 29, 30, May 1 


1600 SO. BROADWAY, LOS ANGELES, CALIFORNIA 
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ling 


OF CALIFORNIA 


will open his Fall line of 


with a California feeling. 

















Teens’ Fall Shoes 
Show Dressmaker Influence 


[CONTINUED FROM PAGE 151] 


tractive, easily wearable dressy styles 
on the low heels the teen-agers love. 
Polished calfskin complements softly 
draped and manipulated tweeds in 
lighter weights than were available 
formerly, and these shoes are shown in 
tans as well as in red. 

Soft dressmaker details of the cos- 
tume are picked up in the shoes, and 
draped and gathered effects are to be 
seen, as well as the judicious use of 


252 


scalloped edges. Asymmetric effects re- 
peat side-sweeping in dress and suit 
styles. For tailored and sport wear, 
smart oxford patterns, stitched and 
perforated for interest, or in classic 
moccasin versions, are functional and 
attractive. 

The flat heel remains the top choice 
of the ten-age customer, but there are 
smart teen-age shoes on heels slightly 
higher than the flat. These are offered 
in heights ranging up to 12/8 or 14/8, 
and are shown, for the most part, on 
shoes which are dressy enough for wear 
to the Fall dances and parties. 

Models are more closed up than they 


| have been in previous seasons. 





Many 
combine a closed toe with an open back, 
for the teen-age girl likes the comfort 
and flattery of an open back, particular- 
ly on her dress shoes. For more active 
wear, however, the all-closed moccasin 
oxford or loafer, and the saddle are 
preferred. 


Casual, Resort and 
Cruise 
[CONTINUED FROM PAGE 149] 


reading a magazine. “That’s it!” he 
said to himself. What had caught his 
attention was a curious looking shoe 
made in Norway. Instead of the con- 
ventional type of lacing down the front, 
this shoe opened down the side. It had 
a plain toe—and it was made of wild 
boar hide! “That looks like the per- 
fect leisure shoe to me,” said Mr. Allen — 
to himself. “I think we’ll try it out.” 
He promptly had a series of models 
made—all in the nailless Osteo-path-ik 


| construction for which his company is 


well known. After a number of trials 
he had eliminated the “bugs” and de- 
cided to put the new creation on the 
market. He called it “Skes,” which 
means “shoes” in Norwegian. Retailers 
were rather skeptical, because the shoe 
was so different from any leisure shoe 
on the market, but they took it on in 
limited quantities. All of this was 
10 years ago. The remarkable thing 
about Skos isn’t that it went over in 
1937, because many a so-called novelty 
had been successful for a short period 
of time. The amazing thing is that 
today Skos is going stronger than ever. 
Mr. Allen, who since then has passed 


| away, is today succeeded by his son, 


Bert Allen. When asked his reason for 
this continued success of Skos, Mr. 
Allen said, “Frankly, I am at a loss 
to explain it. Perhaps the reason is 


| that Skos, unlike many so-called novel- 


ties, is so eminently practical. The side 
lacing with only two pair of eyelets 
makes it very easy to get into. Maybe 
a reason is the unusual comfort of 
Skos—But I have a hunch that the 
real reason is women.” “What do you 
mean?” we asked. “Well,” replied Mr. 
Allen. “I have always had the hunch 
that women always had a lot to do 
with setting the style, not only in men’s 
shoes, but also in everything else that 
men wear, and apparently women like 
the looks of Skos.” 





Store Marks St. Patrick’s Day 


NATCHEZ, Miss.—Burns’ Shoe Store, 
414 Main Street, Natchez, which was 
founded by the late Patrick Burns, who 
was born on Saint Patrick Day and died 
on that day, distributed shamrocks and 
other favors in memory of both Saint 
Patrick and Patrick Burns, March 17. 
Mr. Burns, who established the custom, 
died in 1909. 
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(he BIGGEST NEWS «/ Hc Shoe She wl 


@ NEW PRICE «+ + California Softees now back to pre-war prices 
®@ NEW Closed Shoes + « » NEW Open Shoes 


®@ GORGEOUS California Colors 
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Mahi’, SHOE COMPANY 


See California Softees at the Adolphus, Dallas, May 12 to I5 has NW FEANCISCO 
CALIFORNIA 














"3033 Retaiinc Ipeas’— 
ee New, Enlarged Edition 


' 3033 SHOE RETAILERS WILL WELCOME THIS BOOK. It has, es- 
ed NG pecially for them, a long chapter of 138 ideas for Shoe Selling, 
Display and Stock-Keeping, besides hundreds more adaptable to 








shoe sales promotion—and still more, including— 


ipEA Advertising Ideas Ideas to Attract Children 
| Prize, Discount and Gift Ideas Cash, Credit and Collection Ideas 
Pal Unusual and Miscellaneous Ideas Anniversary Sale Ideas 
| sae ® a” Management and Economy Ideas Spring and Summer Ideas 
ee Merchandising Ideas Voting Contest Ideas 
pve on Employer-Employee Ideas Mailing List Ideas 
Si Ideas That Make Stores More Attractive Dollar Day Ideas 


Ideas That Attracted Christmas Crowds Mother’s Day Ideas 
Ideas for Merchants Who Get Together Hosiery Ideas 
Radio Advertising Ideas 





oo os 
| i THIS BOOK inspires quick action, helps to plan ahead. It is all 
= - S- "meat", long articles boiled down for the use of the experienced, 
Re busy merchant; to keep at his elbow, for the idea he wants when 
es he wants it. '3033" offers him the biggest business return ever 
40 Chapters for the small cost. 
306 Pages Foreword by PAUL H. NYSTROM, 
$3.50 Professor of Marketing, School of Business, Columbia University 
POST PAID 
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WOMEN’S MOCCASIN 


e GENUINE RAWHIDE 
LACING TIE 


@ MADE IN CALIFORNIA 
e GENUINE ELK LEATHER 


@ HAND-LACED WITH REAL 
LEATHER LACING 


e MOCCASIN ORTHOPEDIC SOLE 
OF QUALITY RUBBER 


SIZES 34 TO 8 
M WIDTHS pot ens 


Modes OF CALIFORNIA 


» « SHOE MANUFACTURERS .. 
LOS ANGELES 6, CALIF. ; buy direct, save money 






Solid Colors 
e RED 

e WHITE 

® ARMY RUSSET 
e BLACK 

e SMOKED ELK 





Color Combinations 
@RED AND WHITE 
@ ARMY RUSSET AND WHITE 
e BLACK AND WHITE 
@ ARMY RUSSET AND 
SMOKED ELK 


1206 VENICE BLVD. 








ela COAST 
pt 


p4) 0 SHOE TRAVELERS ASSOCIATES 


: ‘SHOE SHOW 


LOS ANGELES 
CALIFORNIA 


. 
“ JUNE 8~JUNE 11. 


\ HAAS BUILDING 
LANKERSHIM HOTEL 
BILTMORE HOTEL 
. 


FOR COMPLETE INFORMATION ) 
_AND RESERVATIONS CONTACT... Peo F 
FRANK FOSTER, Chairman al of 
_. 320-21"HAAS BUILDING — 
219 WEST 7TH STREET 
- LOS ANGELES 14, CALIF. 
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COBBLERS, 


April 15, 1947 


EVERY DAY IN EVERY WAY... 


OR 


ERS 


GET BETTER AND BETTER: 


r 7 


* New construction features for fall activities 





* New style emphasis for a new look in a new season 


* New materials for ever greater value 


*% The same complete comfort for which 


California Cobblers are famous 










M/ howing in a Works $ 


April 27 to May 1 
Rooms 952 through 956, Commodore Hotel 
Also Room 603, Marbridge Building 


INC., 1212 Stanford Avenue e@ Los Angeles 21, California 
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Slip @ pair of these famous Cali- 
fornia made BURNS CUBOIDS into 
your shoes and walk more youth- 
fully, more comfortably. Today's 
fast tempo demands comfort. With 

" CUBOIDS, foot pains often disap- 

pear as if by magic. Worn by men, 

women and children who want to 
walk more gracefully as well as 
by those who suffer with their feet. 

DEMAND genuine BURNS CUBOIDS! 


+ Wear them in all 
your shoes 
. Feather-light 


« No metal 





Visit the Burns Cuboid Co. display 
room #571 McALPIN HOTEL, at the 


NATIONAL SHOE FAIR 


Meet our executives! Meet your friends here! Many of them are 
our most enthusiastic dealers. Let us tell you about our national 
advertising campaign, and our merchandising plans. Plans that have 
made BURNS CUBOIDS the Foot Appliance all America is Talking 
About! 


The only GENUINE Cuboids 


Be sure you know the facts. BURNS CUBOIDS are advertised in 
Publications of the American Medical Association, and otcupy the 
inside cover, in four colors of every issue of HYGEIA during 1947. 
More and more doctors are prescribing BURNS CUBOIDS. 


50 MILLION WOMEN, mostly your customers, will read the ad at 
the left in Good Housekeeping, Ladies’ Home Journal, and Woman's 
Home Companion, and over the signatures of 200 good shoe and 
department stores. Perhaps we can arrange a BURNS CUBOID 
franchise for you, so you too can give your customers this unusual 





BURNS CUBOID COMPANY 
BOX 658, SANTA ANA, CALIF 


FOOT RELIEF service. 

















The Shoe Fair Comes to New Yerk 


[CONTINUED FROM PAGE 128] 


conventions that were not only interesting and educa- 
tional but also colorful and entertaining. Climaxing the 
program of a busy week devoted to discussions of trade 
interest was the annual banquet and style revue, held 
that year in the grand ballroom of the Commodore. 

On that occasion Arthur D. Anderson, editor of Boot 
AND SHOE RECORDER, presided as toastmaster. Maurice 
Miller was master of ceremonies and presented the en- 
tertainment features. John Slater was the honor guest, 
and the brilliant affair was held in tribute to him as a 
former president of N.S.R.A. and a leading New York 
merchant who had devoted years of untiring effort to 
association work. 

Fiorello H. LaGuardia, then in his first term as mayor 
of New York, was one of the principal speakers. Celebri- 
ties like Lou Holtz and Sally Rand starred in the enter- 
tainment which preceded an elaborate runway fashion 
revue. Shoe merchants, it seems, went to shows for 
relaxation and enjoyment as well as for business in 
those days. 

It’s all changed now; gone is much of the color, the 
glamour and the gayety. These are more serious times 
and business is business, so programs are planned to 
leave merchants free to inspect the lines that are on 
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exhibition and to contact their supply sources. There 
will be plenty of opportunity for relaxation and enter- 
tainment during the coming Shoe Fair in New York, 
but the program is planned primarily for business and, 
judging indications and the recent trend of events in 
shoe show planning, that’s the way that merchants 
want it. 





Combat Boot Order Is Placed by Army 

Boston, Mass.—Announcement has come from the 
Boston Quartermaster Depot that the Shelby Shoe 
Company of Salem, Mass., has been awarded a con- 
tract to manufacture 1,092 pairs of combat service 
boots in supplemental or unusual sizes. The total outlay 
involved is $9,194.64 at $8.42 per pair. 

The Windsor, Vt., plant of the Goodyear Tire & Rub- 
ber Company has been authorized to make a total of 
7,756 pairs of Cuban-height rubber heels for women’s 
shoes. The contract is divided into two parts 4,166 pairs 
at three and nine-tenths cents per pair; and the re- 
mainder, 3,400 pairs, at five and two-tenths per pair. 
The total involved is $339.27. The United Shoe Ma- 
chinery Corporation, also is to furnish various shoe 
machinery items in the sum of $302.24. 
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Office: 
HOLLYWOOD 46. 


Soles 


Foctory: 





West Coast Travelers 


[CONTINUED FROM PAGE 156] 


has a function, a meaning and a defi- 
nite purpose”; and, after buying this 
quality and, perhaps, quite high-priced 
merchandise, “retail salesmen must be 
told the meaning and purpose of the 
merchandise so that they can pass it 
on to their customers. Discuss quality, 
value and function with your sales- 
people at daily meetings to encourage 
multiple selling. Get rid of undesirable 
merchandise. Take your licking. We 
manufacturers took ours during the 
war.” 

W.C.S.T.A. President Carl Winne- 
guth announced that the followng have 
become new members: Dolph Hoyt, Se- 
attle, Wash., Fern Shoe Co. and Werbin 
Shoe Co., Los Angeles; Sam Rosenthal, 
San Jose, Calif., Best Shoe Co., Boston; 
Ray D. Bowen, Los Angeles; Knipe 
Bros., Inc., Ward Hill, Mass.; A. C. 
Lyons, San Francisco; Timfoot Co., 
Farmington, Mo.; Don Menely, San 
Bernardino, Calif., George E. Keith 
Co., Walk-Overs for Women; E. James 
Smedley, El Cerrito, Calif.; Charles 
A. Eaton Co., Brockton, Mass.; J. R. 
Powell, Los Angeles; Great Northern 
Shoe Co., Manchester, N. H.; Harold 
J. Craze, Los Angeles; Vanette Ho- 
siery Mil!s, Dallas, Texas. 

The following are new W.C.S.T.A. 
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SHOE OF THE MONTH | a 


“Caiferd” | 


eee made in 


7406 MELROSE 
CALIFORNIA 


10824 BURBANK BLVD. 
NORTH HOLLYWOOD, CALIFORNIA 


Aeeitiee 






i 
eR ee 


white, brown 
black and 
red elk. 


den . 
*Pat. Pending 


AVE. 











This shoe holder is adjustable—nickel-plated steel 
—can be used on any kind of props—no more 
need for building shelves on backgrounds—at- 
tach to anything and enhance your shoe displays. 


SYLVEN DISPLAY CO. 


5102 W. IMPERIAL HIGHWAY x 








Designed by a 
Displayman 


for your 
Shoe Displays 


AN INVISIBLE 


SHOE HOLDER* 


No. I—For Vertical Displays 








No. 2—For Horizontal Displays 


$12.00 dozen 


LOS ANGELES 45 








associate members, all of them leading 
West Coast shoe retailers: 

Jack W. Gates, Robert W. Gates 
Store, Burlingame; George B. Seiler, 
Seiler, Inc., Bakersfield; Joseph H. Mc- 
Farland, Rodenbeck’s, Santa Barbara; 
William T. Mahar, Mahar’s, Carmel, 
Calif.; Herbert L. Sommer, Sommer & 
Kaufmann, San Francisco; Max H. 
Sommer, Sommer & Kaufmann, San 
Francisco; J. H. Ferguson, Fergu- 
son’s, Hollywood; Harry Farrington, 
Riggs & Farrington, Salt Lake City; 
A. J. Siade, Boldrick’s Fine Shoes, San 
Diego; J. E. Spain, Spain Shoes, San 
Bernardino; Tom Hunter, Dobyn’s, 
Long Beach; Michel A. Levy, Santa 
Barbara; Maurice Mandel, Mandel’s of 
Calif., Los Angeles; George Feigen- 
baum, Mandel’s of Calif., Los Angeles; 
Chester Herold, Herold Shoe Co., San 
Jose; L. B. Hackelman, Hackelman’s 
Shoes, c/o H. C. Henshey Co., Santa 
Monica; A. Andrew Smith, San Diego 
Shoe Co., San Diego; L. E. Weaver, 
Milliron’s Fifth Street Store, Los An- 
geles; M. O. Michelson, Florsheim, 
Hollywood; Harry Gluckman, Chil- 
dren’s Bootery, Beverly Hills. 


Madagascar Raffia Converted 
To Pittsburgh Sandal 


PITTSBURGH, Pa.—Pittsburgh is most- 
ly associated with the manufacture of 





steel or the production of coal, but there 
are many other essential products made 
in this industrial city. 

One product entirely built here and 
shipped throughout America, Canada 
and Mexico is produced by the Allied 
Manufacturing and Trading Company. 

Raffia sandals are produced from a 
palm leaf imported from Madagascar, 
an island off the southeast coast of 
Africa. 

Natives of Madagascar are used to 
gather raffia palm leaves from the 
plantations. After a natural drying 
process, the long leaves are braided 
into 3’ to 4’ strands. Each has the ap- 
pearance of a massive blond pig-tail. 
These strands are compressed into 
bales. The bales are hauled sometimes 
by primitive methods to the ports of 
embarkation on the coasts of the island. 

In the Pittsburgh factory each bale 
is broken down and every one of those 
strands must be unbraided by hand. 
The next step is to wash with a soap 
solution. Following this step, the ma- 
terial is dyed in the color desired. 

The thin strands are then braided by 
hand. After the braids are made, they 
are sewn to others and made into %” 
to 1” strips. The strips are sewn with 
pure linen thread. These are rolled like 
tape and ready for use in the construc- 
tion of the sandal. 

The factory and sales representative 
is Curt Wolfelt. 
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- DISPLAYED DURING SHOW, ROOM 1072, COMMODORE 
= . 
Business, Town and Dress 

re 

le [CONTINUED FROM PAGE 145] 
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; The No. 1 leisure shoe for men, which shows every indication of holding that 

; place is the moccasin classic with sabot strap. Illustrated, hand-sewn version 

: from the Pine Tree line of Hammond Moccasins, Inc. 

wings and more intricate perforations With more hand loomed Shetlands 

} on tips. Hand-sewn details and hand and rougher tweeds being cut in men’s 
wear, this trend to more broguing in 


, butting on lacestays are very much in 
evidence on plain toes and blucher 


brogues. Scotch tips are returning and 
are very attractive in the heavier 
grains. 
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shoes is quite natural. For wear with 
the smoother worsteds and cheviots, 
lightly grained and boarded calfskins 
are most satisfactory. 





S.+° 
sand mule 





HOTEL, NEW YORK CITY 


VOLUME USERS... 
Naked Genius... 


\ 





* Smooth White Elk upper 
* White cloth wrapper, some with brown 
* Leother soles 
* Sizes 49 $2.10 ea. net 
Packed 34 pair to a cose. FOB Los Angeles 


| Leafer ... 


* Brown leather alligator embossed uppers 
* Non morking soles 
° Sizes 49 $1.75 ea. net 

Semples giadiy furnished. 





ASHER SHOE CO. 
2109 West Jefferson Bivd. 
Los Angeles 16, Californic 


wM. 











WILL BUY |p 


$1,000,000 Worth of Shoes 
¢ Men’s 
- Women’s 


¢ Children’s 
- Infants’ 


These shoes are needed bya large relief organiza- 


YF fe 


tion for immediate distribution abroad. 





In addition to spot deliveries, will also accept mer- 
chandise for later factory production. 





Give complete information, including: 
Sleecriptiom..........! Quantities 


NN dee He tans Widths 


and Price 














Not interested in Novelties, Fabrics, Bacon Rind or 
Plastics... 
ALL REPLIES WILL BE HELD IN STRICTEST CONFIDENCE 


Box Number 728, BOOT and SHOE RECORDER 
100 East 42nd St., New York 17, N. Y. 
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I+s an open trade secret that Tru-Stitch’s “Happy-Go- . 
Lucky” variations on the popular moccasin theme have aX 0 
started a stampede in casual shoe selling. Teen Age Kids \ PP 
the country over “Oh” and “Ah” with each new idea this 
clever, hand-sewn line springs. Here are their current 
raves. Inquire about them today. 


SEE THEM NATIONAL SHOE FAIR-Hotel New Yorker-Room 537 April 28-May | 


TRU-STITCH MOCCASIN CORPORATION ” 
—_ 


MALONE, NEW YORK 


Write or Wire 


JACK MACHT 47 WEST 34th STREET - SUITE 512 * NEW YORK 1, N. Y. 


April 15, 1947 









261 





262 








that the ADRIAN “SPECIAL” is the Finest in 
X-Ray Shoe Fitting Equipment 


By any means of comparison — important features — 
performance — modern styling — durability — you'll 
find it far ahead of the field. 


Let us demonstrate these important features to you. See us at the NATIONAL SHOE FAIR 
National Shoe Fair, Booth Number 30, Hotel New Yorker, New York City. APRIL 28 23 30-MAY 1:7 
APRIL 28th — 29th — 30th — MAY Ist why! 





The ADRIAN “SPECIAL” is easiest to buy — liberal 
cash discount or liberal long term payment plan. 


WRITE TODAY FOR OUR NEW CATALOG—NO OBLIGATION. 
Exclusive Mfrs. of the ADRIAN “SPECIAL” 


In Canada: LESTER AGENCIES, Toronto, Exclusive Distributors 


m. B. ADRIAN & SONS 
x 


.. ey Bie Se A a ee 


Originators of X-Ray Shoe Gilling 


2507 S. HOWELL AVE. MILWAUKEE 7, WIS. 
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—— he Peak of Tanning Perfection tn 


“Ruceines Kin HIN 
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Me 
‘Lade in Satins 


Silver or Gold Kid 


vening and 
leathers 


¥ime wear. 


> - 
Sz ly 
, Ae 
NATIONAL SHOF FAIR 
April 2 M 
Hote! Commodore, Room 


Skinner Satin and Silver hid 
High and lou he ‘ li d sandals 


for bridal and evening wear 


MIDDLETOWN FOOTWEAR. INC. 


MIDDLETOWN.N. Y.* NEW YORK OFFICE: 47 W 








Not only Biggest 
BUT \THE 










come see the 





WEBSTER'S DEFINITION: 
“JUMBO" I—A large thing or person, espe- 






cially a very large African elephant standing |! feet at 
the shoulder and weighing six and one-half tons ac- 
quired from the London Zoological Gardens in 1882 by 
P. T. Barnum and exhibited by him. 


2—A home-made windmill for raising water. 















3—A large traveling carriage for transporting exca- i 






vated material as in tunnel driving. 














On exhibition 
at the National Shoe Fair 
APRIL 28 to MAY I, 1947 
HOTEL NEW YORKER 
ROOMS 801-802 
Complete line also avail 


IN ATTENDANCE able to wholesalers a 


P. E. MEDWED large chain buyers. 
EDWARD E. ROSEN 


MICHAEL ROSSMAN 











MEDWED FooTWEAL' 


Apr 
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THE JUMBO IS 
SIZE 96EE 
INDICATIVE OF THE 
HUGE PORTION OF 
VALUE YOU GET 

In MEDWED 
HONEST VALUE 
MOCCASINS 














NORMAL 
SIZE 






FACTORIES AT 


O. 
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Bangor, Skowhegan & Pittsfield, Maine 
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“eiices. geese ® 


Wi co got 


as THE NOSE: 


= ON YOUR FACE = 


- 

* 
z: 
$ 


‘ ConraD Shoes are rising up, up, up, sky- 
rocketing in popularity. First in the high style 







field — first in craftsmanship and fine 


FRANK QUIGLEY 
ALBERT DOYLE 

DAVID QUIGLEY 
JOE CHRISTY 

PHIL ENGLISH 


It only takes half a glance to tell you why 


¥ 
5 


ma- 


terials, ConraADs are very obviously cut out to 
be leaders. Yes, sir, they're a rising success 


—and taking Conrap dealers right along 












STYLES OUTSTANDING 


NO ABINGTON, MASSACHUSETTS SH 


CONRAD 


OE COMPANY 





by STYLE MAKERS 
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“aR Same 3s? 





Zee 
‘As rich as finest alligator! Greatest * ae e ft Bw a 


post-war idea we've seen'” That's the 

preview comment on this amazing new 

grain-processed calf . . . Africana, pre- Ez BR 
sented by Lester Pincus at a price that's 

pure sales dynamite. In Totem Red, 

Cobra Green, Beige, Gray, Brown, 

Jungle Wine, Plum and Amber. Double 

A’s and B's. Delivery after May 1. 


$5 net 
= 


& a é = 
Sr . 
lester pine shoe cor 


131 DUANE ST., NEW YORK 13, N. Y. © CHICAGO: 189 WEST MADISON ST: © ST. LOUIS: 1405 WAS -° Lov anogs ROOM 710, HAAS BLDG 
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Color Dyoth- 












BE BE TONE 


It brings out the grain of the leather. It pro- of the leather and providing a uniform 
vides unusual color depth and a hand-rubbed __ color base. 

appearance. It’s Be Be Tone—the new tan You have a choice of sixteen warm color 
shoe color finish. It rubs on and wipes off | tones— golden browns, wines and mahog- 


easily, without streaks, mellowing the tone anies—for “toning” any tan leather shoe. 


A Product of B. B. CHEMICAL COMPANY, Cambridge and South Middleton, Mass. 
Distributed by UNITED SHOE MACHINERY CORPORATION, Boston, Massachusetts 
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Hotel New Yorker Suite 1027-28-29-30-31 
Hotel Morrison May 3-4-5-6 Suite 605 





Ke 








This style also obtainable with heel and bow 
of genuine reptile—red, bive, brown 


” a 
Pig pt 


lester pincu 








IAL] ff afz, 





The use of MOR-FLEX marked with the \ 
flexingline licenses you to manufacture ' 
shoes under U. S. Shoe Pat. No. 2,240,816. | 
Shoes embodying this patented process 
are identified by the imprint U. S. Shoe 


Pat. No. 2,240,816. (and the identifying 
flexingline drawing). 


Write us for details MOORE FABRIC CO. Mills: Pawtucket, Rhode Island 
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NATIONALLY ADVERTISED 
TO RETAIL $7 and $8 


Delivery April, May 




















With Matching 
Leather Platform 


~ With Matching 


l — 
Leather Platform ——— 
| 

| 
























c 
a — 
a 
; r , 
Slick. White —— 
suede, Red or —. 
Black kid SS 
: < ~s 
Also in two === 
— Lacy. Black 2=> 
White atent leather, ———— 
i ith Red, Bl lack, Brown, — 
suede combined wit ed, Diue or Green calf, Black or White suede. Also in low wedge, —_.,. 
Brown kid or Black patent leather. |-strap sandal, Black, Brown, Red, Green, Blue or = <———— 
White ruffie suede __——— 


Se 





Leather Platform 
With Matching 
Leather Platform 






[ 

= 
With Matching — > 

a 
= 
< 
« 

< 

< 
< 
> 

7 
> 





Daisy. Black patent leather, Punchinello. Brown, Green, or 
Brown, Black, Green, Red or Red calf, Black or White = 
White kid. suede 








X 









With Matching - 


With Matching Leather Platform - = 


Leather Platform 





Whirl. Black patent leather, | Drape. Black patent leather, 
Black or White suede, Black, Black, Red, Kelly Green or 
Brown, Green or Red calf. | White suede. 












With Matching < — 
| Leather Platform - ; 


With Matching 


Leather Platform a 


/ 








SHOWING AT 
Hotel New Yorker Suite 1027-28-29-30-31 


\ 


| 


Hotel Morrison Mey 3-4-5-6 Suite 605 








Joanie. Black or White suede. med os Beown call. White = ed 
s = ll 





Patsy. Black patent leather, —— 


——— 


lester pincus shoe corp. 


13) DUANE ST, NEW YORK 13..N. Y © CHICAGO: 189 WEST MADISON ST. © ST. LOUIS: 1405 WASHINGTON AVE sans Gaon Gouna anes anne!" 11 
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many wholesale distributors and the thousands of retailers who 

have helped to make TRADE BUILDERS so popular during the past 
quarter century. 
TRADE BUILDERS will continue to be the dependable shoes they 
have always been but we are not resting on our laurels of the past 
twenty-five years. We are constantly alert to improving TRADE 
BUILDERS whenever possible. Our shoemakers are proud of their 
product and are conscientiously working to keep TRADE BUILDERS 


One of SO Styles out in front. 


Get in touch with your NEARBY TRADE BUILDER distributor NOW! 


I" celebrating our twenty-fifth anniversary we pause to thank our 


TOM — Genuine Kidskin, Rock Oak and 
Bench Brand Soles, Steel Shank, Half Rub- 
ber Heel with the Trade Builder Combina- 
tion Counter Pocket and Backstay. B-C, 6 
to 12; D-E, 5 to 12; EE-EEE, 5 to 12. e 


A S RADE BUILDERS 


you BIGGER PROFITS AHEAD. 
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OF NEXT SEAson's _ ) 
~ 


Headed for success . . . destined to win 


| a 
acclaim from dealers who want LU 
top performance for style, 4 
= : : : Pg 
wn. 
yi ° 


‘ ; % value and profit. 














RECORDIA 


TRADE MARK 


AMERICA’S OUTSTANDING SAND 


THE SANDAL FOR ALL AROUND WEAR EVER ERE 
























FOR 





Retailers coast to coast are saying: "Recordié is the line 
that sold Americans on the practicabilityj snigrtness, health- 
fulness and comfort of the sandal for alhare ind wear.” All 
purpose? Yes, as no sandal has ever been Before. Ideal 
for work, for lounging, for play; for hiking or vaca- 
tion wear . . . no finer sandal géuld be fitted to a man's, 
woman's or child's foot. These ginique Recordia features are 
the reason why: Non-Skid. JIGHTWEIGHT Rubber Sole* 
with self-contained Orthopedic Arch. Plump Sheepskin Heel. 
to-Toe Sock Lining. Inguloting Insole for COOL Comfort. 
Shock-Absorbing Spénge Rubber Heel Insert. Rich Top 
Grain Cowhide Wppers Permanently Affixed to Sole by 
i6 Process. No Pulling, Slipping or Gapping 







T 4 E y 1R ra ad ft wl . “<e ey lnvesti te the Recordia proposition! Write or wire today. 


e@ THEY’RE SMART 

e LIGHT WEIGHT 

e COLORFUL 

e SHOCK ABSORBING 

e NON-SKID 

e SPECIALLY CONSTRUCTED 


They're RECORDIA’S 
Patented Sandals 
with Self-Contained 
Orthopedic Arch 


SEE US 


National Shoe Fair 
Hotel Biltmore—Rooms 411-413 


April 28-May | 










*A new formula devel- 
oped especially for Re- _ * 
cordia Sandals — lighter 
weight and longer wear. 


FOR THE CHILDREN 


(/ RECORDIA wmanuracturine company, Inc. 


142 WEST 14th STREET *§ NEW YORK 11, WN. Y. 
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RECORDER SURVEY OF CURRENT CONDITIONS IN SHOEMAKING CENTERS . 


Maruapacterting oi Markets 


Chicago 


WirH very marked activity in Easter selling, retailers 
have been in an optimistic frame of mind. Manufacturers, 
on the other hand, who bent every effort to give the re- 
tailer an adequate stock for this selling season, are keeping 
a sharp eye to windward with the thought that there is a 
likelihood of a decided drop-off in consumer acceptance 
once the big Spring heliday is past. Although at the 
moment there is slight evidence of buyer resistance to 
prices (at least in the shoe field), shoe manufacturers 
believe this may be only a temporary boon. Since the 
consumer dollar cannot be made to stretch as far as it 
did some months back, they reason that the public out 
of sheer necessity must buy less than formerly, and it is 
inevitable that the de luxe and higher priced items will 
feel this first. Therefore many shoe houses are making 
their leather purchases as frugally as possible, buying only 
what they need for the immediate future in the light of 
whatever commitments the retailers have made with them. 
There is still a shortage of labor in many shoe plants, 
a condition which has been recently aggravated by health 
conditions. There has been a mild influenza epidemic in 
this region and the resultant absenteeism has made some 
houses as much as 10 per cent short in their labor supply. 
Since many of these hands are not docked for absence due 
to illness, this has added further to basic costs as well as 
to delaying production. : 
Manufacturers reiterate that there is plenty of leather 
to be had if one is willing to pay the prices asked. But 
with the current uncertainty as to the future buying mood 
of the consumer, most contend that it would be folly to 
stock up on high priced leathers and then be unable to 
sell them in the near future. If there is a recession in con- 
sumer buying in the next few months, and there are many 
who believe this is sure, it is better to wait and feel the 
pulse of retailing from day to day rather than to gamble 


New York 


ALTHOUGH late reports on Easter shoe sales here placed 
dollar volume somewhat above and physical volume only 
six or seven per cent under that of last year, many think 
more propitious circumstances would have resulted in 
larger, more satisfactory gains, despite somewhat over- 
publicized consumer resistance. One might say that me- 
chanical difficulties were the specific obstacles. The 
weather, a capricious woman, at best, lowered the average 
temperature 1] degrees for March, as against 1946, send- 
ing fur sales up 65 to 90 per cent (March department store 
sales climbed 11 per cent, an all-time high—largely owing 
to sales of hard goods) but strongly discouraged Spring 
buying in women’s shoes, accessories and apparel; again, 
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since Easter fell on the first Sunday after the first full 
moon to rise after March 21st, the two-week advance in 
the holidays gave less time than usual for Spring buying 
to gather momentum. 

Preparations for the first National Shoe Fair ever to 
occur in this metropolis have reached the penultimate 
stages: reservations for show rooms have been completed, 
except for last minute changes; manufacturers’ displays 
are being rounded out; retailers, buyers, 2tc., are scram- 
bling for hotel rooms. Nurtured by Easter style and buy- 
ing activity here and the invasion of Spring, shoe men 
are regarding the National Shoe Fair, with growing ex- 
citement and optimism, as a connecting link to the future. 


St. Louis 


Despite communications from retailers over the nation 
that their inventories have expanded beyond even their 
most optimistic expectations, the fact remains that they 
still are unbalanced. This latter complication, cited by 
both manufacturers and retailers as one of the principal 
contributing causes of the rising retailer demand for on- 
schedule deliveries, has led specialty manufacturers here 
to name the delivery of seasonable shoes on schedule as 
one of their cardinal concerns of the moment. Long recog- 
nized as a problem which would have to be solved even- 
tually, producers now realize deliveries will have to be 
stepped up immediately to meet customer demand, even 
if it is necessary to throw out some orders, still unfilled. 

In late March delivery schedules were running 30 to 60 
days behind schedule, a spot-check of specialty manufac- 
turers revealed, although practices had been launched to 
whip the immediate problem of delivering whites and com- 
binations during the current month and next, in an effort 
to comply with the recognized delivery deadline of April 1 
for high colors and darks. Methods employed were the 
cancellation of production on some shoes uncut and the 
sidetracking of late orders for Spring styles. 

The method of one manufacturer, instituted previously, 
was to drop two months of his Spring production and to 
set up a system of finishing up one month’s production 
before starting another, even though behind. Long range 
efforts of producers include reduction of quotas for Fall 
and cautioning salesmen against overselling. Still others, 
according to industry reports, have invited dealer cancel- 
lations as an aid to delivery speed-up, while another tactic 
used has been mutual readjustment of orders, in which 
both manufacturer and retailer teamed up to lessen the 
delay. 

On the question of whether or not cancellations have 
helped materially to bring deliveries closer to previously 
scheduled dates, specialty manufacturers have expressed 
widely varying opinions. One spokesman declared that 
cancellations with his firm had been so small that they 
were insignificant. Another manufacturer's reply to the 

[TURN To PACE 290, PLEAsE]} 
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“APRIL 28 -29-30-MAY 1 


Aostonwuasns 


AT HOME... 


HOTEL NEW YORKER - ROOM 736 
MARBRIDGE BUILDING - SUITE 606 








with complete showing of Fall and Winter 1947 lines and merchandising plans 


Hand Shoemaker Bostonians 
Bostonian Shoes Bostonian Footsavers Bostonian Juniors 


Mansfield Shoes Slax Leisure Footwear 








In Attendance: 


Charles H. Jones M. Robert Shaffer Charles Bourget 
Herbert C. Otterberg Walter J. Avery 

Donald C. Brien Charles Jordan John Ford 

Frank Rowbotham Harold Stevens Fred Mulhauser 
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HOLIDAY SALES HEAVY 
IN CHICAGO 


WHAT consumer resistance to high 
prices there may have been evidenced 
during the past few months in Chi- 
cago had largely disappeared from 
the shoe departments during the last 
few pre-Easter weeks. All shoe shops 
and stores were filled with eager cus- 
tomers to the extent that salespeople 
reverted to the wartime technique of 
waiting upon two and three customers 
at the same time. 

Navy blue had heavy call every- 
where, and even those stores which 
had thought they had sufficient stocks 
found that they had not nearly 
enough. More than once an ad fea- 
turing one specific navy model 
brought in so many customers that 
by early afternoon there were few 
pairs left. It would be impossible to 
specify which single type of shoe was 
the “best seller”. The general ten- 
dency, however, was toward dressier 
styles, shoes with overlapping straps, 
or cutouts, or sandal types with ankle 
straps. The younger crowd which 
heretofore has been in the majority 
in their enthusiasm for flats are now 
turning to high keels—and this usual- 
ly has meant spike heels. It is not 
infrequent that one sees even the 
very tall girls buying heels in 24/8 
dimensions. 

Because reptile prices have until 
recently been in the high brackets. 
not much emphasis has been given 
them in advertising recently. But in 
the last days before Easter, a num- 
ber of stores featured them with con- 
siderable success. Mandel’s recently 
presented South American alligators 
and lizards. All were in sling-back 
styles and almost all were mounted 
on platform soles. Red. green, grey 
and brown were the colors. The Fair. 
however, made footwear history when, 
a week before Easter, they offered al- 
ligators and lizards in high colors as 
well as in black and brown at $12.95 
and $16.95. These were in slings and 
sandals, and most of these, too, were 
built upon platforms. 

Second in importance in consumer 
buying were patents. Here too great 
variety was offered from the sim- 
plest of tailored flats to the most in- 
tricate strapped and punched models. 
In the main however the high heeled 
stvles were most wanted. Pumps with 
bulky. foreshortened buckles or pom- 
pons were very popular. 


April 15, 1947 


With the newer longer skirt length 
emphasized in all fashion copy, it is 
interesting to note that almost all shoe 
advertising too has taken up the 
theme, pointing out the importance of 
higher heels to these new skirts to 
give the correct balance and propor- 
tion to the silhouette. Because this 
season gives emphasis to the dressier 
type of footwear, the sale of leisure 
shoes has definitely slowed down for 
the moment. However, retailers an- 
ticipate an upswing in these again 
once warmer weather sets in. 

a a 


NAVY FIRST SELLER IN 
NEW YORK 


Poor weather conditions retarded 
Easter business in New York, but it 
started to gain momentum during the 
last two weeks in March and buyers 
expected the season to be a big one 
by the time the last week’s figures had 
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cisco, played up nationally 
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been tallied. One Fifth Avenue de- 
partment totaled the biggest Saturday 
in its history during this period, and 
all stores beat last year’s figures. 

Navy is the number one color in 
this city, not only in the usual calf- 
skin, but also in kidskin and suede. 
A few stores report that they did un- 
usually well with navy suede. One 
buyer, however, comments that navy 
was no better than was expected, that 
all stores had big plans for it. Red, 
he says, is the surprise coler so far 
as popularity goes. It is wanted by 
all types of customers and is a close 
runner-up to navy. Both colors are 
bringing in a good coordinated ac- 
cessory business. Green and cocoa 
round out the color picture, but the 
supply of these colors is spotty. 

Reptile in high colors is selling 
well, particularly cobra, although it 
took a reduction in one department to 
start these shoes moving. A Fifth 
Avenue shoe salon which does a par- 
ticularly good job on coordinations is 
successfully starring many unusual 
high shades in cobra, and selling at 
least two accessory items with every 
pair of shoes. 

Black, of course, continues to be the 
volume color. In some departments 
there is a good call for black calf in 
tailored types, but this is not generally 
important black leather. Even for 
Spring, black suede is the big seller. 
However, one merchant explains that 
women are not necessarily seeking this 
leather, but the styles they like are 
often made in it, so it is very accept- 
able. 

Patent has been disappointing here 
this Spring, with the exception of a 
few stores, a chain in particular. Some 
merchants believe that women are 
tired of it, or that New York is strictly 
a suede town. While most merchants 
think customers are afraid of being 
sold a plastic, a few report customers 
asking specifically for the plastic 
patent. Other buyers don’t think con- 
sumers know the difference and will 
buy either material providing the 
shoes are well made and they like the 
style. 

While open shoes are answering 
the biggest demand, there is notice- 
able inferest in untrimmed closed 
pumps, including baby toe pumps, 
d’Orsays, and operas on high, medium 
or flat heels. Medium-heeled walking 
shoes are popular in pump or oxford 
styles, but flats have gained more in- 
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terest than these heels. In the past 
few weeks flats have gotten a boost 
so that they are now “terrific” in 
many departments. There seems to 
be no unusual demand or lack of de- 
mand for platforms. While the ma- 
jority of women who like them buy the 
one-quarter or one-half inch, the 
three-quarter inch is holding its own. 
Buyers explain that there is no par- 
ticular feeling for or against certain 
platform heights, that it depends en- 
tirely on the shoe. 

* = = 


EASTER BUSINESS GOOD 
IN PHILADELPHIA 


SHOE departments in Philadelphia 
report a successful Easter business sea- 
son despite the slowness with which 
trade got started. The general interest 
shown in a variety of colored shoes 
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would seem to refute current reports 
of strictly conservative buying. 

This is a peak navy Spring, a color 
which has outdistanced patent leather 
in many a shoe shop. Dewees re- 
ported a complete sell-out of navy 
leather shoes with an impatient clien- 
tele waiting for shipment of more 
stock. Navy also led at Dalsimer’s 
but all the bright colors dominated the 
Easter picture. In shoe styles, the 
baby doll pump is a popular number 
which is selling well for wear with 
both suits and dresses. Dalsimer’s felt 
that this shoe style was so important 
that it was advertised in green calf, 
gray suede, navy, red calf, and patent 
and sold fast in all colors. 

Dalsimer’s expect the coming season 
to be the biggest white spectator pump 
period in years. Because of increased 
popularity of white coats and suits for 
women, they believe the demand fo 
all-white shoes and white with color 
will be greatly stepped up. These will 
be wanted with both open and closed 
toes. Besides white and brown, de- 
mand for which they expect to be 
heavy, white and red with and without 
backs, and white and navy will be 
features. At the present time, many 
purchasers are showing an interest in 
spectators and are ready to purchase 
them now rather than wait until later. 

Patent leather models that sold here 
were the high style sling pumps, strap- 
ped sandals, and many with open 
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Mediam heels for walking were fea- 
tured in this manner by Dalsimer of 
Philadelphia, Pa. 





lattice work. These types far exceeded 
the demand for simple patent leather 
styles. Bright red and other colors 
were demanded in pumps with closed 
toes and heels. Many sales were re- 
ported in black suede and reptile sling 
pumps with platform soles. 
a. ae 


WEATHER DAMPENS 
ST. LOUIS SELLING 


“NoT bad; not good,” were the words 
used by a major department store shoe 
buyer in chronicling the slow move- 
ment of Spring and Easter footwear 
during the month of March. A spot- 
check of other buyers disclosed al- 
most identical views, with most buyers 
attributing to inclement weather the 
pairage decline and a “barely even 
break” on dollar volume for March, 
1947, compared with March, 1946. 

With the coming of April and only 
a few selling days remaining before 
Easter, buyers were apprehensive that 
the demand for colored and dark shoes 
for Spring might have passed. Not 
without hope, however; most of them 
felt that the brisk demand evidenced 
at intervals before Easter wher the 
weather was right might continue 
throughout April. 

Most of their optimism stemmed 
from the belief that thousands of wo- 
men still needed Spring footwear. 
Meanwhile types cited by one buyer 
that offered the greatest lure to femi- 
nine shoppers included conventional 
models such as patent or brown and 
black calf; sling pumps with or with- 
out platforms in red, green and patent. 

Red and green cobra also was a 
consistent seller. Top sellers in a 


Teron ote Melail rade 


large women’s shoe department were 
sling pumps in blue calf, black calf 
and black patent, and the same type 
in red suede. Most popular heel 
heights in sling pumps were 21/8 
or 22/8, while heel heights in d’Orsay’s 
with closed backs, whose demand also 
was described as brisk, were 16/8 to 
18/8. 

Also easy to sell during periods of 
heavy store traffic have been leather 
handbags in bright colors to match 
shoes. Admittedly, an off-Spring sell- 
ing season for the period up to early 
April, buyers feel, however, that they 
have a good chance to come out in the 
remaining days of the month if the 
demand for whites and spectators 
holds off until May. 

* * # 


PRICE RISE EFFECTS 
NEW HAVEN SALES 


A HIKE in the retail price of shoes, 
hitting both medium and high priced 
shoes, sent pre-Easter figures into a 
nose dive in New Haven, as price re- 
sistance, which had been believed dead 
for the time being, raised its head 
again. While most shoe stores at- 
tempted to absorb the price rise, at 
least partially, other stores found 
themselves faced with a large propor- 
tion of walk-outs. 

However, even with the sudden turn, 





most stores report dollar and sales vol- 
ume to be well up over last year’s 
figures. This is surprising, because 
department stores report a general 
drop over last year in the over-all 
picture. 

The most popular style with the 
Easter shopper was the open-toe, sling 
pump in navy, green and red. Prac- 
tically all merchants report a surge 
toward color in the buying, and away 
from any set style. Specialty stores 
report a definite trend toward branded 
lines, with customer preferences fol- 
lowing a definite demand for style and 
last as described in national adver- 
tising. 

Even with the drop in volume that 
characterized the early part of Easter 
week, most retailers passed last year’s 
figures by a comfortable margin, but 
admit that the after-Easter reaction 
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There is no substitute for leadership 
—whether it be a product or a store. 
For over 40 years Dr. Scholl's Foot 
Comfort* Remedies and Arch Sup- 
ports have been the outstanding 
leaders in Foot Relief the world over. 
The overwhelming consumer prefer- 


ence for Dr. Scholl's is the result of 


Need for FOOT RELIEF Arises 


_Sell them Natio 


pt Scholls 


inds of the Masses: 


nally Advertised 


operation and keeping faith with the 
public and the trade. 

Go with the tide of demand for Dr. 
Scholl's for rea/ profits that result 
from rapid turn-over. Even modest 
displays of Dr. Scholl's in your win- 
dow may surprise you how many 
profitable sales result from them for 





those 40 years of intensive national 
advertising, constant leadership in 
product development and improve- 
ment, strong dealer support and co- 


you. Such fie-ups to our advertising 
pays! 


* Trade Mark Reg. U. 8. Pat. OF 


D© Scholls caztrs 


World's Largest-Selling Appliance for 
Tired, Aching Feet, Foot and Leg Pains, 
Sore Heels, Weak or Fallen Arches, Fiat- 
foot. 















No Appliance ever designed meets the needs of the millions 
of men, women and children afflicted with these foot arch 
conditions like Dr. Scholl's Foot-Eozer. Over five million pairs 
of this remarkably effective Appliance have been sold. Light, 
flexible, adjustable. 


Dr. Scholl's Foot-Eazer slips into any properly fitted shoe like 
an insole. Quickly relieves lar and lig tous strain— 
the cause of pain and fatigue due to weak or fallen arches. 

Retail at $4.50 pair. Wholesale $30 dozen. Order a run of 
sizes. Send for our catalog. 


NATIONALLY ADVERTISED 





i=” We manufacture Arch Supports of every = 
and description — All-Leather, Leather 
Metal, Sponge Rubber and Plastic. Conant 
our catalog. Let us know your requirements. 
Write today. 


62 West 14th St., New York 


THE SCHOLL MFG. CO., Inc., 


213 West Schiller St., Chicago - 
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may drop April sales figures below 
their "46 volume. They believe that 
Spring sales will be slow, but look 
forward to a sharp rise in both Sum- 
mer and Fall, depending, of course, 
on the expected turn of the market 
toward lower prices. 

Men’s shoes, particularly blacks, 
sold well, with the preference for wing- 
tipped, heavier soled shoes. White 
buck saddles sold rapidly in the col- 
lege market, and although the de- 
liveries were as good as expected, the 
supply was still behind the demand. 
Interest in loafers and moccasins, 
which fell off in the first part of the 
selling period, revived later among the 
teen-agers. The plain-tipped, broad- 
toe dark brown shoe fell off consider- 





ably, but retailers attributed this to 
the demand for dressy types during 
the Easter season. 

One of the main complaints in the 
trade is the absence of narrow last 
women’s shoes, with closed toe and 
back. There has been a noticeable 
demand for this type of shoe during 
the past month, with most stores un- 
able to supply them. 

= a 


HEAVY SHOE PROMOTIONS 
IN TWIN CITIES 


NoTICEABLE increase in advertising 
space given over to footwear highlights 
the shoe picture in St. Paul and Min- 
neapolis. A return to prewar promo- 
tions shows general increase in stocks 
and need for intensive merchandising 
to meet price resistance which is on 
the increase in this area, according to 
reports from leading shoe men. 

Stores dealing in high style, quality 
merchandise are meeting less of this 
resistance than are those that feature 
medium bracket prices. Contrary to 
reports from other sections, children’s 
shoes continue to be selected from 
quality standards with little question 
of price. Dealers in nationally known 
quality brands report that dollar vol- 
ume is above the corresponding period 
last year. 

This is also true in regard to price 
versus quality in men’s shoes. Men are 
continuing to recognize the economy 
of high quality. Men’s shoe shops re- 
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port little trend toward price con- 
sciousness among those who are regu- 
lar customers of certain branded lines. 

Men’s shoe stores and departments 
have been very busy the past month. 
Wing tip styles are favorites. Calf- 
skins move out of stores about as fast 
as they come in. Comfort is a strong 
consideration, with shoes cut on roomy 
lines, with rounded toe, in good de- 
mand. 

Men’s stores report a trend toward 
double sales, with many customers 
choosing a business shoe and another 
for lounging in one purchase. Loafers 
are favorite lounging selections of the 
type that can be worn both indoors and 
out — the double use deciding the 
preference. 

Women’s novelty leathers in colors 
are in good demand. Red is still a 
favorite color to highlight street out- 
fits. Teen-agers are also swinging tv 
reds in strapped sandals and pumps. 

For staple wear black is in highest 
demand with navy a close second, al 
though dealers report that lack of suf- 
ficient stocks of navy swings many 
customers to black. 

Casual shoes are being displayed 
hut are not highly promoted as yet. 
Retailers expect good sales in thes 
styles later in the season. 

Sling pumps and sandals continue as 
the most popular styles. 
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Dressy shoes for wear with the new 
longer hemline were offered by The 
Emporium, St. Paul department store. 


BRIGHT COLORED CASUAL 
SELLS IN FLORIDA 


SHOE dealers in the Southeastern 
Florida area, from Palm Beach to 
Miami Beach, are satisfied that the 
coming Summer shoe is going to be a 
high wedge platform in blazing colors 
and with much detailed decoration. 
The shoe will introduce that Rio look 
and there will be much appliqué em- 
broidery on fabric. In a sense the 
popular shoe will reflect the Chinese 
influence. Hand-tooled leather will 
also be in the picture, and high plat- 
form soles will offer opportunity for 
nailhead trim. And colors will be of 
tremendous importance. 

All this applies to the casual shoe. 
Such shoes are the perfect complement 
to slacks or sportswear and lend them- 
selves to the gracious warm weather 
hospitality which calls for the cocktail 
er tea pajama. They may not be al- 
ways practical for street wear, yet in 
the resort spots in Palm Beach and 
Miami Beach, they have been worn t« 
a considerable extent for shopping and 





spectator sports. 

In one Palm Beach shop clogs have 
been selling in everything from those 
designed for cabana use to the most 
glamorous gold, silver or moire for 
evening wear. The same story is re- 
ported from a Lincoln Road shoe salon 
in Miami Beach. 

ie. ek. 


BALMY WEATHER 
STIMULATES OHIO SALES 


INVENTORIES were riding “high” 
and observers believed that retail 
prices were “at the crest” in Cincin- 
nati, as an upturn in balmy weather 
recently accelerated Spring buying in 
this area’s retail marts. 

Topflight retail stores for women 
disclosed that for the period March 
1 to 15, there was a “decided upturn 
in sales,” although off-the-record in- 
dications were that “stocks were pret- 
ty complete, too.” 

Continuation of “Spring weather,” 
in anticipation of the Eastertide, was 
attributed as one of the major factors 
in an upsurge in Spring buying. 
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WHITTEMORE 


FAMOUS FOR OVER 100 YEARS 
Whittemore Bros. Corp., Cambridge, Mass. 
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less than a year ago Little Laconians 
and Laconian Debs made their New York debut. 
Now, by popular demand, they play a return en- 
gagemenrtt at the National Shoe Fair, up in rooms 
620 and 621 at the Hotel New Yorker. 
See you there! ( 






ine quality leather shoes 
for boys and girls in sizes 
83 to 12~B, C, D; 12} to 3 
—A, B,C,D “Y 





A lity line of teen-ap- 

pealing school and date 
fashions for girls. Sizes 3} 
to 9—AA to 
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Courage 


IS THE OUTWARD SIGN OF TRUE UNDERSTANDING 





N OTHING is so demoralizing to ones’ self and 


those around him as blind, unreasoning FEAR. 
Begotten. of ignorance, it is the spawn from which 
panic and depression spring. Conversely, under- 
standing and reason breed COURAGE, which 


creates confidence and keeps merchandise in motion. 


Our business is Footwear, the manufacturing and 
distribution of slippers, casuals and play shoes. 
Years ago we realized that sustained production 
precluded the manufacture of one quality of shoes 
for a ‘sellers’ market and another for a “buyers’ ” 
market. We have always been sold on our particu- 


lar field of operation and our ability to build the 


best shoes for either market. We are convinced 
that there is a strong place now, and a brilliant 
future for slipper, casual and play shoe selling. 
Curtailed sales volume in these types, if it comes 
makes even more secure the place of the retailer 
who has courageously played the game, and sold 
only the Best Value at a fair price. That type of 
retailer has been and will continue to be our best 
customer. In their hands the future of this impor- 


tant part of, shoe selling is safe, whether it be a 


2, 


PRESIDENT 


“buyers’” or a “sellers’”’ market. 


Vrcderich-Speite Protwear tue 


Manufacturers of Slippers, 


Norwalk, Conn. + New York Showroom 
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Casuals and Play Shoes 


420 Marbridge Bldg., 47 West 34th Street 
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Where will 
his footprints 





: lead him? : 
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f How SURE can you be, when you've 

’ sold a customer a new pair of shoes, that 

you'll ever see him again? @ 


You can be sure—9 times out of 10—if 
you sell Matrix shoes! For 9 out of 10 men 
who buy Matrix shoes come back for more 
—again and again and again. 

That's because Matrix offers the unique 
feature “Your Footprint in Leather”—a sole 
that curves to the natural curve of the foot. 
Once a customer wears a pair of these mar- 
velously comfortable shoes no other shoe 
will please him. And his “footprints in 
leather” will lead him right back to your 
store time after time! 


your footprint in leather 


MATRIX SHOES 





Diversity Keynotes 
California Styles 
[CONTINUED FROM PAGE 248] 


casual, preferably with a wedge, from 


| California, and that local manufactur- 


ers should continue to limit their pro- 
duction to what he calls “The Cali- 
fornia Shoe.” It is his belief that high- 
fashioned styling does not belong in 
casuals, although he designs his foot- 
wear to tie in with current clothing 
fashions. 


Another leading play shoe manufac- 
turer, who has always made some con- 
ventional low heel sport shoes, said, 
“The wedge is the most important con- 
struction that California has to offer. It 
originated here, and the local industry 
is identified with it almost to the ex- 
clusion of all other types. Our sales 
charts prove that it is still liked by 
women all over the country for year- - 
round wear. The main problem now is 
to provide patterns that are acceptable 
to consumers.” He suggested more de- 
tail in patterns, to be attained by orna- 
ment and cut-out work, and adaptations 
of the closed silhouette without sacri- 
ficing comfort. 

One of the market’s outstanding 
criginators of high-style, high-wedge 
footwear expressed the feeling shared 
by other adherents of the “wedge-only” 
school of thought when he said, “My 
business is as healthy today as it was 
during the rush years from 1943 to 
1946. I am convinced that the market 
for wedge shoes is still a big one. How- 
ever, I think buyers kill styles before 
consumers do, probably because they 
are so interested in obtaining new types 
of heels that they forget that women 
will always love the wedge because it 
is practical, comfortable, and stylish. 
Low heel wedges are a utility shoe that 
buyers couldn’t kill if they wanted to. 
High-heeled wedges, too, are important 
from a standpoint of comfort and 
utility. And when you attach style to 
them, they are all the more important, 
for then they can be worn with sport, 
tailored, and evening clothes, not only 
as a beautiful accessory but also to give 
a woman height and foot flattery.” 

Convinced that variety is still the 
spice of life, an impressive number of 
California shoe creators are dividing 
their output between the wedge and 
conventional heel. Several are putting 
low boxy heels on tailored and dressy 
pumps, sandals, and oxfords. In heel 
heights varying from 8/8 to 13/8, these 
are in some ways similar to the Cuban 
heel but are more feminine, more grace- 
ful looking. The full-breasted Louis 
heel in a 15/8 height is also favored as 
the basis for footwear ranging from 
closed-up oxfords to sling pumps with 
lots of open work and asymmetric de- 
tails. : 

The familiar 13/8 Cuban heel is also 
gaining impetus in tailored platform 


MAKERS OF MEN'S FINE SHOES SINCE 1864 Walking shoes, which are seen in soft 


[TURN TO PAGE 288, PLEASE] 


Boot and Shoe Recorder 











saa 


rw 
“4 


Ooms - FF OMe rae KF ae BS aene ered 


iF Fe SS FS ee TS FH DD 


Rn 


'_, = 


—rPe ww 








==: 
as . 


AMER 


April 15, 1947 











= ta SS _ 
, = on 


ICAN HIDE ano LEATHER COMPANY 
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EASON after season Sterling Lasts 
remain preeminently the wood of 


fashion, contributing an elegance to 


modes of feminine footwear. Today 
. those new closed toes on which we 


are hastening deliveries as best possible 
to our list of waiting customers; whose 


_ patience and good-will inspire ys to 
redoubled efforts of service. 











Diversity Keynotes 
California Styles 
[CONTINUED FROM PAGE 286] 


suedes in high colors and with such 
added details as semi-moccasin vamps 
and lace ties similar to ghillie open- 
ings. Some of the designers who have 


| ventured into these heel heights and 


have combined them with individual- 
istic California patterns report wide 
acceptance. A number of the high- 
style houses are featuring wedges as 
well as medium and conventional high 
heels ranging from 21/8 to the 25/8 
spike heel, with the same pattern car- 


| ried through in all heel heights. The 
| platform is said to be more popular 


than ever, with the 3/16-inch platform 
proving most acceptable. 

Except in low wedges virtually none 
of the Californians is making an en- 
tirely closed-up shoe. However, the 
closed toe, closed quarter wedge for 
casual wear has assumed a major role, 


| and there are scores of interesting new 


California interpretations of this sil- 
houette. The closed toe wedge oxford, 
an extremely popular pattern for many 
years with school girls, sports enthusi- 
asts, nurses, and other active women, 
still accounts for as much as 75 to 100 


| per cent of the production of some 


manufacturers. Closed-toe, closed-quar- 
ter wedge stepins are embellished with 
such details as highriding fronts, large 


| tongues that conceal gores, and U- 


shaped throat openings. For a smart 
added touch these are often crossed by 


large straps and adjustable buckles. 


Although the closed silhouette is not 


| usually preferred by designers who 


utilize high wedges or conventional 
heel heights, there is a noticeable ten- 


| dency towards closed toes and open 


backs, but the open toe, open quarter 
pump, sandal, and tie are the most pre- 
ponderant patterns. Reasons given for 
centering on the open and semi-open 
styles are that they have greater con- 
sumer acceptance in that women are 
used to the freedom and flattery of the 
open shoe. 

Without exception designers are mak- 
ing the vamp a focal point. Conven- 
tional high heels as well as wedge 
styles are adorned with flaps and bows, 
which in most cases are bigger than 
they have ever been. These adornments 
are outlined with contrasting stitching 
or are made of contrasting leathers to 
match platforms and heels, calfskin be- 
ing combined with suede or reptile. 
Some of the bows soar to new heights, 
with one designer playing up the vamp 
with a three-inch high bow. 

Soft suedes, calfskin, kidskin, and 
elkskin are favored for Fall. Colors, 
many of them borrowed from Nature’s 
Autumn pallet, lean towards the warm 
browns, rust, burgundy, and deep 
green. Vying for popularity will be 
black suede, red calfskin and elkskin, 
and white and brown in all leathers for 
spectator types. Gray suede promises 
to be outstanding in all footwear styles. 
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Get the facts at the Play-Poise exhibit, 


Hotel Biltmore, Rooms 449 and 450, New 
York Shoe Show, April 27-May 1. Write 


for descriptive folder. 


PLAVAPOISE 


SHOES FOR INFANTS 
VIRGINIA SHOE CO., INC. 


Rappahannock Division ©® Fredericksburg, Va. 
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For more than 400 years, the Indian 
head has been synonymous with 
America — as typically American as 


Old Man River. 





gout 77, a 


SYMBOL OF 






. 
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L Wiscows™ 


This Indian head is a symbol too — 
sign of quality rubber footwear. This 
is the trademark recognized today 
as the sign of dependability on the 
line of merchandise manufactured 


only by this 50-year old company. 


La GROSSE RUBBER MILLS COMPANY 


Quality Comes First 


* 
. 
* 


La CROSSE . 





Fashion Flares 


A California constructed loafer-type is the basic shoe in 
the new “Escapade” line by Prima, Inc. Other patterns are 
being developed from this base, such as an open back moc- 


California construction sling- 

back flat with moccasin 

vamp, from Prima’s “Esca- 
pade™ line for Fall. 





casin oxford, and the style shown here. A wide variety of 
colors will be used in smooth leathers and calf suede for 
this line. These moccasin styles will also appear in color 
combinations; such contrasting leathers as genuine alliga- 
tor or unborn calf may be used for the plug. 

+ = = 


Shown here is one of a new series of low heel shoes in- 
troducing a sole construction which combines the McKay 
and Compo processes and gives an extended platform sole. 


—— 


The “Cleopatra,” one of new 

Fleetwear line styled by 

John Nicastro, distributed 

by Leonard Karzmar Sales 
Agency. 








Six patterns comprise the first line of these shoes: “An- 
toinette,” “London Lassie,” “Juno,” “Duchess.” “Cosmo- 
politan” and ‘Cleopatra.” The international flavors sug- 
gested by these names is intended to typify the American 
melting pot. Two heights are used in the line, 14/8 and 8/8. 





Manufacturing and Markets 


[CONTINUED FROM PAGE 277] 


question was an emphatic “yes; cancellations had helped 
considerably”; while still another said cancellations prob- 
ably had helped, but not to any great degree. 

Asked when they expected deliveries would reach an 
even keel where shoes would be in the hands of retail 
outlets on committed dates, spokesmen questioned have 
named the period for delivery of Fall shoes, or late July 
or August. A factor which should aid the resumption of 
normal deliveries, several spokesmen have pointed out, 
is the cattle slaughter in June and July. This latter event, 
producers have explained, probably will be much more 
effective in breaking the delivery deadlock than the self- 
initiated procedures now being used, because it will get 
at the root of the evil, or the materials shortage, which 
has kept tanners behind schedule. 
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a/ ga! There is something new in the shoe picture... 


. 
2 it’s by Prime, of course! 
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Prima, “best in ballet”, brings creative ingenuity back 
into the shoe picture, with their gay new Escapades.. . 
the junior shoes that give you something really different 
to offer all your customers who have young style ideas. 
Just out and oversold already, Prima’s Escapades are 
high in style and quality . .. down to earth in price. 
See them . . . add your name fo the list of fine 


stores who'll be selling them this Fall. 


ROOM 605, HOTEL COMMODORE 
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gOFT Sines FOR HARD mene 


JUST what the toddlers need. Jumping Jacks’ 
unique Patented Extended Sole Feature keeps young ankles 
from turning out or turning in . . . Gives satin, Wheelie 
support. When laced, their Soft All Elk Leather uppers 
conform to the contour of the child’s foot. Every seam 
in Jumping Jacks is sewn on the outside. 


Due to the ever-increasing demand for Jumping Jacks we 
regret that we cannot take on any new accounts at this 
time. When conditions are such that production can be 
increased, we will be glad to add your name to our present 
list of enthusiastic dealers. 


SEE US 
NATIONAL SHOE FAIR 
HOTEL NEW YORKER 
ROOM 745 







IN ATTENDANCE: 
Sam B. Vaisey 

Robert A. Bristol 
Spencer C. Vaisey 


Silos 


Hove you received your “Jumping- 
Jocks" 1947 Advertising Portfolio? 
If not, Write Today! 


5. B. VAISEY SHOE C0., INC. 


625 S. Goodman Street 
Rochester 7, New York 
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How Are Things in St. Louis? 


[CONTINUED FROM PAGE 227] 


They, too, are the only firms whose manufacturing 
activities embrace men’s, women’s and children’s shoes. 
They have preempted production of men’s footwear and 
constitute nearly one-third of the firms engaged in 
infants’ and children’s shoe manufacture. Five others 
include Ettelbrick, Moran, Trimfoot, Weber, and newly 
organized Foot-Pleasure. 


It is in the field of women’s footwear that the bulk of 
St. Louis manufacturers are congregated. Together 
with International’s Jefferson, Pennant, Conformal, 
Peters, Friedman-Shelby, Roberts-Johnson-Rand, Dor- 
othy Dodd, Queen Quality, and Vitality divisions and 
Brown’s Air Step, Capitol Shoemakers, Forest Park, 
Mound City, and Naturalizer divisions, the following 


flight women’s shoe manufacturers in America: Bour- 
beuse, Boyd-Welsh, Brauer, Carmo, Hamilton-Scheu- 
Walsh, Huiskamp, Johansen, Johnson-Stephens-Shinkle, 
Juvenile, Kane-Dunham & Kraus, Milius, Monogram, 
Moulton-Bartley, Paramount, Rice-O’Neill, Samuels, 
Selwyn, Spalsbury-Steis-Deevers, Sport Specialty, 
| Tomasetti, Town and Country, Tweedie, Valley, Vic- 
tory, and Wolff-Tober. Sandal-Craft, our newest mem- 
ber, produces leather sandals for women as well as for 
| men and children. 


After examining the above firm names, no person 
acquainted with style quality footwear production can 
deny that St. Louis is the home of the nation’s greatest 
| concentration of outstanding shoe manufacturers. 

In 1946 the members of the St. Louis Shoe Manu- 
facturers’ Association shipped 83,835,954 pairs. Nearly 
fifty per cent of the output consisted of women’s shoes— 
a total of 39,198,267 pairs. Men’s production amounted 
to approximately 18,566,790 pairs and shoes for chil- 
dren totalled 26,070,897 pairs. Roughly speaking, St. 
| Louis provided 16 per cent of the nation’s aggregate out- 
| put of all types and styles of footwear in all price 
| ranges. This statement carries much meaning because 
| St. Louis is uniformly a high quality and high style 





production center. 

The 84 million pairs were manufactured in 141 
factories of which nearly two-thirds belong to Inter- 
national and Brown. Of the total, thirty-seven are 
located in the city of St. Louis and the balance are 
situated in the surrounding area. Over 61,000 em- 
ployees are on the combined payrolls of the entire 
group. 

On the basis of this description, how shall one ap- 
praise the future? It is readily discernible that the 
St. Louis shoe industry has a long, successful and 
reliable background of experience. Their firm names 
and brands speak for themselves. Their products have 
leadership quality wherever they are sold. These 





[TURN TO PAGE 294, PLEASE] 
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battery of firms constitute the best collection of top- — 
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ubin Drotners 


——————————————————SSSSSS===>>——_E 
Offices & Showranms: 29 W 34™ 57. New York City 





30 veans 


COMPLETE, EFFICIENT 


SERVICE IN SHOES 
FOR THE WHOLE FAMILY 


MEN'S @ BOYS’ @ LITTLE GENTS’ e women’s FOR 
@ MISSES’ @ CHILD'S @ INFANTS’ SHOES. 


@ Riding Boots @ Women & Children. CHAIN ST ORES 
@ Mojorettes @ W. & Children. 

+ dilieesteatsacteabii, WHOLESALERS 
®@ Men's & Women's Bowling Shoes & Oxfords. MAIL ORDER 


@ Men's © Women's @ Children's Loafers. 


© Men's © Women's Sport Oxfords & Moccasins. H 0 U SE S 


@ Little Gents’ Lined Oxfords & Boots. 
@ Women's Cotton Picker Boots. 
@ Misses’ and Child's Barefoot Sandals. EXCLUSIVELY 
@ Men's Leather & Rubber Soled Romeos & Everetts. 
@ Men's Ventilated Oxfords & Sandals. 
@ Little Gents’ Un-Lined High Cut Boots. 
You'll be missing plenty if you don't visit us at the 
NATIONAL SHOE FAIR 
HOTEL NEW YORKER—ROOM 1157 
or at Our Show Room—29 West 34th St., New York, N. Y. 


If you cannot see us—W’ rite for catalog. 
J. B. RUBIN LOUIS J. ORINGER 


——————— 
PCABLE ADDRESS : RUS RO WEAR NY. | 















T 


FACTORIES: WAYCROSS, GA. 
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The Pride of the Shoe Fair! 


PRIMEX 


SHOE FITTER 





New Style * New Beauty 
New 3-Ray Penetration 
More Safety & Convenience 


SEE PRIMEX 
ON DISPLAY e 


NATIONAL SHOE FAIR 
April 27 —May 1 
EXHIBITION HALL BOOTH 000 
Hotel New Yorker « New York City 


Palit 
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- always a STEP ahead 


135 South LaSalle Street 
CHICAGO 3 


How Are Things in St. Louis? 


[CONTINUED FROM PAGE 292] 


actually are the elements of appraisal. What is likely 
to happen during the next few months or year has 
already been determined by the record of past 
achievement. 

For example, the development of brand name adver- 
tising is a contribution of the St. Louis shoe manu- 
facturers to successful shoe merchandising. Even a 
cursory inspection of the statistics on advertising line- 
age proves the claim that St. Louis brands lead the 
way. This form of sales promotion is well established 


‘practice among St. Louis firms. It has brought results, 


it will be continued, and will continue to bring results. 

But brand name advertising is dependent on cus- 
tomer satisfaction. Unless that exists, a boomerang 
reaction can be expected. Through the years of repu- 
tation for reliable quality and pleasing design has been 
built in St. Louis. A foundation for satisfaction has 
been established. This will be projected into current 
and future operation. 


St. Louis as a Style Center 

Even more, however, can be expected. Augmenting 
quality production, well merchandised, will be the de- 
velopment of St. Louis as a pre-eminent shoes style 
center. The manufacturers of this area are genuinely 
interested in the possibility of design leadership and 
are taking steps toward the permanent stimulation of 
shoe design interest in St. Louis. 

Such are the bases of prediction. 1947 will be a 
successful year for St. Louis shoe manufacturing. Em- 
phasis will be in the directions above described. Quan- 
tity of production will be maintained. There will be 
no appreciable increase. (One must remember that 
according to statistics released by the St. Louis Federal 
Reserve District, shoe pairage output has increased in 
this area since 1940 by nearly 50 per cent.) How 
prices will go depends on costs of materials. The 
analysis presented by W. W. Stephenson of the Na- 
tional Shoe Manufacturers Association as far as price 
reduction is concerned seems to be a reasonable out- 
line of the problem. 

How these limited predictions will measure up to 
events as they occur during the year will be interesting 
to witness. Actually there is little room for rash or 
sporadic development. Unless a major shift in domestic 
or international economics takes place, no unusual 
trends are likely. That is why the main currents of 
St. Louis shoe manufacturing technique will govern— 
dependable products, intelligent merchandising, con- 
tinued interest in new styles and designs. 

That’s how things are in St. Louis. 
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) For the Smartest in Summer-Styled Footwear, 
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FOR MAY, JUNE and JULY DELIVERY 


FREEDMAN Has Detailed These 
Unusual Full-Length Woven 


Made of Antiqued Domoc in 
Sizes 6 fo 12, Widths A to E f FREEDMAN & 


Available in Stock 
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for Sales... BUNTEES 
— Nature's Own Shoe! 


Buntees . . . the First Shoe for Baby 
... expertly designed, skillfully hand- 
crafted by New England artisans in 
shoemaking. Buntees are making 
new friends at leading stores every- 
where. 


FOR PLAY PEN AGE y 


BROCKTON 


SURE HIT 








Visit Our Exhibit at the 
NATIONAL SHOE FAIR 
Suite 1082 Hotel New Yorker 


R. J. POTVIN SHOE COMPANY 


MANUFACTURERS 
MASSACHUSETTS 











Campus Electives 
[CONTINUED FROM PAGE 137] 


same girl just a few years ago! Why 
did she accept it? First because she 
was given, in her own language, a good 
reason for it; secondly, because it was 
2a gradual, not a radical change. She 
was not told to renounce sweaters, but 
simply to wear them with a new flair 
for fashion. Likewise, she will prob- 
ably never completely relinquish her 
beloved blue jeans, but when well- 
tailored pedal pushers were offered as 
a substitute she accepted them with 
cheers. 


2% 


Knowing this secret and by design- 
ing, promoting and selling new styles 
with this shrewdness, the shoe industry 
can work the same miracle. Don’t ex- 
pect to replace the saddle and moccasin 
within a year—possibly they will never 
go out—and don’t present campuses 
with anything too startlingly different 
in classroom shoes. Moreover, do re- 
member that with the exception of some 
city campuses, girls wear socks to 
classes. Just any flat with a sock 
doesn’t make for compatibility. It must 
be quite closed-up and of simple design 
with which the sock won’t interfere. 

In the group of flats shown here we 
see evidence of careful consideration of 





this subject. While these shoes are defi- 
nitely new, none deviate too much from 
accepted patterns. The oxford and the 
moccasin have been adapted to varied 
lasts and sturdy leathers; they have 
been put on the wedges which manufac- 
turers find popular, and have been 
given just the right amount of new 
treatments in trimming. They are col- 
orful because the college girl likes the 
gay touch of color combinations and 
reds, green, and burnished browns. But 
they are sufficiently conservative that 
she can wear them with many different 
costumes. Outside tongues, spats and 
buckled straps look .very promising for 
this type of shoe as well as for higher- 
heeled styles. 

The three shoes with higher heels il- 
lustrate again the smartness of using 
tested style features: the moccasin 
vamp, the plain pump, the sling. They 
also show the popularity of midway 
heels and of built-up leather heels. All 


these patterns point up the fashion 


value of self-trims such as pinking, 
perforations and contrasting stitching, 
achieving the uncluttered look today’s 
college girl likes so well. Extension 
soles, sometimes squared, are naturals 
for these all-purpose styles that will be 
particularly cherished by girls who 
wear stockings to city colleges. 

The campus footwear picture would 
not be complete without a certain 
bright touch added by the soft indoor 
shoe for wearing in the dormitory. 
These will be worn with casual loung- 
ing clothes—anything from blue jeans 
to bathrobes and everything in between. 
They will be worn on bare feet and can 
be unreservedly whimsical and colorful, 
as is the booty shown here. 

The Fall collections are ideally 
geared to every campus wardrobe. 
Manufacturers know that the modern 
college girl is progressive and likes 
something new, but they are giving it 
to her in wise and easy doses. 





Estimate 14 One-Half 

Million Vets 
WASHINGTON.—Veterans Administra- 

tion estimated the World War II vet- 

eran population for March 1 at nearly 

14,500,000 and the total veteran popula- 

tion at approximately 18,378,000. 
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Bo and slipper selling can be the most satisfactory part of 
your retail operation. The formula for its success is a simple one. 
Selling sound, well made, fashion-right shoes, priced at a fair mark-up 
and at a figure most of your customers can afford to pay. Frederick 
Speier is the ideal source for all your women’s slipper, casual and 
play shoe requirements. Tea 













ELK EUNICE 
$4.00 Rerai 






KID BRIDGE 
$5.00 Reran 


A > —_— 
See Showe | 
NATIONAL SHOE FAIR ) 
HOTEL NEW YORKER 


Room 848 





vederick -Speier Te tTWEAN he 


MANITFAC@ZeaeensS OF SLIPPERS. s ALS AND PLAY SHROES 


NORWALK. CONN. ¢ NEW YORK SHOWROOM: 420 MARBRIDGE BLDG... 47 WEST 34th 81 
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IN THE~ 


SPOTL: 
FILNY ATIEDX¢ 


THE NEW SOLE 


Americas manufacturers of Quality Shoes 
are turning to rege Pens is cepa 


@ PLYTEX Soles in Chocolate or Natural have widened 
the horizons for shoe manufacturers and have developed a 
new punch in designing, manufacturing and selling. 












e@ PLYTEX will consistently maintain customer good will 
and confidence by furnishing that extra durability, firm- 
ness, and uniform &4dea Quality, yet combining 
all necessary shoe making characteristics. 







rf 


PLYTEX 
Spotlights: 
Long wear. 
Waterproof. 
Helps keep 
shoe in shape. 


Forms a firm 
platform. 





Y 


) RUBBER COMPANY 
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The Shoe Store with EVE-APPEAL...inoide and oul- 
pull in the crowd... puoheo up profil 





@ Your shoe store can be a better-paying business if 
you remodel it now—inside and out—with Pittsburgh 
Glass and Pittco Store Front Metal. You'll find it 
will build up store traffic substantially, increase your 
trading area, and boost your profits. Consult your 
architect for a well-planned, economical design. Our 


And, if you wish them, you can make arrangements 
for convenient terms through the Pittsburgh Time 
Payment Plan. 

Right now, send for your free copy of our booklet 
which gives you actual facts, figures, and illustrations 
of many “Pittsburgh” modernization jobs. Use the 





staff will gladly cooperate with you and with him. convenient coupon below. 


“~ LA | Pittsburgh Plate Glass Company | 
| 2104-7 Grant Building, Pittsburgh 19, Pa. | 
Without obligation on my part, please send me a FREE copy of your 
| away <4 “How Eye-Appeal—tnside and Out—Increases | 
| Retai s." ] 
STORE FRONTS i ioeikgane 
NTERIO | ee ! 
AND I Za ae 
al 








PITTSBURGH <P: LAT Geass 2 
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yt Areh Supports 
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® White Arch-Supports, by Flite-Step 
ond Foot-Guide have EVERYTHING. 
Check these features. They‘re corrective, 
long-wearing, well-styled and 
perfect fitting. We'll say so— 
and so will your customers! 
Mail your orders today! 


-Piranp: 


\ gone — $4.60 
WHITE KID — WIDTHS 
AA—B—C—D—EEE 









\ 





fly — $4.60 
WHITE ELK (KIP) 
WIDTHS AA—-B—C 


adeane — $5.25 


WHITE ELK (KIP) 
WIDTHS B—C—D 


syle — $3.60 
WHITE KID 
WIDTHS C—D—EEE 


ALSO: We again maintain Black Kid Arches in stock at 
all times. AA to EEE, priced $3.60 to $5.70, wholesale. 
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Let’s Have a Procession! 
Reprinted from Leather World, Montreal. 


|T’S AN OLD TRICK that works every time. A per- 
fectly healthy man walks into his office one morning. 
He feels fine—right on top of the world. But the rest 
of the office staff, by previous arrangement, begin one 
by one to tell him how sick he looks. Usually at noon he 
goes home, pleading every complaint known to medical 
science. 

What might happen if that same man, feeling fine, 
right on top of the world, were greeted by members of 
the staff who told him how well he looked—assured 


_ him that he had never looked better? You can bet that 


whatever trepidation he may have felt for the day’s 


| business problems faded into insignificance. You can’t 
beat a man who feels like a million dollars, and has 


every reason to believe that he looks even better than 
he feels. 

This is simple suggestive psychology that works both . 
for the individual and the nation as a whole. 

Recently at a convention for members of a very 
prosperous Canadian industry, eight influential speakers 
got up before the group and in ominous tones warned 
the members present to beware of an economic reces- 
sion. 

“When recession comes,” they would say “—and it is 
sure to come—are you prepared?” 

What is the natural reaction to this kind of talk? The 
individual businessman goes back home. He has 
planned an expensive extension of his enterprise to 
increase output. But he has been warned of a recession. 
So he demurs. Perhaps after all it might be better to 
sew up few extra dollars in the old mattress . . . just 
in case. 

But suppose these prosperous businessmen had been 
reassured. Suppose the speakers said: “We are entering 
the greatest period of prosperity this country has ever 
known. Are you prepared to meet it? Is your enterprise 
geared to take its place in the most glorious march of 
progress in the history of the world?” 

The business man goes home. If previous to the con- 
vention he was undecided about expansion, his doubts 
have vanished. He throws capital into his enterprise. 
Production increases. And with increased production 
he must seek a greater range of markets. His thinking 
is positive. He is not worried about recession. His chief 
concern is that he won’t be fully prepared to take his 
full share of the inevitable prosperity. 

And with this kind of thinking on the part of a 
nation’s industrial leaders, how can the country possibly 
recede? 

Canada probably has the most stable economy in the 
world today. And her wealth of untouched reserves 


_ defies computation. Economically she feels fine—she’s 


right on top of the world. But if-she is to be told con- 
[TURN TO PAGE 363, PLEASE] 
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GORILLA WORK SHOES PLOW SHOE 
° Al43—Men’s Trostal Tan An- 
Proof, Full Vamp with Tip, 
Service shoes of distinction for Goodyear Welt, Leather In- 
ner and Counter Pocket, 8 


farmers and mechanics. Goodyear inch Boot. 
. a Sizes 6 to 12.......... $6.00 
welt construction. They fit like gis 2. Gene os chow is 


* Dress Shoes Plain Toe. 
s Yet Built BRUTALLY =o. 6 to I2.......--. $6.00 
STRONG! Al32—As above in 18 inch 
Retan Upper, Plain Toe, Lea- 
ther Outsole. 


i . fg: See $8.50 



















IN-STOCK 
PROMPT DELIVERY 


- 
-* 
- 
ae 


You can buy from one to one thou- 
sand pairs in sizes that fit your 


Al90—Men's Black Elk Ox- need. Guaranteed to give satis- 


ford Cord Sole and Heel, faction or your money back. 


Goodyear Welt. 
Al89—Same in Brown Elk. Terms Net 30 Days. 
Sizes 6 to 12..........$3.65 


A COMPLETE CIRCULAR ON WORK SHOES WILL BE 
MAILED UPON REQUEST 


) 5 ‘ ‘ p y 
C.. WV VIA Sho Cc pi frre ° 41 S. WELLS ST., CHICAGO 6, ILLINOIS 


A HOUSE EVERY LIVE RETAILER SHOULD KNOW . ¢€ ofe€(tolies 
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(foe Pee See PE 
NOW... FOR THE % a 
FIRST TIME , 


IN YEARS 











In time for holiday demand, these all 





purpose, all rubber sandals are as welcome 







as a breoth of spring. Soft, shock absorbing 


% inch red sponge rubber platforms, em- 







bossed vamp and ankle straps and non-slip 


long wearing red rubber soles. 







Immediate Delivery 


Terms Net: 30 Days F.O.B. N.Y.C. 
FULL SIZES 6-12 24 or 36 pair cases 






See us at the Hotel New Yorker... Rooms 1001-1002 


MANUFACTURERS AND DISTRIBUTORS OF AIMLETIC FOOTWEAR 
39 CHAMBERS STREET, NEW YORK 7, N. Y. WORTH 2-6257-8 
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States St. Louis Group’s Aims 


St. Louts, Mo.—James S. Legg. newly elected president 
of the St. Louis Shoe Manufacturers’ Association, offered 
the following statement of the association’s aims, recently. 

“Every St. Louis shoe manufacturer is re-examining his 
own production problems in an effort to streamline—to get 
even production every month in the year—to better serve 
the retailer. He is going to be closer to the market and 
to the retailer. 

“We are all in the process now of reverting tc peacetime 
from wartime operation; to a new ‘normal’ from a prewar 
normal. As in any such period in history, conditions are 
changing—-some of them drastically. It is the intention of 
the St. Louis Shoe Manufacturers’ Association to keep so 
abreast of the developments in the retail field, whatever they 
may be, that they, as a group, will be able to meet the 
needs of the retailer as they become apparent.” 


Community Promotion Stimulated 
Rural Trade 


EVERYTHING that can be done to increase contacts with 
farmers and the residents of small towns in the vicinity 
should be of interest to the shoe merchant in a small com- 
munity. Formers spend their $22 billion annual income in 
those towns where they find a friendly welcome. The com- 
petition between towns for this class of business is very 
great. 

Here are a number of tested community promotion events 
which have been found successful in different parts of the 
country. 

A new slant on the idea of welcoming newcomers to town 
is practiced by merchants of Jonesboro, Ark., who con- 
tribute considerable merchandise and samples which the 
Chamber of Commerce distributes to these newcomers, in 
addition to information concerning the city and its busi- 
ness institutions. This plans is said to have been very suc- 
cessful jn promoting patronage of the store which con- 
tribute the prizes. 

Whenever retailers of McAllen, Texas, put on a co- 
operative sale, a committee examines all articles of mer- 
chandise offered and the prices. The merchants who do not 
offer genuine bargains are not permitted to join in the sale. 
The newspapers prepare co-operative ads and each mer- 
chant is restricted to four items which must be bargains. 
These sales are effective when not held too often, and it is 
said that increased business has resulted. 

When merchants of Piqua, Ohio, held a Fall opening, 
they offered cash prizes totaling $30 to women’s clubs who 
would put in the best flower displays in the windows of 
designated stores. This won a lot of support and built 
much good will. All participating merchants unveiled their 
windows at a certain hour, during a concert by the high 
school band. A special edition of the local newspaper 
was published for the event. The whole idea was one of 
“demonstration” to get people to view new merchandise. 

An outstanding farm promotion job was performed by 
the Springfield Retail Merchants Council, Springfield, 
Ohio, recently, when it entertained more than 100 farmers 
on a tour of industrial plants in the city. The merchants 
later played host at a luncheon served by women church 
members. Photos of the touring group were printed in a 
Springfield newspaper, as well as a news story. 
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Visit us at the Shoe Show ...in the ee 
Hotel New Yorker . . . Rooms 1047-1048 / /) 
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Announces Near Completion 
Of Million Dollar Expansion 


St. Louis, Mo.—Edwin Calvin, presi- 
dent of The Barefoot Sole Co., Inc., has 
announced that the new factory at 
Wadsworth, Ohio is about 95 per cent 
complete. 

Since 1924 all Bearfoot products were 
manufactured at the Seiberling piant, 
where space and facilities were leased. 
The war required large increases in 
production of military tires at Seiber- 
ling and the sole and heel production 
was moved out of Seiberling to make 
room for the increased tire production. 
A new plant was constructed by RFC 
and Bearfoot, in 1945, to expand Bear- 
foot’s production to meet war require- 
ments. Negotiations are practically com- 
plete to take over the plant from RFC. 

Also in Wadsworth, Bearfoot is com- 
pleting a new rubber and synthetic rub- 
ber reclaim plant which will be used in 
conjunction with the new sole and heel 
factory, and also for custom reclaiming. 
The expansion program, when com- 
pleted, involves a cost in excess of a 
million dolars. 

Lt. T. D. Calvin, graduate of Akron 
University, has been appointed Indus- 
trial Engineer and is also Director of 
Purchases. 

Lt. H. B. McCarlioch, formerly of 
Chicago and graduate of Dennison Uni- 
versity, has been appointed Industrial 
Relations Engineer. 

Lt. J. S. Sterling, formerly of Okla- 


April 15, 1947 


Spring weddings, proms and parties 
call for gold or silver mesh sandals. . . 
and these we're ready to ship at once from 
In-Stock! As for our white dyeable satins 
you'll receive them three-to-four 
/ i; weeks after your dated order. 





“*AMERICA’S LARGEST IN-STOCK SANDAL DEPT.’ 


Send for our complete 1947 Evening Shoe and Summer Shoe Catalogs. 









homa and graduate of Oklahoma A & M, 
has been appointed assistant export 
sales manager and will devote most of 
his time abroad. 





Announce New Board of Direc- 
tors and Officers of A. S. Beck 


New York—At a meeting of the 
board of directors of the A. S. Beck 
Shoe Corporation held recently, the fol- 
lowing members of the board and offi- 
cers of the company were announced: 

Board of directors: Robert W. Schiff, 
B. Daniels, L.. B. Keane, H. C. Lee, H. 
Rubin, Albert Schiff, Jack Schiff, Saul 
Schiff, William Schiff, F. G. Steiner, 
H. R. Tingley and Seymour Weitzman. 

Officers: Robert W. Schiff, chairman 
of the board; Saul Schiff, formerly a 
director and vice-president of The 
Schiff Company, Columbus, Ohio, presi- 
dent; F. G. Steiner, associated with 
Wertheim & Co., chairman of finance 
committee; vice presidents: Jack Do- 
mash, Louis B. Keane, Melvin H. Reese, 
Henry Rubin, Charles S. Spector, An- 
drew J. Weiss and Seymour Weitzman; 
A. H. Lehmann, secretary; Richard A. 
Meth, treasurer. 

It was also announced that L. B. 
Keane is to assume complete charge of 
the Beck retail operation. Mr. Seymour 
Weitzman will be in charge of all manu- 
facturing for the company, and Messrs. 
Keane and Weitzman will act as mer- 
chandising coordinators for the com- 
pany. 
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in 
fine 
footwear 


EW: YORK 


Is 





world’s 
fashion 
center 


As New York shoe styles go — 





so goes the nation’s footwear! The fashion pace is established here. The world’s leading 


_ designers, the most experienced craftsmen, the greatest facilities for producing fine footwear 


are all in New York. The Manufacturers listed at right are responsible for this leadership. 


Julius Altschul inc. 

Avon Shoe Co. Inc. 

Beker & Friedman Shoe Co. Inc. 
Bench Maid itd 

Bon Tell Footwear Corp 
Cangemi Inc 

Cardone & Baker inc 
Carleton Shoe Corp. 
Caughey Footwear Inc 

M. Cohen & Sons Shoe Co inc. 
Crik-Ettes Inc. 

Debutante FSotwear Inc 
Delman inc. 

Shoes by Elias Inc 

Everite Footwear Inc. 
Excel Footweer Inc. 
Faleck & Lamkay Co 

Fox Shoe Mfg. Corp 
Gelburn Shoe Mfg. Co. inc 
Andrew Geller Shoe Mfg. Co. Inc. 
Gloria Shoe Co. Inc. 
Gramercy Footwear inc 
Grossman's Shoes, Inc. 
Guild Shoe, Inc. 

Jerro Bros. 

M. Laver 

LaValle inc. 

Mackey Storr inc. 

D. Mangiardi Co. Inc. 
John Marino inc. 

Miller & Bergmann 
Modiste Shoes Inc. 
Monburt Shee Mfg. inc. 
Palter De Liso Inc. 

Pincus & Tobias Inc. 
Premier Shoe Mfg. Co. inc. 
M. Radeschi inc. 

Rao Bros. Footwear Corp. 
Robern Shoe Mfg. Corp. 
Rogers Footwear Co. 
Royal Footwear Co, Inc. 
Schwartz & Benjomin Inc. 
Setroy Inc. 

Springstep Inc. 
Tailorcraft Shoe Co. Inc. 
Tupper Shoes Inc. 
Unique Shoes Inc. 

Van Arden inc. 

Waverly Shoes, inc. 

M. Wolf's Sons Inc. 
Zuckerman & Fox Inc. 


Shoe Manufacturers’ Board of Trade of New York 


11 West 42 Street, New York 18, N. Y. 
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The ultimate in the refinement of high fashion; master works 
, exquisitely interpreted by deft hands in the world’s\Joveliest leathers, 
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MAXINE ORIGINALS 


262 CANAL STREET 
NEW YORK 13, N. ¥. 





~ _" MAXINE ORIGINALS ARE EXCLUSIVE _ 
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A CORDIAL RECEPTION AWAITS YOU IN ROOM 551 
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down the line. 





SHOE 


FROM 1872 TO 1947 is a long time to be 
in the shoe business and we wouldn't be celebrating our 
75th anniversary this year if we hadn’t delivered value right 


FOOT REST 





Our dealers know Krippendorf Foot Rest customers are 
satisfied customers— women of discrimination, who buy their 
favorite shoe year after year because it offers them both 
comfort and beauty at a fair price. 








Priced at 
$8.95 and $9.95 


THE KRIPPENDORF-DITTMANN COMPANY 
Cincinnati, Ohio 


¥ Nationally advertised in Vogue, Ladies’ Home Journal, Mademoiselle, Woman's 
Home Companion, Good Housekeeping, The Grade Teacher, and The Instructor. 





Country Classics 
And Variations 
[CONTINUED FROM PAGE 146] 


By far the most popular and most 

‘ often recurring pattern in the Fall 
lines is the moccasin-front. Hand-sewn 
in true moccasin construction, more 
often with split front and Norwegian 
moc modifications, it is strong in every 
line and will be available in every price 
classification, material and combination 
of materials. These moccasin patterns 
have been dressed-up with straps, with 
shawl tongues, with ghillie tie laces, 
with hand and simulated hand-butted 
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foreparts. They have been put on wide 
tread lasts with heavy effects, and have 
been adapted to rocker bottom Dutch 
boy types. They’re seen with double 
soles, reverse welts, and with all of the 
better plastic soles. 

Runner-up to the moccasin in popu- 
larity is the plain toe, seen for the most 
part in two-eyelet turf boots, with 
heavy soles and extended heel seats and 
in monk-strap shoes. Bluchers are im- 
portant in grains and oil treated 
leathers with circular seams, butted and 
stitched types. 

Leathers are heavy, though versatile. 
Oil treated leathers still are important; 
grains, from the heavy Scotch variety 


through to the lighter heather, are seen 
in calfskins, in corrected grains and 
heavy embossed sides. Reverse leathers 
are more prominent, present in calf- 
skin, more often in rough-finished side 
leathers. This trend, which was noted 
last Fall, is definitely on the increase, 
and through the medium of rugged 
country shoes for which reverse 
leathers are ideally suited, may return 
to the general vogue they enjoyed be- 
fore the war. 


New Jersey City Store Opens 

Jersey City, N. J.—A new women’s 
and children’s shoe shop, known as the 
Dalu Shoe Store, opened here recently 
at 773 Bergen Avenue. 

Partners in the new independent ven- 
ture are Louis Saifman, and David 
Skigan, both veterans of over 20 years 
in the shoe business. Mr. Saifman was 
district supervisor for Miles Shoes for 
18 years. His last position was man- - 
ager of Kitty Kelly’s 14th Street store. 
Mr. Skigan also served with Miles. He 
was last manager of the Salvage Shoe 
Store in Springfield, Mass. 

The interior of the store, fluorescent- 
ly lighted, is small and compact, de- 
signed to maintain a cozy atmosphere. 
The walls are a blue-gray with a terra- 
cotta design. Seats are arranged along 
the left wall in semi-parlor fashion. 
The right wall is reserved for stock 
space. The floor is of plain tile, the 
only covering being a carpet runner in 
front of the seats. Three chateau box 
mirrors, one on each wall, and the other 
over the doorway leading to the back 
stockroom complete the picture. The 
receded showcase front, topped by a 
neon sign, has glass paneling along the 
sides and between the interior of the 
store and the showcase itself, which 
has combination fluorescent and incan- 
descent lighting. The front and fix- 
tures were designed by A. Davis Co., of 
Jersey City. The contractor was Ben 
Carlin, also of this city. 





Chartered to Retail Shoes 


LANCASTER, S. C.—Karlans, this city, 
has received a charter from Secretary 
of State Blackwell to engage in retail 
selling of shoes, etc., under authorized 
capital stock of $25,000. Pauline Kar- 
tus is president. 
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HOME OF THE 
CHICAGO SHOE CLUB 


VISIT OUR TENANTS: 








Kay Karzmar Casuals 























Cossack Bootees, Inc. 






Advanced Wool Skin Shoe Co. y >» SS Kline, H. J. 
American Footwear ly S ; Kling’s Theatrical Shoe Co. 
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Charlsam Footwear Corp. r Y p , Sy R y Moore, Joseph 
Chicagoland Footwear (7, § ( y7 SI. ‘8 Northern Footwear Co. 
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Desco Shoe Corp. | il Pa ~ Patterson, Warren D. 
Dodd, Dorothy Shoe Co. a Nia Peterson, Robert J. 
Eastern Footwear Corp. | i & S Pfaff, Fred 
Empire Specialty Footwear Co, it | e Queen Quality Shoe Co. 
Engquist, Howard J. y} sj}! Raymond, John B. 

=| Dr. Reed Cushion Shoes 


Enna Jettick Shoe Co. 

Evans, L. B., Son Co. 

Feltman & Curme Shoe Stores 
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Saco-Moc Shoe Corp. 

Sawyer Moccasin Co. 

‘| Smith, Carl T. 

‘syt] Smith, M. C. Co. 

F Starlet Footwear Corp. 
’ Sun Valley Boot Co. 
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Fitzgerald, Sue M. 
Hi-Grade Footwear 
Hoeffel, J. F. & Son 
Hollywood Shoe Co. 
International Shoe Co. 
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Swan Shoe Co., Inc. 














Vogue Shoe, Inc. 


























Jones, Maurice H. 5 Walker, E. J. 
? Walker, G. F. 
, Wax, Simon B. 
ST Wendt, Fred H. 
f/f 
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am x ti D iu \ For Information on Building and 


2 ul T L D I N re: Offices, Please Write or Phone 


STATE ADAMS CHAS. G. LINDEMANN 


TSC A MOMeaGem GORDON STRONG & CO. 


209 S. STATE ST. 
HARRISON 819! 






ONE HALF BLOCK FROM 
THE PALMER HOUSE 
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RIDING ENGINEER'S BOOT 
$8.95 


Strap and Buckle at Instep 
and Top 


Reinforced Steel Shank 

Full Leather Heel 

Heavy Plump Elk 

Goodyear Welt Construction 
Viscolized Outer Sole 

Built to Stand Heavy Wear 


Sizes 7-12 
D Width 


Brown 17°" Boot 


No. 3740 Brown 


GOLF SHOES 
$7 95 Leather Outsoles 
4 Goodyear Welt 
Construction 
Removable Spikes 
Plain Toe Blucher Model 


No. 2173 Sizes 61/2-12 


Before You Luy... COMPARE VALUES! 


} 
| 
| 
| 
| 


C and D Widths | 





WESTERN BOOTS 
$8.45 


Authentic Western Boots 
Reinforced Throughout 
Leather Lined 
Pegged Shanks 
Colored Stitching 
High Heel 
Goodyear Welt Construction 
Sizes 5-11 
C and D Widths 


JODHPUR BOOTS 
$5.65 


Better Grade 
Kip Leather Uppers 
Lined Throughout 
Adjustable Straps 

Sizes 4-9 

C and D Widths 


IMMEDIATE DELIVERY 


SAMPLES ON REQUEST 





On Display during National Shoe Fair 
Room 1073 — Commodore Hotel, N. Y. 





THE ARNOFF SHOE CO. Inc.+101 Duane Street « New York 7,N.Y. 








Adaptable Styles for School and Play 


production of adequate pairage. While 
the production situation for Fall shoes 
has eased somewhat, manufacturers, 
however, are still anixous to satisfy de- 
mands of their dealers for the staple 
types which they have been making 
from season to season. 





[CONTINUED FROM PAGE 152] 


While there is a desire on the part of 
many manufacturers of these shoes to 
offer more new styles in their Fall 
lines, the upward trend of the market 
at this writing seems to preclude the 
possibility of varied styles in children’s 
lines at the coming National Shoe Fair. 


a Sore | 


Two styles which will be chosen by many young customers for Fall wear. Left: 
The classic one-strap with a center buckle and spring heel; Edwards. Right: Per- 
forations lend interest to this blucher pattern; Altschul. 
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Most manufacturers are trying to hold 
to their present prices; adding a num- 
ber of styles which would, unavoidably, 
slow up production, would add mate- 
rially to the cost of their shoes; in a 
rising market this would mean in- 
evitably higher prices—a_ situation 
which most manufacturers of children’s 
shoes are anxious to avoid. 

For the most part, therefore, shoes to 
be shown at the National Shoe Fair will 
be bread-and-butter styles — patterns 
which, because of their universal ap- 
peal, have constituted the bulk of re- 
tailers’ sales throughout past seasons. 
There will appear slight variations 
which one manufacturer termed “semi- 
staples”—treatments such as the kiltie 
tongue on oxfords, buckled monk treat- 
ment on loafer bases, ankle straps on 
Mary Jane and other pump styles, per- 
forated and stitched details on basic 
patterns. A few more extension soles 
will be seen—particularly on shoes for 
the growing girl, and more shoes for 
this group patterned on the types which 
have proved successful with women, 
such as low heel sling pumps on walled 
lasts, pretty stepin pumps with dainty 
throat detailing, Shank’s Mare pat- 
terns with open or closed backs. 
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Model T Sandal by TOWN & COUNTRY 













in various combinations of Parrot colors 





illustrates the superior qualities of KANGAROO 
SUEDE. Heretofore, kangaroo hos been primarily * 
important in a glazed finish; but 
now, in addition to kangeroo glazed, 
Allied Kid Company is producing 
kangaroo in suede and in a semi-dull shadow 
finish. Kangaroo is exceptionally soft and fine, 
making for foot-comfort in shoes. Kangaroo 
appeors in beautiful, full colors, because it is 
especially receptive to dyes. Kangaroo is ideal 
for multi-colored shoes, as well as for 


designs of solid color. 


NEW CASTLE DIVISION 


ALLIED KID COMPANY 


100 GOLD STREET, NEW YORK 
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CAVALIER 


Good shoes deserve 
good polish - - - 


CAVALIER BOOT CREME 


Of course, you take pride in the shoes you sell. They're 
fine shoes, and you recommend them without reservation 
to your customers. Your customers take pride in their 
shoes, too. They want to take good care of them. The best 
care you can recommend (without reservation) is Cavalier 
Boot Creme — now available in a full range of 13 colors. 


BALTIMORE 30, MD. 


Your favorite shoe findings wholesaler 
has Cavalier Shoe Dressings in stock. 





COMPANY 















Mercury Footwear 
In New Factory 


Boston, Mass.—In a major expan- 
sion step, announced recently by Wil- 
liam Weinbrot, president, and Harriet 
Bell, vice president, Mercury Footwear 
Company is moving to a brand new, 
modern factory in Pittston, Pa. on May 
Ist. Representing an advanced factory 
plan, the new one-story building has a 
square footage of 50,000 feet. 

With the opening of the new factory, 
Mercury will concentrate on the manu- 
facture of lasted shoes, offering a wide 
range from AAAA to C, sizes 3 to 10. 
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This represents a new departure from 
their former slip-lasted construction, 
and is regarded as an important im- 
provement by retailers and consumer 
alike. All shoes will be promoted under 
the name, “Mercury Fashion Wedge.” 
A portion of the line will continue to 
be devoted to tailored shoes, but the 
emphasis will be on more formal foot- 
wear. 

With the announcement of the new 
factory, the company institutes a new 
price schedule that brings the line into 
the $7.95 to $9.95 retail range, a change 
from the former $8.95 to $12.95 level. 
This reduction in price is a direct re- 


sult of economies in operation effected 
at the new plant. 
In line with their established adver- 


| tising policy, Mercury has scheduled an 


extensive campaign in leading fashion 
magazines. 


Performs Marketing Service 
For Manufacturers 


New YorkK—The Leonard Karzmar 
Sales Corp., an organization with the 
almost unique function of providing 
national sales distribution, advertising, 





LEONARD KARZMAR 


merchandising and styling to the small 


| shoe manufacturer, was recently form- 
| ed here, 


it has been announced by 
Leonard Karzmar, head of the agency. 

The firm will offer style advice to 
those manufacturers who enlist its ser- 
vices. Its designer, John Nicastro, for- 
merly of Seymour Troy, will handle 
this function. Cal Fox, formerly an ex- 
ecutive of Official Films, Inc., will per- 
form a public relations service. Adver- 
tising of brands will be performed by 
the company’s advertising agency, and 
sales representatives in a number of 
cities will supply sales distribution. 

Mr. Karzmar managed the seasonal 
promotion of MacGregor’s sportswear 
before the war, and just prior to form- 
ing his own business was vice-president 
and general manager of Kay Karzmar 
Casuals, Inc. Alfred Brief is the East- 
ern representative in the New York 
office. 


Heads Boot & Shoe Division 
Of New York Cancer Drive 


New Yorx.—Albert S. Aronson, vice- 
president of Coward Shoe, Inc., has ac- 
cepted the chairmanship of the Boot 
and Shoe Division in the New York 
City Cancer Committee’s effort to raise 
$1,300,000 for its fight against cancer, 
it was announced by Thomas A. Mor- 
gan, chairman of the board and director 
of The Sperry Corporation and chair- 
man of the Commerce and Industry 
Division for the Campaign. 
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HILDEGARDE 


ON DISPLAY y 4 BEAUDIN ter 


NATIONAL SHOE FAIR 
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PERT AND CHIPPER as the Spring's first Robin in liveliest 
Firehouse red, along comes Hildegarde, cutest little jodhpur 


flat you've sold in many a moon. Wait until you hear the 
girls rave over its tricky sole and heel trim. And, remember, 
Hildegarde is only one pattern in that fast-growing line of 
clean, flexible, sensibly priced welts. Everyone is talking 
about Beau Treds. 


pers oie, TO RETAIL P 


*REG. U. S. PAT. OFF. 


For Further Information Regarding Franchises W rite 


L. E. BEAUDIN SHOE COMPANY 
GENERAL OFFICE - HANOVER, PENNSYLVANIA 


April 15, 1947 
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piihi lee: + come, Because she wearer... 
' |DEAL BABY SHOES — 


From her first soft sole until she’s three years old 
We ilire, nde Wilke fast ere tale'h IDEAL Baby 

| Shoes — — painstakingly made, that little folks’ stort 
in life shall include healthy, normal feet. 


mrs. DaAY'’s IDEAL Baby SHOE CO. 


MASSACHUSETTS 


DANVERS, 


71 WEST 35th STREET 
NEW YORK 1, N.Y. 











1070 MERCHANDISE MART 
CHICAGO 54, ILLINOIS 











Department Store 
Changes Ownership 

SEATTLE, WASH. — Barman’s depart- 
ment store of Colville, Wash., with a 
large shoe department under personal 
management of Fred Porter, has 
changed ownership, with Larz Dann- 
heiser retiring and his interest sold to 
Louis Strauss and Robert Strauss. Mr. 
L. Strauss will be manager and Mr. R. 
Strauss assistant manager of the store. 
Mr. Porter will continue to head the 
shoe division, while also managing the 
men’s wear section. 
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Authorized to Start 
Shoe Department 


RICHMOND, VA. — Freeman-Roanoke, 
Inc., a Delaware corporation, with prin- 
cipal offices here, with the Central Na- 
tional Bank as agent, has been granted 
a certificate of authority by the Vir- 
ginia Corporation Commission to con- 
duct a men’s and boys’ retail shoe de- 
partment. Maximum capital is + 1,000 
shares without par value. The certifi- 
cate was procured by the C T Corpora- 
tion System, 208 South LaSalle street, 
Chicago 4, Ill. 


Horace C. Freeman Dies 


Be.orr, Wis.—Horace C. Freeman, 
who with his brother, R. E. Freeman, 
founded the Freeman Shoe Corporation 
26 years ago, died April 7 in St. Peters- 
burg, Fla., aged 60 years. Mr. Free- 
man had been ill for about two weeks. 
Burial was in Beloit, where he made 
his home and played an important part 
in the development of the successful 
business that bears his name. 

Mr. Freeman leaves two sons, Thomas 
and Charles Freeman, and four daugh- 
ters, Carol, Cynthia and Penelope Free- 
man and Mrs. Philip Coon. 

Both H. C. and R. E. Freeman had 
retired from active participation in the 
management of the business. H. T. 
Cary is now president of the corpora- 
tion. 





International Reveals Ad 
And Promotional Plans 


St. Louis, Mo. — During the sales 
convention of the Peters Division of In- 
ternational Shoe Co. here, which ended 
April 17, all members of the sales force 
were generous in their praise of the 
advertising and promotional plans for 
the Fall and Winter months of City 
Club, Weather Bird and Velvet Step 
shoes, it was reported. 

These shoes will be advertised more 
liberally than ever, salesmen learned, 
a fact which salesmen will emphasize 
to retail merchants on successive road 
trips. As a novel feature of the con- 
vention a common, everyday tie was 
used following the City Club national 
magazine ad presentation to humorous- 
ly dramatize the complete and manifold 
group of merchant “tie-ins.” To im- 
press the group each salesman was pre- 
sented with a handsome silk tie on 
which the central theme of the fall 
campaign had been beautifully screened. 

Ties also were presented salesmen of 
Weather Bird shoes, to impress them 
with the importance of “tie-ins.” Also 
revealed at the convention were the City 
Club and Weather Bird advertising 
schedules for Fall. The former will in- 
clude insertions in Esquire, Saturday 
Evening Post, Life, Look and Collier’s, 
while the latter will feature insertions 
in Life, Look, Good Housekeeping, 
Parents, Ladies’ Home Journal, Coun- 
try Gentleman and Progressive Farmer. 





Opens Second Store 


PeoriA, ILL.—Oscar Teper has opened 
“The Shoe Rack” at 112 North Adams 
St. 

Mr. Teper operated several similar 
stores in Midwest cities before the war, 
including stores at Canton, Quincy and 
Chillicothe, Ill., and Independence and 
Trenton, Mo. He served three years in 
the army and started in business again 
last November when he opened a store 
much like the local one at Springfield, 
IIL, where it is still operating. “The 
Shoe Rack” specializes in handling wom- 
en’s shoes. 
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Every WANTED Style - Color - Material 


FOR IMMEDIATE DELIVERY 
Carefree Casuals From GER 
A 


No. #15—Ankle Strap 
Roller Side Buckle—Price, 
$2.35. 


Célors: White or Red, and 
Black Suede. 


Sizes: 4 to 9 M Widths 


No. 6417—Jester Pump. 
Roller Side Buckie— 
Price, $2.35. 


Colors: White or Red, and Block Suede. 
Sizes: 4 to 9 M Widths 


No. 6412— Envelope Ox- 
ice, $2.35. 


No. 64!4—T-Strap, 
Roller Side Buckles 
—Price, $2.35. 


Colors: White and Red. 
Sizes: 4 to 9 M Widths 


Warm May Sunshine signals the start of casual selling in 
every state in the union. This year, we're helping you to 
make it bigger and better thon ever with this corefree group 
of Smooth Elk Casuals by Gerda—with no-mark, durable 
soles. All the color, glamour you expect from Gerda, and 
new, high quality that will get your promotion right out 
in front. 


SUEDES—MAY DELIVERY 


See Us at the National Shoe Fair . . . April 27th- 
May 1 . . . Hotel New Yorker . . . Room 977-978 


GERDA Footwear co., ine. 


158 DUANE STREET* NEW YORK 13, N.Y. 
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Pump, Studded 
Tongue — Price, $2.45. 
Colors: White or Red, 
and Block Suede. 
Sizes: 4 to 9 M Widths. 
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@ Judging from the downpour of orders, smart re 
tailers agree that these MONOMAC shoes have become one 
of the largest selling lines in the country. Styled to the 
moment and backed up by forceful national advertising 
- « +» sales-provoking display cards and dealer aids .. . 
MONOMAC Lo Steppers and hand-sewn moccasins are 
truly the buy-line of the year. 

Here’s your chance to climb aboard this bandwagon. 
MONOMAC is unveiling a sparkling new line . . . keyed 
to the style-conscious teen-agers and destined to become 
one of the greatest yet! These shoes will be shown at the 


N. Y. Shoe Show—Room 515-517 at the Marbridze 


building. 


Mlonomac suoz co., me. 
47 WEST 24th ST., NEW YORK. WN. Y. 


factory: MAVERMILL, MASSACHUSETTS 








Explorer Testing Shoe Pacs 


A special expeditionary party of vet- 
eran climbers and technicians now scal- 
ing the heights of Mt. McKinley, 20,300 
feet, highest peak in North America 
and highest free-standing peak in the 
world, are wearing Ball-Band shoe 
pacs made at the Mishawaka Rubber 
& Woolen Mfg. Co., Mishawaka, Ind. 

“Operation White Tower,” as the ex- 
pedition has been named, aims to bring 
down from the pinnacle of North 
America not only observations of scien- 
tific importance but also a complete 
photographic record of the daring and 
frigid climb. Tests of food, clothing 
and equipment on a climb whose tem- 
peratures range from 85 degrees 
Fahrenheit in the lowland bogs to 30 to 
40 degrees below zero on the heights 
will be obtained by the expedition. 
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The expedition will be headed by 
Bradford Washburn, noted explorer 
and director of the New England Mu- 
seum of Natural History, who has been 
on 16 previous Alaskan expeditions. In 
July, 1942, he was chief guide and pho- 
tographer for an important 17-man 
expedition sponsored by the Quarter- 
master Corps of the United States 
Army to test equipment not only for 
expert mountain climbers but for or- 
dinary American soldiers forced to 
fight in cold weather. 

In a letter to the Mishawaka foot- 
wear sales organization, Mr. Washburn 
wrote, “Shoe pacs are used all over 
Alaska and there is no question that 
they are the most universally approved 
and versatile footgear for outdoor work 
in the North country.” The shoe pac 
consists of a rubber waterproof shell 

d a leather top and was used by U. 





S. Army soldiers fighting all over the 
globe during World War II. 

In addition to Mr. Washburn, the 
climbing party will consist of Mrs. 
Washburn, who has made two previous 





Bradford Washburn, mountain climber 
and explorer who had led 16 treks into 
Alaska, is now heading a new I1-man 
expedition making a streamlined attack 
on the unmapped upper levels of Mf. 
McKinley, North America’s highest peak. 


Alaskan expeditions with her husband 
before the war; special representative 
of the Air Material Command; two 
RKO Pathe news cameramen; and cos- 
mic ray research experts. 

Survey points will be established by 
the “White Tower” group to assist the 
U. S. Coast and Geodetic Survey in its 
translation of high-altitude air photos 
now being made in Alaska by the Army 
Air Forces into new and more accurate 
aerial navigation charts. Plans are 
for a two-month expedition which will 
make a real contribution to practical 
and _ scientific knowledge-information 
which will save lives and further im- 
prove knowledge of cold weather equip- 
ment. P 





Plan Celebration of 
25th Anniversary 


St. Louts, Mo. — Edison Brothers 
Stores, Inc. has announced that on 
October 24th the firm will celebrate its 
twenty-fifth anniversary. A gala event 
has been planned. 
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EDWARDS WAY SHOES 


FORK CORRECT Fit 






ONE STRAP 
4043—Red, 4045—White, 4041—Patent. 
Also 8!/2-12 S & M widths in 





CENTER STRAP 





40432—Red 
4061—Patent 40452—White 
4065— White .40412—Patent SADDLE OXFORD 


4038—White and Brown 





IN-STOCK 


Sizes 4%-8 
SLIM, MEDIUM AND CHUBBY WIDTHS 








American parents are buying quality 
as they have never bought quality 
before; and every pair of Edwards 
Way Shoes you sell today are the 
same, honest VALUE you've sold for 
years. Result: More parents are find- 
ing their way into Edwards Way 
Dealers’ stores with faster turn-over 
and more profits for them .. . And BOOT 


more satisfaction for their customers. 4015—White 
4018—Brown 


ROMAN TIE 
4012—Patent Leather 
4014—White Elk 


TO RETAIL ABOUT $4.00 


PAYES SHOE COMPAN? 


25-2 NO. 4th STRE -HILADELPHIA 6, 
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IN TOBACCO, it’s the /mixture... 
IN LEATHER SOLES, F 










FIBRE-SORTING the England- 
Walton way, means that skilled 
sorters with trained “insight” are 
aware of the most minute differences 
in inner fibre construction of leather 
... assuring superior matched cut 
soles. With E-W FIBRE-SORTED 
leather soles, many manufacturers 
have laid the foundation for repeat 
orders from satisfied retailers and 





wearers. 
FIBRE-SORTED cut soles offer a dett- 
nite extra value ...a unique E-W 
sales feature. 





SET 1 SET 2 


POLARIZED LIGHT PARALLELS KEEN 
INSIGHT OF ENGLAND-WALTON SORTERS 
E-W fibre-sorted matched soles offer greater 

flexibility and wear-resistance. 

Just as Set 1 of these paired photoelastic 
studies shows uneven stress lines in unmatched 
flexed samples, so does internal structure of 
unmatched leather soles show: UNEQUAL WEAR 
SERVICE. 

Uniform stress lines in Set 2 is comparable 
to soles matched by E-W trained sorters: 
LONGER, MORE EVEN WEAR. 


ENGLAND-W ALTON 


Fibre-sorted soles. 
Cut soles and sole leather. 
Pure oak bark fanned. 


England-Walton Division 

A. C. LAWRENCE 
LEATHER COMPANY 
Boston « Camden + Peabody « New York «+ St. Louis 


Columbus + Milwaukee - Los Angeles - San Francisco 
Ashland, Ky. + Newport, Tenn. + Hazelwood, N. C. 
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Shoe News 





RECORDER REVIEW OF CURRENT HAPPENINGS 


IN THE SHOE TRADE 





Big New York Retailers Call for Lower Prices 





Easter Fashion Trends in Leading Cities 





Navy, Red, Patent Leather Best Sellers. Sling Pumps Popular Choice. 
Closed Patterns High Style for a Smart Few. 


New YorK—Nature was very kind 
to New Yorkers this Easter. Breezes 
were balmier and sunshine warmer 
than for many a year. As a result, 
more suits and dresses with jackets 
were out along the avenues. Furs, 
chiefly brown, were limited almost 
entirely to short jackets, scarves and, 





as compared with recent years. In- 
stead, white jackets played an impor- 
tant role. 

The same could be said of the shoes. 
Navy and black, the latter in suede, 
patent leather and smooth leathers, 
were the leading colors. Brown, in 
dressy suede as well as in tailored 





7 ad 


Atlantic City, N. J—Palm Sunday perade on boardwalk (left to right) showing 
seven of the best dressed women: Ruth Cogan of Afiantic City; Elaine Elin of Tea- 
neck, N. J.; Vera Birch of Atiantic City; Heanch Whitmondtmae Birch of Atlantic 
City; Florence Burnham of Atlantic City; Kathleen Doyle of Bywood, Pa. 


newest looking, stoles usually part of 
a jacket or cape. Navy blue was the 
fashion headline of the day. Navy 
blue cloth suits, faille two-piece 
dresses, hats and hat trimmings and 
shoes in suede and smooth leathers. 
Next to navy black had its usual high 
style importance, especially worn 
with a white hat. There was more 
brown, a real darker brown, than 
usual, it seemed. Aside from some 
beige and grey and a few light and 
bright blues, fuchsia and coral pinks, 
and green, there was a comparatively 
smal] number of light or bright colors, 
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shoes in smooth leathers, was more 
conspicuous than usual, just as it was 
in suits and dresses. Several pairs of 
bronze kid pumps were noted. Among 
novelty colors grey suede and red, 
looking smartest in calfskin, alligator 
and snake, were the most noteworthy. 
Handbags were matched to shoes in 
leathers and colors. 

Newest looking patterns in shoes 
were the entirely closed pumps, d’Orsay 
and opera, untrimmed, on both high 
heels and low, the latter very smart in 
wedges. These shoes were on regular 

[TURN TO PAGE 364, PLEASE] 


Macy Views 


Widely Shared 


New York—Appealing as it did for 
co-operative action on the part of re- 
tailers and manufacturers to lower 
prices of merchandise to the consumer 
by reducing high profit margins, the 
statement of Jack I. Straus, president 
of R. H. Macy & Co., world’s largest 
department store and one of the most 
influential retail organizations in 
America, attracted wide attention on 
the day before Easter, when it ap- 
peared as a full-page advertisement 
in New York daily papers. 

Other prominent retail leaders, in- 
formed by the newspapers of the state- 
ment of Mr. Straus and asked for their 
opinions, heartily concurred in his 
views on the desirability of price re- 
ductions. These included Bernard F. 
Gimbel, president of Gimbel Brothers, 
Inc.; Leonard Ginsburg, president of 
Hearn’s; Walter Rothschild, president 
and general manager of Abraham & 
Straus, Brooklyn, and Saul Cohn, presi- 
dent of City Stores. 

In view of this unanimity of senti- 
ment in important retail quarters on 
the all-important question of price, 
many smaller merchants felt that the 
Straus statement can be considered as 
the 1947 equivalent in its purpose and 
potential effects, of the historic Wana- 
maker “20 per cent off anything in the 
house” announcement, which started 
the lower price movement from the 
peak of postwar inflation in 1920. 
There was this difference, however, 
that Mr. Straus conceded that no per- 
centage price declines across the board 
can now be set and that no return to 
pre-war prices can be expected, since 
labor costs have practically doubled. 

Some manufacturers were inclined 
to emphasize, not only the increase in 
labor costs, but also the difficult raw 
materials supply situation affecting 
many lines of merchandise as factors 
that will tend to make it difficult to 
comply fully with the desires of mer- 
chants. Edwin I Marks, vice-president 

(TURN TO PAGE 362, PLEASE] 
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Shoe Manufacturers 
Fall Opening Held 


New York—Shoe buyers represent- 
ing the large chains, department stores, 
specialty shops and wholesale distribu- 
tors made hundreds of reservations at 
hotels in New York City for the Shoe 
Manufacturers Fall Opening, April 13 
to 17th. This is the 20th anniversary 
of the large volume shoe fair, held 
twice a year in New York. 

“On a cross-the-nation check of these 
buyers we find,” says Eugene A. Rich- 
ardson, managing director of the show, 
“reservations have been made from 
nearly every state in the Union. One 
particular group of buyers from the 
Northwest have a group reservation at 
the Hotel New Yorker (the show head- 
quarters). Over fifty buyers from the 
Pacific Coast arrived in New York on 
April 12th and roomed at the New 
Yorker.” 

One prominent buyer from the South- 
west who buys for an important num- 
ber of chains says, “Shoe inventories 
in our section are not too heavy. With 
sunny skies for Easter we anticipate 
the best volume since the war and if 
this happens, we will need plenty of 
everything.” This seems to be the con- 
sensus of opinion all along the line, as 
the Spring buying has been cautious 
and week to week. 

[TURN TO PAGE 320, PLEASE] 
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_ modern and effective settings for shoe merchandising. 
* 


Let our designers show you how to transform your display 
windows and interior with an individual and distinctive Solon- 
_ Style treatment that will ottract a new clientele. Write for 
\ a free copy of ovr “AUTUMN GUIDE TO BETTER DISPLAYS.” 


Southeastern Travelers Set 
Plans for Advance Fall Show 


BIRMINGHAM, ALA. — The Southeast- 
ern Shoe Travelers, Inc., an organiza- 
tion of 300 salesmen representing some 
of the most outstanding manufacturers 
and distributors of all types of shoes and 
accessories from all of the more impor- 
tant market centers of America, will 
again hold their advance Fall display 
and service to the merchants through- 
cut the Southeastern states in the his- 
toric city of Augusta, Georgia, at the 
famous Sheraton Bon Air Resort Hotel, 
May 11, 12, 13, 14, it has been an- 
nounced. 

Notices to all members have been sent 
out of the office of the Executive Secre- 
tary, E. M. Cousin, Tutwiler Hotel, here, 
and reports, said Mr. Cousins, indicate 
that this will be one of the most success- 
ful and diversified shows yet tc be held 
in the Southeast. The displays will be 
held on the entire third, fourth and fifth 
fioors of the hotel and the entire balance 
of the hotel has been reserved for ac- 
commodation of merchants and buyers 
attending this semi-annual event. “We 
have already had more than 50 per cent 
of our membership register for this 
show and our advance request for reser- 
vations from shoe dealers indicate an 
interest in this exhibit almost equal to 
that of war days,” said Mr. Cousins. 


[TURN TO PAGE 320, PLEASE] 











Color Cards Issued 


New YorK—The 1947 Fall Card por- 
traying 11 colors for women’s shoe 
leathers, and the 1947 Fall Card show- 
ing 10 colors. for men’s shoe leathers 
have been issued to members of The 
Textile Color Card Association, it was 
announced recently by Margaret Hay- 
den Rorke, managing director. The 
cclors shown in leather swatches are 
accompanied by fashion notes. 

As previously announced when ad- 
vance leather samples were sent to the 
Association’s members in the shoe and 
leather industry, the official colors for 
women’s shoes comprise the following: 
Town colors—Glace Chocolate, Gypsy 
Brown, Amber Brown, Town Brown, 
Fiesta Wine, Cherry Red, Black. 

Casual Colors—Rancho Tan, Cocoa 
Tan, Liberty Red, Country Grey. 

The official colors for men’s shoes 
are: Street and general wear—Boule- 
vard Brown, Brandy Tan, Indian Tan, 
Tawny tan, and black. Outdoor and 
casual types—Boulevard Brown (grain 
version), Desert Sand, Ruddy Wine, 
Golden Turf, Golden Harvest, Cabana 
Brown. 

The joint color committee of the Tan- 
ners’ Council of America, National 
Shoe Manufacturers Association and 
National Shoe Retailers Association 
cooperate with The Textile Color Card 
Association in the selection of colors. 
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FACT OAT: 
WAYNESVILLE 
NORTH CAROLINA 





a 


NEW YORK CITY 
84 EMPIRE STATE BLDG 
PHONE-WATKINS 9-0424 
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Old Shoe Firm Marks 
Half-Century Anniversary 


LINCOLN, NeB.—Started 50 years | 


ago as a small shoe store by Edward 
R. Wells, Wells & Frost Company 
here today is a large and thriving con- 
cern, selling men’s, women’s and chil- 
dren’s shoes, women’s hosiery, boys’ 
wear, work clothes and men’s furnish- 
ings, which is celebrating a half-cen- 
tury anniversary. 

In 1885 Mr. E. R. Wells went West 
after being diagnosed as hopelessly 
afflicted with tuberculosis by Eastern 
doctors. Twelve years afterwards he 
began a shoe store and at the time of 
his death, in 1935, when he passed the 
operation of the store to his son Fred 
N. Wells, his business had expanded 
into other fields. 

In 1900 S. E. Frost, who came to 
Lincoln from New York State, joined 
the company and nine years later the 
firm was incorporated as Wells & Frost 
Co., at which time they also began 
carrying men’s apparel. 

Fred N. Wells is actively managing 
the company at present, after 30 years 
in the business. Wells & Frost seems 
to inspire long and devoted service 
among its employees nine of whom have 
worked for the firm for 10 or more 
years, 

Present company officials are: Fred 
N. Wells, general manager; James A. 





Shane, manager of shoe department; | 


Charles G. Frost, men’s wear; Loren 
Mills, merchandising manager. 





Shoe Manufacturers 
Fall Opening Held 


[CONTINUED FROM PAGE 318] 


There is little expectation of any | 
great leveling off of prices at this show, | 


but buyers need shoes to carry them 
through the Summer and early Fall, 


when they expect that leather and shoe | 
prices will be on the way to a pre- | 


war basis. Most of the shoe buyers de- 


mand shoes for early delivery and | 


nearly all of the over three hundred 
shoe manufacturers exhibiting at this 
Show will accommodate them. 

“It looks like one of the largest shows 
I have ever held in New York,” says 
Mr. Richardson,” and I predict many 
factories will be on a full time basis 
in April as a result of this show and 
the National Shoe Fair which follows 
a few weeks later.” 





Southeastern Travelers Set 
Plans for Advance Fall Show 


[CONTINUED FROM PAGE 318] 


The Chamber of Commerce, the Retail 
and Wholesale Associations of the city 
of Augusta and the Hotel Men’s As- 
sociation are, as heretofore, going all 
out toward the success of this showing 
and the comfort of the buyers attending 
same, it was stated. With more than 
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National Shoe Far 


SUITE 531 NEW YORKER HOTEL 
April 28 to May 1, Inclusive 


Don't miss seeing these popular nationally advertised lines. 
They're not expensive, they just look it! 


THE BLOOM-EASE Company MIND SEOUS MINNESOTA 








2,500 attendance at the last November 
exhibit this Southeastern Association 
has truly become one of the greatest of 
its type in America and with the whole- 
hearted cooperation of the city of Au- 
gusta, including even private homes for 
guest rooms, there need be no fear of 
inadequate accommodations for those in 
attendance, Mr. Cousins said. 

More than 250 lines of shoes, hand- 
bags, hosiery and shoe accessories will 
be listed at this exhibit. An advance 
announcement concerning this showing 
has been mailed to more than 4,000 shoe 
dealers in the eleven Southeastern 
states. This will be followed by a de- 
tailed listing of the lines to be on dis- 





play, about April Ist to 10th. “We are 
well on the way to finally arranging a 
permanent home for the Southeastern 
Shoe Travelers,” says Bud Gerland, of 
Atlanta, president of the organization. 
Those interested in hotel or transpor- 
tation reservations for the May exhibit 
may write to E. M. Cousin, c/o Tutwiler 
Hotel, Birmingham, Alabama. “This of- 
fice is arranging for convenient trans- 
portation into Augusta by air, rail and 
bus through the co-operation of the 
Transportation Association of Augusta. 
Plans are being made for special air 
flights from Atlanta to Augusta as a 
special accommodatino, as well as spe- 
cial Pullman arrangements into and out 
of the exhibit city,” Mr. Cousins said. 
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SEE THESE TWO FINE LINES AT 
THE NATIONAL SHOE FAIR 
APRIL 27th - MAY 1s+ 
HOTEL eo) Ne) ple) -) aaa ROOM 933 


i AND ae women and of new Fall 
hy 


Seo this outstanding 2 Times of walking 
> styles. One 


BONS, INC. 
DIVISION 


cH 
IssES’. 
manuractuners OF MTC Cop 





o 
See, 
r 





Pe dugle 10- la Good Shoe 


Every Type of Shoe « « men’s, women's, children's for Every Type of Store ++ 


family, department, specialty, general. . . 


complete Footwear Market for sty/e-minded, quality- conscious, 


For Eve ty af eg Shoe... For a - 





in Every Price Range. Here in Chicago is 4 


profit-wise shoe Retailers 


nilee Sewtce 








Dates to Remember 


Shoe Manufacturers Fall Opening, Hotel 
New Yorker, New York City. 

April 13, 14, 15, 16 and 17, 

Shoe Show, Tri-State Shoe Travelers’ As- 

sociation, Hotel Statler Buffalo, N. Y. 

April 20, 21, 


| Fall Shoe Show, Central States Shoe 








Former Guild President Says 
Resistance Will Be Overcome 


New YorkK—An explanation of con- 
sumer buying resistance was given by 
Benjamin D. Schwartz, president of 
Schwartz & Benjamin, Inc., in a recent 
talk before the Superintendents’ & Fore- 
mens’ Association at a meeting in the 
association’s club house in Brooklyn. 
“Consumer Resistance And Its Relation 
To The New York Market” was the 
subject of Mr. Schwartz, who was past 
president of The Guild of Better Shoe 
Manufacturers, now serving as director. 


Mr. Schwartz, analyzed buying re- 
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sistance in its relation to today’s eco- 
nomic picture, pointing out the fact 
that the shoe manufacturer in New 
York, the home of fine shoemaking, will 
overcome the resistance that exists for 
a percentage of the shoes above the $20 
retail price line, resistance that is 
present particularly in department 
stores, he stated. 

“Resistance exists principally because 
the stores do not have the proper mer- 
chandise and the consumer is tired of 
taking unworthy goods at high prices,” 
he said. The New York market will 
win great favor, he is convinced, with 
the introduction of new silhouettes and 
new lasts. 


Travelers, wey ag a Phillips 
Hotels, Kansas City, M 
April 27, 28, 29, 
National Shoe Fair, Hotels New Yorker, 
McAlpin, Commodore, Biltmore, New 
York, N. Y. April 28 to May |, 
Early Fall Openings, Guild of Better 
Shoe Manufacturers. 
Week of April 28, 
Dinner and Entertainment, Boot and 
Shoe Travelers’ Association of New 
York, Pennsylvania Hotel, New York 
City. April 29, 
Annual Banquet and Show, The 210 As- 
sociates, Inc., Grand Ballroom of the 
Waldorf-Astoria, New York City. 
April 29, 
Fall Show, Northwestern National Shoe 
Travelers’ Association, St. Paul Hotel, 
St. Paul, Minn. May 3, 4, 5, 6, 
Fall Shoe Show, Chicago Shoe Travelers, 
Morrison Hotel, Chicago. 
May 3, 4, 5, 6, 
First Shoe Market Week, Pacific North- 
west Travelers, Seattle, Wash. 
May 3, 4, 5, 6, 
Monthly Shoe Show, Michigan Shoe 
Travelers’ Club, Hotel Statler, Detroit, 
Michigan. May 4, 5, 6, 
Fall Shoe Show, Mid-Continent Shoe 
Travelers’ Association, Skirvin Hotel, 
Oklahoma City, Okla. May 4, 5, 6, 
Shoe Show, Boston Shoe Travelers’ As- 
sociation, Parker House, Boston, Mass. 
May 5, 6, 7, 8, 9, 
Semi-aonnual Banquet, Boston Shoe Trav- 
elers' Association, Parker House, Bos- 
ton, Mass. May 7, 
Apparel Show, Ak-Sar-Ben Men's Ap- 
pare! Club, Inc., Paxton Hotel, Omaha, 
Neb. May 10, tI, 12, 13, 
Fall Shoe Show, Pennsylvania Shoe 
Travelers’ Association, William Penn 
Hotel, Pittsburgh, Pa. 
May 10, 11, 12, 13, 
Fall Shoe Sen Indiana Shoe Travelers, 
Hotel Severin, Indianapolis, Ind. 
May !!, #2, 13, 
Spring Shoe Show, lowa Shoe Travelers’ 
Association, Hotel Fort Des Moines, 
Des Moines, lowa. 
May I!, 12 and 13, 
Advance Fall Showing, Southeastern 
Shoe Travelers, S Bon Air 
Hotel, Augusta, Ga. 
May 11, 12, 13, 14, 
Fall Shoe Show, Southwestern Shoe Trav- 
elers’ Association, Adolphus and Baker 
Hotels, Dalles, Texas. 
May 12, 13, 14, 15, 
Shoe Show, Midwestern Shoe Travelers’ 
Association, Paxton Hotel, Omaha, 
Nebraska. May 17, 18, 19, 20, 
Shoe Show, Ohio Shoe Travelers’ Club, 
Hote! Deshler-Wallick, Columbus, O. 
May 18, 19, 20, 
Semi-Annual Convention, West Coost 
Shoe Travelers Associates, Haas Bidg. 
and Hotel Lankershim, Los Angeles, 
June 8, 9, 10, II, 


1947 
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947 

247 

947 

47 

47 

47 

47 

47 

ONE STRAP 

47 White elk ..1907 
Red elk ...... 1919 

cg —— ll — sO Ee = Patent... 1908 

CENTER STRAP 

. White elk ..1909 

7 

7 

7 

. In stock in Sizes 4% 
to 8 


e 
Carried in 3 Widths 
...Slim...Medium... 
Chubby to insure a 
perfect fit. 

a 






Brown & 


White elk ..1915 
National Advertis- 


ing Promotion in 
Preparation. 


* 
Dealer Aids and 
Mats furnished upon 
request. 


OPEN TOE 
Red elk......1917 
White elk ..1916 
Patent........ 1918 


ROMENADE SHOE (ZoRP. 


118 WEST BROADWAY - NEW YORK 13, N.Y. 
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Leonard Cohen 
47 W. 34th St. 
Rm. 

Bidg. 
New York City 


H. J. Engquist 
Republic Bidg. 
209 S. State St. 
Chicago, til. 
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Featuring the New Light-Weight Streamlined Doggie 


New Design 
One Piece Moulded Sole 
Skid-Proof and Slush-Proof 
Very Light and Flexible 
Made on Special Designed Last 
Crockless Designed Cuff 
Shearling Lining 
Write for your quotas at once 
Other Models for Men and Children 


The MONDL MANUFACTURING CO., INC. 


Manufacturers of Distinctive Footwear 


38-42 Otter Street 


Oshkosh, Wisconsin 











Ecuador Starts Army 
Shoe Production 


New York — The South American 
country of Ecuador is about to embark 
on a manufacturing program in a gov- 
ernment-owned plant, of all the foot- 
wear needed to outfit the army of that 
republic. When in operation, this will 
be the first shoe factory in that country 
capable of making substantial welt- 
type, high shoes similar to those issued 
to United States Army troops. 

Shoemaking activities in Ecuador 
have been confined heretofore largely to 
the huarache type and the government 
has been forced, therefore, to buy its 
army shoes in other South American 
countries, neither a satisfactory nor an 
economic procurement policy since the 
price has been high and the quality not 
up to that desired by Ecuadorian army 
heads. 

These facts were revealed here re- 
cently by Robert G. Drake, 25-year-old 
president of the Drake Shipping Co., 
Inc., of 67 Wall Street, this city. This 
company, whose business is to serve 
as forwarding agent to almost every 
part of the world, late in 1945 was com- 
missioned by the military attache of 
the Peruvian ministry in Washington 
to collect and forward all machinery 
necessary to manufacture a minimum 
of 80,000 pairs per year. 

[TURN TO PAGE 328, PLEASE] 
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Drop in Per Capita Output 
Of Basic Footwear Noted 


New YorK—The fact that the per 
capita production of basic footwear de- 
clined in 1946, in comparison to pro- 
duction during the prewar years from 
1936 to 1940 is scrutinized in relation to 
current pessimistic attitudes and cer- 
tain basic questions, in a current news 
bulletin of the National Shoe Manufac- 
turers Association. 

The article read as follows: 

“During the five prewar years, 1936- 
1940, the industry produced 355 million 
pairs per year, exclusive of slippers, 
playshoes, and sandals. In 1946, this 
figure increased less than 10 per cent 
or to 388 million pairs. The population 
has increased 10 per cent since 1940, 
which means that the per capita pro- 
duction of basic footwear actually de- 
clined in 1946. During the same pre- 
war years the average production of 
slippers, playshoes, and sandals was 54 
million pairs. In 1946, the production 
of these types had increased to 137 mil- 
lion pairs. After making allowance for 
the increase in population this consti- 
tutes an increase of 77 million pairs, or 
128 per cent in the per capita rate. 

“These figures emphasize certain 
questions which the industry should ex- 
amine closely: To what extent can this 
increase in slippers and casual shoes 
be maintained? That portion of the 


industry which produces these types 
has made great progress in styling, 
making, promoting, and selling casual 
footwear and slippers. Furthermore, 
the habits of the American people today 
call for an increasing quantity of leisure 
footwear. 

“To what extent will this production 
be replaced by an increase in basic 
leather footwear? Many of the fabric 
playshoes made in 1946 were sold in 
lieu of leather footwear which could 
be produced because of a shortage of 
materials. Recognizing that the per 
capita production of basic footwear 

[TURN TO PAGE 328, PLEASE] 





THAT'S THE SOUTH, SON 


Lexington, Va.—An alleged $2.88 debt 
of General Robert E. Lee for two pa 


which was started over 100 years ago. 
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repeat business that Yorktow® ~ 

from the first sale. a comprehensive line © 
d craftsmansbip at its best. o-- - 

orktowD Shoes for Men the popular priced 

i Immediate delivery! 


yorktown Stick Division 
INC. GARDINER. MAINE 
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attention to orthopedic types, in 

Ots to Teens, is available from 
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Opulent High Style Shoe Salon Opens in Spa City 





The photograph on the left shows the unique exterior 
display cases in the new DeMars Shoe Salon at Hot Springs 
National Park, Ark. The spotlights, shining directly down 
Into the cotton-laden compartments, sharply illuminate and 
channel the attention to the shoe models. The fastidious 


Hot SPRINGS NATIONAL PARK, ARK.— 
One of the nation’s most modernistic 
shoe salons according to observers, De- 
Mars made its formal debut here re- 
cently featuring custom-quality foot- 
wear for women exclusively in this city. 

Located across the street from the 
“million-dollar bathhouse row,” the De- 
Mars Shoe Salon presents “the most 
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colorful and exquisite footwear ever 
offered in the famous resort city,” its 
owners assert. Among its patrons are 
the thousands of well-dressed vacation- 
ers from all over the U. S. who come 
to this spa for pleasure and health. 
Since its formal opening a number of 
shoe executives in manufacturing and 
in retail have visited the new salon and 


symmetry of the entrance foyer, and the full-vision glass 
doors, invite and compel the customer into the store. 

On the right, the pool of fluorescent light above the 
simply but richly furnished interior, gives a central bal- 
ance to the modernistic design. Note many displays. 


were enthusiastic in praise of the color 
scheme and smart design. 

The new DeMars has generous use 
of fluorescent concealed tubing troughs, 
coupled with indirect and spot lighting. 
Soft tones of yellow and blue énhance 
the entire show-room and the interior 
is glamorized by the use of four full 

[TURN TO PAGE 330, PLEASE] 
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FROM 1867 TO 1947 


| years in business. 


| ae years of experience that improves good shoe- 


| years of acknowledged good shoemaking, serving 
American retailers with honest footwear for boys 


and girls, misses and children. 


Ht years of confidence in the JPS trade-mark, by re- 


tailers from coast to coast. 


Bh) years — with a record that assures retailers of 
a continuance of John Pilling’s original policy of 
producing shoes that give greater dollar value. 


JOHN PILLING SHOE COMPANY 


Cowl UWfass. 
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All Wool Felt, Hard Sole, Cali- 
fornia process. Appeals to all 


SS 


Gy PrEIFFE R 





FRANK H. PFEIFFER CO., 


oes © Se 


CASUALS and SLIPPERS 


THAT ARE DIFFERENT 


Distinguished for quality, service, and eye appeal, leaders in the style field. 


Pillowy Softness in beautiful 
Satin. Excellent fitter. Patented 
for your protection. Carried 
in-stock for your convenience. 


onntieRost 


BY PFEIFFER 


AT THE HOTEL 


New Yorker 
ROOM 840 
NATIONAL SHOE FAIR, N.Y.C. 








INC 


WORCESTER MASS 





| 
| 
| 
| 


| practical Good Neighbor policy. 








Ecuador Starts Army 
Shoe Production 


[CONTINUED FROM PAGE 324] 


Much of the time-consuming job of 
getting the machinery and parts to- 
gether was handled by the Hamlin Ma- 
chine Company of Malden, Mass. Work- 
ing on the project were field agents of 
the Drake company, all of whom, Mr. 
Drake reports, even with the not in- 
considerable help of cooperative com- 
panies in the shoe manufacturing field, 
took two full years to collect hard-to- 
get machines, spare parts and devices 


328 


to transmit power to machines which 
would need it. 

It was March 12 of this year before 
the Hamlin Machine Company could in- 
voice to the Ibis International Corpora- 
tion (a Drake subsidiary) a three-page, 
single-spaced list of all items purchased 

This, however, is not quite all the 
story. 

There were in Ecuador, it was felt, 
probably no shoemakers and machin- 
ists familiar enough with the consign- 
ment under way to set it up properly. 
Therefore, with the shipment were sent 
specially prepared biueprints complete 
to the last bolt, showing exactly where 
every part fitted in every machine. 


| shortages in the machine field were 








Other mechanical difficulties posed by 


solved by Drake technicians in uncon- 
ventional ways. For one thing, there 
were practically no electric motors to 
be had, at least not of the type used 
for individually-powered stitching ma- 
chines. An overhead drive shaft was 
therefore purchased, with the requisite 
number of pulleys and blueprint in- 
structions showing how all stitching 
machines could draw their power by 
belting running from the revolving 
shaft to the machines. Thus one reason- 
ably powerful motor, finally .obtained, 
was designed to do the work of many. 

Other countries in Central and South 
America, Mr. Drake has heard, are in- 
terested in a similar type of enterprise 
and he views jobs such as these as 





Drop in Per Capita Output 
Of Basic Footwear Noted 
[CONTINUED FROM PAGE 324] 
showed no increase despite the tremen- 
dous increase in consumer purchasing 
power, it is reasonable to expect a sub- 
stantial replacement of playshoe vol- 
ume through conversion. 

“Adjusting the prewar production 
figures to reflect the population increase 
would show a comparison of 450 million 
pairs during the prewar years, 1936- 
1940, and 525 million pairs in 1946. 

“In view of the tremendous increase 
in consumer purchasing power, the in- 
dustry should aim for a sizable in- 
crease over the prewar per capita pro- 
duction. The price factor has a bear- 
ing on this objective since the trend of 
shoe buying seems to follow dollars 
rather than pairs. At any rate, we are 
convinced that too much emphasis has 
been placed on total production figures 
and not enough attention has been given 
to specific types and markets. For ex- 
ample, a manufacturer of men’s shoes 
should compare 106 million pairs in 
1946 with 102 million pairs prewar 
rather than comparing 525 million with 
409 million.” 


Ad Agency Changes Name 
Boston, Mass.—Tippett, Jackson & 
Nolan, advertising agency here, former- 
ly Tippett, Keough & Company, has an- 
nounced the change of the firm’s name. 
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feet... wday, more than ever. For it has gained 
consumer acceptance, it has won consumer 
recognition for its particular qualities. 
For comfort, for color, for textures, for style 
adaptability... shoe fabric has no peer. Choose it 
for the ptoper shoes at the proper season. 


National Shoe Fabric Association, Inc. 


210 Lincoln Street, Boston, Mass. 


LINCOLN FABRIC CO., Boston, Mess. ROSEMONT SILK CO., INC, Now York 
THE CEDAR CLIFF SILK CO., INC, Mow York © SHAIN & CO., INC, Boston, Mess. 
GITTERMAN & CO, New York S. STARENSIER CO. Heverhill, Mens. 
THE LUSHAN CO., Boston, Mess. JOU D. YOUNG FABRICS (O., Boston, Mans. 
MAJESTIC FABRICS CORP, Boston, Mess. ALBURTON CO., INC., Reston, Mass. 
PALATINE CORP, lew York CHAS. |. ROCKMORE, INC., Brockiys, &. ¥. 
PREMIER LEATHER CO., Boston, Mess. ROBERT R. GATKIN FABRICS CORP, Mew York 
Fello INTERNATIONAL FABRIC CORP., Boston, Mess. SRISTOL FABRICS, INC, Boston, Mass. 
ing retailers and GILBERT FREEMAN, INC, Seston, Mess. A. S. SURE CO., Reston, Mess. 
manwtoctuvers. Costus THESE GROS., Seston, Mess. 











the rubber from coming off or 
with no gaps. 






Established 1896 





iY SNUG FIT RUBBER 
NEM coes and SANDALS for MEN 


Unique Construction Feature Builds 
Profitable Business For Jobbers And Dealers 


\ 





Molded in One Piece 


Sandal strap principle molded in the rubber—extending from 
the base of the arch to the to 


service conditions. A dressy rubber for dress shoe tailored to fit 


NO FABRIC OR FILLERS * 
FOLDABLE 


* Stock three sizes of each item and cover the 


A PROFITABLE LINE TO RETAIL 


CLOGS 
SANDALS 


TINGLEY - RELIANCE RUBBER CORPORATION 


*PATENTED | 
SANDAL-STRAP 
PRINCIPLE 


of back of rubber—prevents 
pping at the heel under any 


FEATHERWEIGHT 
* CLEANS INSIDE AND OUT 


popular range of men's shoes 





pyeenee seks) sane $1.50 per pair 
a eT ee $1.75 per pair 





| 
RAHWAY, NEW JERSEY |, 








Marott’s Elects Officers 


INDIANAPOLIS, I17p.—Lewis H. Noble 
was reelected president of Marott’s 
Shoe Store by the corporation’s direc- 
tors. Other officers all re-elected are 
Virgil H. Gebauer, vice president and 
general manager; Aubrey L. Cox, sec- 
retary; Herman A. Young, treasurer; 
George J. Thompson, assistant secre- 
tary, and Neall H. Noble, assistant 
treasurer. 

Evan B. Walker was re-elected chair- 
man of the board at the stockholders’ 
dinner meeting, March 17. 

Other directors re-elected are: Leon 
D. Mazur, Virgil Gebauer, Lewis H. 
Noble and Herman H. Young. 
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To Test Shoe Knowledge 


New YorK—One of the interesting 
side features at the National Shoe Fair 
will be an amusing contest, to be con- 
ducted by a well known shoe manufac- 
turer, in which visiting shoe men will 
be given an opportunity to test the ac- 
curacy of their knowledge and judg- 
ment as to shoe lengths, widths and 
lasts. 

This attraction, known as “The Gold 
Rush,” will be found in Rooms 527-529 
at the Hotel Biltmore. There will be 
a first prize of $100 in cash and twenty- 
five supplementary prizes for other 
winners. 





Lytton’s Cincinnati Store 
Unveils New Shoe Salon 


Cuicaco, ILu.—With five nationally 
advertised brands on display, a new 
shoe salon was opened recently at Lyt- 
ton’s, Cincinnati, Willard W. Cole, ex- 
ecutive vice president and general man- 
ager of Lytton’s, Henry C. Lytton & 
Company, has announced. 

The new department will occupy a 
space 35 by 50 feet on the fifth floor, 
with green and tan as the color scheme; 
modern fixtures, and large cases for 
the display of branded merchandise. 

A special section for children is ad- 
jacent to the main salon. The children’s 
section is decorated with nursery 
rhyme characters and has riding horses 
for the amusement of the young cus- 
tomers while they are waiting to be 
served. 


Shoe Salon Opens 
In Spa City 
[CONTINUED FROM PAGE 326] 


heighth mirrors, mirrored bag and dis- 
play cases, and sixty-one feet of con- 
tinuous mirrored display wall-cases. 
The largest mirror used, in the 
entrance of the salon, is of diamond- 
design, twelve by fifteen feet. Settees 
are upholstered in blue and yellow 
leather harmonizing with the solid blue 
carpeting and blue-shaded ovular ceil- 
ing. Four lounge chairs in blue and 
yellow are provided for the man-in- 


waiting who prefers to smoke and read 


while the lady does her shopping. 

Leading fashion magazines are avail- 
able to patrons who wish to see the 
shoe trends as featured by the DeMars 
salon. A completely concealed stock- 
room has accommodations for approxi- 
mately 4500 pairs of shoes. 

A neutral shade of gray structural 
glass is used on the store front, giving 
additional brilliance and color to the 
various types of footwear segregated 
and displayed in the six glass show- 
cases. 

Maurice R. Kallsnick, at the age of 
30, is the owner of the DeMars Shoe 
Salon. Having been employed by the 
Wohl Shoe Co. and other firms, Mr. 
Kallsnick, went in business in Hot 
Springs at the age of 23 and today 
operates the Maurice Shoe Company, 
Clyde’s Shoe Dept and now the DeMars 
shoe salon. 

Regarding the latter, Mr. Kallsnick 
stated that he is optimistic about the 
future, basing his optimism on the be- 
lief that women desire colorful and 
youthful styles that are beautiful yet 
different, particularly in a resort city. 
“Women expect to find, in a resort, 
shoes that they cannot obtain in their 
home town. I feel that the new De- 
Mars will do supreme justice to the na- 
tionally famous lines. of women’s foot- 
wear that we are featuring.” 
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FOR EVERY DAY 
IN-DOOR *OUT-DOOR 





SEE THEM 


HOTEL NEW YORKER 
Room 642-643 
April 28 - May 1 





Bcc: FALCON OCCASIONALS are properly 
priced for today’s market conditions, retailers report 
sustained sales on them and growing profits. 


To supplement their service, FALCON presents a new 





line of 

MEN’S HIGH-GRADE SLIPPERS 
in all standard patterns — in kid leather with leather or 
fur linings and a strong line of shearling slippers. 





it is this complete line of strong valves that will keep 
FALCON dealers out in front in ‘47. 


FALCON SHOE MFG. CORP.’ vcr isicna cry. 


New York City Showroom: No. 605 Marbridge Building, 47 West 34th Street 
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: PROBLEM ELIMINATED! NOW YOUCAN. Ba: 
"FEATURE ‘BELTS FOR MULTIPLE UNIT SALES! 


ijt a-mage 


FASHION 


* 


BELT 


f The One Belt That Fits Alll Sizes 23 to 32 


and exchanges. 


| \Displays and mats free with every order. 


*PATENTS PEND. 


ADIUST-A-MAGIC* belt belongs to your bag and 
accessory department. Takes little space, com- 
pletely eliminates sizing problems, markdowns 


| DOUBLE YOUR SALES—keep your shoe customer 


least 5 smart styles, in a range of 6 colors. 







BACKED 


ADVERTISING 


from going elsewhere for her matching belt. ia 
“  $50"PUTS YOU IN THE BELT BUSINESS—with at : 


TIMES 


MAGAZINE SECTION 


VOGUE 


CHARM 


GLAMOUR 


CALLING ALL GIRLS 





*Exponds by hidden 
eyelets. Shown — style 
810—genuine cowhide 


beli——-$22.50 per doz. 


__ Visit Our Showrooms or send for Free Catalog 


MIGHTY MIDGET LEATHER GOODS CoO. 


DEPT. B - 


(Belt Monutacturers for 27 yeors) 
270 WEST 38TH STREET = 


NEW YORK 18, N. Y. 





St. Louis Manufacturers’ 


Committee Named 


Sr. Louis, Mo. — Committees of the 
St. Louis Shoe Manufacturers Associa- 
tion were named recently at the month- 
ly meeting of the organization. 

They are: Membership, Theodore 
Schroth, Brown Shoe Co., chairman; 
and A. J. Brauer Jr., Brauer Bros. 
Shoe Co.; Publicity and Advertising, 
A. L. Johnson, International Shoe Co., 


chairman; Frank Cornwell, Brown 
Shoe Co.; Roy Sundling, Brauer Bros. 
Shoe Co.; Clyde Martin, Hamilton 
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Scheu and Walsh Shoe Co.; Phil Me- 
hado, Thomas Eddy Shoe Co.; Ben Spi- 
vak, Milius Shoe Co.; and Fred Weber, 
Weber Shoe Co.; School of Design, Wil- 
liam Milius, Milius Shoe Co., chairman; 
John Jacobs, Samuels Shoe Co.; A. J. 
Brauer, Jr., Brauer Bros. Shoe Co.; 
A. L. Johnson, International Shoe Co. 
and Frank Cornwell, Brown Shoe Co.; 
Convention, Henry Rand, chairman; 


Carl Fleigner, Brown Shoe Co.; Archie 
Bregman, Monogram Footwear, Inc.; 
Paul Roberts, Rice O’Neill Shoe Co.; 
Ed Morris, Victory Shoe Co. and John 
Rinehart, Trimfoot Shoe Co. 








British Shoe Industry Protests 


Current Footwear Imports 


EDINBURGH, GLASGow—Strong excep- 


| tion has been taken in Britain to the 


decision to permit token imports of 
footwear into the country, the indus- 
try contending that this constitutes un- 
fair competition at a time when the 
British industry is starved of all the 
essential materials required to permit 
it to compete effectively against im- 
ported footwear. 

The opposition is not basically 
against imported footwear as such, but 
against importation at a time when the 
home industry is not permitted to make 
adequate reply. 

These imports, according to the Board 
of Trade, are coming from Czechoslo- 
vakia, France, Switzerland, and French 
Morocco. 

The industry states that coal, raw 
materials and component parts should 
be afforded, and that it should not 
have to meet foreign competition. It 
is indicated that the National Union 
of Shoe Operatives may take joint 
action with manufacturers in making 
representations to Sir Stafford Cripps. 





Shoe Man Purchases 
Spokane Specialty Shop 
SEATTLE, WASH. — Bedri J. Saad, 
prominent in shoe circles of Spokane, 
Wash., for 27 years, operating the 
Saad Brothers Shoe Co. and the Rich- 
land Shoe Salon of Richland, Wash., 
has further expanded, by the purchase 
of Alexander’s at N117 to N119 Wall 
Street in Spokane, a highly depart- 
mentalized women specialty shop in 
which Mr. Saad has had the expansive 
shoe department for the past four years. 
The purchase includes the 4-story 
business with its extensive frontage on 
Wall Street its mezzanine and base- 
ment, formerly owned by Phil W. Alex- 
ander. Included are long term leases, 
inventories and receivables. The store 
carries “everything fo, women” — all 
lines of apparel and accessories. Its 
fourth floor is a complete beauty salon. 
Alexander’s has been in operation in 
its present location for 12 years. 





West Coast Marshall Field Unit 
Installs Hosiery Clinic 


SEATTLE, WASH. — Developing its 
footwear merchandising further, Fred- 
erick & Nelson, unit of Marshall Field 
& Co., here, has recently established 
a Hosiery Clinic opposite its No. 1 en- 
trance, with a trained adviser and new 
scientific devices to determine four 
basic hosiery measurements for better 
fitting. Such measurements feature 
foot length of hose, foot width, calf 
width and length of leg. The clinical 
adviser uses a legometer. 

A permanent record is passed to the 
customer for preservation of correct 
sizes. Another device is the Inspector- 
scope to show up any hosiery flaws. 
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SHU-MATES By SHUR-TITE can be seen at these shows: 


You'll see them at the show . . . you'll see them wherever you go, 
Shur-Tite's superb line of Shu-Mates — colorful, appealing 
hentia designed and constructed to match the season's 

most popular shoe creations. 


Just note them, and you'll promote them. 
They're Shu-Mates by Shur-Tite, 
fashion's last and latest word 
in the matched accessory field. 










BROTHERS MFG.CO., INC. 
NEW YORK © CHICAGO © LOS ANGELES 
10 West 33rd Street, New York 1, N. Y. 
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Dallas Salon Stars Crib to College Plan 








The newest of Lewis Shoe Stores, owned by Joseph Lewis, specializes in the 
juvenile lines of shoes, and the modern, adult displays, design and decoration in- 
dicate a wholesome respect for the younger generations. 


St. Louis, Mo. — Simplicity is the 
keynote of the interior design of the 
recently opened Lewis Shoe Store for 
juveniles at 4222 Oaklawn, Dallas. Spa- 
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cious and uncluttered by central floor 
displays the salesroom is designed to 
offer the juvenile ample room to roam 
and to be in accord with young parents 





and teen agers appreciation of modern- 
ity and comfort. 

Unique in stock arrangement the 
shelves are open on the side of the 
store facing the roomy divans and soft- 
ly padded chairs and concealed on the 
other. Similar to a theater setting upon 
entering the store the customer imme- 
diately is attracted by the raised in- 
terior window display at the store’s 
rear. 

The store’s announced policy is te 
serve a clientele from crib through to 
college. Differing in a number of ways 
from most new shoe operations, the 
design of the store probably best could 
be described as modified in method but 
similar in its ultra-modernity. 

Shelving, for instance, is of alumi- 
num rather than wood, and developed 
for the store by the Lone Star Boat 
Works, Grand Prairie, Texas. Light- 
ing, while of conventional indirect va- 
riety used in many new stores, is re- 
leased through two rectangular, round- 
ed edged fixtures. 

Also unparalled for shoe stores, ex- 
cept possibly in remote instances, is the 
theater type acoustic ceiling. Walls are 
of pale green with the rug and seats 
a deeper tone of green, while paneling 
around the windows is dark maroon. 
Size of the salesroom is 14 by 65 feet. 

Owned by Joseph Lewis who has 
stores at Waco and Bryan, Texas, the 
new Dallas operation is the latest link 
in a retail chain begun in 1934. 
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121 Duane Street 


THE MAY COMPANY 


New York, N. Y 


- CAMBRIA SHOE COMPANY 


555 Atlantic Ave 


10 North 4th St. 
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1415 Washington Ave 
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Johnstown, Pennsylvania 


LANE BROTHERS 
Boston, Massachusetts 


; HUNN SHOE COMPANY 
Philadelphia, Penna 


BEN ROSENBERG SHOE COMPANY 


St. Louis 3, Mo. 


HOBBY FOOTWEAR CO. 


eDISTRIBUTORS 


SABIN-DANER SHOE COMPANY 
Fashion Mart Bldg. Miami, Florida 


BOSTON SHOE COMPANY 
22 S. Hanover Street Baltimore, Md 


LAKESIDE SHOE COMPANY 
1317 W. 6th Street Cleveland, Ohio 


SCHWARTZ FOOTWEAR COMPANY 
419 N. Water St. Milwaukee, Wisc 


KIRSCH-BLACHER COMPANY 
Export-Distributors—Caprice Casuals 
108 Duane Street New York, N. Y 


Exchange Place 





RIO RITA 


White Elk, Brown Elk, Red 
Elk. Leather platforms 





See the Hobby Display 

New York Shor Show 

Hotel New Yorker 
Room 707 

April 27 to May 1 











CHATHAM SHOE COMPANY 
419 W. Congress Street Savannah, Ga 


MATTAWAY SHOE COMPANY 
330 Hennepin Ave. Minneapolis, Minn 


MOBILE SHOE COMPANY 
112 N. Commerce St. Mobile, Alabama 


GLASER SHOE COMPANY 
63 First Street San Francisco, Calif 


BARLO SHOE COMPANY 


323 W 4th Street Cincinnati, Ohio 


Passaic, New Jersey 
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BUILT-IN QUALITY 
SINCE 1880 


For over sixty-five years the Thompson name has 
been recognized as a signature of dependability in 
its merchant relation policies and fine quality shoes. 
Thompson Trademarks have always been identified 
as shoes offering outstanding values in the style, fea- 
ture, and Corrective shoe fields. 


The Thompson name and Trademarks represent a 
sound co-operative business policy upon which you 
may build a successful retail shoe merchandising 


Our line on display—Room 710, Hotel New 
Yorker, also 930 Marbridge Bidg., during 
National Shoe Fair in New York, April 27- 


‘THOMPSON BROS. SHOE ¢C 

FINE SHOEMAKERS = 
BROCKTON ae 
CAMPELLO, MASS. 


“FAMOUS MAKERS OF ORTHOPEDIC SHOES OF ALL TYPES” 
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Opens New Guild Salon 


Cuicaco, ILt.—Joseph’s of this city, 
held the formal opening recently of 
their new Guild Room which adjoins 
their Michigan Avenue shoe salon to 
the south. Occupying a space 22 feet 
wide facing Michigan Ave. and running 
to a depth of 80 feet, this new room 
achieves a superb elegance done in a 
monotone effect using silver and grey. 

The walls are entirely paneled in 
mirrors, plain grey carpeting covers 
the floor, and the individual overstuffed 
chairs are covered either in grey fabric 
or grey leatherette. Small wood end- 
tables are grained in delicate markings 
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of grey with black. A handsome mod- 
ern chandelier of silvered metal domi- 
nates the center of the room. 

By spaced groupings of several 
chairs together, a kind of privacy for 
the customer is attained as she is seat- 
ed in a room which gives her a feeling 
of being in a private living room, in- 
formal yet secluded. 

A full visual front window of glass 
looks out over Michigan Avenue, flank- 
ed at either side by rich heavy draper- 
ies of grey fabric threaded with silver 
tinsel. Only their finest and most ex- 
clusive models will be shown in this 
room, which enables the shop to seat 
40 more customers than before. 








New England Shoe Industry 
Reported Less Active 


Boston, Mass. — Conditions in the 
Boston wholesale district, both pre- 
Easter and post-Easter were quieter 
than for many years, judging from re- 
ports received from both specialty and 
general line firms. One bright spot in 
the picture is the continued demand 
for good grades of children’s shoes. In 
this segment of the business, supply is 
far behind demand, a condition expected 
to continue throughout the entire Spring 
season. Another is to be found in 
report from another wholesaler that his 
shoe-manufacturer sources have volun- 
tarily reduced their prices to an extent, 
however, which he was unwilling to re- 
veal. . 

New England factories making the 
more nearly staple lines of women’s 
footwear have been what is described 
as “reasonably busy” during the weeks 
before Easter. 
grade novelties have also done a fair 
business but they hold no very high 
hopes that the pre-Easter production 
activity will be continued for many 
weeks following beginning of the cur- 
rent season. A number of factories 
opened during the war for the manu- 
facture of non-rationed fabric shoes 
have closed. 

With cutting slowing up in all parts 
of this section—a condition reported by 
reliable manufacturers as country- 
wide—and with material and labor costs 
strong in the face of consumer resist- 
ance to price, the manufacturers have 
no alternative other than to refrain 
from making shoes not on order and 
to refrain from buying raw materials 
for which there is no immediate need. 

Orders placed during February with 
the combined shoe and leather indus- 
tries of Massachusetts, as measured by 
the Associated Industries of Massachu- 
setts, were 30 per cent below those 
placed in January. February of this 
year, however, was the same percent- 
age above February of 1946. 





Desertion Bureau 


Seeks Shoe Man 


New York—The National Desertion 
Bureau, a philanthropic aid society is 
seeking information of William Kravits, 
alias Yatro who last separated from his 
family in April 1946, and the Bureau 
says, since then has made no effort 
to contribute toward their support. 

His family is anxious to establish 
contact with him in order to induce 
him to make an arrangement for their 
regular support. They are currently 
residing in New York City. William 
Kravitz, a shoe worker and shoe sales- 
man, was born in the United States in 
1913, is 5 ft. 11 in. tall, weighs 210 
pounds, has black hair, black eyes, 
moustache. Anyone aware of his loca- 
tion is requested to communicate with 
the National Desertion Bureau, 67 West 
47th Street, New York City. 
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BASKETBALL’ GOLF - MOCCASINS 


SERVICE 6 o § 
ENGINEERS’ BOOTS 


BOWLING - HUNTING - RIDING FOOTWEAR 
FOR IMMEDIATE DELIVERY 


Sf 


No. 556—MOCCASIN 
Men‘s. Hand Sewn Biack Waterproo! 
Upper. 











No. 5701—ENGINEER’S BOOT 
Men's ll-inch Black Waterproof Upper. 
aoe Sole. Rubber Heel. Goodyear 

elt. 


No. 5704—Encineer’s RIDING Boor No. 5700—As Above, 17-inch Height 
17-inch. Brown Elk. Leather Sole 
and Heel. Goodyear Welt. Oe ae -SORENS 


Men's Colt Upper. 
No. 3219— Men's 
Oxford. No. 3221— 


Women's Oxford. 
Above Styles 
L_efthanded 
















No. 2310—SANDAL int 
Men’s Tan T-Strap Leather Sandal. 
Woven Pattern With Platform Leath- 


er Sole. Brown Rubber Heel. 





No. 3400--BASKETBALL 
Black Elk. No Mark Suction Rubber 
Sole. No. 2906—CASUAL 
Men’s Brown Antiqued Full Grain 
Elk. Leather Sole. Goodyear Welt. 
Exceptionally Fine Fitting Pattern. 














While in New York 
be sure te visit 
The Service Mfg. Co. 
lew York 
No. 3310—GOLF SHOE Showrooms No. 3306—GOLF SHOE 
Men‘s. Black Waterproof Upper. Men's Brown—Full Grain Upper 
Rubber Sole. Removable Spikes. Leather Sole. Removable Spikes. 






SERVICE | Footwear 


MANUFACTURING COMPANY, INC a 
ivist 





Leathercrafters Since 1927 ae Grain Brown penton vial 
120 East 16th Street ° Maur Medk 6. 06.4.: ca. ces ee. 


cord Sole and Heel. 
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Remember us—we're the 

Happy Go Lucky shoemakers 
who gave you shoes when you 
wanted them .. . immediate 
service regardless of the size 

of your order. 


No. 100 and 100p. An old friend re- 
designed to feature our new “uplift” 
counter. Washable white glazed kid. 
Sizes 0 to 3. Plain or perforated. 


All during the 

war our “in stock” department 
was (and still is) fed 

some 3600 pairs of shoes each 
working day. Many use 

it as their own warebouse! 


No. 400 and 400p. Another revised 
“uplift counter model. Washable 
white elk. Sizes 1 to 4. Plain or 
perforated. 


sored 
ve? 


Now... more and 

more Happy Go Luckies are in 
the offing. Just look at 

some of our new models—all in 
stock for immediate delivery. 


No. 900. Hand embroidered 100% 
wool felt, pinked sole. Sizes 0 to 3. 
Na. 900 is white, 90! is blve and 
902 is pink. 


What's more, we 

have many other styles made 

to fit every need and 

meet every type of competition. 
Write or wire us 

describing your needs. 


No. 401. Chubby last, moccasin vomp 
intermediate with scalloped tongve. 
White elk. Sizes 1 to 4. A must in 
every infant's department. 


NATIONALLY ADVERTISED 


America’s Largest Exclusive Infant's Shoe Manufacturer 


ED WHITE JUNIOR SHOE CO. 


3203-07 CHIPPEWA ST. LOUIS 18, MO. 








Shoe Dept. in Texas Reopens 
Featuring Cowboy Boots 


ABILENE, TEXAS—Thornton’s shoe de- 


| partment, which held formal reopening 
| recently in the enlarged Thornton’s 


Department Store here, not only has 


one of the largest shoe departments in ~ 


| West Texas, but is reported to have the 
| largest stock of genuine cowboy boots 


in the world. 

The manufacturers of Nocona boots 
in Nocona, Texas, acclaim this West 
Texas shoe department as the number 


| one retail headquarters for cowboy 
| boots in the world. 


The shoe department, one of the most 
outstanding divisions in Thornton’s, 


| which operates under the slogan, “A 


City Within Itself,” stocks everything 
in footwear from rubber wading boots 
to soft sole baby shoes. 

Modernistic in design, the depart- 
ment is carpeted in soft, natural gray. 
The women’s department is of salon 
style with the stock hidden by oak 
panel facing. Shadow boxes, equipped 
with fluorescent lighting, are used for 


display purposes. Accenting the con- 
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temporary style are full-length and 
foot-size mirrors in built-in-floor and 
slanted styles. 

The men’s department faces the 
women’s section of the shoe store with 
the famous Thornton’s Cowboy boot de- 
partment to the front. 

E. L. Thornton, who began the 20-de- 
partment business in 1919 when he in- 
vested his $350 savings in a fruit stand, 
is president of the firm. Denver 
Thornton is vice-president, and Shella 
Thornton is secretary-treasurer. 

J. Arlie Garner, who with the 
Thorntons compose the board of direc- 
tors, is manager of the shoe depart- 


| ment. 





| Retail Shoe Store Co-sponsors 


Radio Program 

ALBANY, N. Y.—The Maiden Lane 
Bootery, James Street and Maiden Lane 
here, the city’s newest and modern shoe 
store, is a co-sponsor of the “Barry 
Wood Show,” a radio program featur- 
ing Barry Wood as singing master of 
ceremonies and also the Melody Maids. 
Albert D. Murphy of Albany, formerly 
associated with Honigsbaum’s, is the 
new manager. 
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Lines on Display at the Shoe Fair 


Rondeau, H. O., Shoe Co., Inc. 
New Yorker 614-615 
Farmington, N. H. {1-W) 
Rosen, George H., Shoe Mfg. Co. 
New Yorker 1117-1118 
Boston, Mass. (1-WCISMWC) 
Rosenthal, Henry B., Co., Inc. 
Commodore 1000-1001-1002-1004 


Beverly, Mass .1-WSW) 

Rees Shoes, fac.:........- New Yorker 1152 
Lynn, Mass (1-SM) 

a ee ae McAlpin 415 
Boston, Mass. (2) 

Roth-Rauh & Heckel, Inc....New Yorker 507 
Ripley, O. (1-wSW) 

Roxey Bag Creations.......... McAlpin 577 
New York, N. Y. (-W) 

Royal Footwear, Inc ..McAlpin 501-503 


Royce Shoe Co.. -New Yorker 1129-1130-1131 
Newmarket, N. H. 
Rubber Brokers, Inc. 
New Yorker Parlors A, B, C, 3rd Floor 
New York, N. Y. (4) 
Rubin Bros. Footwear, Inc...New Yorker 1157 
New York. N. Y. 
Rumley, George S., Co.....Commodore 869 
Lynn, Mass. — 
Ruth Shoe Compa 
New Yorker P*(Consult Hotel Information 
for Room No.) 
Newburyport, a ere 


Saco-Moc Shoe Corp...New Yorker 841-842 
Portland, Me. {1-MWGCSW) 


Safran-Sundel Shoe Co.....New Yorker 957 
Boston, Mass. (2-M) 
St. Louis Shoe Mfrs. Assn....Commodore 670 


St.* Louis, Mo. 

Salvage, Louis H., Shoe Co. 

McAlpin 460-461-463 

Manchester, N. H. (1-W) 

Salvage Molloy Shoe Co...McAlpin 465-467 
Manchester, N. H. (1-W) 

Sambros of Hollywood. New Yorker 971-972 
Paterson, N. J. (1-WGSWG) 

Sandler of Boston . McAlpin Colonial Room 
Boston, Mass (!1-WGC) 


Sendra Shoe Corp............. McAlpin 560 
Brooklyn, N. Y. (1-SW) 

Sandy Mfg. Co., Inc.. New Yorker Booth 25 
Brooklyn, N. Y. (3-W) 

ee) ee Commodore 651 


St. Louis, Mo. (1-W) 

Saval. Ted _. Commodore 947-949 
Los Angeles, Calif (1-SW) 

Saxe Glassman Shoe Corp...New Yorker 814 
Saco, Me. (1-W) 

Sbicea, Frank . .. Commodore 907 

Philadelphia Po. (1-W) 

Schawe-Gerwin Co. 
Cincinnati, O. (1-GCSC) 

Schneider Shoe Co.. New Yorker 1127-1128 
St. Louis, Mo. (2-MWGCSWC]} 

Schoenfeld, Sam, Associates 


McAlpin 546-548 
New York, N. Y. [1-W) 
Selby Shoe Co., The 
McAlpin 418-420, Biltmore 414 
Portsmouth, O. (1-W) 
Senfield Shoe Corp. 
New Yorker 967, Commodore 1074 
Servus Rubber Co., The 
New Yorker 1045-1046 
Rock Island, Ill. (1) 
Sewanee Shoe Co. Div. General Shoe Corp. 
New Yorker 601-602-603 
Nashville, Tenn. (1-W) 
Shain & Compony, Inc.. .. 


New Yorker 624 


.New Yorker 1137 


Boston, Mass. (4-MWGCIS) 
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SS ee Commodore 930 
Boston, Mass. (2-SMWC) 
Sherman Footwear Co........... Biltmore 504 


Lynn, Mass. (1-SM) 
Sherry Shoemokers . 
Boston, Mass. (1-W) 


Shields Slip -New Yorker 511-512 
Bombay, N. Y. (I-SMWC) 
Shoe and Leather Reporter 
New Yorker Booth | 
Boston, Mass. 
_ Shoe Form Co........New Yorker Booth 26 
Auburn, N. Y. 


Shoe Mfrs. Board of Trade of N. Y., Inc. 
Commodore 


New York, N. Y. 
Sibulkin, M., Shoe Co., Inc. 
New Yorker 950-95! 
Manchester, N. H. (1-W) 
Silver Slipper Mfg. Corp...Commodore 970 
New York, N. Y. (1-MWSM) 
Simplex Shoe Mfg. Co......... McAlpin 438 
Milwaukee, Wis. {1-CSC) 
Simpson, Elliot E 
New Yorker Parlors A, B, C, 3rd Floor 
New York, N. Y. (4) 
Simpson, Elliot E., Enterprises 
New Yorker Porlors A, B, C, 3rd Floor 
New York, N. Y. (4) 
Simpson's Miracle Products, Inc. 
New Yorker Parlors A, B, C, 3rd Floor 
New York, N. Y. (4) 
Simpson's Walker-Woods, Inc. 
New Yorker Parlors A, B, C, 3rd Floor 
New York, N. Y. (4) 
i Co. 


ppy Footwear Co.......... Biltmore 430 
New York, N. Y. (1-GC) 
Skow Moccasins, Inc.. New Yorker 802 


Skowhegan, Me. [! -MW6C} 
Sleter, C. B., Co. ...McAlpin 402-404 
South been Mass. (1-w) 
Slax Footwear, Inc. ....New Yorker 736 
Whitman, Mass. {1-M) 
Smartaire Division Milius Shoe Co. 
Commodore 824 
St. Louis, Mo. (1-W) 
Smith, G. Edwin, Shoe Co. 
New Yorker 652-653 
Columbus, O. {1-W) 
Softshoes by Robb. . 
New York, N. Y. {1-M) 
Skowhegan, Me. (1-SW) 
Sengo Divisibn Saco-Moc Shoe Corp. 


New Yorker 842 
Portland, Me. {!-MW) 
Sons Shoe Co.......... McAlpin 440-442-444 
Bonne Terre, Mo. (1-WSW) 
South Berwick Shoe Co., Inc... Biltmore 545 
South Berwick, Me. {1-WGCI) 
Spalding, A. G., & Bros.... New Yorker 1069 
Marlboro, Mass. (1MW) 
Spalsbury Steis Deevers Shoe Co. 
Commodore 709-711-715 
Fredericktown, Mo. {1-WG) 
Specialty Shoe Mfg. Co....New Yorker 102! 
Boston, Mass. (1-SMW) 


_.McAlpin 443 
Commodore 858 


Sporting Shoe Co.. .New Yorker 100! 
New York, N. Y. (1 “w) 

Springstep, Inc. McAlpin 562-564 
New York, N. Y. UW) 

Stacy-Adams Co. ......... 407-409 
Brockton, Mass {!-M) 

Standard Su NR ng a aa Biltmore 439 
Canada (2-MSMW) 

Starlet Footwear Co......... New Yorker 742 


Co 
New York, N. Y. (1-WSW) 
Stein-Sulkis Shoe Co... New Yorker 836-837 
Haverhill, Mass. (1-WG) 


Sterling Last Corp.............McAlpin 450 
New York, N. Y. (4) 
Stetson Shoe Co., Inc., The 
Biltmore 551-552-553 
South Weymouth, Mass. (1-MW) 
Stewart-Romero Boot Co...Commodore 1075 
Los ee: Calif. — 


Stillman, H. C., Shoe Co 
New Yorker 1065-1066 
Loewrence, Mass. {1-WG) 
Stone Tarlow Co., Inc...... Biltmore 541-543 
Brockton, Mass. (1-M) 
Studio Shoes of California 
Commodore 716-718 


Los Angeles, Calif. {1-W) 
Arch Shoes New Yorker 506 


era? Biltmore 416 
Portsmouth, O. (1-W) 
Style-Rite Footwear Corp...Commodore 866 
Bronx, N. Y. (1-MGCISMC) 
Sudbury Shoe Co., Inc.....New Yorker 1173 


Sufix Shoe Mfg. Co...New Yorker 1163-1164 
Boston, Mass. (1-SMWC) 

Sundial Shoe Co., Div. of International Shoe 

er New Yorker 514-515 

Manchester, N. H. (1-MWGCISMWC)} 

Sunset Footwear Co., Inc... Commodore 865 
Brooklyn, N. Y. (1-SMWC) 

Swan Shoe Co., Inc........Commodore 607 
Baltimore, Md. (1-SMWC) 


Symphony Shoes, Inc.......... McAlpin 417 
New York, N. Y. ss ie 

Taicher Co.. ..New Yorker 743 
Camden, N. J. (-w) 

Tailorcraft Shoe Co., Inc... Commodore 775 
New York, N. Y. (1-wsw) 

Tattle-Winick Shoe Co.....New Yorker 1170 


Boston, Mass (2-MCISM) 
Taylor, E. E., Corp........ Biltmore 403-405 


Tenaly, B. M., Shoe Mfg. Co., Inc. 
New Yorker 932 


..Commodore 668 


Lynn, Mass (1-W) 
Thatcher, C. F., Inc... ... 
Brooklyn, N. Y. (1-W) 

Thomasetti's Shoes, Inc. 
Commodore 1009-1011-1015 
Sedalia, Mo. (1-WSW) 
Thompson, Benton, Co., Inc., The 
Commodore 1008 
Naugetuck, Conn. (3-W) 
Thompson Bros. Shoe Co....New Yorker 719 
Brockton, Mass. (1-MWGCISMWC) 
Tober Saifer Shoe Mfg. C...Commodore 95! 
St. Louis, Mo. (1-W) 


“Toni Drake” Shoes........ McAlpin 990-99! 
Boston, Mass. (1-SW) 

Town Shoe Co............. 972 
Lynn, Mass. (1-W) 


sinks Sch, Petwilsi thes the. 


Maspeth, N. Y. (SW) 

Tru-Poise Shoes............... Biltmore 418 
Portsmouth, O. (1-W) 

Tru-Stitch Moccasin Corp....New Yorker 537 
Malone, N. 1. Ay -WSWC) 

Tupper Shoes, Inc.......... Commodore 738 


Shoes, | 
New York, N. ¥. [1-w) 
(TURN TO PAGE 341, PLEASE] 
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65 BLreecker StT., NEw YORK 12°GR. 7 -5437 























Artful Windows and Actress ulin 





This window of Adriennes, in St. Louis, is a brilliant example of artful composi- 
tion. The drape leads the eye into center of the display, and the five models of 
shoes ore arranged about a hypothetical line, running diagonally from lower left 
te upper right, to ensure maximum attention for each. 


St. Louis, Mo.—Adrienne’s, a high 
style women’s shoe store in downtown 
St. Louis, borrowed the services of two 
performers of the stage recently, to 
stage a promotion of brilliantly colored 
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casual shoes with handbags and sun- 
glasses to match. Edith Herlick, the 
star of “Blossom Time,” modeled the 
shoes and accessories on different 
afternoons to tie-in with a series of 





newspaper ads and a prominent win- 
dow display which also featured the 
highly colorful shoe and accessory com- 
bination for Spring. 

Shoes featured in the promotion 
were in red, gray, blue, black and apple 
green kid, and suede models in fuchsia, 
purple, yellow and apple green, all with 
bags to match. Both Dallas Neeley, 
shoe buyer, and Mrs. Linda Huntsman, 
accessory buyer, were impressed by the 
initial results of the promotion as store 
traffic and sales took an immediate 
jump. 

The colorful window displays of the 
shoes, with their background on monk’s 
cloth in dark green, blended with beige, 
created considerable favorable com- 
ment from the male portion of the 
street traffic as well as women. 





Shoe Man Buys Building 
Leased by Shoe Chain 


BuFFALo, N. Y.—The five-story busi- 
ness building at 81 Court St., Bingham- 
ton, N. Y., occupied by the A. S. Beck 
Co., has been sold at auction for $177,- 
000 to Charles R. Cohen of Bingham- 
ton, co-owner of the Parlor City Shoe 
Co., 40 Court St. 

Mr. Cohen said he bought the prop- 
erty for investment purposes. The Beck 
concern has a lease on the building 
which runs until March 31, 1956. 


Boot and Shoe Recorder 
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Lines on Display at the Shoe Fair 


Tweedie Footwear Corp. 
Rocce 617-619-621-637 
Jefferson City, Mo. ({1-W) 


Wem =. 5. -scccces 1005 
Nashville, Tenn. (1-W) 

Teo Shen Gee, Banc ss <0... McAlpin 542 
Haverhill, Mass. — 

Unique Shoes, Inc.......... Biltmore 446-448 
Brooklyn, N. Y. (1-W) 

United Last Co. 


New Yorker 525, Biltmore 50! 
Boston, Mass. (3) 
United Shoe Machinery Corp. 
New Yorker Booths 37-38 
Boston, Mass. (4) 
United Slipper Co... .Commodore 957 
Bridgeport, Conn. (1-SMWC) 
United Shoe Products Co., Inc. 
Commodore 921-923 


Boston, Mass. 
United States Shoe Corp., The 
Commodore 823-825-829-831-837 
Cincinnati, O. ({i-W) 


Unity Shoemakers Corp. 
New Yorker 529-530 

Haverhill, Mass. ({1-W) 
Universal Shoe Mfg. Co. Div. of Craddock- 
Terry Shoe Corp.. New Yorker 622-623 

Lynchburg, Va. — 

a New Yorker 816 

Brockton, Mass (!-W) 
Vaisey, S. B., Co......New Yorker 745 


Shoe 
Rochester, N. Y. (1-1) 


[CONTINUED FROM PAGE 339] 


. 
Valley Shoe Corp...Commodore Club Suite 
St. Louis, Mo. (1-W) 
Vamos, Alfred, Inc. 
Commodore 810-812-814 
New York, N. Y. (3) 


Vanity Shoe Company.........McAlpin 56! 
Lynn, Mass (1-W) 
Verga Shoe Co.. . Biltmore 523 
Haverhill, Mass. (-w) 
Venus Sandal Mfg. Co., Inc. 
Commodore 859 


New York, N. Y. (1-SWC) 

Victory Footwear Sales Co. 
New Yorker 803 

Baltimore, Md. (2-WGC) 


Viner Brothers, Inc... . 
Bangor, Me. (!-W) 
Virginia Shoe Co., Inc..... . Biltmore 449-450 
Fredericksburg, Va. (1-Cl) 
Vitality Shoe Co. 
Commodore 748-750-752-754 
St. Louis, Mo. , oe 
Vogue Shoes, | 
Los Angeles, Calif, (1-W6C) 
Vulcan Corp...... New Yorker 849 
Portsmouth, O. (4) 
Ww 
Waldman Brothers... ..New Yorker 903 
Far Rockaway, N. Y. 
Walk-Over Shoes....... 
Brockton, Mass. {1-MW) 


..New Yorker 72! 


Wall-Streeter Shoe Co. 
Biltmore 538-540-542 
North Adams, Mass. (1-MSM) 
Walton, A. G., & Co., Inc. New Yorker 538 
Chelsea, Mass. (1-MWGC) 
Wasser, Sam 
Manchester, N. H. (1-WGC) 


Waterbury, S., & Son Co...... Biltmore 544 
Brooklyn, N. Y. (1-GCI) 
Weverly Shoes, Inc. McAlpin 515-517 


New York, N. Y. (1-W) 
Wayne's Fur Slipper Co...New Yorker 1125 
New York, N. Y. (1-SMWC) 
Wear Best Footwear, Inc...New Yorker 1038 
Brooklyn, N. Y. (1-WGCSWC) 
Weber Shoe Co. Commodore 767-769 
St. Legis, Mo. —. 
Wechsler Shoe Mfg. Co., 
"New Yorker 989 
Bronx, N. Y. (1-CISC) 
Weigert-Dagen Shoe Co. 
McAlpin 422, New Yorker 984 
St. Louis, Mo. (1-MWGCSMWC)} 
Weil, M. K., Shoe Co......Commodore 603 
St. Louis, ‘Mo. (2- MW6CISMWC) 
Wellco Shoe Corp.... New Yorker 85! 
Waynesville, N. C. (1-SMWC)} 
Well-Worth Slipper Co., Inc. 
New Yorker 923 
Honesdale, Pa. (1-MWSMW) 
Werman, A., & Sons, Inc. 
New Yorker 954-955 
Brooklyn, N. Y. (1-C) 
[TURN TO PAGE 367, PLEASE] 








FOR MORE ATTRACTIVE 
DISPLAYS ... 


Takes only a second to form sling 
pumps. 100% perfect. Fits any size 
from 3 te 5. No bulkiness, no rights, 

Brand names not concealed. 
Will improve your displays tremen- 
dously. 


Directions . . . Insert fiat spring steel form 


The New Invisible This is it! P J 
SHOE FORM 























“V"—Spring colors, white easel, pink border, 








V-i—Autuma colors, orange, brows stripes, white easel, price black 
Merchaats’ Service Dept. 289 S. State St, Chicago 4, Illinsis 


Cerds $1.00 
3 for $2.25 
green stripes. 











April 15, 1947 


Goodyear Welt 


Quality Loafers 


e Neolite or Avonite soles 


e Snug fitting counters 
e Leather innersoles 
e Neolite toplifts 
¢ Leather Heels 
Available in: 


B Width 8 to 12 
C Width 7 to 11 
D Width 5 to 12 








Let 
Ge ee chanbcnwes BETTER VALUE Build BIGGER CHILDREN’S VOLUME 








Colors: Red, White. 
Sizes: 5-8, $1.65, 94-12, $1.75. 
124-3, $1.75. 
*Regular Half Sizes. 


— 
All Leather Sandals, Lecther 
— Lecther Insole, Leather 
es. 


For You... 


GERDA FOOTWEAR CO., INC. 


158 Duane St., New York 13, N. Y. 











Montgomery, Ala.—in the recent remodeling of the first floor of the Nachman 
and Miertief department store the shoe department under the management of 
Woodle Connell has emerged a place of beauty as well as comfort and efficiency. 
Whereas formerly the stock lined the walls on three sides, now the customer sees 

walls of Prima Vera panelling with trim of dark gum, with rose tapestry 
curtains leading to the hidden stock rooms. Between the curtains are mirrors giv- 
ing the effect of a greatly enlarged area. The comfortable chairs are of blond 
upholstered in green and beige leather, and the rose of the curtains is re- 

in @ deeper shade in the corpet. 





rease i dustries between January and July, 
Inc in Shoe 1947, reports from nearly 1,000 estab- 
Workers Expected lishments, employing roughly one-third 

New York — About 35,000 workers of the State’s manufacturing workers, 
are expected to be added to manufac- indicate, according to the curren: issue 
turing payrolls of New York State in- of the monthly Labor Market Letter of 
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the New York State Employment Ser- 
vice. 

A continuing shortage of experienced 
and skilled workers, however, may re- 
tard this worker increase, the publica- 
tion states. ' 

Aside from an anticipated substan- 
tial seasonal rise of employment in food 
manufacturing, fields in which employ- 
ers expect to hire additional workers 
include manufacturing of apparel, tex- 
tiles, shoes, transportation equipment, 
electrical equipment, other machinery, 
and primary as well as fabricated metal 
products. Makers of leather products 
other than shoes, such as gloves, how- 
ever, complain that high leather prices 
and a drop in orders from retailers 
make the employment outlook in these 
industries far from favorable. 





On 50th Anniversary Recalls 
Old Days of Petite Feet 


Wo.resoro, N. H.—Hugh H. Wallace, 
former proprietor of the Wallace & 
Rogers department store, and Mrs. 
Wallace were honored at an open house 
celebration on their 50th wedding anni- 
versary. Mr. Wallace ended his long 
business career about a year ago when 
he sold his store to Arthur L. Haskins. 

Mr. Wallace recalls that years ago 
no women’s shoes were larger than 
size 5, and many of his customers wore 
1% AA. Before he retired, he said, 
women were not ashamed to purchase 
shoes as large as size 9. 
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Another First. meeting more particular customer demand 


BEARFOOT NEOPRENE CREPE Soles...a proven development has 


9 0 -U-B obo l-T- 84-8: Lol- Mob Mob d-Sol- Mich al ic l- Mb 40 o) ol -) an d-1-34-Molo} -6500:/UN 55.0.8 ROLONE 


NEOPRENE CREPE is impervious to grease, oil and most acids 


not spread or curl...will out wear the highest grade of sole crepe 


rubber (not available since 1942). BEARFOOT NEOPRENE CREPE is now 
in production and available in NATURAL COLOR BURGUNDY 


133, 4@)')'2\ Seen -) Os Game. in White). ALREADY ON America’ 


Lines of Shoes. Sheets any iron and complete botton 


A nome familiar to and worn on shoes by millions . . . 
_@ trusted name on shoe bottoms since 1924. 


Tie Bearfoot Sole Co., 


"W &aee ew O'R T- He. Bors 
+ «+ »« NOW IN OUR NEW MODERN FACTORY « « «+ 
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Y FURNITURE C0 


318 East 32nd Street... New. York 16, New York 





Looking toward the rear of the store, the photo on the displays at the right, while the shadow-box effects on the 
left indicates the unusual length of Sylvia's Shoe Salon, mirrored wall at the left have interior lighting. Photo on 
and shows the mahogany paneling at the far end of the the right looks toward the front of the store, giving close- 
room, which conceals the stock. Spotlights focus on the up of the displays of models and white leatherette settees. 


New YorKk—With the recent open- his wife, Sylvia. The new store, which upstairs store next door, handling un- 
ing of Sylvia’s Shoe Salon, 1110 King’s is an advanced specimen of modern branded lines. 
Highway, Brooklyn, an old dream came decoration and design, is the end-prod- The interior of the ultra-modern 
true for co-owners Jack Schwartz and uct of eight years of progress in the [TURN TO PAGE 346, PLEASE] 
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Plain Oxfords * Moccasin. Oxfords 
New ENGLISH-TYPE Walkers 


Many other new and original styles 
on display, both open and closed backs 










A Superb Craftsmanship 


rh Detailed for the Smart Set, 
but Priced for Every Set. 


See these FLEETWOODS in stirring colors of Red, White, Black, Brown, 
and combinations — truly a grand slam in the women's sport shoe coverage. 
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Sylvia’s Shoe Store 


Grows in Brookl 
[CONTINUED FROM PAGE 344] 


salon measures 18% feet wide and 132 
feet long. One entire wall is covered 
by a mirror, which, with the extraordi- 
nary length, and unusual cleanness of 
line, creates a sense of spaciousness. 
The color is composed, in its main 
parts, of a light blue wall facing the 
mirrors, gray carpeting, white leather- 
ette settees, and a coffee-brown ceiling. 
A solid mahogany paneling, in the 
rear, conceals the stockroom. 

Shoe models are displayed in por- 
trait-like picture frames on the right 
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wall, and in similar but larger display 
boxes on the opposite wall. The only 
open stocks are handbags and hosiery, 
kept on a combination wrapping, cash, 
hosiery and bag bar, at the front of 
the salon, run by Phyliss Schwartz, 
daughter of the owner. 

Leo Bloom is the store manager and 
Woodie Webster is the retail and mer- 
chandise manager. The store sells lines 
of shoes ranging in price from $9.95 
to $45.95, for children and women. 

S. J. Glaberson, New York, was the 
designer of the store and construction 
was by the Medoff Construction Com- 
pany. Carpeting was by the Anchor 
Carpet & Linoleum Company. 





Decontrol Export of Thirteen 
Hide and Leather Items 
WASHINGTON—Thirteen items involv- 


| ing hide gnd leather were removed from 
export licensing control, in a sweeping 


decontrol measure of exports announced 
recently by the Office of International 
Trade, Department of Commerce. The 


hide and leather items were among 50 
' that were freed by the dictum. 


The thirteen hide and leather items 
include: dry cattle hides, wet cattle 
hides, 55 pounds and over, buffalo hides, 
colt hides, horse hides, side upper cat- 


| tle leather splits, sheep and lamb lining 
| leather, boot and shoe cut stock sole 


leather, belting leather, cattle leather 
cut stock, glove and garment leather 
made of sheep and lamb skins, uphol- 
stery and automobile leather, and mis- 
cellaneous leather items such as athletic 





goods, bridle, stirrup, and saddle 
leather. 
Vets Buy All of Nine Million 


Dollar Navy Shoe Surplus 


World War II veterans bought all of 
2 $9,000,000 inventory of Navy-surplus 
shoes offered by War Assets Adminis- 
tration in a fixed price sale which 
closed March 17. 

The inventory, consisting of 1,726,- 
486 pairs of Navy black oxfords and 
253,301 pairs of Navy field shoes, was 
oversold several times, WAA said, with 
veterans alone ordering more than were 
offered. 

The national offering conducted by 
the New York WAA regional office 
brought an avalanche of orders from 
priority and other buyers. Orders for 
Navy black oxfords totalled 4,339,619 
pairs and those for field shoes number- 
ed 1,372,812 pairs. Veterans used their 
priority in an effort to buy 1,909,256 
pairs of oxfords and 520,490 pairs of 
field shoes. 

The sale brought a return to the gov- 
ernment of more than 72 percent of ac- 


| quisition cost on the oxfords and about 


70 percent on the field shoes. 





Management Association 
Drops Retail Shoe Prices 


PaTeRSON, N. J.—The United Man- 
agement Association, an organiaztion 
of employees and employers which re- 
cently assumed the operation of Stench- 
ever shoe stores in New Jersey, has re- 
duced retail shoe prices by 10 to 25 
per cent, according to a statement by 
Max Bodner, head of the firm. 

The traditional retail markup of 40 
per cent has been lowered to 30-33 per 
cent on almost all models in the com- 
pany’s three stores, it was revealed. It 
was asserted that the policy will be 
continued until the public’s earnings 
come into line with the higher prices. 

“We believe that shoes are out of 
reach of the masses at least shoes in 
our grade,” Mr. Bodner said, “and un- 
less we make shoes available to the 
masses at reasonable prices, we will 
bring a depression upon ourselves.” 
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GLOBE oLIPPER CORP 


Invites You Co A Prevue 


LITTLE SHOES FOR TOMORROW'S LEADERS 


A, OPEN HOUSE, 


AT OUR CONVENIENT OFFICES 


1140 BROADWAY 
BETWEEN 26TH AND 27TH STS. 
NEW YORK 1, NEW YORK 





















Hotel New Yorker 


140 FIRST STREET 
CAMBRIDGE, MASSACHUSETTS 


Cross Country Casuals, Inc. ):\,27¢ ewes 











‘ 
hes thal add 
ADDITIONAL PROFITS!! 
Suv-Seme “ods” in teoding Journals tor 
Nurses ore directing thousonds of Nurses 
te their local shoe stores for their fovorite 
Tie in with this built-up demend with 
counter and window desploys Order trom 
your regular jobber, today. 


SHu-SHINE 
WHITE CLEANER 














KEEPS WHITE SHOES WHITE 


At your jobbers or order direct. Dealer's orders of 6 
doz., and over will be shipped prepaid, at $1.85 a doz. 


BUNNY PRODUCTS CO., Inc. 


313 EAST SOUTH ST. 


TRADE MARK 


INDIANAPOLIS, IND. 











The interior of the Paradise Shoe Saion, opened formally by The Fair department 


’ store in Chicago recently, is decorated in tones of coral and slate blue. The mura! 


of giant flowers, and the design of the biack and white fabric on the twin daven- 
ports in the center, contribute a note of the fanastic in a setting of solid modernity. 
The porthole shadow-boxes each hold one pair of shoes and a matching handbag. 


Cuicaco, ILL.—Full page ads, pro- 
fusely illustrated, window displays and 
considerable social activities accom- 
panied the initial presentation recently 
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of Paradise Shoes at The Fair in 
Chicago. 

Several windows along both State 
Street and Dearborn Street featured 


the new footwear using dogwood blos- 
soms as a background. The dogwood 
theme was further carried within the 
shoe departmental displays and ali 
salespeople during the first few days 
wore boutonnieres of these flowers. 

On the second floor where women’s 
shoes are carried, a special little sec- 
tion called Paradise Shoe Salon, a 
modern decors. in coral with lavish use 
of mirrors and draperies, is given over 
exclusively to the showing of this line. 

A few days prior to the formal public 
opening, a dinner was given by The 
air at the Morrison Hotel to which were 
invited the fashion press, store execu- 
tives, buyers and salespeople from the 
ready-to-wear and shoe divisions of the 
store. These new shoes were modeled 
before this gathering. The Fair handles 
this line exclusively in their Chicago 
and suburban Oak Park stores, a fact 
which has been announced on The 
Fair’s daily radio program as well as 
the store’s television program. 

For several days following the initial 
announcement in the press, fashion 
shows were held in the store’s tearoom, 
when emphasis was given to the new 
footwear models as important tie-ins 
with new Spring fashions. This has 
been the biggest shoe promotion of any 
store here since before the war. 





Changes Location 

Waco, TexaS—The Lewis Shoe Stores 
shop at 704 Austin Ave., this city, has 
moved across the street to a new store. 
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RETAILERS FROM COAST TO COAST REPORT... 


greater sales success with 


REG. U. S. PAT. OFF. 


THE SHOE THAT WEARS 


Wherever Buffalo Billy's are sold sales volume and profits 
are up. The reason—the name sells the shoe . . . the shoe 
brings repeat sales because it's “the shoe that wears.” 





* Genuine Goodyear Welts 

* Styles for boys and girls 

¢ Infants, children's, misses, grow- 
ing girls 

* Widths A to E 

¢ Retail franchises still available 


¢ Write or wire your nearest dis- 
tributor 


Baby Boot—white or brown elk, sizes - 
5-8, 8!/>-12, widths B C D. 


Barefoot, Sandal-red, white or brown. 
B, C, D's—sizes 5-8, 8!/-12, 12'/5-3. 
Brown and white saddle oxford 
8'/>-12, 12'/2-3. B, C, and D widths. 





SHOWING NATIONAL SHOE FAIR , 
APRIL 28 TO MAY 1 HOTEL McALPIN ROOM 570 





HY-QUALITY SHOE CO. WEST COAST SHOE CO. 


April 15, 1947 34 





Moccasin Distributors Since 1924 


ORDER MOCCASINS FROM STOCK — IMMEDIATE DELIVERY 


MEN’S Hand-Sewn Retan, Brown Rubber sole, 


Ne 742—MEN’S, Brown split cowhide with Brown 
Rubber sole. Littleway construction. Sizes: 
TEE kccccccccccccesececoescoccsoecscene »- - $1.85 


Ne. B742—BOYS’—as above. Sizes: 1-6..... $1.80 


Ne. 729—MEN’S, Brown retan moccasin, Leather 
lace, Brown rubber sole, Littleway construction. 
Giaees SHEER ccccccccevcecceccccosecosscoces $2.50 


Also BOYS’. 


CONJOR SHOE CO. 


Rawhide lace. Sizes: 6%4-12 .... 


BOYS’—as above —Sizes: 2-6... -++cecSR8O 


Ne. 766—WOMEN’S, Brown ful! grain Elk— 
Best grade. ‘Sizes: 4-9 ........-.---seee: $2.50 





STOCK UP NOW on MOCCASINS - - WONDERFUL VALUES! 








GIRLS’ White Elk—Best Grade. Sizes: 4-9 $2.50 


287 Broadway, NEW YORK 7, N. Y. 



















Romeo. 


IMMEDIATE DELIVERY 


PRICED RIGHT! 


No. 118. Mahogany Brown Sheep 


Leather Sole, Rubber 
Heel, Stitchdown Construction. 


No. 120. Army Russet Brown Sheep 
Romeo, as above. 


F.O.B. Boston 
Sizes 6-11, 36 Pairs 
to 


Net 10 Days. 





Territories still open for representation. Write for details. 





DAVID I. NATHAN 


138 LINCOLN ST. 
BOSTON 11, MASS. 















A smart, simple device for proper drying and 
between season care of all types of boots and 
other outdoor footwear. Prevents long boots 


IT's NEW— 
SELLS ON 
SIGHT! 


cracking—need not be folded. Ris- 
ing warm air circulates through 
boots, quickly drying them. Folds 
flat to carry in pocket. 

Packed 2 dozen to a carton with 
convenient vending display rack 
suitable for counters and windows. 
Consistent National advertising. Re- 
tail price $1.25. leaving a good profit. 


Prompt service direct # your jobber 
cannot supply you. 

NOEL VAN TILBURG COMPANY 

1041 Weshiagton Ave., S E.—Minneapolis 14, 























+ Three entrances lead from the main floor of Owen's specialty shop to the new 
ead highly successful mezzanine salon, which features high grade footwear. The 
long, diven-like seats condense the area needed for fitting to a minimem, and the 
overhead mirrors provide the customers with views of as many as 70 styles. 


Rockrorp, Itu.—‘‘Can women’s high 
grade footwear be sold successfully in 
a@ mezzanine shoe department?” The 
answer to this question will interest 
many merchants who have similar post- 
war modernization plans. 

Recently, Owens Inc., a _ specialty 
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shop here, completed a $125,000 remod- 
eling project. The store carries ap- 
parel for women, children and men, 
but only women’s footwear. During the 
expansion and modernization program, 
the women’s shoe department and milli- 
nery salon, formerly on the second floor, 


were relocated on a newly constructed 
mezzanine, extending two-thirds the 
depth of the first floor. The shoe de- 
partment occupies the front portion of 
the mezzanine and has three entrances, 
a stairs leading from the first floor, a 
stairs descending from the second floor 
and a half-way landing from first to 
second floor. 

In the eight months since the shoe 
department was transferred to the new 
mezzanine, business volume in shoes has 
increased 50 per cent. This growth is 
attributed to several factors. First, the 
mezzanine provided twice as much sell- 
ing space as in the second floor loca- 
tion. Second, Owens Inc. carry higher 
priced lines of shoes. 

Customers are served from “love- 
seats,” placed against the wall on each 
side of the department. Chairs for 
customers are also grouped in the cen- 
ter. 

The Owens department is one of 44 
operated by Midland Shoe Co., St. 
Louis, Mo. and is the oldest in their 
chain. William Bennett is manager. 
Eight nationally advertised lines of 
women’s footwear are carried in stock. 
The prices range from $7.95 to $29.95 
with greatest volume in the $14.95 and 
$15.95 brackets. Emphasis is predomi- 
nately on style and quality in women’s 
dress and play shoes. The store is air 
conditioned and has its own system for 
broadcasting music. 
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Satin Sock, 21/8 and 6/8 
Wood-covered Heel 
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IN-STOCK —0906—Sotin with 
Faille Vamp Lining... 18/8 Wood- 
covered Heel. Same colors as 











* 


ea AA 


IMMEDIATE DELIVERY 
ON IN-STOCK SHOES 
SIZES: 5-9 N‘s; 4-9 M's 


- CATALOG OF OTHER STYLES 
SENT ON REQUEST 
See Therm — 3 
NATIONAL SHOE. FAIR 
Hotel Commodore + Room 672 
SALES STAFF 
Permanent Showroom: + ° 
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1422 CALLOWHILL STREET + PHILADELPHIA 
NEW YORK OFFICE: 851 MARBRIDOT. 


20, PA. 
Vit oin 
oe Se 


al a “. 





— 


” ae ei at 






<. 




















THE Door 1s OPEN 


See 


NORMAL 


April 28th-May Ist 





AND WE'LL SHOW YOU THE LATEST IN 
FINE CHILDREN’S SHOES 





-ARCH 
HEALTH SHOES 


Rooms 408-410, Hore, BILTMORE 
NATIONAL SHOE Fair IN New YorK 


EBY SHOE Corp. 


EPHRATA, PENNA. 











Caters to wa with New: Shop 





St. Paul, Minn.—Part of the new Youth Colony, which occupies an entire floor 
at Macey's department store here, is this special shoe shop catering to the con- 
sumer from the cradle through high school {see BOOT AND SHOE RECORDER, 
March 1, page 151). The very youngest customers are fitted in the pigskin-cov- 
ered chairs on the raised platform, where they can see the displays across the 
aisle. This shop and floor is in addition to another complete shoe department. 





opening of a modern ladies’ shoe salon 
on the second floor of the store here. 
The new department features finest 
lines of women’s shoes. 


Store Opens Shoe Salon 


AMARILLO, Tex. — Blackburn Broth- 
ers of Amarillo, has announced the 
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Hide Shortage Cuts Canada’s 
Export of Shoes to British 


MONTREAL, CANADA—A decline in the 
export of shoes from Canada to Britain 
and elsewhere is to be expected this 
year, it was learned from government 
sources. The shortage of hide supplies 
is great, greatef than at any time dur- 
ing the war, it is understood. But shoe 
rationing is not contemplated, since the 
shoe purchasing habits of Canadians 
are relatively stable. Rationing of hides 
to leather manufacturers, however, is 
being carried out today. 

Background of the leather crisis 
might be explained in part as follows: 
It was felt that when Wartime Prices 
and Trade Board permitted the price 
of hides to go up, the situation would 
improve, and more hides find their way 
to the market. But the hides have been 
slower than expected in coming out, 
and bad weather has kept many back 
on the farm. Cattle shipments are slow. 

To meet the situation, hide allotments 
to tanners have been cut 15 per cent 
for March by the hides and leather 
administrator. 


Vet Opens Shoe Store 


MORGANTON, N. C. — Leslie’s Shoe 
Store, headed by Leslie A. Farfour, a 
veteran of World War II, has just 
opened for business here. 
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ROOM 743 Always at Home 810] EMPIRE STATE BUILDING 
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NATIONAL SHOE FAIR 
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presents 


The ADJUSTABLE 






30 
°3 EACH 


SIX FOR 


°200. 





Gan take and hold any pose because it is adjustable. 
Ideal for shoe or bag displayers. . 
The figure is 40” high and comes in colorful satin costumes. 
Spark your windows with this year-round displayer.» 


“The House of Ideas” 
WALTERS DISPLAY, Ince. 


Walters Display. Inc. 
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315 East 85th Street, N.Y.C. | 
Regent 7-7060 7061 





Boston’s Jordan Marsh Co. 


Plans New Building 


Boston, Mass.—The Jordan Marsh 
Company, largest department store in 
New England, has announced plans, 
through its president, Edward R. Mit- 
ton, to commence some time this Sum- 
mer construction of a new building on 
the site which, with a subsidiary, the 
C. F. Hovey Company, it now occupies. 
The site is bounded by Summer, Wash- 
ington, Chauncy and Avon Streets. 

In a statement, president Mitton 
said: “Starting at a depth of two stor- 
jes below the ground, to allow for a 
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basement and sub-basement, it will rise 
seven floors above the ground level. It 
will have a foundation so planned as 
to be capable of supporting more than 
an additional seven stories, or fourteen 
in total. 

Interior-wise, the shopping conveni- 
ences will include functional marvels 
of lighting, it is stated, with cleansed 
air conditioning, vertical transportation, 
mechanized merchandise transportation 
and other features. 

Architecturally, the building will fol- 
low such outstanding examples of the 
New England Colonial as the Old State 
House, Faneuil Hall and many of the 
Harvard University buildings. 


Specialty Store Centers $200,- 
000 Expansion on Shoe Salon 


Boutper, Cot. — When Newman’s 
women’s and children’s specialty store, 
Seventh Street, St. Paul, Minn., was re- 
modeled recently, in a $200,000 expan- 
sion program, the shoe department was 
moved into the new addition where it 
was given a new layout and fixtures. It 
is now considered one of the outstanding 
shoe salons in the Northwest. 

An unusual cireular design creates 
two half-circle seating sections for cus- 
tomers at the rear on each side. The 
section for the children is called the 
“Kiddie Korner Bootery.” 

At the front of the salon is another 
curved section with the circle facing the 
rear. ‘This completes the design and 
provides another large space for cus- 
tomer fitting. 

Eye-level shadow boxes are placed at 
the rear center and at the right. In 
these are displayed ensembles of shoes 
and purses. A striking display in one 
of the boxes was of lovely gold and 
silver evening slippers in high styles 
with matching evening purses. Only a 
few items are placed in the shadow 
boxes at one time in order to concen- 
trate attention on the display. 

Another attractive display unit is 
formed by the front circle. This circled 
unit has lounge seats in front, done in 
candy stripes. The wide top provides 
display space, and the back, which cus- 
tomers approach on their way to the 
salon, is divided into four sections, each 
holding its individual display. The 
shelving is broken in uneven lines to 
add to the attractiveness. In the center 
of each section is a hanging unit for dis- 
play of a few shoes. One side of this 
display is regularly used for children’s 
styles. 

Movable foot mirrors are set about in 
convenient spots, while built-in mirrors 


‘are at the end of the curved settee. 


“Our aim has been to make the salon 
so convenient that our customers will 
enjoy buying their shoes here,” said 
Edward E. Ellenburg, manager and 
buyer. “We have incorporated the most 
modern ideas in decoration, using much 
color, and paying attention to lighting 
effects. Spot lights in the ceiling are 
so arranged that both displays in the 
salon and the fitting spaces may be ac- 
cented.” 

The suspended ceiling is likewise done 
in curves, using color for accents. 

The soft rose is accented by the wall 
paper on the rear walls, which is black 
with a quite large deep rose floral pat- 
tern. 

All stock is concealed just behind the 
selling floor, where it is easily accessible 
to salesman. Children’s stock is behind 
the Kiddie Korner Bootery. Doors to 
stock are covered with soft rose drapes 
which add to the decorative effects. 

Shoes are often given special atten- 
tion in window displays, and whenever 
possible they are tied-in with other mer- 
chandise. 
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NET 30 DAYS ~ 
PACKED 36 PAIR CASE... 2 TO 3 WEEKS DELIVERY 


LEATHERBURY SHOE MFG. COMPANY 


Boston 10, Mass. 
One of America’s Largest Producers of Volume Shoes! 


63 India Street 













Shoe Man Forecasts 
Style Trends 
Hoittywoop, Fia.— Albert Bogutz, 


president of the Newton Elkin Shoe Co., 
Philadelphia, who with Mrs. Bogutz are 
vacationing in South Florida at Holly- 
wood Beach Hotel, predicts an entirely 
new shoe silhouette for Fall. The 
trend, according to him, is toward a 
more covered-up look in shoes and 
closed toe and heel styles will be very 
high fashiun in both casual and dress 
shoes. 

Mr. Bogutz says that his company be- 
lieves the number one shoe style for 
Fall will be the open toe, closed back, 
D’orsay pump with self ornamentation. 

He agrees with local shoe men that 
platforms are here to stay. “Not so 
much,” he said, “for the ornamental ef- 
fect but because platforms are definite- 
ly more comfortable than single sole 
shoes.” 

For Fall wear black will be the lead- 
ing color, says Mr. Bogutz. A new 
mink brown is in the picture and it is 
looked for to have a very favorable ac- 
ceptance. Blue will also be very good, 
and a new color highlight will be an 
outstanding shade of green. 

Mr. Bogutz regretfully states that 
the good quality leather used in light- 
weight types of shoes is still very 
scarce and likely to continue so for the 
next 14 months. In fact, he fears there 
will be a shortage of all good quality 


women’s shoes for the next 18 months. 
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Lord & Taylor Ad Honored 
In Advertising Awards 





New York.—tLord & Taylor's full-page 
sewspaper advertisement captioned 
“Head Over Heels in Cobra,” fectering 
“Mademoiselle Shoes by Carlisle,” re- 
ceived Honorable Mention in the 1946 
Annual Advertising Awards as one of the 
best advertisements of the year appeer- 
ing in local media and emanating from 
@ retailer. Awards were made last 
month at the Annual Advertising Awards 
dinner at the Waldorf-Astoria. 


elT'S FAST 
e IT'S FURIOUS 


AULU 


Stock # 730 — WHITE -— 4-9 
= 737 — BLACK -— 4-9 
" 731 — RED 
732 — MULTI -— 4-9 


7-10 
7-10 
7-10 
7-10 
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Footwear 13 Per Cent of 
°45 Canadian Rubber Output 


MONTREAL, CANADA—Gross sales of 
products manufactured by the Canadian 
rubber industry in 1945 was $181,413,- 
000 as compared with $169,511,000 in 
the preceding year, according to figures 
just released by the Dominion Bureau 
of Statistics. Of the three main classes 
of products manufactured, rubber tires 
and tubes accounted for $85,239,780 or 
almost 47 per cent of the total for 1945, 
rubber footwear for $24,645,897 or over 
13 per cent, and other rubber goods 
for the balance of $71,527,549 or almost 
40 per cent. Compared with the pre- 
ceding year, output of rubber tires and 
tubes increased almost 21 per cent, rub- 
ber footwear over 39 per cent, and 
other rubber goods decreased by 12 per 
cent. 

A notable feature in 1945 was the 
increase in the output of balloon tires 
for passenger cars which rose from 
855,224 in 1944 to 1,803,151 in 1945. 
Another feature was the resumption of 
large scale exports of rubber footwear. 
The production of tires of all kinds in- 
creased by 809,671 and tubes by 1,071,- 
461 with increases in values of $12,463,- 
912 and $2,254,077 respectively. 

Rubber footwear also increased from 
14,038,409 pairs in 1944 to 18,019,431 
pairs in 1945 with an increase in value 
from $17,717,137 to $24,645,897. 











That's 
“SLING-O” 
the sensational 
sales-making 
member of the 
famous hand-crafted 


® Sweet and low in Appearance, “SLING-O”, the 
Open-Back Moccasin Loafer, hits a High Note in 
Customer Popularity . . . and plays a Merry Tune 


for you on your Sales Cash Register! 
Widths: AA and 8 

Made to retod — 

profitably ot $5.95 = see oe * “geo 





WRITE—BETTER STILL—WIRE FOR FURTHER DETAILS! 

























Baltimore, Md.—Exterior and interior views of the new, 
modern Zimmerman's Health Shoe Store af 225-227 West 
Seretoga St., intersection between two main shopping 
ereas, here. 

The entrance, with large foyer, glass double door and 
wide gless windows, affords the passersby an excellent 


view of the interior with its white plastic chair covers, 
high-piled carpet of light Burgundy, natural finish birch 
paneled wells, and illuminated shadow boxes. There is 
hidden stock and the stock rows run parallel te the fitting 


Modern Orthopedic Shoe Salon Opens Third Location 


Ps ‘kos 





floor, one row being 80 feet long. 

A department and bootbleck stand are ianove- 
tions here in this, the third location of the shop, siace the 
first being originally farther down on West Saratega St. 
sear Perk Ave., and the second af Howard and Mailberry 
Sts. 

The organization is ably manned by Frank Zimmerman, 
his son, Frank A. Zimmerman, recently discharged from the 
service, along with 6-8 salespeople. Featured bere cre the 
latest in orthopedic shoes. 





Shoe Outlet Firm Moves 


ers’ Shoe Outlet here has moved to new building is owned by the partners of 
and larger quarters at 72 E. Main the firm, Saul and Jacob G. Schneier. 


RocHEsTer, N. Y.—The Manufactur- Street, from 64 E. Main Street. The 
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Join Tanner in Sales 
And Promotion 


Boston, Mass.—Edgar F. Walker, 
for the last 27 years New England sales 
manager for Burk Bros. gf Philadel- 
phia, announces his resignation from 
that concern, to become associated with 
Haight & Company, Inc., of Middleville, 
New York, tanners of black and colored 
Calf with Boston office at 206 Essex 
Street. He will assist Eric N. Meakin 
in sales and promotion. 





Announce Southern Sales 


Representative 


BINGHAMTON, N. Y.— Louis Zipkin 
has been appointed the Southern repre- 
sentative for Vogues By Jamesie, a 
division of the Endicott Johnson Cor- 
poration, according to an announcement 
made by Harry L. Johnson, sales 
manager. 

Mr. Zipkin has had twenty years ex- 
perience with women’s shoes. He was 
associated with Andrew Geller of the 
Fifth Avenue Salon, A. Harris and 
Company, Dallas, the shoe department 
of The Fashion in Houston, and was 
with Seymour Troy just previous to his 
present appointment. 

His territory will include the states 
of Alabama, Florida, Georgia, Ken- 
tucky, Mississippi, North Carolina, 
South Carolina, Tennessee, Virginia, 
and West Virginia, Mr. Johnson said. 





FLEXIBLE SPLITS 


for inner soles! 





Flynntan vegetable tanned flex- 
ible splits for insoles are used by 
leading makers of quality shoes. 
They ore extra strong, channel 
well, and hold stitching firmly. 
Because they are smooth and 
extremely flexible, they add 
comfort as well as quality to 
fine shoes. 


John Flynn & Sons, Inc. 
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PENN STATION. 


PALMYRA 
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OTEL NEW YORKER 


Suite 636-637 


will be our Display Headquarters 
during the National Shoe Fair 


April 27th—May Ist 


A CORDIAL WELCOME AWAITS OUR 
MANY CUSTOMERS AND FRIENDS AT OUR 
SHOW ROOMS IN THE HOTEL NEW 
YORKER ... JUST A FEW STEPS FROM 


FOR MORE THAN SIXTY YEARS 


MAKERS OF HIGH QUALITY JUVENILE FOOTWEAR 
ALSO CORRECTIVE & WEAK ANKLE (CORSET) SHOES 


The W.L. KREIDER SON'S MFG.CO. Inc. 
aA 


PENNA. 








Doubles Seating Capacity 
After One Year 

New York.—In a little more than one 
year, (see Boor AND SHOE RECORDER, 
Dec., ’45, pages 44-45), since the open- 
ing of Harold’s Juvenile Shoe Store, 
1017 Flatbush avenue, Brooklyn, busi- 
ness has increased to a point when it 
was necessary to double the seating 
capacity of the store, Harold Abramson, 
ewner of the concern, recently reported. 

Mr. Abramson has found, in addition 
to the need for more seating space, that 
‘teen-age youths complained about be- 
ing grouped together with younger chil- 
dren. The seating arrangement has been 
divided to provide a kind of departmen- 
talization for the difference in ages. 


Handbag Concern 
Opens in West 


Los ANGELES, CALIF.—New among 





local industries is Theodore, Inc., of | 
which Theodore E. Shonberg is presi- | 
dent. This concern is now in full pro- | 


duction making high style handbags, 
especially for the better retail trade. 
Barbara Roth is assistant in design- 


ing and factory operations, with Mer- | 


win Meyers representing the plant in 
the New York and Eastern markets. 
“The reason for coming here from 
Philadelphia to establish this business,” 
Shonberg said, “was on account of the 
immense importance of Southern Cali- 
fornia as a high fashion center.” 


Specialty Shop Adds 
Shoe Salon 


CoLtumsiA, S. C. — Kohn’s has an- 
nounced the opening of its new modern- 
ly-designed shoe salon. 

“The new salon,” Mr. Kohn said, “is 
step number two in our plans to make 
Kohn’s one of the South’s finest wom- 
en’s specialty shops.” Kohn’s plans for 
the future include the remodeling of the 
entire front part of the store, both in- 
terior and exterior. Just recently Kohn’s 
remodeled its second floor, widened the 
building, modernized all departments 
and made additions to the rear of the 
store, making it possible to install the 
new shoe department. 

Kohn’s is carrying four principal 
types of shoes of which all are exten- 
sively nationally advertised. 
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Put “Spring” Into Every Step! 
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Sell SCOTT'S Full-Length 
SPONGE RUBBER INNERSOLES 


Yes, put “spring” into every step . . . and profits 
into your cash register. This popular Scott item 
is made from finest quality super-soft sponge 
rubber ... cushions the foot—like walking on air. 
will not wrinkle or mat down. Available in two 
durable, perspiration-resistant toppings. 


Stock #701—White Fabric Topping—$4.20 Per Dz. Pr. 
Stock #702-—Composition Topping~$5.40 Per Dz. Pr. 


Write for Catalog 
Showing Scott’s Com- 
plete “Profit” Line 







SOLD EXCLUSIVELY 
THROUGH SHOE STORES 





AND FOOT SPECIALISTS 


aN Y 
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-/0or APPLIANCE 
OMAHA NEBRASKA 




















One QUALITY . . . the FINEST 


IN JUVENILE SHOES 


Be sure to see Ephrata’s Line 
of INFANTS’, CHILDREN’S & 
Misses’ SHOES. 


ROOM 412 
HOTEL BILTMORE, NEW YORE 
National Shoe Fair, April 27-May 1 
Favored by retailers everywhere who 
know the long term economy of 
fine quality in winning and holding 
the more critical parent. 








FE PH RAT SHOE COMPANY 








Refurnish Shoe Section in Modern Decor 





EPHRATA, PENNA. 
Men’s Neckwear Is 
Success in Shoe Store 


ZANESVILLE, O.—Something in the 
way of innovation is on trial at Combs 
Bros. shoe store here, where a quality 
line of men’s neckwear has been intro- 
duced. 

Ernest Combs, owner-partner, says 
that because the store has such a big 
following in their branded men’s lines 
it seemed logical that tie-in sale of 
neckwear could be achieved at point 
of sale. 

“It is working out as we figured,” 
said Mr. Combs. Also new is a line of 
men’s hosiery. Combs brothers are now 
looking for the “right” line of women’s 
hosiery and ets. 





Leather Men Active 
In Red Cross Drive 


Boston, Mass.—Heading up the Shee 
and Leather Section of the Greater 


New York.—Among the interesting features of the recently refurnished shoe de- Boston Red Cross Fund this year was 
peortment of the James L. Tapp Company, Columbia, S$. C., are the towering height Ralph L. Pope, president of the North- 
of the curved wall, the fountain-shaped center piece used for display, the twin western Leather Company. Assisting 
full-length mirrors, and the conforming pattern of the modern settees. The settees him in the campaign as vice chairman 
are upholstered in Wynsote, made by the Pantasote Corporation of New Jersey. was W. A. Cunningham of the same 





Greek Shoe Store Owner 
Appeals for U. S. Help 
MANCHESTER, N. H.—Chris Xantho- 


poulus, proprietor of an Elm street threat of Communistic expansion. 
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shoe store, was one of the merchants of 
Greek descent quoted in a local news- Cross Fund was $1,280,000. Of this 
paper article on the crisis in Greece. 

The shoe dealer said there was a and assistance to veterans, servicemen, 


company. 
The goal of the Greater Boston Red 


amount, 75 per cent will go for services 


and their families. 
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also available. 


BENCHMADE COWBOY BOOT... 


#6010, high grode leather, Goodyeor welt, leather lined. 
Design shown in tan and white. Other designs and 
10 to 1'/2, individually boxed, $8.50 pr. 


JUNIOR MAJORETTE ... 
Joy-Lee brand, leather sole, rubber heel, high grade 
elk Individually boxed and labeled. Brown or white. 
7 to 10, $3.50 pr. 10'/2 to |, $4.20. 


IMMEDIATE DELIVERY 


BROWNSVILLE 
IMPORTERS 


1245 E. ELIZABETH BROWNSVILLE, TEXAS 





TERMS: 2%-—!0 DAYS 











SALESMEN—Some territories still open. 
Write for information and somples. 





NET 30. F.0.8. BROWNSVILLE 








LETTERS to the RECORDER 


Editor, Boot AND SHOE RECORDER: 

Way back in 1942, when shoe ration- 
ing had descended upon us, I wrote you 
my expressions on the shoe man’s posi- 
tion during such a critical period. I 
proposed a challenge then to all of our 
great profession to rise up and meet 
the exacting demands which ration 
stamps, scarcities and headaches per- 
sonified. 

Now is the time to speak again. To- 
day that gloomy era has died, and along 
with it have disappeared its many va- 
ried complications. However, as we be- 
gin anew in this postwar period, what 
do we find? More headaches? More 
problems with each day of business? 
The answer is YES, and in capital let- 
ters. The tables are turned; our situa- 
tion entirely in reverse from four long 
war years. 

Shelves are full, or are gradually be- 
ginning to reach capacity. Quality has 
improved. We can’t get all the shoes 
we would like to have in our stores but 
certainly enough to fit and satisfy our 
customers’ desires. Yes, shoes galore— 
fine, beautiful shoes. Just what we have 
so patiently waited for. 

Better trained salespeople. The boys 
and girls are out of uniform now, back 


to duty again to expertly present and 
sell all this wonderful crop of shoes. 

With all these improvements to our 
business it might seem our days of suf- 
fering had finally ended. But have 
they? It’s a new picture indeed now 
with a consumer market of millions of 
shoe buyers who also remember those 
days gone by, who are today more dis- 
criminating than at any time during 
pre-war years. 

These prospective customers can well 
afford to be exacting in their requests. 
If the customer doesn’t find what she’s 
looking for in your store, or doesn’t like 
you and your salesmen, she just 
promptly walks out and goes next door 
to make her purchase. 

So there exists a new challenge to- 
day. We just can’t afford to say no. 
We have got to roll out the carpet and 
invite His and Her Highness right into 
our store. When we are honored by 
their presence we must make them feel 
at home, and give them prompt, cour- 
teous and efficient service. After we 
have satisfied her shoe needs once, we 
must bend over backwards to make 
them want to come back again, again 
and again. 

There is one answer to this new vexa- 
tion. Expertly trained, experienced and 
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WILLIAM ISELIN & Co.. INC. 


FOUNDED 1808 


Our factoring service makes it possible 
for the shoe executive to devote full time 


April 15, 1947 
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intelligent salespeople are our saviours. 
Remember, the gallant Knights of the 
Fitting Stool can save our day and 
firmly establish our feet on _ solid 
ground. Over this ground tred the 
prospective customer with a desire to 
buy a pair of shoes and with money in 
his pocket to pay for them. He’s yours 
for the asking. 

PauL MILLER, 

Shoe Department, Meyer’s 

Department Store, 
Greensboro, N. C. 
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$560 Handsewn Black Wate Elk 
Men's 61-2—1!1 $3.40 
Boy's 21-26 $3.30 

$756 Littleway Block Waterproof Elk 
Men's 6 1-2—I!1 $2.60 
Boy's 21-2—46 $2.50 

$766 Women's Littleway Brown Upper 


Elk 4—8 $2.50 
$764 Women's Littleway White Elk Up- 

pers—White Soles 50 
$743 Men's Littleway Brown Split Re- 

tan Upper 61-2to Ii $1.85 
GROWING GIRLS’ FAST SELLERS 
Three ! Gk 

Soles a ge ~ A A - ot Stace 





CHARLES SPIEGEL CO., INC. 


411 Essex Street Salem, Mess. 
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SHOE CLOTHS 


You can add extra profits to every 
sale by featuring these two fast- 
moving items. They retail for 29¢ 
and 59¢; packed 2 dozen to the 
display carton. 

No polish, paste or brushes 
needed with the Cadie Shoe Cloth 
.+. the polish is right in the cloth. 
No liquids or powder necessary 
with the Cadie Shoe White Cloth 
.-.just dip in water and use. 
White will not rub off. 
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THE POLISHAIS RIGHT 
IN CADIE CLOTHS 
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~Why toke a chance with any 
source when you can hove 
the finest binding available? 
Although our present supply of 
ARTUBE RIBBON is limited. we 
still have the binding you need in 
the width you need it. Our repre- 
sentative will coll on you. 


THE ALLPEECE CORPORATION 


4059 Park Ave. 


New York 57, N. Y. 





Footwear Production Up 
Five Per Cent in January 


WASHINGTON — January production 
of shoes and slippers totaled 41 million 
pairs, five per cent more than the out- 
put for December, 1946, according to 
the Bureau of the Census. 

All classes of shoes, sandals, and 
playshoes showed an increased output 
for January with the exception of 
youths’ and boys’ which showed a de- 
crease of 5 per cent. Similar types of 
footwear for women totaled 19 million 
pairs, 9 per cent more than in Decem- 
ber. Men’s shoes, sandals, and play- 
shoes total 9 million pairs, a 2 per cent 





January Production Summary 


Kinds of Footwear 
SHOES AND SLIPPERS, TOTAL 
Civilian os 
Shoes, sanda's, and playshoes oes 
Men's 
Youths’ and boys’ .......... 
Women’s 
DT? sktacees 
Children’s 
Infants’ 
Babies’ aah 
Slippers for housewear ........ 
DED 64 6nd cedies pan 
Other footwear ........ 
Ra 


see eeee 


ee ee ee 





Minus (—) sign denotes decrease. The 
received from 1,240 manufacturers. 


increase. 

Shoes, sandals, and playshoes, total- 
ing 38 million pairs, accounted for 93 
per cent of the footwear output in Jan- 
uary. Other production included slip- 
pers for housewear, athletic shoes 
and miscellaneous types of footwear 
which totaled 3 million pairs. 

Slippers for housewear, totaling 2 
million pairs, showed a decrease of 15 
per cent in continuing the downward 
trend shown in December when pro- 
duction dropped 48 per cent in compari- 
son with the November output. 

Comparative production figures for 
January and December and the per cent 
of change are shown in the following 
summary: 


Production Per cent 
(thousand pairs) ° 
January, December, Increase 
19457 1946 or 
(preliminary ) (revised) Decrease 
——— 41,057 39,068 5 
41,057 38,870 5 
cane 38,077 35,339 8 
telitrns 9,221 9,012 2 
1,699 1,793 —5 
19,058 17,429 9 
pawene 2,406 2,01 20 
be nuats 2,462 2,174 13 
2,064 1,889 9 
onde’ 1,167 1,030 13 
2,466 2,916 —15 
ant 358 402 —i1 
156 213 —27 
ocean 198 


above figures were compiled from reports 





Opens Family Shoe Store 


WINCHESTER, Ky. — McDavid’s Shoe 
Store, headed by J. A. McDavid, has 
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opened for business at 72 South Main 
Street. Mr. McDavid said that the new 
store will feature men’s, women’s and 
children’s shoes. 


New Store Added 
To Safford Company 


Mexico, Mo. — Announcement has 
been made by the Safford Shoe Stores 
Co., owned by Carl A. Safford, Sr., 
eand his ‘wife Muriel O. Safford, of the 
purchase of their fifth store. 

The recent addition to their chain 
is Logan’s at Hannibal, Mo. Logan’s 
is one of the oldest stires in Norteast 
Missouri, and has always featured 
nationally known lines of high grade 
shoes and accessories. The name Lo- 
gan’s will be continued along with the 
same lines handled for years, it was 
revealed. 





To Expand Line 


MARSHALL, TEXAS — Announcement 
was made November 25, by Annis 
Serur, owner of the Collegiate Shoppe, 
that the store will feature several ex- 
clusive lines of fine custom-made shoes 
in the near future. 

Starting in February, the store will 
increase their stock of shoes, which will 
include a large number in narrow 
widths. 





Announce Changed Address 


New YorkK—The Fred Jacobs Shoe 
Slipper’ Corporation has announced the 
removal of offices and stockrooms to 83 
Chambers Street, with elevator and de- 
livery service at 65 Reade Street. 
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MODERN ORTHOPEDIC 
APPLIANCE CO. 


109 W. 26 Street, New York 1 
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GITS 
Unbreakable 


Plastic 


DE LUXE 
SHOE 


Work of art! Useful! 
Attractively Merchandised! 
Easy— Quick Sales. 

Full Profit. 


@ Authentic replica of early steers 
horn. 


@ Permanent, lustrous colors. 

@ Unbreakable plastic. 

@ Polished surfaces and edges. 

@ Pleasant to touch. 

@ Retails at 25 each (full profit). 
An exceptional retail value witha ready market 


Nol VE3 ation 


4609 W. HURON ST. CHICAGO 44, lil. 


Manvfocturers of the fomous Gits Flashlights, Knives, 
Sevings Banks, Gomes, Protect-o-shields, Etc. 





Opens Family Store 
In Milford Center 


MiLForp, ConN.—The only store deal- 
ing exclusively with shoes for the entire 
family in Milford Center, Belmont’s 
Sundial Shoe Store, has been opened by 
John L. Belmont of 45 Reed Street at 
28 Broad Street. 

Mr. Belmont, a Milford resident for 
8 years, has been selling shoes for 15 
years for Montgomery-Ward, J. G. Klein 
of New York and others. 





Plan $10,000 Modernization 
Program 

HUTCHINSON, KAN.— The Jones- 
O’Neal Shoe store, 122 North Main, 
plan a $10,000 remodeling and mod- 
ernization program shortly, according 
to an announcement made recently by 
J. L. Loveless, vice-president and man- 
ager. 

Although no construction contract 
has been let or a starting date set, plans 
are complete and work will begin soon, 
Mr. Loveless said. 

One phase of the modernization pro- 
gram will be the addition of a chil- 
dren’s shoe department, and separate 
men’s, women’s and children’s depart- 
ments. 

A completely new interior, air con- 
ditioning, new seats and front glass 
doors will be added. 
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Shoe Collection 
Continues Tour 





Mrs. Zelen, a Yonker’s housewife, a 
pears completely convulsed over 
sensation of walking on a pair of 17th 
century pedestal shoes, at the exhibit in 
the Yonkers Center, where Mr. Burger 
discussed his $20,000 collection of shoes 
before a large audience of women. Mrs. 
Zelen's aids seem happy, too. 


New YorkK—The $20,000 shoe collec- 
tion of Joseph Burger, which includes 
Chopin’s elevated sandals from the 15th 
century, the boots of John Wilkes 
Booth, peasant clogs from the French 


Revolution, and other specimens alleged 
to be as ancient as 3,400 years old, was 
recently exhibited at the Lincoln Park 
Jewish Center, in Yonkers. 

Mr. Burger, who manufactures ele- 
vated shoes at his factory on upper 
Third Avenue, N. Y., reports that the 
exhibit is scheduled for the New York 
City Library, the N. Y. State Agricul- 
tural college, and the Halloran Hospital 
in Staten Island. He said that the collec- 
tion would appear in a movie short in 
the near future, also. 





Tannery Started in Florida 


LAKE WALES, FLA—A quarter-mil- 
lion dollar sole leather tannery was 
added to Lake Wales’ growing number 
of industries when citizens of the com- 
munity recently completed the subscrip- 
tion of $85,000 for the erection of a 
modern tannery building. 

The new tannery, the second to be 
located in Florida, will be built one and 
one-half miles west of the city on the 
Seaboard Railroad near the city air- 
port. The equipment and operation will 
be provided by Dean H. Garrison and 
Associates, of West Hickory, Pa., who 
have long operated a big tannery in that 
section. Work on completing the organ- 
ization, preparatory to awarding the 
building contract and the purchase of 
equipment, is proceeding, and the tan- 
nery is expected to begin operation by 
late Summer. 
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MEN‘’S AND BOYS’ 





114 READE STREET 


HERE IS A SPECIAL OFFER OF 
WOMEN’S HANDSEWN MOCCASINS 


at an AMAZINGLY LOW PRICE 
WHILE THEY LAST!! 


Black Waterproof Leather, with Brown Orthopedic Soles. 
Sizes 4 to 9. Packed 36 pairs to the case. 

SAME IN BOYS'—SIZES 212 to 6 at $2.65 per pair. 

Write to us for information concerning our other lines. 
FEATURING: CROSS-OVER SHOES FOR MEN 

TRADE MARK PENDING U. 8. PAT. OFFICE 
Be Sure to Visit Us In Room 1158 at the Hotel New Yorker 
in New York April 27th to May 1 


KANDEL SHOE COMPANY 


FINE SHOES 
NEW YORK 
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BATA SHOE 


BELCAMP, MARYLAND 


COMPLETE LINES OF WOMEN'S 


LEATHER SPORT SHOES 
TENNIS and RUBBER 


APRIL 28, 29, 30 and MAY Ist, 1947 


HOTEL NEW YORKER 
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FOOTWEAR 


ROOM 956 
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Big New York Retailers Call for Lower Prices 


of Macy’s, was quoted, however, as de- 
claring he was “amazed at the large 
number of manufacturers who agree 
with us and are studying ways of re- 
ducing prices through increased effi- 
ciency.” At the same time, Mr. Straus 
expressed the view that manufacturers 
should not be expected to carry alone 
the burden of getting prices into line, 
but that retailers also must make their 
contribution to special values during 
the transition period. 

Timed as it was to coincide with the 
pricing of many Fall lines of merchan- 
dise soon to be opened to retail buyers, 
the opinion was generally reflected that 
the Straus statement, backed by ex- 
pressions from other influential mer- 
chants and the widespread publicity 
given to lower prices in the automotive, 
steel and other industries in recent 
weeks, will result in considerable pencil 
sharpening when retail buyers again 
go to market. It was the view of many 
that the effect may be apparent very 
quickly in retail prices through offer- 
ings of special values on certain mer- 
chandise lines and probably through 
many more clearance sales at the end 
of this season than have been observed 
in recent years. 

The text of the Macy advertisement, 
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[CONTINUED FROM PAGE 317] 


which was printed over the signature 
of Mr. Straus as president, with the 
headline “Are Prices Too High? Yes 
Many Are,” was as follows: 

“This may seem an unusual state- 
ment for a store to make, but actually 
a store’s welfare depends upon cor- 
rectly sensing the wants and require- 
ments of the consumer, and interpret- 
ing them to primary markets which 
produce the goods. 

“Ours is a mass production economy. 
Prosperity depends upon full employ- 
ment. Full employment demands that 
more and more units be made and sold. 
There is overwhelming evidence that 
this cannot be accomplished at the 
present price levels. We believe that 
the present high national income and 
the resultant prosperity can be main- 
tained indefinitely at somewhat lower 
price levels. Unless prices are lowered, 
we believe that a business recession is 
probable. 

“The nation is rapidly recovering 
from war-induced inefficiencies, the 
shortages of manpower and materials, 
the stoppages and breaks in the flow 
of production lines, and the letdown in 
effort which marks a period when de- 
mand exceeds supply. The rising in- 
crease in efficiency should be translated 


into lower prices rather than into addi- 
tional profits. 

“Profit margins in many cases are 
higher than normal. These profit mar- 
gins, when pyramided from primary 
sources through the retailer are a sub- 
stantial part of price rises. If on the 
part of everyone, from primary sources 
through the retailer, there is a willing- 
ness to forego abnormal profits, prices 
can come down. 

“Labor wants to continue to enjoy 
high wages. High production must be 
the basis for high wages. Our economy 
can be supported only by high produc- 
tion and high wages. Through high 
production, prices can come down. 
Labor is the nation’s largest consumer 
and therefore has the most to gain 
from lower prices. 

Price reductions of 50 cents to 
$1.50 a pair wholesale have already 
been announced by M. Cohen & Sons, 
women’s shoe manufacturers, Long 
Island City, effective at time of the 
Shoe Fair. Yankee Shoemakers have 
announced reductions averaging 18%, 
which will mean about a dollar a pair 
retail. 

“Prices were held down under war- 

[TURN TO PAGE 364, PLEASE) 
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In Stock — 
Immediate delivery 
Sizes: 6 to 12 Style #B4676 
Price: $3.00 net F. O. B. Boston 
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Trve Ballet Last 


Full sizes 3 to 9; 
medium width. 2.25 





COMMODORE 


Full-length, padded, sewn 
sole with cushion insole. 
Block, white, red, green kid 


Delivery 3 to 4 Weeks 
or 
Terms: Net 30 Doys 
Write for Illustrated Catalog. 
166 North 3rd St., Columbus 15, Ohio 
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Outdoor Ballerine 
with leother sole, “low-down” 
outside heel. Cushion insole 

plus phantom wedge inside heel. 
Full faille-lined, in block, 

white, red, green kid or suede 
Sizes 3% to 9, AA to B. 3.00 
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Announce Sales 
Representatives 


New York—Robert W. Hewitt, sales 
manager of Hortense B. Hewitt, Inc., 
creators of “Glamour Garters,” has an- 
nounced the following representatives: 

Rembert P. Smith, of Manassos, Va.: 
Virginia, Mississippi, Alabama, Louis- 
iana; Sig Samuel, of Baltimore, Md.: 
Maryland, District of Columbia, West 
Virginia, Delaware, Eastern Penn- 
sylvania; Robert T. McCabe, of Chi- 
cago: Illinois, Michigan, Indiana, Wis- 
consin, Iowa; Miss Mary Morgan, of 
Dallas: Texas, New Mexico, Oklahoma, 
Arkansas. 


Let’s Have a Procession! 


[CONTINUED FROM PAGE 300] 


stantly that she looks a bit ill, the sug- 
gestion will grip the imagination, panic 
will result, and the panicky mind is 
incapable of rational thinking. 

Canada will progress. And her prog- 
ress will be ably assisted by an intelli- 
gent development of her resources. It 
isn’t a question of preparing for a re- 
cession. The question must be: What 
can we do to continue to improve the 
present industrial prosperity in order 
to take full advantage of a much great- 
er future ahead? 

In other words, let’s’ not have a re- 
cession. Let’s have a PROCESSION! 


April 15, 1947 


Open 87th Shoe Store 


MINNEAPOLIS, MINN.—Latest addi- 
tion to the retail shoe field here is the 
new Mary Jane Shoes store. This is the 
87th shop to be opened by this company 
and is located in the center of the down- 
town shopping center. 





The Big Parade Is On 


[CONTINUED FROM PAGE 163] 


“New England is the largest shoe 
producing area in the United States. 
Every type and grade shoe can be 
procured from among our 450 shoe fac- 
tories. New England is the leading 
center for the finest, best quality men’s 
shoes. It is also the major volume mar- 
ket for men’s, women’s and children’s 
shoes, and slippers, sold by jobbers, 
chain stores and mail order houses. 
Department store buyers and indepen- 
dent retailers can procure their needs 
from other New England companies 





During the National Shoe Fair, the 
New England Shoe and Leather Associa- 
tion will have headquarters in Room 1103 
at the Hotel New Yorker, in charge of 
Maxwell Field, executive vice-president 
of NESLA, whose job it will be to render 
all possible assistance to NESLA mem- 
bers in establishing contacts with buyers 
es well as in mony other ways. 





with a national reputation for their 
fine branded women’s novelty and sport 
type shoes. The entire footwear re- 
quirements of every American family 





D. J. DANAHY 


can be procured from New England 
producers. 

“It is a must, therefore, for every 
buyer attending the National Shoe 
Fair to see the New England lines 
first.” 
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REECE 
“PERFECT ROCKER” 


More than a dozen perfect 
fitting numbers. Unusual Sole 
Cut-Outs. Colorful color 
combinations. High, low and 
medium heels. 


Wooden Soles with or with- 
out SILENCERS to soften 
the tread. 


Easily stocked— 
no half sizes—no 


widths. 


Write or Call 
Today 





Vel. Weds .. . 


Resort Creations designed for everyday living 


Wooden Sole "Vel-Woods" are 


made in a range of popular prices. 


Reece Wooden Sole Shoe Co. 






















pumps with open toes. When untrimmed, 
these were usually on platform soles 
about three-quarters of an inch high. 
A noticeable number of these were 
trimmed with nailheads or gold under- 
lays. Ornaments were frequently seen 
on the very feminine pumps. Since 
clothes were soft and feminine looking 
this Easter, fewer tailored pumps were 
noted, but there were enough to show 
the strong trend to extension soles with 
square tips and wheeled edging, and 
square bows with contrasting white or 
natural stitching. 

Next to pumps, the ankle strap 
sandal, more often on a high heel, was 
the most popular shoe. Here again, 
noticeably high platform soles were 
used. Many sandals had regular soles, 
however. Few dressy oxfords were 
seen; apparently substituting for 
these was the medium heel, high-riding, 
open back and toe pattern with the 
very familiar bandage type vamp. 

The trend to darker stockings, al- 
ready noted this Spring, is something 
for every shoe man to watch. Very 
sheer but unmistakably in colors, they 
were seen in the Easter Parade in 
navy blue worn with navy shoes, in 
black with black shoes, in gunmetal 
with grey and, once or twice, in fuchsia 
and purple to pick up, the same shade 
in accessories. 

As to silhouettes in suits and coats, 












Columbus, Nebraska they were very much what had been 
New York Office - - Room430 - - 47 West 34th St. expected. Skirts were longer, down 
[TURN TO PAGE 371, PLEASE] 
- w 
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New York Retailers Call for Lower Prices SPIEGEL’S 
[CONTINUED FROM PAGE 362] Wb -Right 
time OPA controls. When Congress processors and finishers to the com- 
was considering putting an end to pleted article. All alike must make INFANTS 
OPA, we urged President Truman and their proportionate contributions. _— 
our Congressmen not to take this step 
because we believed it would result in WHAT THE CONSUMER CAN DO I - cacoel . 


inflationary price rises. 
controls were removed in November, 
and we immediately published a state- 
ment pledging that Macy’s would not 
raise prices on its existing stocks. 

“For many months, Macy’s has con- 
stantly waged a campaign under the 
heading, ‘It is Macy’s job to keep 
prices down.’ This campaign we will 
continue. 

“We have told all our suppliers that 
Macy’s stands ready to buy large quan- 
tities of merchandise when prices and 
qualities represent values which we 
believe our customers need and want. 
Many manufacturers cooperated with 
us. These special purchases have been 
many and in large volume. And in al- 
most all cases, the merchandise has 
sold at once. 

“We at Macy’s recognized that we 
had the obligation to cut our own profit 
ratio, and we have done so. But at 
best a store’s margin of profit is a 
small part of the total price of the 
article which it sells. Back of the 
store’s price is the pyramiding of costs 
and profits from raw materials through 
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However, the . 


“For you, the consumer, there is 
available an ever-increasing quantity 
of merchandise, of better quality and 
at reasonable prices. But remember 
that in many lines, pre-war prices are 
unattainable. Wages have almost 
doubled since 1939, and this increase 
to a large degree represents the in- 
crease in the nation’s purchasing 
power. We all want to sustain present 
wage levels. We believe that with 
them lower prices are entirely possible. 

“The best advice we can give you is 
to shop thoroughly before you buy. 
There is no longer a general shortage 
of merchandise. Buy when and where 
you are convinced you are getting your 
money’s worth. You, by your indi- 
»vidual purchase, complete the process 
which in total sets the price and de- 
termines the level of the American 
standard of living.” 





Easter Fashion Trends 
[CONTINUED FROM PAGE 317] 


soles. More numerous but less dis- 
tinguished looking were the sling 





Finest Quality: 


Elk Upper 
Leather Soles 
Workmanship 
D-500 White Boot $2.00 
D-50! Brown Boot $2.00 
D-400 White Oxford $1.90 
D-401 Brown Oxford $1.90 
D-402 White Oxford 
with Brown Saddle $1.90 








707 INFANTS’ MOCS 


White Elk, semi-soft tough chrome 
leather sole. Quality upper stock and 
leather sole. Toe Stitched under to 
prevent ripping. Sizes 1 to 4 $1.20 











Sizes and quantity as desired. 
Complete line of Children’s Shoes 
SY, to 12; 12/2 tos 


CHARLES SPIEGEL CO., INC. 


411 Essex Street Salem, Mass. 
TERMS: NET 30 DAYS F.0.8. SALEM 
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Westfield, N. J. 





——NOW IN-STOCK —— 
MILLER 


MILLER SHOE COMPANY 


Newark, N. J. 


— IMMEDIATE DELIVERY — 





a 
SEE BRANDED LINES 
THEM 
ROOM GENUINE 
846 GOODYEAR WELTS 
HOTEL ATTRACTIVE PRICES || 
COMMODORE | 
605 
National Shoe FAMOUS HOTEL 
Fair MILLER VALUES COMMODORE 
& 














TOPS IV TAPS 


Black patent or white leather 
Tap Tie, toe taps included. Med- 
ium width. 
Child Sizes 8% to 11, $2.25 
Misses’ Sizes 11% to 3, $2.40 
Giris’ Sizes 3% to 9, $2.60 
(Giris’ sizes run 3'% to 7, 3% 
to 8, or 3% to 9.) 
Shipped only in units of 18 pairs 
of any of above size-runs. Stond- 
ord size assortments fo case. 
Delivery 3 to 4 weeks or sooner. 
Terms—Net 30 Days 
Write for Illustrated Catalog. 
166 North 3rd Street, Columbus, Ohio 











Marshall Field Reorganizes 
Fashion Office 


Cuicaco, ILL. — Reorganization and 
expansion of the fashion office of Mar- 
shall Field & Company was disclosed 
recently by Mrs. Kathleen Catlin, 
fashion coordinator, as a result of sev- 
eral appointments announced by Harold 
J. Nutting, vice president and general 
merchandise manager of Marshall Field 
& Company. 

“We believe fashion will become a 
more and more important part of the 
apparel and accessory picture,” Mrs. 
Catlin said, “and for this reason we 
have reorganized and increased our 
staff.” 

Under the expanding program, Mrs. 
Ellen Adair Foster, former fashion 
supervisor and apparel market repre- 
sentative in Marshall Field & Compa- 
ny’s New York office, becomes assistant 
to Mrs. Catlin as fashion office repre- 
sentative for the apparel division of 
the main store. Mrs. Foster has been 
with Marshall Field & Company for 7 
years, and before going to the New 
York office was employed in both the 
promotion and merchandise divisions 
of the main store. 

Miss Peggy Stanley, a former de- 
partmental merchandising manager in 
the central administrative office of Hale 
Bros., Stores, Inc., San Francisco, has 
been appointed assistant to Mrs. Catlin 
as fashion office representative for the 
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accessory division. Miss Stanley was 
with Hale Bros., Stores, Inc., from 1940 
to 1946. Before going with Hale Bros., 
Stores, Inc., she was with Frederick & 
Nelson, Seattle, a Division of Marshall 
Field & Company, for 7 years, ‘serving 
for some time as stylist for the home- 
furnishings department. 

Miss Ruth Grills, former acting styl- 
ist in the fabric department of the 
main store, becomes fashion fabric co- 
ordinator for the fabric department. 

Miss Dorothy Fuller becomes assist- 
ant to Mrs. Catlin as fashion office 
representative for Marshall Field & 
Company’s suburban stores. 


Ph.D. Appointed Consultant to 
Children’s Wear Department 

New YorK—As a part of their regu- 
lar sales training program, Blooming- 
dale’s recently engaged Dr. Grace 
Langdon (PhD) as Consulting Special- 
ist in Child Development to give mem- 
bers of the Children’s Wear department 
facts about children that would help 
them in selling. 

Dr. Langdon first visited the various 
divisions of Children’s Wear observing 
the principal problems of selling for 
children. Applying her knowledge of 
child development she then prepared 
and gave a series of talks to the sales- 
force on how to overcome these obsta- 
cles to selling. 

In speaking before the members of 





the 3 to 6 year-old division, Dr. Lang- 
don gave such practical suggestions as: 
the best way to get boys of that age 
sufficiently interested in clothes to try 
them on is to put the new cap on first. 
“That gives them a feeling of security 
and importance,” she said, “and then 
the rest of the outfit will go on easily.” 

To the 7 to 14 year group, she pointed 
out that girls of these ages are sensitive 
about such things as overweight or 
underweight, or freckles, or pug noses, 
and mention of them should be avoided 
by the sales-force. Instead mention may 
better be made of pretty hair, good 
posture, nice eyes, attractive smile, etc. 

Ways of including children in the 
choice when mothers inadvertently ig- 
nore their likes and dislikes were dis- 
cussed as was also the sales person’s 
role when the child wants something 
the mother thinks she cannot afford, or 
worse yet, when mothers and fathers 
disagree. 





Demonstrate Safety Shoes 
To Engineering Society 
BurraLo, N. Y.—A demonstration of 
the manufacture of safety shoes was 
given at a meeting of the Broome Coun- 
ty Industrial Safety Engineering So- 
ciety in Hotel Frederick, Endicott, 
N. Y. The demonstration was in the 
charge of Olin Noyes of the Endicott 
Johnson Corp. 











30 West 3Ist Street 








FISHBEIN & COMPANY, INC. 


New York |, N. Y. 


Will be on display at the 


McALPIN HOTEL 


during the National Shoe Fair 


MANUFACTURERS OF FINE 


REPTILE HANDBAGS 


ALLIGATOR-LIZARD, CALCUTTA, COBRA, 


PYTHON AND DOMESTIC ALLIGATOR 











CUSTOM MADE BAGS 


IN FINE REPTILE AND CALF 
goat leather lined — styled by GAFFIN 


ASK FOR DESCRIPTIVE CIRCULAR ON OTHER BAGS 


GAFFIN HANDBAGS 


302 SOUTH MARKET ST. ° 


to retail approx. 
$50.00 

At left: 

from the GAFFIN line 

of smartly styled 

custom bags 

#618 

in COBRA or CALF 

Red, Green, Navy 

Black, or Brown 

with shell frame, 

metal knob 

and binding. 

With coin purse 

to match 

outer leather. 


CHICAGO 6, ILLINOIS 











Financial Reports 


Regal Reports Near 50 
Per Cent Jump in Income 


WHITMAN, Mass.—The Regal Shoe 
Company today reported net income of 
$433,963 for the year ended December 
31, 1946 after provision for taxes, equal 
to 91 cents a share on the 475,100 shares 
of common stock outstanding. This com- 
pares with a net income of $298,000 in 
1945. 

Net sales in 1946 were $10,069,938, 
the largest of any year in the company’s 
history. 

John J. Daly, president, informed the 
approximately 3,000 stockholders that 
present production in the company’s 
factory is more than double that of a 
year ago. The company, he said, has 
found it unnecessary to effect a $500,- 
000 term loan previously planned and 
has no present intention of creating any 
funded debt, though short term borrow- 
ings may be necessary from time to 
time. 


Brown Co. Reports Million 


And One-Half Net Profit 


BERLIN, N. H.—The Brown Co., which 
manufactures shoe innersoles, among 
other products, made a consolidated net 
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profit of $1,593,982 for itself and its 
wholly-owned subsidiary, Brown Corp. 
of La Tuque, P.Q., Canada, during the 
fiscal year ended Nov. 30, 1946, it has 
been announced by Frederic G. Coburn, 
president of the concern. 

It was further reported that consoli- 
dated receipts for the company and cor- 
poration totalled $37,850,290, principal- 
ly from the sale of various products. 
Consolidated expenditures were $36,- 
256,308. 


Retail Shoe Chain 
Triples Profits in °46 


CINCINNATI, O. — The Dan Cohen 
Company retail shoe chain has revealed 
net income of $127,241 for the fiscal year 
ending Jan. 31, compared with $39,774 
for previous fiscal year. 

Current assets on Jan. 31 were $986,- 
$78 and current liabilities $498,465, 
compared with $837,662 and $408,759, 
respectively, for previous year. 








Tanning Co. Shows More 
Than Double Profits in °46 


CINCINNATI, O. — The Griess-Pfleger 
Tanning Company and subsidiary com- 


panies has disclosed that net profit for 
1946 amounted to $453,012, compared 
with $167,036 in 1945. 

The report showed that when the 
company called for redemption of $746,- 
000 in income debentures last year, only 
$72,000 was turned in, while $573,000 
worth of debentures were converted into 
common stock. 

This conversion increased common 
stock from 79,604 shares outstanding on 
Dec. 31, 1945 to 146,963 shares on Dec. 
31, 1946. 

The year-end balance sheet showed 
total current assets of $2,706,796 and 
total current liabilities of $1,001,915. 





Pantasote Report Shows 
Record Peacetime Sales 


New YorK — On record peace-time 
sales of $4,316,529, surpassing the war- 
time high of $4,093,495 attained in 1945, 
The Pantasote Company, Passaic, N.J., 
maker of plastic-coated fabrics and un- 
supported Vinyl films, realized a peak 
net profit for 1946 of $504,852, more 
than 500 per cent greater than the $81,- 
856 net income shown for 1945 and 
nearly equal to the combined net profit 
—$516,043 — for the ten years ended 
1945, the annual report revealed. 
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LEATHER MOCCASINS 
with 5 


selling 
features! 


* Smooth brown reten split leather uppers 
* Twe rows of Goodyear Littleway lock stitching 


* Reinforced colier 
* Orthopedic rubber soles by PANCO 


* Special lest that gives comfort and Sitting qualities of shoes 
STYLE +1070 Men’s Sizes 6 to 11 =—-'1.85 
STYLE #1075 _— Boys’ Sizes 1 to5 ‘1.80 
STYLE #150 Women’s Sizes 3 to 9 1.80 

rawhide lacing in rich mahogany color, $240 per pair. 


L. N. SCHWARTZ & SONS 


PHILADELPHIA 6, PA. | 


410-412 CHERFY ST. e 
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Lines on Display 
At the Shoe Fair 
[CONTINUED FROM PAGE 341] 


Wesseling, Jordan Shoe Co., Inc. 
Commodore 717 
Eldon, Mo. (1-Cl) 


Weymouth Shoe Co.......New Yorker 1156 
Lewiston, Me. (1-CISC) 
Shoe Co. 


Wiley-Bickford-Sweet bs 
New Yorker 917-918 
Worcester, Mass. (1-WGSMWC)} 
Willits Shoe Co............. New Yorker 646 


Halifax, Pa. (1-GCIB) 
Wilner Wood Products Co. 
New Yorker Booth 62 


es ._Commodore 657 
Los Angeles, Calif {1 te ag Ol 
Winchester Rubber & Plastic Co 
New Yorker Parlors A, B, C 3rd Floor 
New York, N. Y. (4) 
Wing-Step Shoe Corp......Commodore 903 
Webster, Mass. {1-MWGSW) 


Winston Shoe Co.......... McAlpin 446-445 
Salem, Mass. (1-MWSMWC) 

Winthrop Co.........New Yorker 729 
St. Louis, Mo. [1-M) 

_ YY eee New Yorker 953 
Exeter, N. H. (1-W) 

Wohl Shoe Co......... Commodore 916-918 


Denver, Pa. (1-G) 
Wolff Tober Shoe Mfg. Co. 
Commodore 633-635 
St. Louis, Mo. (1-W) 
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Wood & Smith Shoe Co. 
New Yorker 808-1188 


Auburn, Me. (1-SCI) 
Woodward & Wright Last Co. 
East Bridgewater, Mass. (4) 
Woodsco Sun Clogs...... New Yorker 1144 
Cincinnati, O. (1-MWGC) 
Wright, E. T., & Co. New Yorker 722-723 
Rockland, Mass. {!-M) 
a 
Youngsters Shoes Litd.. 
Chicago, Ill. (1-SC) 
Zz 


Zenith Shoe Mfg. Co., Inc...Commodore 962 
Boston, Mass. (1-WG) 


Biltmore 425 


New Yorker 619 


Predicts Record Showing 
Of Interesting Shoes 


New York—Predicting that the com- 
ing National Shoe Fair in New York 
will be the greatest of all National 
Shoe Fairs, L. E. Langston, executive 
vice-president of National Shoe Retail- 
ers Association said this week that it 
comes at a time when both manufac- 
turers and retailers are mindful of the 
need for something new in shoes. He 
expressed the opinion that the Fair will 
bring together the most extensive show- 
ing of shoes ever presented on a simi- 





. 60 cents 


COMMODORE 


BEST IV BALLET 


Deluxe pleated toe shoe in black or white 
Style 10, $2.00 

Full Sole student ballet, 

Style No. 11, $1.90 

Style No. |, Acrobatic sandal, 
fawn or black . 


Delivery 3 to 4 weeks or sooner 
Terms: Net 30 days. 


| Write for Illustreted Cetelog 





166 North 3rd Street, Columbus, Oblo 


lar occasion. 

“Shoe retailers will have the greatest 
opportunity they have ever had to co- 
ordinate accessory lines in their proper 
relation to shoes for the coming Fall 
and Winter seasons,” said Mr. Lang- 
ston. “It seems obvious that the time 
has come when it is necessary for re- 
tail shoe stores of all types and sizes 
to realize that they cannot ezist selling 
shoes alone. Any store that sells 
women’s shoes will find that they can 
make a great many sales that would 
not otherwise be made if they have ap- 
propriate bags, hosiery and other ac- 
cessories to go with their shoes. 

“This is a merchandise service that 
the modern shoe store is expected to 
make available to their customers and 
at the same time the sale of such ac- 
cessories will add greatly to the store’s 
gross volume... . Right now is the time 
for shoe retailers to recognize the im- 
portance of co-ordinated accessories to 
go with shoes—and do something about 
it.” 


Incorporate to Make Shoes 


BurraLo, N. Y. — Park’s Shoe Co. 
Inc., 703 The Press Building, Bingham- 
ton, N. Y., has been incorporated “to 
manufacture and deal in footwear.” It 
is capitalized for $25,000. Incorpora- 
tors are Dorothy B. VanVorce, John M. 
Rennell, and Almeda E. Gratsinger. 
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Style V. Tough pigskin top, soft sponge rubber metatarsal 


Women’s sizes: 5 thru 10, wide and narrow, $14.40 per dozen pairs 
6 thru 13, wide and narrow, $16.80 per dozen pairs 


Men's sizes: 





VOSBURG FOOT APPLIANCE CO. 





A NEW LINE OF FOOT APPLIANCES 


Designed to give the dealer a 
type appliance that will bring him a 


longer margin of profit 


Let us show you how a $50.00 stock of our 
supports backed up by weekly size-ins can 
show a profit of over $1000.00 a year on ten 
sales a week. 


Write today for small run of sizes or for our catalog 


1616 LAVACA Sr. 


AUSTIN TEXAS 











About Shoe People 


Gerry Potashnick, formerly produc- 
tion manager, has assumed his duties 
as sales-manager of the Life Stride 
division of the Milius Shoe Company, it 





GERRY POTASHNICK 


has been announced (see BooT AND SHOE 
RECORDER, March 15, page 158). 


* * * 


James Lee Johnson, a member of the 
board of directors of International 
Shoe Co., has been named director of 
industrial and public relations. The 
post formerly was held by the late 
H. Edgar Jenkins. 


* * * 


Harold A. Lorenz has been appointed 
sales representative for California, 
Arizona, and Nevada by Cathy Foot- 
wear Co., Hallowell, Me. He will make 
his headquarters in Room 417 Haas 
Building, Los Angeles. He was formerly 
California representative for Brown 
Shoe Co. and prior to that he repre- 
sented H. J. Justin & Sons in the eleven 
Western states. After successfully 
operating a citrus and avocado ranch in 
Fallbrook, Calif., he decided that the 
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urge to return to the shoe business was 
too hard to resist, he said. 
* 7 * 

Lee Rowan, shoe retailer of long ex- 
perience, is the owner of the new 
Rowan’s Family Shoe Store in the new 
building built especially for shoe dis- 
play and footwear merchandising oppo- 
site the Liberty Theatre of Sunnyside, 
Washington. 

* * * 

Mr. and Mrs. Ben Kostel opened an- 
other Kostel Shoe Store recently at 147 
East 154th Street, Harvey, Illinois, it 
Was announced. 

* = ~ 

W. E. Newbold, owner of the New- 
bold Bootery, Inc., in Cincinnati, O., re- 
tail shoe store, was hospitalized for 
several weeks in mid-March as result 
of a surgical operation. He plans to be 
back “on the job” in the near future. 

+ o > 

Mr. and Mrs. Buddy Gould of the 
S. Kemp Co., Hazelhurst, Mississippi, 
were recent visitors to Los Angeles. 
While on their combined business and 
vacation trip, they were entertained by 
Frank Foster of David Frank’s of Cali- 
iornia. 

7 7. + 

Harry D. Klafter, of Kew Gardens 
Hills, N. Y., is now sales representative 
for Knipe Bros., Ward Hill, Mass., man- 
ufacturers of men’s shoes, covering the 
greater New York and Westchester 
areas. Mr. Klafter was formerly asso- 
ciated with the Florsheim Shoe Com- 
pany for 22 years, as a salesman in the 
metropolitan area. 

. * > 

Harry Jay Evans recently addressed 
the shoe sales force of the May Com- 
pany, Los Angeles, through an invita- 
tion extended by Alan Shirek, divisional 
merchandise manager for shoes. Speak- 
ing on “The Thrill of a Sale,” Mr. 
Evans gave pointers on the proper sell- 
ing of footwear. He represents Lock- 


wedge Shoe Corp. of America, Inc., 
Columbus, Ohio, and Field & Flint Co., 
Brockton, Mass., and is considered an 
authority on good salesmanship. 

+ > . 

Clifford Bails, who has long been a 
salesman for Burns Cuboid Co. at the 
May Co., Denver, now heads the depart- 
ment, it was announced recently. 

. * 2 

John Martin and district manager 
C. A. Sheppard have completed a new 
department for Burns Cuboid Co. in 
The Peerless Shoe Co., Johnstown, Pa. 


. * Sd 
Harry D. Farrington of Salt Lake 
City, Utah, was recently elected as the 
first associate member in the West 
Coast Shoe Travelers Associates, which 





HARRY D. FARRINGTON 


has initiated a new policy recently 
under which West Coast retailers will 
become associate members. His firm, 
Riggs & Farrington, 52 East Broadway, 
Salt Lake City, operates several shoe 
stores and leased shoe departments 
in the Rocky Mountain territory. 
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NOT WANTED! : 


CUT PRICE STORES! 
JOBBERS + WHOLESALERS! 
NATIONAL CHAIN STORES! 


WANTED: 


Limited number of progressive 


DEPARTMENT STORE 
SHOE DEPARTMENTS and 
SPECIALTY SHOE STORES 


EXCLUSIVE! 


A few retail territory franchises are still 
available for EXCLUSIVE DEPART- 
MENT STORE SHOE DEPART- 
MENTS and SPECIALTY SHOE 
STORE distribution of the world-famous 
IRVING JAFFEE “OLYMPIC CHAM- 
PION” Ice Skate and Shoe Outfit line 
for children and adults. This -trade- 
marked line, with exclusive patented 
features, is manufactured by a century- 
old organization . . . the world’s largest 
producers of skating outfits. It is fea- 
tured .. . on an EXCLUSIVE BASIS 

. by hundreds of leading shoe depart- 
ments . . . backed up by our consistent 
advertising, promotion and merchan- 
dising. 


PROFIT STORY! 


This is a profit “wrap-up” . @ sure- 
fire volume in all-family gift and play- 
shoe sales. Progressive shoe merchan- 
disers are finding that “OLYMPIC 
CHAMPION” spells added profits . . 
even far outselling toy and sporting 
goods departments in annual volume. 
Ice-skate users are your regular shoe 
customers. With “OLYMPIC CHAM- 
PION” you can give them better value, 
better quality, better fit, and other shoe 
services. No widths, no half-sizes head- 
aches . . . just quick-sale profits like 
your slipper business! 


MERCHANDISING SCOOP! 


Here’s a tie-up for YOUR STORE, ex- 
clusively . . . with the 1948 WINTER 
OLYMPIC GAMES .... by featuring 
“OLYMPIC CHAMPION” skates .. . 
designed and used by the greatest Olym- 
pic Champion skater. 


For further information on availability 
of the IRVING JAFFEE “OLYMPIC 
CHAMPION” franchise in your city, 
contact 


OLYMPIC CHAMPION 
ICE SKATE CO. 
WARE, MASS. 


New York Office: HOTEL BRESLIN 
B'WAY at 29th, NEW YORK 1, N. Y. 
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“I fee] that by -including retailers as 
associate members the West Coast 
Travelers Associates is widening its 
scope and that this will eventually re- 
sult in closer cooperation between the 
manufacturer and retailer, with the 
salesman as intermediary,” he said. 

> 7 = 


L. E. Swan is now associated with the 
Sturges Shoe Salon, part of Sturges’, 
The Ladies’ Store, operated here at 221 
South Chadbourne, San Angelo, Texas. 
The shoe salon was opened early this 
year, and is under the management of | 


| Homer Rogers. 


Philip J. Kalinoski, former manager 
of the local store of the Spencer Shoe 
Corporation,has been replaced by Habib 
W. Habib of Lawrence, Mass. Mr. 


| Habib, who has had 11 years experience 


in the retail shoe business and has man- 
aged several stores, joined the Spencer 
organization three years ago as a busi- 
ness stimulator. 
7 > * 
The 44th anniversary of Harry Gold- 
man, veteran merchant of men’s shoes, 


| who has been 40 years in his present 


location, is being celebrated this year. 
> * . 

The new Highland-Turner Co. store 
in Wichita, Kansas, opened recently. 
The co-owners, Frank R. Highland and 
Edgar C. Turner, state that it will be a 
shoe and accessory shop. 

7. > 


Louis B. Keane, in charge of retail 


| operations for the A. S. Beck Shoe Cor- 


poration, will visit the Albany, N. Y., 
store, 63 North Pearl Street, in the | 
near future to confer and recommend | 


| procedure in the removal of the store 





| due to the purchase of the property by 


the W. T. Grant Company. Mr. Keane | 
was recently elected a vice president | 
and director of the concern. 





PLASTIC SHOE FORMS 
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Write samples, also 
— FORM M Getails and Shoe Findings 


You are cordially invited to visit our 
exhibit at the 

NATIONAL SHOE FAIR 
APRIL 27th through May 2nd 
HOTEL McALPIN Room 541-543 
New York City 


LYONS & COMPANY | 
120 Duane St., New York 7, WN. Y. 
QUALITY SHOE STORE SUPPLIES SINCE 1900 














5 LITTLE 
WORDS 

That Sell } (| 
~) Your Shoes! 


@ How do we 
know they will 
sell your shoes? 









Because they 
have been sell- 
ing shoes suc- 
cessfully for 
more than 25 
years—for thou- 
sands of good 
shoe merchants 
like yourself. 


rw 
Of course, you have to be able 
to back up these “'5 little words” 


with action. Like taking the 
customer (or his child) over to 
your Original X-Ray Shoe Fitter 
and letting him (or her) SEE 
exactly how the shoes do fit . . . 
suggest a different size or style 
if necessary. 


BUT—the very fact that you can 
use this sentence, really sells ‘em 
on your shoemanship...on your 
fitting service as well as on the 
style and quality of your shoes. 


The Original 
X-Ray Shee Fitter . . . 
has been serving shoe 
merchants as a Fitting 
Aid and Selling Tool 
for many years. It's a 
proven performer that 
gets results. Chances 
are you can get one 
soon. Ask our X-Ray 
representative or 
write — 








3533 NORTH PALMER STREET. 
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WESTERN BOOTS 
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SHOE CO., INC., 101 DUANE ST., N. Y. C. 














MOCCASINS 


re 








WHITE MOCCASINS 
IN STOCK—IN CHICAGO 
IMMEDIATE DELIVERY 


White smooth leather 
camp moccasin — white 





tubber sole. 
Sizes 4 to 8 4, 
to 9%. 
$2.10. | 
\\ 
18 of 36 pair lots oie 
GROBE-NIUS == Hil 


45 S$. Wells St., Chicage 6, ii. @ne 














~~ 


MEN'S SHOES 


WHEN STYLE'S 
IN THE PICTURE 


New York Offices, 08-5 10 Marbridge Bidg., New York 1, N.Y. 
‘West Coast Offices, 401-402 Haas Bidg., Los Angeles 14, Calif. 
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had many friends. 








Obituaries 





Walter S. Lefavour 


| Bosron, Mass.—Walter S. Lefavour, 
| who retired in 1941 after having served 
| many years as an executive of the 


seen erneemses | United Last Company, died recently in 





WALTER S. LEFAVOUR 


Wollaston, Mass., at the residence of 
his son-in-law, E. T. Tremaine, Jr., 
with whom he had made his home for 
a number of years. 

Prior to entering the last business, 
Mr. Lefavour was associated with the 
Thomas G. Plant Co., Boston shoe 
manufacturers; then in 1908, became 
manager of the John Pell Last Co., of 
Newark, N. J. In 1921, he was trans- 
ferred to the Boston office of the United 
Last Company and, during this period, 
traveled widely in Canada where he 
his daughter, Mrs. 


Surviving is 


Tremaine. 


Henry E. Wyman 


BALTIMORE, Mp.—Henry E. Wyman, 
president of the Wyman Shoe Stores, a 
retail chain in Baltimore, died suddenly 
in New York, April 1, while on a busi- 
ness trip. The successful shoe merchant 
was only 44 years old. 

Fifteen years ago, Mr. Wyman, 
active in civic and charitable organiza- 
tions, succeeded to the presidency of the 
shoe firm when his father died. 

When his wife, Mrs. Carrie Kohn 
Wyman, heard of his death, she im- 
mediately left for New York, where, 
according to members of his family, Mr. 
Wyman was stricken while eating in a 
restaurant. 

He leaves, in addition to his widow, 
a mother, Mrs. Stella E. Wyman; a 
daughter, Mrs. Laurence Abrams, and 
a son, Maurice Richard Wyman. 


Robert E. Weschler 


Erie, Pa.—Robert E. Weschler, 70, 
prominent shoe dealer here, died recent- 
ly while taking a nap in his apartment 
at 932 Peach street. Mr. Weschler was 
president of the Weschler Shoe Com- 
pany, Inc., and a former member of the 
Erie school board, and was active in the 
Erie Chamber of Commerce and the 
Retail Merchants’ Association. 

He is survived by a sister, Mrs. Emil 
Wuenschel; a brother, Harry D. Wesch- 
ler; three daughters, Mrs. Mildred 
Crowley, Mrs. Harold J. Weber and Mrs. 
Glenn R. Spicer; two sons, Joseph and 
Robert Weschler, both associated with 
the shoe busniess. 


Morris Fabrick 


Los ANGELES, CALIF.—Morris Fab- 
rick, 68, the father of Seymour Fabrick 
who heads the Vogue Shoe Cempany, 
died of a heart attack on March 21st. 
He was a member of the Michigan 
Shoe Travelers Association, having 
worked out of Detroit for a number 
of years. 

Mr. Fabrick retired from selling 
shoes four years ago, devoting his 
time to assisting his son. Surviving 
him are his widow, Phamie, and seven 
other children in additon to Seymour 
Fabrick. The burial was in Hollywood. 





Frank W. Emerson 


HAMPSTEAD, N. H.—F rank W. Emer- 
son, 81, who was a shoe manufacturer 
here for 30 years and served in the 
State Legislature for 10 years, is dead. 

He was a native and lifelong resi- 
dent of Hampstead and was prominent 
in a number of Masonic organizations. 

Survivors include his widow, Minnie 
Stevens Emerson. The couple observed 
their 60th wedding anniversary last 
Sept. 12. 


John T. Tebbutt 


MONTREAL, CANADA—John T. Teb- 
butt, 86, president of Tebbutt Shoe & 
Leather Company, Limited, and former 
president of the Siscoe Gold Mines, died 
in hospital at Three Rivers, Quebec, 
recently. A native of Northampton, 
England, Mr. Tebbutt came to Canada 
in 1885 and started his shoe firm in 
1893 under the name of Tebbutt Broth- 
ers. He played an active part in public 
affairs and was a former alderman and 
member of the Three Rivers Harbor 
Commission. He was an elder for 55 
years of St. Andrew’s United Church. 

He is survived by his widow, one son, 
Harold J. Tebbutt, vice-president of the 
shoe manufacturing company, and by 
four daughters. 
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HUARACHES 








108 MEN'S NATURAL $3-30 
Sizes 6-10 


109 MEN'S BROWN $3-30 
Sizes 6-10 
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WILL SHIP 
HALF 
CASES 

















Net 10 gaye 
R10GRANDE IMPORTINGCO. | 
BROWNSVILLE, TEXAS | 








FOOT APPLIANCES 























METATARSAL PADS 
: mm th 
manufacturer. 
line of rubber 
5 AL SUP- 
SHOE CORRECTION. Write for {Illustrated eatalog- | 
A. L. SCHENK ORTHOPEDIC Las. 
1026 W. 7th St Les Angeles 14, Caltt. | | 
HUARACHES 











GENUINE OAXACA STEERHIDE | | 


HUARACHES 


LADIES’ 
28! (shown here) Ladies’ 
sizes 2-7 (large) 
Good clean stock 
$] 65 
Net 
#33 Ladies’ 


Guadalajara 
Huaraches 












and sole; 36 . to case; Sizes 3-8 


Children's Guadal 
#98 hessoches, sizes 0 he? $125 


#133 Men's we hua- $1 -65 





_ xe 
FOS Grownsville, act 10 days 
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Easter Fashion Trends 


[CONTINUED FROM PAGE 364] 


to mid-calf or an inch or two longer. 
Suit jackets were much longer with 
the back usually dipping. Many of 
these jackets in the soft dressmaker 
suits had back fullness or a bustle ef- 
fect. The cutaway effect in front was 
popular. 


Price Resistance Limits Pairage 

Boston, Mass. — First real style 
shopping for shoes since the war was 
reported in Boston with women defi- 
nitely seeking shoes keyed to their 
costumes, particularly suits, or to 
match their accessories. 

This was responsible for a big de- 
mand for navy, red, some green and 
grey, and tans and browns in the high 
fashion colors. A small amount of 
wine was also sold. Black patent was 
heaviest in demand in many quarters, 
and black calf was particularly popu- 
lar for pumps. Blue led the field in 
calf shoes and red in the reptile classi- 
fications. Suedes sold well in all colors 
in stores and departments able to stock 
that material. 

There was a good response to color 
promotions, two of the outstanding 
being town brown and admiral blue. 
One of the specialty shops featured 
completely matched accessories from 
hats to shoes, the latter selling in 
pastel yellows, green, blues, tans, and 
natural deer skin in addition to the 
darker shades. Multicolors which re- 
ceived some promotion had only slight 
response. 

Preference continued for open styles, 
particularly the open toe. More closed 
backs were sold than last year, but 
women indicated they still prefer open 
treatment in toe and shank area for 
their Spring and Summer shoes. Per- 
forations sold well and practically 
every woman buying pumps wanted 
a bow or buckle on them. Sandalized 
types were also in heavy demand. 

Shoes, like other items of apparel, 
did not sell in the volume expected in 
many retail quarters. There definitely 
was not the rush to buy experienced 
at Easter a year ago. In many stores 
volume was above that of the past 
several years due to the higher prices 
of the shoes themselves, but pairage 
was considerably lower. Consumer 
price resistance continues to be felt in 
all quarters and is regarded as a force 
that must be reckoned with in the not- 
too-distant future. 


Rain, Shortages Cause Slowdown 


MILWAUKEE, Wis. — Reports of 
Easter buying, compared with last 
year’s season, indicate that shoe sales 
generally were up in dollar volume but 
down in unit sales. Unseasonably cold 
weather, climaxed by two days of rain 
just before Easter, together with high- 

[TURN TO PAGE 373, PLEASE] 
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CASUALS 


STOCK 


CHICAGO 





“BILLCO-EDS" 
Priced Right and Styled Right : 





Casual: 


for Immediate Selling 


_ 





f # 


WILLIAM COHAN 


COMPANY 





ENGINEERS’ BOOTS 











ENGINEERS’ BOOTS 
at New Low Prices 









p 


SHOE CO., 


inc., 


9% === 


Brown 17” Boot 
Strap and Buckle at 
instep and at Top 
Reinforced Stee! Shank 
Full Leather Heel 
eavy Plump Elk 
Goodyear Welt 
Construction 
Viscolized Outer Sole 
Built to stand 
heavy wear 
Sizes 7-12 
D Width 


Samples on request 


ASco 





101 DUANE ST., N.Y. C. 
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WORK SHOES 


PILOT 
Work Shoes 


At New Low Prices 


— 








immediate Delivery from Stock 
any quantity —any size runs 


Brown, Plump, Smooth Split Leather 
Uppers 

“Armortred Cord Wear,” One Piece 
Molded Rubber Sole and Welting 


® Nailed Construction 
Reinforced At All Points of Wear 


S2GEL cents sites 10-18 $2.00 
The 
PILOT SHOE CO. 


31 Hopkins Plece 
Baltimore 1, Md. 








FOOT SOCKS 
LYCO Foot Socks 





Snug Fit 
Prevents Irritation 
Protects Hose 


1.80 per dos. pairs 


GRADES: *Celanese Rayon 
Quality Cotten ... 
*Reg. U.S. Pat. Office 
SIZES: 8% te 11. 
PACKING: Individual dozen boxes 
and attractive COUNTER DISPLAY (as illustrated 
assorted, sizes 


also Colorful 


above, 6 dozen 8% to 11). 
Write for Samples also HOSIERY FORM Information. 


LYONS & COMPANY 


Quality Shoe Store Supplies Since 1900 











120 DUANE STREET NEW YORK 7, N. Y. 
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Shoe Customers Insist sn Good Leather 





Retailers Encounter More Sales Resistance to Shoes Made of Inferior 
Materials than to Higher Price Levels. 


Cu1caGo—While they are not entire- 
ly willing to accept today’s fancy 
prices for footwear as final, consum- 
ers, nevertheless, are becoming more 
accustomed to paying the figures shown 
on the tags. Shoe manufacturers, how- 
ever, report that a very interesting 
trend is developing that could have 
serious consequences in the industry. 
They point out that there is far great- 
er resistance to buying shoes made from 
inferior leathers than there is to today’s 
price levels. 

If that attitude persists, how are 
tanners going to dispose of the poorer 
grades of leathers? Already there is 
an over-supply of heavy sole leathers, 
and side leather tanners declare that 
there is an extraordinary call for the 
better grades of side leathers, especially 
those made from kips, while the cheaper 
and less desirable types are accumu- 
lating. 


Public Quality Leather Conscious 


The sale of surplus shoes by some 
department stores has done much to 
make the buying public even more qual- 
ity-leather conscious, for footwear for- 
merly made for men and women in the 
service contained only the hest leathers 
available. 


This sudden desire for the very best 
in leathers was a bit surprising. More 
than that, it caught them unsuspecting 
and, in fact, unprepared, and because 
of the fact that quality leathers are 
searce, it offers a perplexing situation. 
In the case of calf leathers, most in 
demand, the condition is nothing short 
of acute, and tanners are forced in 
many instances to allot finished calf 
leathers to shoe manufacturers in pro- 
portion to previous purchases. They 
figure this is the only fair way to dis- 
tribute it. This method is the same that 
was used by most tanners during ra- 
tioning, when wartime leather was in 
such short supply. The same plan of 
distribution is being followed by some 
tanners of quality side leathers. 

In a few instances outstanding 
tanners have stopped producing 
calf leathers — because of the strong 
reluctance on the part of customers to 
pay the prices that must be asked for 
this kind of leather, which are rela- 
tively higher than the rest of the mar- 
ket, high as it is. They find themselves 
unable to get satisfactory quantities 
of raw calfskins at anywhere near fig- 
ures that would enable them to produce 
the leather at prices shoe manufactur- 
ers are willing to pay and still provide 
the tanners with a fair profit. 

If shoe manufacturers are concerned 
over complaints and cancellation of 
orders by retailers as a result of con- 


sumers’ refusal to pay prices asked, tan- 
ners too have a problem in trying to 
keep out of a tight spot, with shoe 
manufacturers pressing them daily for 
quality leathers that are now at a 
premium. 

A leather buyer for a large shoe 
manufacturer declares that every deal 
today is contingent on many factors, 
but the principal one is the ability of 
the tanner to produce quality leather. 
Price is more or less a secondary con- 
sideration. 

In order not to get stuck with a lot 
of leather of the poorer variety, tanners 
are often insisting on shoe manufac- 
turers purchasing a certain percentage 
of the low grades before they close a 
deal for the wanted leathers. 

While pairage sales have declined, 
dollar purchases have held up well in 
some sections, and in a few instances 
may have even surpassed former fig- 
ures, But whether this is the case or 
not, the shoe industry is somewhat in- 
clined to believe that present conditions 
reflect the possible return to seasonal 
buying. It comes at a time when the 
shoe industry had an excellent start on 
a 12-month consumer-buying plan that 
would lift footwear manufacturing out 
of the seasonal class and make it a 
year-round industry. Also, by matching 
footwear with apparel and accessories, 
considerable headway had been made 
toward enlarging shoe wardrobes. 


Shoe Prices Hold Firm 


At the moment, there is nothing to 
indicate any immediate downward re- 
vision of shoe prices. Until calfskins are 
more plentiful, the picture, particularly 
as it pertains to quality footwear, is 
very apt to remain unchanged. It is 
calf upper leather that seems to be the 
focal point in a situation that authori- 
ties don’t believe will iron itself out 
before the increasing calf slaughter is 
transformed into cured hides, finished 
leather and finally, shoes, a process that 
requires from 60 to 90 days. It may 
easily take longer, since calf leather is 
in such short supply. 

It is expected that when the critical 
ealf leather situation is adjusted, the 
side leather shortage will find an im- 
mediate remedy. The side leather sup- 
ply is tight only because this type of 
leather is being substituted to heip 
alleviate the lack of calf leather. 

The heavy demand for medium and 
light sole leathers and the abundance of 
heavy sole leather on the market are 
indications that consumers want only 
the best leathers at today’s prices. 

It is reported in some sections that 
the high prices have reduced play shoe 
sales, but casuals are still getting a 
good call in men’s footwear, also loafers. 
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SHOE CLEANER 











SENSATIONAL 


White Dry Shoe Cleaner 





Cost, $1.85 Dz. — $19.20 Gr. 


ORDER FROM YOUR JOBBER 
OR DIRECT FROM FACTORY 


S & M CHEMICAL CO., Inc. 


2900 S$. Michigan Ave., Chicago, ill. 














MEN'S SLIPPERS 





BACK AGAIN 
Pre-War Quality 
Men’s Leather Romeo 







heel: 
Sizes: 7 to 12 
yc4 

2" 
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ae 
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MMEDIATE DELIVERY 


IN STOCK 


SHOE COMPANY 
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Easter Fashion Trends 


[CONTINUED FROM PAGE 371] 


er prices and shortages in wanted lines, 
contributed to the slowdown in units. 

Only limited activity was noticed in 
the all-closed shoe, and that primarily 
in the conservative matron depart- 
ments. 

Black was the leading color, followed 
by brown, although at least one shop 
claimed navy as first and another as 
second choice. Red was third, defi- 
nitely. 

Patent and calf were mentioned 
equally, with calfskin leading in two 
or three higher quality stores. Suede 
was also in the picture, as was the 
patent-gabardine combination. Rep- 
tiles were good in black and white, 
beige cobra and red snakeskin. 


Business Booms Final Week 


INDIANAPOLIS, IND. -—— Easter busi- 
ness suffered somewhat in Indianapolis 
in February and March because of the 
late Winter. Therefore, Easter com- 
ing early this year threw nearly all 
of the business into the previous week. 
However, all through that week busi- 
ness boomed. 


One department store stated there’ 


was a decided preference for blue shoes 
with green and red as runners-up in 
popularity. Mostly dressy shoes were 
sold and there was an exceptional de- 


| mand for medium heels. 


On the other hand, another depart- 
ment store said they were selling any 


| color and practically every pattern in 


the store in black, brown, red, gréen 
and blue. Most of the sales were in 
patent leather although there was an 
increased demand for suede and cobra. 


Columbus Beats Figures 


CoLumBus, O.—In spite of a definite 
sales resistance to the high price of 


| shoes, Columbus merchants proclaimed 
| that 1947 Easter business “exceeded all 


expectations.” 

One dealer asserted that in March 
the volume of business in his store was 
greater than in any month since the 
opening of his new salon. Another 
buyer stated that he had done 15 per 
cent more business in dollars and cents, 
if not in actual pairage, than he had 


| done during the same period in the 


| past few years. 





still in demand. 


All leading shoe mer- 
chants in Columbus made comparable 
statements and claimed they were 
pressed to meet the demands for Easter 
footwear. 

The high-riding shoe was more 
popular than any other type. There 
was the usual run on the patent leather 
opera pump, both of the open and 
closed type. Buckles to trim them sold 
well. Sandals and the sling backs were 
especially good. Platform soles were 
The style trend on 





HUARACHES 


~~ 








| Huarache Oxford 


ORDER NOW—30-DAY DELIVERY 
| A REAL SHOE WITH HUARACHE COMFORT 

















WOMEN'S CASUALS 


HAITI SLIPPERS 


Fascinating, Captivating, Exciting 








$4.65 PR. NET F.O.B. BALT. 


Women's Sizes 3-8. Each Pair Boxed 


P. H. VOLK & Company 


| 2-4 W. Lombard St. Baltimore 1, Md. 
Importers & Distribstors 








Buy Savings Bonds 
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“GLAMORIZERS” 


by ACE BOWS 

















PLAID SHOE LACES - 








PLAID SHOE LACES 


In Stock for Immediate Delivery 
Write for Color Card TODAY 


LYONS & COMPANY 


120 Deane Street, New York 7, N.Y. 
QUALITY SHOE STORE SUPPLIES fer 44 years 














SANDALS 








SMOOTH ELK LEATHER 
Retan Leather 
Soles 







No. 850 
Colors: BROWN, RED, WHITE 

Sizes: 5-12 $1.65 — 12!/2-3 $1.75 

above with Serviceable, 
Rubber Soles. 

— 12%/-3 $1.65 





No. 845—Same as 
Non-Marking Brown 
Sizes: 5-12 $1.55 


Minimum 
Terms: Net 10 days F.O.8. N. Y. 
ALLIED FOOTWEAR CO. 
154 Duane Street New York 13, N. Y. 
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the closed type of shoe has not yet 
made itself felt in Columbus, although 
merchants were not able to meet the 
demand for medium heels. 


Patent Leads Omaha Sales 


OMAHA, NEB.—Check of represen- 
tative shoe stores and departments 
showed Easter sales volume this year 
12 to 25 per cent ahead of last in 
women’s and children’s lines, although 
supply shortage caused men’s dress 
shoes to drop below last year in some 
departments. 

Demand exceeded supply of red and 
blue shoes both in high-style depart- 
ments and popular-priced stores. 
Black patent was first in popularity 
except in one chain store which had a 
better than usual supply of reds and 
other colors. 

Open heel and toe were as much in 
demand as ever, especially in high-style 
departments, although a buyer cater- 
ing more to the middie income group 
said a trend to the closed heel is evi- 
dent. 

Matching bags were more in de- 
mand than last year, and a best seller 
was a black patent shoe trimmed in 
light reptile, with matching bag. In 
addition to the unprecedented demand 
for reds and blues, especially the for- 
mer, greys were much wanted. 


Colors Set Record 


SEATTLE, WASH.—Judging from the 
volume of shoes sold over the holiday, 
Seattle folks attended Easter service 
well-shod. Generally speaking, the 
volume of business was better than 
that of 1946, but units were down 25 
to 30 per cent due to the recent in- 
crease and price change. There is no 
doubt that shoppers are becoming 
more cautious and dollar conscious. 

Because of the early Easter date. 
many calls were noted for all-white 
shoes. A few stores had an advance 
stock of all-whites and could meet 
the demand, while other retailers sub- 
stituted with spectators. 

Colored shoes were at an all-time 
high as first choice. Blue, grey and 
cocoa came forward as early Spring 
favorites. Red and green shoes could 
be bought, but merchants sensing that 
these colors have had a long run in 
previous seasons, were not planning to 
feature them extensively. 


Good Weather Spurs Buying 


ATLANTA, GA.—The result of good 
weather was a fifty per cent increase 
in sales volume over last year’s sea- 
son, and last Easter’s business was 
terrific here. 

The murky climate which prevailed 
in Atlanta during January and 
February was replaced with so much 
sunshine that buyers concentrated on 
bright colors. Reds were dominant, and 
blues were so popular that the retailer 
sold all he could stock. Patent leather 
did well, as did black and brown 
leather. 











rab joss. 
WE SELL 
QUALITY SHOES 
AT A PRICE 
Quality Shoes Since 1932 


Serpluses From the Nation's 





M. K. WEIL SHOE CO. 
While in Town See Weil 
1215 Washington Ave. 

| St. Lovis 3, Mo. 


BARIS SELLS 
Quality Shoes from Surplus 
Merchandise. Better for Less 
BARIS SHOE CO.. Inc. 

79-41 Reade St. Mow York 7, ©. ¥. 



































WORK SHOES 








Men's Steel Toe Safety Shoes 
Men's Popular Priced Work Shoes 


GOODWILL SHOE COMPANY 
Hollistoa, Massechasetts 














Buy Savings Bonds 
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News of the Salesutt did Suypliers 


United Last Announces Change 
In Duties of Sales Personnel 


Boston, Mass.— At a recent sales 
meeting of the United Last Company 
held in New York City, John A. Herbin 





JOHN A. HERBIN 


of Rockland, Massachusetts, and Paul 
H. Jacobs of Camp Hill, Pennsylvania, 
in addition to their regular assignments, 
were appointed to represent the Stewart 





PAUL H. JACOBS 


& Potter Branch of the United Last 
Company in their respective territories. 

Due to increased demand for the 
United Last style service from New 


April 15, 1947 


York direct to the shoe manufacturers, 
the company has selected these two 
capable and popular salesmen to assume 
this additional responsibility, spokesmen 
said. 

Mr. Herbin is well known to the New 
England shoe trade, being connected at 
present with the Boston sales office and 
style studio. 

Mr. Jacobs, in his present capacity as 
Pennsylvania representative for the Em- 
pire branch of the company, is also a 
well-known figure in his territory. 

William H. Burger, manager of the 
New York style studio, Marbridge 
Building and sales representative for 
the Stewart & Potter Branch, will con- 
tinue to compile the latest information 
on lasts, patterns, shoe processes, leath- 
ers and all pertinent data that has been 
so helpful to the shoe manufacturers in 





DANIEL J. WREN 


planning their lines in the past. 

Daniel J. Wren will work directly out 
of the Brooklyn plant, contacting ac- 
counts in and around New York City 
and Brooklyn. 


Wholesalers Organize 
Buying Group 
PHILADELPHIA, Pa. — At a meeting 
held at the Hotel Pennsylvania in New 
York on March 8th, five leading shoe 
and rubber wholesalers organized a col- 
lective buying group known as “Foot- 
wear Buying Corporation.” 
The purpose of the organization will 
[TURN TO PAGE 378, PLEASE] 


Announce Sales 
Representatives 


Los ANGELES, CALIF.—Illing of Cali- 
fornia has announced the following new 
sales representatives: Gene Tober, Roc- 
ky Mountain states, with headquarters 
in Denver; Jack Olsten, West Coast 





JACK OLSTEN 


and Texas, with offices in the Haas 
Building, Los Angeles; Sidney Wild- 
feuer, South East states, with offices in 
New York City; Herbert Lane, East 
states, with offices in New York City. 





Made Executive Vice-President 
Of O’Sullivan Rubber 
WINCHEsTER, Va. — Ear! Bunting, 





JAMES N. MASON 


president of O’Sullivan Rubber Cor- 
poration announced, at a recent meet- 
ing of the board of directors, that 
James N. Mason, vice-president in 
charge of manufacturing, had been 

[TURN TO NEXT PAGE, PLEASE] 
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Advanced to Higher 
Posts in International 


St. Louis, Mo.—Edgar E. Rand was 
elected vice-president at the regular 
monthly meeting of the International 





EDGAR E. RAND 


Shoe Company Board of Directors re- 
cently. J. Lee Johnson was recently ap- 
pointed director of industrial relations. 
Vacancies in these positions were occa- 
sioned by the death in February of 
H. E. Jenkins, who was vice-president 
and director of industrial relations. 
Mr. Rand is the son of Frank C. 
Rand, chairman of the Board of the 
company. He started with the company 
in 1927 after graduating from Vander- 
bilt University and has been with the 
company continuously since that time 
with the exception of the war years. 
During the war, he was in Washington 





serving in various departments of the 
government in connection with pricing, 
procurement and distribution of leather 
and shoes. 

Mr. Johnson is the son of Oscar John- 
son, a former president of the company. 
He also came with the company in 192 
after attending the University of Vir- 
ginia, and he has served in various de- 
partments. During the war, he was an 
officer in the Army Air Forces for a 
period of two and a half years, attain- 
ing the rank of lieutenant colonel. 





Wrestling Shoes Bought 
By Army 
Boston, Mass.—The Gotham Shoe 


Manufacturing Company of Bingham- 
ton, N. Y., has been awarded an army 
contract to manufacture 1,000 pairs of 
wrestling shoes at $5.30 per pair. 

In addition to a contract to make 
combat service boots, reported else- 
where in this issue, the Boston Quarter- 
master Depot has also announced the 
award of a contract for 10,224 pairs 
in supplemental or unusual sizes to the 
International Shoe Company at $9.90 
per pair, a total of $101,217.60. 





Shoe Company Advertises 
By Billboard 

SAN FRANCISCO, CALIF.—The Sommer 
& Kaufmann Shoe Company, here, is 
currently promoting their product 
through 26 billboard advertisements, lo- 
cated in key areas in the metropolitan 
district. 








Hold Sales Meeting at Leather Show 


a 





Members of the group attending the Colonial Tanning Company, Inc., dinner at 
the Leather Show were: (Left to right) Front row: Ervin Manske, Sr., Irving J. 
Fife, Carl Ganter, Kivie Kaplan, Joseph Kaplan, Archie Kaplan, Mark Bortman, 
Mike Stiles, Edward Perry. Second row: Ralph Wolf, Dennis Shea, Norman Nelson, 
John Mercon, Pete Stiles, Cass Chesney, Alan Love, Walter Cost. Third row: Ervin 
Manske, Jr., Henry Sleeper, Abe Cohen, James Leach, Charles Heckel, R. D. North- 
rop, Harry Goldberg, Horace Beaven, Walter Roth, R. Leullier. Fourth row: Irving 
Wehmeyer, George Silva, Aaron Zuckerman, David Mandel, George Powell, Ward 
Holcomb, Robert Stiles, Bud Stiles Sam Davis. 


Boston, Mass.—One of the largest 
and most noteworthy gatherings at the 
recent Leather Show in New York was 
a meeting of 36 representatives of the 
Colonia] Tanning Company, Inc., at a 
dinner at the Hotel Commodore, the 
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first such meeting since 1941. 

Kivie Kaplan, as master of cere- 
monies, put everyone at ease with a 
light touch and good-humored refer- 
ences to the company’s early days. 

[TURN TO PAGE 378, PLEASE] 


Philip Melhado Joins 
Thomasetti 


Sr. Louis, Mo.—Philip Melhado, vice- 
president, director, and Western mana- 
ger for Creative Footwear and the Shoe 





PHILIP MELHADO 


and Leather Reporter—trade papers to 
the shoe industry—has been appointed, 
as of April 1, sales manager, sales pro- 
motion manager, and advertising mana- 
ger for Thomasetti’s Shoes, Inc., Se- 
dalia, Mo., according to an annourice- 
ment made public recently by George 
Thomasetti, president of the firm. 

Working out of St. Louis, Melhado 
will maintain offices and sample rooms 
in the Syndicate Trust Building, 915 
Olive Street. In Sedalia, Missouri, 
Thomasetti m@nufactures a line of high- 
grade casual footwear for women; in 
Cole Camp, Missouri, the firm manu- 
factures a new type of women’s extend- 
ed-sole shoes. 


Made Executive Vice-President 
Of O’Sullivan Rubber 


[CONTINUED FROM PAGE 375] 


elected executive vice-president of the 
company. His new duties will include 
the over-all supervision of sales, devel- 
opment and manufacturing in the plas- 
tics operations of the company. 

In making this announcement Mr. 
Bunting stated, “This action of the 
Board was brought about by the in- 
creased responsibility Mr. Mason has 
assumed by reason of the enlarged 
manufacturing facilities for making 
soles and heels and the development and 
expansion of our plastics program.” 

Mr. Mason came to O’Sullivan in 
August, 1941, as superintendent of the 
plant. He became general plant mana- 
ger in 1942 and acted in that capacity 
until 1944 when he was elected vice- 
president in charge of manufacturing. 
In this latter capacity Mr. Mason has 
been directly responsible for O’Sulli- 
van’s entry into the plastics field and 
the development of its plastics program. 
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MEN'S SLIPPERS 


Men's Kip OPERAS 


IMMEDIATE DELIVERY 


Sizes 6-17 
VS 





ellie ad 
















Packed 18-36 
pr. Lots 


PRICES NET 





#301—Lecther Lined 
Brown, Block, Red & Black Comb. 


#201— orm Lined 
n, Black, Red & Black Comb. 


# 207—Everettes Drill Lined 


$2.25 
$2.35 





own, Black 
STERN iinet snse. pie. 








JODHPUR BOOTS 


=——™ i ee 


Better Grade 
JODHPURS 


Kip Leather Uppers 
Lined Throughout 


Leather Innersoles 
Adjustable Straps 
Sizes 4-9 
C Widths 
Samples on 
Request 















Th | We. 826 Brews 
“Amoff * 


SHOE CO., INC., 101 DUANE ST., N.Y.C. 
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MEN'S SANDALS 


MEN'S SMOOTH COWHIDE 


LEATHER SANDAL 
Rubber Heel 


$9.65 








Leather Sole 





Sizes: 6-11 Immediate Delivery 
Terms: Net 10 days, F.O.B. N.Y. 
Visit Us im Room 1033, Hotel New Yorker 
during National Shoe Fair 


POLONER SHOE COMPANY 


156 Duone Street New York 13, N. Y. 


April 15, 1947 


F.O.B. PHILA. | 


$2.60 


Firm Celebrates 25th Year 


CoLDWATER, Micu.—M. T. Shaw, Inc., | 
here, celebrates its 25th anniversary this | 


month. Headed by M. T. Shaw, this | 


| Wholesale Manufacturing 
| 





M. T. SHAW 


| company started in the shoe manufac- 

| turing business in 1922, making one pat- | 

| tern over one last in a semi-dress Good- | 
year welt shoe, selling strictly to the 
wholesale trade under the “Trade 

Builder” name. 

Mr. Shaw’s shoe experience, however, 

| goes back much farther than 1922. 
Shortly after the turn of the century 

| he started working for the old Harsh, 

Smith and Edmonds Shoe Company as 

a salesman. In 1910 he was made sales 

manager. Shortly after he became as- 

sociated with the Red Wing Shoe Com- 
pany of Red Wing, Minnesota, as sales 
manager, being made general manager 
in 1913. In 1918, M. T. Shaw took over 
the management of the Racine Shoe 

Manufacturing Company of Racine, 

| Wis. He gave up this position to start 

his own business. 

Mr. Shaw’s policy was to sell the en- 
tire output of his plant to wholesale dis- 
tributors. He adopted this policy 
against the advice of many of his 
friends in the shoe manufacturing field, 
most of them being under the impres- 
| sion that the day of the wholesaler was 
| over and that manufacturers would sell 

the retailers direct. Mr. Shaw felt that 

there was a very definite place for the 
wholesaler in the economic structure of 
the shoe field. 

Since then millions upon millions of 
pairs of shoes have been made in Shaw’s 
factory and every single pair has been | 

| distributed through the wholesalers of 

the country. 

Shaw and his two sons are celebrating 
the 25th anniversary of the company 
this month, and their many wholesaler | 
distributors are congratulating the 
three, not only for their twenty-five | 
years of success, but for their absolute | 
loyalty to an idea and their tenacity in 
serving the consumer and retailer 
through convenient wholesaler distrib- | 
uting agencies. 
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Lodies’ RED OAXACA open toe huar- 
ache. An unusually fine shoe. Sizes 3 to 
8. Packed 36 to case, $1.95 pair. FOB 
Brownsville, net 10 days. 


RIO GRANDE IMPORTING CO. 








BROWNSWILLE, TEXAS 











MOCCASINS 








MOCCASINS at NEW LOW PRICES! 


Black Waterproof Uppers 
Brown Orthopedic Rubber Sole 
Machine Stitched 






Rawhide Laces 
Sizes 6! ell 
Packed (2 
te = case We. 6275 
MEN'S, BOYS’, LADIES’ $2.50 
in stock from $1.70 te $2.80 
Immediate Delivery 


Me 


off ASco 


SHOE CO., INC., 101 DUANE ST., N.Y.C. 
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CASUALS 


MEN’S 
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For Volume Buyers 


Tan Rubber Soles 4 H 
Whole Sizes Only, 6-12 


NASHUA SLIPPER COMPANY 
LOWELL, MASS. 
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HUARACHES 
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GENUINE MEXICAN 


HUARACHES 
ALL SOLID LEATHER 


$7.25 


F.0.8. Phila. 







































Sizes A real 
neon pr. Case while they | last 
STERN ec 
SHOE CLIPS 
FIRST POST WAR OFFER! 
, cf our SHOE CLIP. 
Sec Cah Pen 
















305 Madison Avenue 
New York 17, N. Y. | 








ENGINEERS’ BOOTS 





DeLUXE PULL-ON BOOT 
FOR THE OUTDOOR MAN 


No. 4006 Brown 
No. 4007 Black 
© Plump Retan Uppers 
*® Oak Bend Outsoles 
*® Leather Heels 
* Strap & Buckle at instep | 

and Top 
© Outside Leather 
Counters 
12" Height 

* 





MARATHON SPORTING SHOE CC 





116 Ovene St New 
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Stetson Wins Safety Award 
In State-Wide Contest 


Boston, Mass.—The Stetson Shoe 
Company, of South Weymouth, Mass., 
again won the Safety Award in the 
State-wide Industrial Safety Contest 
for 1946. The company, entered in the 
“most hazardous (rubber, leather, plas- 
ties)” classification, was presented a 
plaque at the Annual Safety Conference 
recently held here at the Hotel Statler. 

The president of the Stetson Shoe 
Company, Stanley Heald, in a notice to 
all employees, offered his congratula- 
tions and requested that they continue 
to improve their efforts with the pur- 
pose of entirely eliminating lost time 
due to accidents. 

The Stetson Shoe Company has been 
a consistent winner in the State-wide 
Industrial Safety contests during the 
past several years, and was declared a 
Group Winner in the National Indus- 
trial Safety Contest for 1945 as an- 
nounced recently. 

When asked for an explanation of the 
company’s excellent safety record, Mr. 
Heald stated, “Close co-operation be- 
tween employer and employee is neces- 
sary for the success of any safety pro- 
gram. We, as employers, attempt to 
maintain a progressive safety engineer- 
ing program by providing proper safety 
devices and a clean well-lighted plant. 
On the other hand, we are fortunate to 
have careful and alert employees who 
are equally responsible for our safety 
record.” 


Wholesalers Organize 
Buying Group 
[CONTINUED FROM PAGE 375] 


be to buy as a group, wherever possible, 
the various types of shoes and rubbers 
carried by the members of the associa- 
tion, effecting the many economies ac- 
cruing to themselves and their suppliers 
by buying in large volume. 

The members of the group are unani- 
mous in their feeling that in order for 
the smaller shoe retailers to survive in 
the keen competitive era ahead, it will 
be necessary for them to be able to 
meet chain store prices, quality and 
style, without sacrificing markup. In 
addition, the members feel that shoe 


| factories can be operated more efficient- 


ly and profitably by working on large 
orders with a minimum of changes in 


| detail, ete. 


Footwear Buying Corporation is be- 
ing chartered as a New York corpora- 
tion and previous to establishing a cen- 
tral buying office in New York City, 
will be operated from 32 N. Fourth 
Street, Philadelphia, Pa. Robert M. 
Schaeffer, a member of the firm of 
Schaeffer Brothers, Phila., has been ap- 
pointed temporary secretary and trea- 
surer prior to the election of perma- 
nent officers. 


The members of the association are 
as follows: Goodman-Handel Shoe Com- 
pany, New York; Charles Kemler Shoe 
Company, Boston, Mass.; Royal Shoe 
Company, Chicago, Ill.; Martin Lee 
Shoe Company, Los Angeles, Califor- 
nia; and, Schaeffer Brothers, Phila., 


Pa. 





Hold Sales Meeting 
At Leather Show 


[CONTINUED FROM PAGE 376] 


The first serious note was sounded 
when Joseph Kaplan, president of the 
company, gave a studied discourse on 
present business conditions and the im- 
portance of sound planning in main- 
taining the position which the Colonial 
Tanning Company has today. The text 
of his address was “the honeymoon is 
over,” and he stressed aggressive, two- 
fisted selling as being absolutely neces- 
sary in the scheme of things for the 
immediate future. 

Archie Kaplan gave an interesting 
resume of the history of the company 
and outlined the policies which proved 
successful over the years. Although 
the company started primarily as a 
merchandising unit, is has developed 
close relations with its manufacturing 
affiliates so that, today, it controls nine 
tanneries and japanneries. He said 
that he was once asked by a large 
banker, “To what one thing more than 
any other do you attribute the success 
of your company?” His answer was 
that the Colonial Profit Sharing Plan 
had probably done more in this re- 
spect than any other thing. In other 
words, the Colonial Tanning Company, 
as a controlling interest in all the tan- 
neries, has worked out a system by 
which manufacturing units and the 
merchandising groups could share in the 
advantages of a mutual effort of great 
benefit to both. 

After these three speeches by the 
principals of the company, there were 
remarks from Carl Ganter, who has 
joined the organization to take charge 
of the Suede Calf division. 

An inspiring talk was also given 
by Mark Bortman, president of the 
Bortman Plastics Company and a man- 
aging partner of the Colonial Plastics 
Company. It is Mr. Bortman’s depart- 
ment which did such excellent work 
during the leather shortage in provid- 
ing synthetics for the handbag trade 
as well as the shoe industry. 

R. D. Northrop, president of the R. 
D. Northrop Advertising Agency, spoke 
briefly and paid tribute to the fact that 
the company adopted advertising as a 
necessary force in its business at an 
early date and that a consistent policy 
of national trade advertising has been 
carried on for years. 

The evening closed with the showing 
of colored motion pictures taken at the 
Colonial Tanning Company outing et 
Canobie Lake Park last summer. 
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TENNIS SHOES 














TENNIS SHOES 


Quality—plus—Sales Appeal 


Heavy Canvas Uppers 
No Mark Rubber Soles 
Colors: Black, Brown, | 








Packed 24 assorted pairs to the case In each 
color. 


ORFORDS 





Also Ladies’ Hi-White Avallable—$i.55 


ene > beth ciytes to St Den, 
, Boys, Misses and Children 


TERMS: 3% — 30 DAYS 


S. STEINHART SHOE CO., INC. 


613 Grand Ave., New Haven !!, Conn. 














BOWS 











BEAUTIFUL BOWS 





NO. 556 RHINESTONE CENTER 


eee i ible in Suede, Calf and Patent Lecther 

exh, - COLORS . $1.00 per poir. 
Same Style with JEWEL or PIPED Center 

75< per pair 

Samples of other styles on request. 
Prices ranging from SOc to $1.50 per pair 

BING BOW COMPANY, INC. 
265 Broodway New York 1, N. Y. 











Buy Savings Bonds 
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Announce Appointment 
Of Promotion Man 


Boston, Mass.—Compo Shoe Ma- 
chinery Corporation has announced the | 
appointment of Thomas J. Cuthbert to | 





THOMAS J. CUTHBERT 


assist in the promotion of the new 
men’s and women’s cemented welt 
equipment now being manufactured. 
Mr. Cuthbert is considered an out- 
standing authority on cemented welt 
shoe construction and has been identi- 
fied with this process from its infancy. 
At one time, for a number of years, 
a former Compo employee in the early 
days of the company’s existence, Mr. 





Cuthbert has held the position of super- 
intendent at the E. T. Wright Shoe 
Company at Rockland, Massachusetts, 
for the past ten years. He is a resident 
of South Weymouth, Massachusetts. 





Assures Salesmen of 
Continued High Standards 





EDWIN CLAPP LINCOLN 


East Weymouth, Mass.—Edwin Clapp 
Lincoln, president and grandson of the 
founder of Edwin Clapp 3 Son, Inc., here, 
presiding over a recent sales confer- 

salesmen 


— Se that the com- 
pany's “tradition of quality and hb 
stenderds will be maintained” tooo 
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WESTERN BOOTS 











‘MARACO COWPUNCHER 


| Authentic Styling. . Competitive Pricing 


$7 -95 


No. 4000 Brows 
No. 4001 Bleck 


AARATHON SPORTIN 
116 Duoene St 





Ne 


—_™ 





—™- 


GOLF SHOES 
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GOLFERS DEMAND QUALITY 


PAR-BUSTERS HAVE IT 


We don't strip our shoes of essential 


features to save you pennies 
+ Removable Spvkes 
$6-%5 ae 
*Rich Bootmaker's 
Finish 
* Real Raised Moc- 


* Storm Welting 
© Fully Lined 
* Genuine Good 
year Welt 


AVON 
WATER-PROOF 





MARATHON SPORTING 
116 Ovone St 


SHOE CO 


New York 7, N 





PRICE TICKET CLIPS 








CLIPS 
to hold price tickets on shoe or alongside. 
$5.00 gross; $2.75 half gross. 
IN-STOCK. 
MERCHANTS SERVICE DEPT. 
209 S. State St. Chicago 4, Ill. 
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MEN'S GOLF SHOES 
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MEN'S GOLF SHOES 


AT 


NEW LOW PRICES 
Moccasin Toe 
$6-75 Elkskin Upper 
Brown Boot- 
maker Finish 
Removable Spikes 
Fitted into 
Teather 
Leather eel 
Sizes 62-12 
C and D Widths Stateee ans 


Immediate Delivery—Send for Samples 


"Amope 


SHOE CO., INC., 101 DUANE ST., N.Y.C. 
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CAMP MOCCASINS 
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BROWN SMOOTH RETAN 
Heavy Brown Orthopedic Rubber Soles 





Men's (with cowhide laces) Sizes 6-1! $2.10 
Women's = @&& 2.00 
7 “ $3-5% 1.00 


Also Women's Brown or White Elk“ 4-9 
Men's & Boys’ Handsewn Moccasins 3.25 
TERMS: NET 10 DAYS F.0.B. N.Y. 

Visit us in Room 1033, Hotel New Yorker 
during National Shoe Fair 


POLONER SHOE CO. 
156 Deane Street | New York 13, N. Y. 














FUR TRIMMING 








RABBIT FUR TRIMMING 
IN PASTEL SHADES 
FOR THE SLIPPER TRADE 
Write for Quotations to 


NATIONAL FUR DYEING CO. 
447 S. Hewitt St., Los Angeles 13, Calif. 








Buy Savings Bonds 
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Finds West Coast 
Shoemen Confident 





B. C. Bowen, left, and his West Coast 
host, Stanwood S$. Newell, now special 
agent for the Equitable Life Assurance 
Society, against a background of bloom- 
ing camelias at Mr. Newell's home In 
Van Nuys, Cal., of which Andy Devine, 
the movie comedian, is mayor. Mr. New- 
ell was formerly associated with Mr. 
Bowen In the advertising field. 


CuIcaco, ILu.—On a recent trip to the 
West Coast, B. C. Bowen, vice-president 
and Western manager of BooT AND 
SHOE RECORDER, visited all shoe manu- 
facturers and supply houses in the Los 
Angeles district and found there a con- 
fident feeling that they will continue 
to serve the shoe merchants of the 
country with colorful styles which will 
match the present demand for quality 
footwear, both in leisure or casual 
types, and also in Louis heels. 

“New strength,” he says, “is being 
added to the shoe industry by the ex- 
perienced craftsmen who have recently 
moved there from Eastern shoe centers 
and who are demonstrating their crea- 
tive ability.” 

Mr. Bowen was accompanied on his 
tour by Harry R. Terhune, Los Angeles 
district manager. 


Rice-O’Neill Buys Building 


In Expanding Output 

Str. Louis, Mo. — Rice-O’Neill Shoe 
Company, manufacturers, in a move to 
consolidate operations while expanding 
production of their feature line of 
women’s footwear, recently purchased 
the building in which they are now lo- 
cated at 19th & Washington Blvd., St. 
Louis. 

The present expansion absorbs the 
remaining section of the building. 

Frank S. Rice is president of the com- 
pany; James G. Jones, Jr., secretary- 
treasurer and general manager; Harry 
E. Williams, vice-president in charge of 
production; and F. Paul Roberts, vice- 
president in charge of sales. 





Burns Cuboid Plans 
For Shoe Fair 


Santa ANA, CaLir.—The Burns 
Cuboid Co. will be well represented at 
the National Shoe Fair in New York, 
according to James H. Sewell, president. 

Walter McVicker, vice-president, will 
be present at the show, along with 
regional representative Frank Spiegel 
and district managers Harry Rhea and 
C. A. Sheppard, to meet the many shoe 
buyers from various districts. 

Emphasizing service to all existing 
accounts, rather than the acquisition 
of new ones, keynotes Cuboid’s policies 
for 1947. District managers, who oper- 
ate from central locations, will call on 
the stores regularly to assist with the 
training and supervision of the firm’s 
promotions. No new accounts will be 
opened until the proper Cuboider is 
located, it was announced. 

Many accounts that had to be closed 
during the war, due to lack of man- 
power, will be re-opened. Four ac- 
counts that have been re-opened re- 
cently are The Popular Dry Goods 
Company, El Paso, with Roscoe H. 
Estes as Cuboider; Albert Steinfeld & 
Co., Tucson, Gordon Renner as repre- 
sentative; Paris Shoe Co., Albuquerque, 
C. C. Reyna heading the department, 
and Diamonds’ Boston Store, Phoenix, 
represented by Leslie L. Brown. 





Open West Coast Office 





Harold Krasner and Miss E. V. Holt, 
shown at the opening of the West Coast 
office of Royal Footwear Company, 
Brooklyn. 


Los ANGELES, CALIF. — The Royal 
Footwear Company, Brooklyn, manufac- 
turers of Dale Creighton Originals, re- 
cently announced the opening of a West 
Coast office in Room 917 in the Haas 
Building. Miss E. V. Holt will be in 
charge of the office permanently and 
will handle all territory in the eleven 
Western States. Harold Krasner, sales 
manager for the firm, assisted Miss 
Holt in setting up the office. To cele- 
brate the opening of their showroom, 
they hosted West Coast shoe buyers at 
cocktail party and preview of the 
ine. 
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New Advertising Program 
Planned 


Boston, Mass.—The national adver- 
tising program of the Ward Hill line, 
made by Knipe Bros., Inc., of Ward Hill, 
Mass., will make a special effort to make 
their advertising help the retailer, it 
has been announced. 

A large portion of the ad space is 
devoted to simple instructions of a zgen- 
eral nature by which the consumer may 
secure better fitting and more comfort- 
able shoes. It cautions the man buying 
shoes to allow the shoe salesman to fit 
him properly, to take his advice on style 
and size, to devote enough time to the 
fitting. The campaign is centered around 
a program of consumer education which 
should be of benefit to the whole retail 
shoe industry, it is said. 

The Ward Hill line, and a presenta- 
tion of the complete new program, in- 
cluding advertising and dealer helps, 
will be shown at the National Shoe Fair, 
in Rooms 527 and 529 of the Hotel Bilt- 
more. William Leon Knipe, Frederic R. 
Knipe, William Leon Knipe, Jr., Robert 
W. Knipe, and several of the -Knipe 
salesmen will be in attendance. 

The new program will include adver- 
tisements in large space units in such 
magazines as Collier’s, Look, and 
Esquire, backed by an extensive trade 
campaign. In outlining the new pro- 
gram, William Leon Knipe, president, 
stated that in his opinion it was one of 
the most important steps ever taken by 
his company. “We really have a 3-way 
sales program for the dealer,” he said. 
“First, an honest shoe; second, national 
advertising; and third, consumer educa- 
tion. We have always made a good 
product, and with this new program, 
we feel we will take our rightful place 
among the branded lines of men’s shoes.” 





Incorporate for Jobbing and 
Rebuilding Army Shoes 


Sr. Louris, Mo.—Incorporation, with 
$50,000 capital stock, recently was an- 
nounced here by the 35-year-old Schultz 
Shoe Co., a jobbing firm dealing in 
men’s, women’s and children’s shoes 
and slippers, and the rebuilding of 
Army shoes. Officers of the company, 
in addition to Jacob Schultz, president 
and founder, include two sons of Mr. 
Schultz: Harry Schultz, vice-president, 
an Army Lieutenant during the war; 
Abraham Schultz, a former Marine 
Corps Captain, secretary-treasurer; and 
Marvin Saks, former Army Lieutenant 
and son-in-law of Mr. Schultz, vice- 
president. 

The firm’s Army shoe rebuilding pro- 
gram, begun only eighteen months ago, 
now has become a major project of the 
firm, according to Abraham Schultz. In 
the rebuilding of Army shoes 31 opera- 
tions are included, some of which are: 
sterilization, scrubbing, fatting, relast- 
ing, resoling, reheeling, renovating and 
treating uppers with the original Army 
finish. 

An aggressive merchandising pro- 
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gram, according to Abraham Schultz, 
includes direct mail, cooperative news- 
paper advertising in small towns, win- 
dow banners and handbills. 

Largest source for their rebuilt shoes, 
according to Abraham Schultz, is inde- 
pendent jobbers, though the firm also 
purchases from Army camps and the 
War Assets Administration. The firm 
expects to continue the rebuilding pro- 
gram as long as there is a standing 
Army; however, as they state, they are 
not dependent upon war surplus. 





Douglas Appoints 
Southeastern Representative 


Brockton, Mass.—The wholesale di- 
vision of the W. L. Douglas Shoe Com- 
pany has announced the appointment of 





LEE H. STRICKLAND 


Lee H. Strickland, Bristol, Tennessee, 


as its salesman representing the South- 


eastern section of the United States. 

Mr. Strickland was born in Cumming, 
Georgia, and is thoroughly familiar 
with the Alabama, Florida, Georgia 
territory which he will represent, hav- 
ing been educated in the South and spent 
most of his business career there. He 
is married and has two children. 





Made Eastern Representative 


Los ANGELES, CAL.—Philip Bennett 
was recently appointed as Eastern rep- 
resentative for California Shoes, Ltd., 
2234 N. Figueroa St., Los Angeles, 


makers of Play-Tano Originals. With | 


headquarters in the Marbridge Build- 
ing Office, New York City, Mr. Bennett 
will service accounts in New York, New 
Jersey, Pennsylvania, Maryland, Dela- 
ware, Washington, D. C., and the New 
England States. 


Appointed Jarman Representa- 
tive in Metropolitan New York 
NASHVILLE, TENN.—Barney Gerstein, 





for more than 20 years one of the best- 


known shoe retailers in the Sheepshead 
Bay section in New York, has been 
appointed salesman for the Jarman 
Shoe Company for the metropolitan 
area of New York, according to an an- 
nouncement of Tom Fuqua, Jarman 


sales manager at Nashville, Tennessee. 
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GOLF SHOES 
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Renevable Spikes Packed {2 assorted 
F,, pairs te case 
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SHOE CO., INC., 101 DUANE ST., N.Y.C. 
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TENNIS SHOES 
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TENNIS SHOES 
Heavy Canvas Uppers 
Nomark Rubber Soles 
Colors: Black - Brown 







Packed 24 pairs 
asserted 
te case 
LIMITED 
QUANTITY 
IMMEDIATE 
DELIVERY Men's 6-11 
$1.78 
Boys’ 2%4-8 
$1.65 
Of asco 








SHOE CO., INC., 101 DUANE ST., N.Y.C. 
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SANDALS 
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THE “GRECIAN” SANDAL 
Ideal for Looting 








Immediate Delivery 
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SHOE CO., INC., 101 DUANE ST., N.Y.C. 
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A REAL OPPORTUNITY BOOT SALESMAN 


To represent top grade Line of Fancy 


Would like to hear from good men interested in repre- Cowboy Boots, all hand made for 
senting well known foot appliance manufacturer. Must Men, Women and Children. Middle 
know fitting, have car and be free to travel. Previous road West, also East Coast territories open. 
experience helpful. Full time work—no side line. Ex- Sitios qesediien wen eles 


ceptional opportunity for unusual earnings. Good ter- 


ritories available. on better trade. Complete details 


first letter, please. 


SCOTT FOOT APPLIANCE COMPANY STEWART BOOT CO. 


1701 Webster Street Omaha, Nebraska 1602 West Temple Street 
les Angeles 26, Califorsia 














OPPORTUNITY for TOP-FLIGHT SHOE SALESMEN 
IN THESE TERRITORIES: REPRESENTATIVE L 


eae FOR INDIANA... WISCONSIN r 


West Virginia—Virginia—Maryland & Delaware 


mage & So. Carolina Nationally known Midwest- | 
Arkansas—Mississippi & Louisiana ern Manufacturer of Chil- 
Nebraska—Kansas & Oklahoma dren’s, Misses’ and Growing 
Montana—Wyoming—Utah & Colorado Girls’ Shoes has opening for ; 
Washington—Oregon & Idaho a salesman for a territory : 
In line with expansion program of me of part = Indiana 
an utheastern Wisconsin, 


MANUFACTURERS — TARSAL TREDS & TARSAL TRAVELERS . . 
waukee. Business solidly es- 


tablished over a period of 











SALESMEN WANTED many years with the leading 
Experienced men to sell our Line of MEN'S SHOE SALESMEN merchants of this territory 
Shoes, Misses’, Children’s, Growi M. Dobrein & Sons. 1 tablish 5 
Girls’ and Boys’ in Welt Sti > Geen & Senn, Sang enteaaned 
McKay and year Welt con- distributor of outstanding and pop- All inquiries will be kept strictly 
struction to retail from $4.00 to ular price Men’s Dress and Work confidential. Please give jull in- 
wee. following territories ere aveiledle: Shoes god gro at “gon formation regarding yourself in 

Ken and Tennessee, Geor- so ir Remy aga geeer “ee — first letter. 

on Arkansas, Texas, mission basis. Non-conflicting side 

and West Vir- line may be carried. State age, ex- ADDRESS 740, CARE 

ginia, Iowa, Nebraska, Washing- perience and references in first BOOT & SHOE RECORDER 

ton, Oregon, Montana, Idaho and letter. Send inquiries to: 

Wyoming. 100 EAST 42nd STREET 

Write giving full details of experience. M. DOBREIN & SONS, INC. . NEW YORK, N. Y. 

Adie 70, avs ah om oy a tee 159 Lincoln Street, Boston 11, Mass. L 





























CLASSIFIED ADVERTISING RATES 


The rate for undisplayed classified advertising is 10 cents a word under any of our classified headings. Minimum rate is $1 
for each insertion. When a box number is desired, addressed to any of our offices, 12 words must be added for this and 
at the word rate. if advertiser’s own name and address is used, count each word (street number is one word) at 


i 














Classified advertising is payabie in advance. Send check or money order with your copy. No accounts are opened for classified 
advertising except for reguiar advertisers on contract. 
The rate for ali dispiayea or boxed in classified acvertisements is £7.00 an inch with a maximum of 46 words per inch. 
= Advertisements for this page must be in our New York Office 10 deys preceding publication date = 
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SALESMAN WANTED 





SALESMAN WANTED 


SALESMAN WANTED 








ito —<. manufacturers in stock line of 
AND WOMEN’S 
WELTS 
State territory you cover, age, 
and present line now selling. 


Address 695, care BOOT & SHOE ageyrees 
100 East 42nd St., New York 17, 





SALESMEN WANTED—) 








SALESMEN WANTED 


Well-known, long-established Boston 
house, distributing popular - priced 
men's dress and work, boys’ and chil- 
dren's shoes, needs only experienced 
men who must be familiar with the 
territory. States open: Maine, New 
Hampshire, Vermont, Virginio, Indi- 
ana, Illinois, Wisconsin, Minnesota, 
lowa, Nebraska, Colorado, California 
and Southwest. Straight commission 
basis until proven. Can carry non- 
conflicting side line. Furnish full por- 
ticulars. : 


Address 730, care BOOT & SHOE RECORDER 
100 East 42nd St., New York 17, N. Y. 


SALESMEN WANTED 


A House of established reputation 
since 1898 offers an outstanding line 
of WOMEN'S Novelty and Staple 
Shoes to experienced men in New 
York, Ohio, Indiana, Pennsylvania, 
Tennessee, Texas and Western States. 
Splendid opportunity for right men. 
Give details in first letter to 


BENJAMIN WALK & CO., INC. 
205 Essex Street, Boston, Mass. 


MANUFACTURER 


Wants full time or side salesmen 
with following for a new line of 
Infants, Childs and Misses Welts. 
All territories open—straight 5% 
commission payable monthly. 
Write stating territory desired—- 
experience and present connec- 
tions—all information held iu 
strict confidence. Address #729, 
Boot and Shoe Recorder, 100 East 
42nd Street, New York 17, New 
York. 

















COMPETENT SHOE SALESMEN 
WANTED 
for outstanding new line of fine Baby 
Shoes. Apply in writing to 
PANDYKINS SHOE CO. 
Sulte 612 
722 Chestnut Street, St. Louis, Mo. 





DO YOU WANT A GOOD INCOME? 


Outstanding line of Women’s Sport 
Shoes, well known in Eastern trade, 
available to right salesman in following 
States: Virginia, North Carolina, South 
Carolina, Kentucky, Tennessee, Indiana, 
Georgia, and Florida. This well-known 
Eastern distributor also handles com- 
plete line of Women’s Dress and Casual 
Shoes. Territory well established and re- 
sults already proven. Perfect set-up for 
experienced man as single line or non- 
competing sideline. Only men who can 
produce and who are interested in a 
permanent position should apply. Will 
consider drawing account to right man. 
Give full details first letter. All replies 


confidential. 
730, care BOOT & SHOE RECORDER 
00 East 42nd St. New York 17, 











SALESMEN WANTED 


- 

By very old established wholesaler 
planning expansion. Infants’ and 
children's ‘Welts, Prewelts and 
Quality Leather Slippers. Straight 
commission payable monthly. New 
York, New England, Pennsylvania, 
Middle West and South. Must be 
resident in territory and travelling 
can be side line. Write giving full 
particulars—all replies held confi- 
dential. Address +731, care Boot 
and Shoe Recorder, 100 East 42nd 
Street, New York 17, N. Y. 





SALESMAN WANTED FOR CHICAGO 
AND SURROUNDING TERRITORY 
To carry on straight commission, 
short strong Line Boys’ Popular 
Price, in-stock Goodyear Welts for 
Pennsylvania manufacturer. State 
age, experience and present lines 

carried. 


Address 73%, care BOOT & SHOE RECORDER 
100 East 42nd St., New York (7, N.Y. 








Manufacturer of Nationally advertised 
line of Cathy Originals has opening for 
salesman for their in stock 
Have established business in oll terri. 
tories. Line must be carried exclusively. 
Salesmen must have cor and live on ter- 
ritory. Following territories open: 

° of 

te gamete sr 

idaho, Mom 
2. Oregoa, Washingtoa, 
3. ny: New Mexico, Uteh, 
South Wyoming. 


4. State of Texas, State of Okle- 
homo. 


Line can be seen at Room 336, Me- 
Alpin Hotel, New York, or Room 417, 


Hoas Building, Los 
All replies will be confidential. 
full regarding 


give 
Address: 
THE NEVELK COMPANY 
Room 408, 210 Lincole S$t., Boston 











SALESMEN WANTED FOR Sos of 
Infants’ Flexible, Hard Sole 

new patented construction; sises 38; fast de 
livery; all territories open. Please sive full 
particulars. Address #723, care Boot & Shoe 
eee. 100 East 42nd Street, New York 17, 





SHOE SALESMEN 


WITH GOOD FOLLOWING 


to carry outstandi Line of Popular 
Priced Women's uals and Play 


fast-selling styles. Can be handled ex- 

clusively or on non-conflicting basis. 

Write giving age, experience, territory 

coverage and references. 

All replies will be held strictly confidential 
750, care BOOT & SHOE RECORDER 
1@ High Strest, Bester 10, Mass. 

















commission basis, to sell popular 
of Women's Sport, Casual 
Shoes. Can be carried 
line. All territories open. 
753, care BOOT & SHOE RECOR 
42nd St.. New York 17, H. Y. 
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SALESMEN WANTED 


New England Manufacturer of well ad- 
vertised branded lines of Women’s Sport 
Shoes of medium and better grades has 
opening for a few side line salesmen of 
good repute and following. Give full 
particulars including age, experience, 
line now carrying and what territory 
now covering. References. 


10 High Street, Boston 16, Mess. 
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SALESMAN WANTED 


| SALESMAN WANTED 


SALESMAN WANTED 











YOU MAY BE THE RIGHT KIND OF A COMMISSION MAN 
FOR OUR FACTORY NATIONALLY ADVERTISED SLIPPERCRAFT & SHOECRAFT IN STOCK LINES 


Some good territories with established accounts require regular calls 


Give age—recent photo—territory and type of accounts covered. 


JULIUS GOLDSTEIN & SONS CO., BOSTON 11 











SALESMEN WANTED 


HIGH GRADE LINE 


MADE IN CALIFORNIA 

MEN'S, WOMEN’S & BOYS’ BOOTS 
& 

ORTHOPEDIC WORK SHOES 


Increased production of 
Kushin’s fine quality shoes 
and boots allows expansion 
to Eastern States. Here is a 
real opportunity for the right 
man. 

CONTACT MR. FRANK J. 

DRUFKE, ROOM 550, 

HOTEL NEW YORKER 


DURING NATIONAL SHOE 
FAIR - APRIL 28 TO MAY 1 


KUSHINS, INC. 


SANTA ROSA, CALIF. 


GENERAL SALES OFFICES 
850 MARKET ST., S.F., CALIF. 














ALESMEN WANTED ON COMMISSION 

for North Carolina, South Carolina, Georgia, 
Mississippi, Louisiana, Texas, to sell a branded 
line of Dress and Play type Sandals; also a 
complete line of Men’s, Boys’ and Women’s 
Camp Moccasins. Address #757, care Boot & 
aed Recorder, 10 High Street, Boston 10, 
Mass. 


ALES OPPORTUNITY: Manufacturer of 

Men’s High-Grade Compo style line of 
Mules, Sandals, Casuals, Operas, also Casuals 
of California construction, and Compo Operas 
in outstanding patterns. Territories open for 
experienced salesmen. State experience and ref- 
erences in detail. Address #664, care Boot & 
Shoe Recorder, 100 East 42nd Street, New 
York 17, , A 


WANTED: SALESMEN to carry a sideline 
of Athletic Shoes. GEORGE GILLIS 
SHOE CORP., 79 Rollstone Street, Fitchburg, 
“ass. 


VELING SHOE SALESMEN WANTED 

by Wholesale House selling popular priced 

Women’s Novelties, Sport Oxfords and Play 

Shoes. Established territories; Full time or 

side line. Commission weekly. Address: Box 

#734, care of Boot and Shoe Recorder, 1221 
Locust Street, St. Louis, Mo. 


ALESMEN: With following among good re- 

tail and department stores to carry as side 
line fine quality Leather and Fabric Bows. Ours 
is a long-established manufacturing company and 
salesmen will be paid liberal commissions. Most 
territories open. Address #735, care Boot & 
Shoe Recorder, 100 East 42nd Street, New 
York 17, N. Y. 


A ee WANTED for Men’s, Women’s 

Children’s Lines—Countrywide represen- 

tg Address #737, care Boot & Shoe 

Recorder, 100 East 42nd Street, New York 
Be ; 




















UCCESSFUL WHOLESALER MEN’S 

AND BOYS’ DRESS SHOES has openings 
for the right men in the following States: 
Pennsylvania, Maryland, Ohio, Michigan, In- 
diana, Illinois, Missouri. Address #744, care 
Boot & Shoe Recorder, 100 East 42nd Street, 
New York 17, N. Y. 


SALESMAN, selling Shoe Finders, willing to 
sell Shoe Linings, too. Any territory. Write: 
Solnor, 2601 Sergeant, Philadelphia, Pa. 














SALESMEN WANTED 


Manufacturer of high grade In-door 
and Out-door Footwear for the en- 
tire family needs fast-moving, ac- 
complished salesman with car and 
strong following for 

MIDDLE ATLANTIC STATES 


Outstanding opportunity for right 
man. 
Address 756, Care 


BOOT & SHOE RECORDER 
100 East 42nd Street, New York 17, N. Y. 











ALESMEN WANTED to carry as a side 

line Soft Sole Slippers for Manufacturer. 
4a territories open. Address #746, care Boot 

& Shoe Recorder, 100 East 42nd Street, New 
York 17, N. Y. 





RUBBER FOOTWEAR — Nationally known 

brand; Salesmen required full or part time 
—direct factory shipment; excellent opportunity. 
Address #747, care Boot & Shoe Recorder, 
100 East 42nd Street, New York 17, N. Y. 


SALESMEN WANTED FOR ESTABLISHED 
CALIFORNIA line of Footwear. 
Manufacture both medium and low heel wedge 
types, together with outside heel construction. 
Line open for Southeast, New York, New 
England, Middle West and Texas territories. 
Please refer to Box #755, care Boot & Shoe 
sy Seas East 42nd Street, New York 











SIDE LINE SALESMAN WTD. 








By Manufacturer of Infants’ Pre-Weilts, In- 

Stock Department, selling to retail trade. 

Territories open in New England, State of 

Pennsylvania, South-Western States and Pa- 

cific Coast. 

Address 743, care BOOT & SHOE RECORDER 
100 East 42nd St., New York 17, N. Y. 











ALESMEN WANTED BY LOS ANGELES 

Ladies’ Shoe Manufacturers, very attractive 
Line, Middle West, East and South; State lines 
carried. Address: Box #759, care of Boot and 
Shoe Recorder, 5410 Wilshire Blvd., Los An- 
geles 36, Cal. 


HELP WANTED 











HELP WANTED 


MIDWEST CHAIN OF WOMEN’S SHOE 
DEPARTMENTS NEEDS ASSISTANT MER- 
CHANDISE AND PERSONNEL MAN- 
AGER. SHOULD BE UNDER THIRTY-FIVE 
YEARS OF AGE; MUST HAVE RECORD 
OF SUCCESSFUL MANAGEMENT OF RE- 
TAIL STORE OR DEPARTMENT, OR 
CHAIN MERCHANDISING EXPERIENCE. 
REFERENCES REQUIRED. OUR MEN 
KNOW OF THIS AD. 
Address 758, care BOOT & SHOE RECORDER 
100 East 42nd St., New York 17, N. Y. 











WANTED: EXPERIENCED RETAIL SHOE 
SALESMAN, twenty-three to thirty-five 
years old; Well established shoe store; quality 
lines; Central Missouri town, ulation 7,000. 
Fine future opportunity for right man. Ref- 
erences complete, first letter. Address #745, 
care Boot & Shoe Recorder, 100 East 42nd 
Street, New York 17, N. Y 





MANAGER WANTED 


Bg es Shoe Department. 
ust be thoroughly experienced. 
Philadelphia. 


Address 732, care BOOT & SHOE RECORDER 
100 East 42nd St., New York 17, N. Y. 








Buy Savings Bonds 
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FOR SALE 


LINE WANTED 


WANTED TO PURCHASE 








ARMY SHOES 


cee Slee Sts Sone Se Se 
built. Top quality. Continuous supply. 
SCHULTZ SHOE CO. 
908 N. 10th Street, St. Lesis, Me. 





EN’S, 
M SHOES, reliable line for 
Midwest territory. Well known salesman with 
sample room in Chicago. References. Address: 
Box #762, care of Boot and Shoe Recorder, 
209 South State Street, Chicago, Ill. 


WOMEN’S OR CHILDREN’S 
Chicago and 





POSITION WANTED 











MFRS. GLOVE TURNING EQUIPMENT 
CLICKER, DIES, MALLET DIES, PUNCHES 
FOR LEATHER, CLOTH, PAPER, FELT, ETC. 


1775 N. Cicero Ave., Chicago 39, Hl. 
NATional 2277 or VAN Guren S112 











OR SALE: 22 New, Unused Arm Chairs, 
Maple, Upholstered. — BKOS. 78 
Reade St., New York City. 





W: HOLESALE, STAPLE SHOE BUSINESS 
in medium sized, mid-west city, with no 
competition. Satisfactory size-up Mail Order 
volame. About $10,000 will handle. Perfect 
for one or two young ambitious shoemen. Ad- 
dress Box #752, care Boot & Shoe Recorder, 
209 South State Street, Chicago 4, Ill. 





S HOE FACTORY FOR SALE, produces real 
California Ladies’ Shoes, attractive stylés, 
well located, newly equipped, cheap rent, good 
buy for right party. Address: Box #760, care 
ef Boot and Shoe Recorder, 5410 Wilshire 
Bivd., Los Angeles 36, Cal. 





Oo LD ESTABLISHED SHOE STORE, 88-06 

Boulevard, Rockaway New York. 
Retiring, due ill health, A. & P. Self Service 
store next door. 





SHOE SALON IN SUNNY TUCSON in New 

Arcade Building; 5 year lease; exclusive 
clientele, Women’s and Children’s shoes. In- 
ventory and fixtures $12,500. Address: LEE J. 











s= SALES EXECUTIVE Desires contact 

volume manufacturer; Have had years 
of -¥ contact with Mail Order, Chain and 
Jobbing accounts; In addition can offer soling 
ideas and manufacturing experience. Can 
contacted at LACKAWANNA. 4-7347 _ 
both New York Shoe Shows, or Address #733, 
care Boot & Shoe Recorder, 100 East 42nd 
Street, New York 17, N. Y. 


COLLEGE GRADUATE, EX-NAVAL LT. 
COMMANDER, experienced in production 
control, cost, p ~~ » and operations of 
Shoe Factory res position requiring intelli- 





‘erences. 
care Boot & Shoe Recorder, 10 High Street, 
Boston 10, Mass. 


EXCEPTIONAL AMERICAN SHOE 4 
SIGNER just returned, seeking new 

tacts. Invite inquiries. BOX $137, Grand 
Central Station, New York City. 








HOE BUYER, BETTER GRADE MEN’S, 

ss SHOES; Presently x-¥"" 
will consider Salary secondary to 

unity. Address ‘#748. care Boot ~ Shoe 
= 100 East 42nd Street, New York 





BUSINESS OPPORTUNITY 


§ 505 2 PAL aeMAN WILL INVEST SMALL 

‘AL and Services in going business. 
I SOLOMON, 677 Bradford Street, Brooklyn, 
New York. 








FOR LEASE 


tT LOCATIONS AVAILABLE: Will lease 

for Women’s and Children’s Shoe 
Ae al in two well established S 
Stores located in Central and Eastern 











LACHER, 1105 Camilla, Tucson, Arizona. Excellent opportunity to handle style merchan- 
dise in Nationallly eee at popular 
prices. mt. — . oe 

LINE WANTED THS, BEND. ORE 
MANUFACTURERS WANTED TO PURCHASE 


BLDG., 2189 WEST SEVENTH STREET, 
ANGELES (4, CALIF. 











ANUPACTUBER’S | pee ertae 

wering Michigan, O Indiana, resident 
Detroit, wants line in Me's and Athletic foot- 
wear. Address #714, care Boot & Shoe Re 
_— 100 East 42nd Street, New York 17, 
Se 





War NTED: FOR ARKANSAS, MISSIS- 
SIPPI AND TENNESSEE, Manufacturer's 
Line of Women’s High-Style Shoes 

from $6 to $10. Have long ist of ‘well 
established accounts. Address #749, care Boot 
& Shoe Recorder, 100 East 42nd Street, New 
York 17, N. Y. 





SALES REPRESENTATIVE, resident De 
troit, travels Michigan, Ohio, Indiana, in- 
terested in House Slippers, possibly sheepskin 
lined. Will consider also other suggestions. 
Address #751, care Boot & Shoe Recorder, 
100 East 42nd Street, New York 17, N. Y. 


April 15, 1947 











WANTED 


Machine for Stamping, Pinking 
and Perforations on Men's Shoes 


Address 613, care BOOT & SHOE RECORDER 
108 East 42nd Street, New York 17, H. Y. 











VE TERAN WISHES TO PURCHASE 
FAMILY SHOE ~o— in town of 15,000 
Minnesota or 


Vesreer WISHES TO PURCHASE SHOE 
TORE; Long lease desired; give all - 

ticulars. LAWRENCE WEINT UB, 

138, Walterboro, South rolina. 





WILL BUY CLOSE OUTS AND 
COMPLETE STOCKS 


Coy Gee we oe ee oe 
FOR CASH 


BROITMAN-GAFFIN SHOES, INC. 
147 Duane Street, New York 7, N. Y. 
Telephone: WOrth 2-4548 








ALEXANDER'S PAYS CASH 
for Surplus or Discontinued Stock 
SHORT TERM LEASE ASSUMED 


ALEXANDER'S CO. 
179 ‘Smith St., Perth Amboy, N. J. 








ATTENTION 
SHOE MANUFACTURERS 
Old established and well rated Job- 
bing concern is interested in contact- 
ing reputable factories making: 


Women's Dress Shoes 
to retail at $4 te $6. 


Men's Dress Shoes 
to retail at $5 to $10. 


Children's Compo Dress Shoes. 


Adéress 738, care BOOT & SHOE RECORDER 
100 East 420d St., New York 17, N.Y. 








WANTED 


lomen's Black Kid or Calf Goodyear Welt 
D4 Oxfords 10/8 or 12/8. heal foes “by the 
omen‘ = 3 
Wor Assets Nimisttration. too 


large or too small. 
Box 204, Valley Cottage, New York 








ee 

Selling years 

CASH TOP PRICES 
Discontinued stocks 
HARRY HESS 


76 Reade Street New York 7, N. Y. 
Telephose: WOrth 2-896) 














GET TOP VALUE 








more, located 
Towa, Will pay. 100% on nog Be CAMITTA SHOE CO. 
all Address: 120 No. 4th St. Phil. 6, Pa. 
JAMES T. ARENZ, Box 683, La Crosse, Wis 
consin. 
CASH FOR YOUR STORE CASH PAID FOR 
SHOE STORES 


Will buy stock, fixtures, lease. Shoe 
stores and Chains wanted in Pennsylvania, 











Jersey, Delaware. 
Address @82, care BOOT & SHOE RECORDER 
100 East 42nd Street, New York (7, N.Y. 




















WANTED TO PURCHASE 


WANTED TO PURCHASE 


MERCHANTS’ NEEDS 








1215 Washiagtes Avense—St. Loais, Me. 





TOP PRICES FOR YOUR SURPLUS BETTER GRADE SHOES 


Coavert inte cesh—any 
YOUR MAME PROTECTED ... WRITE — WIRE OR PHONE 
RELIABLE SPECIALISTS IN FINE SHOES FOR 15 YEARS 


M. K. WEIL SHOE Co. 














BEFORE AFTER Milwavkes {!. Wis. 








Quality Shoes for Men, Women 
and Children 


79-81 READ STREET 


BARIS BUYS for CASH 


Scrupulous Protection for your Name and Brand Since 1932 


BARIS SHOE CO., INC. 
WOrth 2-5180 


Shoe Stores 
Short Term Leases Assumed 


NEW YORK 7, N. Y. 





SHOE FORMS REFINISHED 


We crete and A Be Dees, Ee oe, 
| aa ee refinish 2 pair FREE ia 
Bewest shades for approval. Samples returned 
details. 
SPRA-LAC REFINISHERS 
5S Spring Street, Waterbury 22. Connestiont 











SELL YOUR JOB LOTS 


SAM CAMITTA & SONS 
95 Reade St., New York 13, N. Y. 
FOREMOST SHOE BUYERS SINCE 1906 
COrtiendt 7-€878-8 


MERCHANTS’ NEEDS 














WE BUY 
SURPLUS AND COMPLETE STOCKS 
OF BETTER GRADE SHOES 
FOR CASH 
SHORT LEASES ASSUMED 


YOUR NAME AND BRAND 
PROTECTED 


IRVIN RUBIN, INC. 
“The House of Jobs” 
89 READE STREET 
New York City 


NEW AND IMPROVED 


75°? Pony Cup 


GROSS for Price Tickets 
$ ,. ef 


HALF GROSS 
TILTS AT 
ANY ANGLE 


M. D. POLLINGER CO. 
HOLLAND BLDG. 


ST. LOUIS, MO. 














Phone BARCLAY 17-7887 











MERCHANTS’ NEEDS 


FIT COMES FIRST 


with the original 
SHOE DOCTOR SHRINKERS 









af 
x] i 
beer 





mt =O OE 


$45.00 


Curved type Iree 
Special combination offer $32.50 (fluids 
included in above prices). 


Send your order or write for detail information. 


E. C. SMELTZER CO. 
121 EB. Gist Street, Indianapolis, Ind. 


if 
i 
ee 
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Va ERTISING 
oa CUppings 


—here's how to get 


More Business! 


E Vincent Edwords idea 
py for AY. 
order filled to 


nt; wholesalers 1 
wo usvo request 
best retail mo usually 
want ads of 

You will find that a study of newspaper 
ad clippings is the quickest and least ex- 
pensive way to keep in touch with what's 
going on. 

Use coupon below fo learn more about 
this valuable service and the 


short 
term tric! offer. No obligation, of course. 


VINCENT EDWARDS & CO. 
World's Largest Advertising Service Organization 
342 Madison Ave., New York City 

Please tell me more about your news- 


paper ad clipping sefvice and special 
short term trial offer. 























YOUR rover showings 
MEXICALI SANDALS 
> oa, he! som 
Write MEXICO CO., Dept. BSR, Cab 

Samples on request. 





exico, California. 
Terms: 2/10, set 30. 








NYLONS 


© 51 GAUGE ° FIRST QUALITY 
© SHEER  ° FULL FASHIONED 
* ALL NYLON (TOP to TOE) 

* Beautiful New Spring Shades 
© SIZES 8/2 to 10'2 


IMMEDIATE DELIVERY! ! 
NEW LOW PRICE!! 


PARKER'S 


9040 Commercial Avenue 
Chicago 17, Illinois 
REgent 1030 


Terms: Net 10 Days. 
Minimum Order 5 Dozen. 


Select Your Own Sizes. Satisfac- 
tion Guaranteed or Return At 


Our Expense. 

















ST cpivdaackndnamiededaemie-anniamtceeion 
SEE Se ee ee ee eee 
City WANT «6 peruianent business 
SeSoreccoecccccccescesoocooesceccseoos DOYO ones Se 
making and fitting corrective 
arch supports. Earnings of men and women in this 
profession run as high as $50 to $100 weekly. Not 
e medical or chiropody—easy terms for home training 
—no further capital needed, no goods te buy, so 
Buy Savings Bonds | | | s°¥="5 =a." 
business. 
Stephensse Method, 12 Se. Merket_9t., Sostee | 
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Falcon Shoe Mfg. Co........--+.ceeeee0+ 331 
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CHARACTER 





Tue ciassic styLinc of these two brogues by Johnston 
and Murphy reflects jhe clean lined character of the 
last. Beautiful toe expression is evidenced by the 
smooth, slightly walled edge and the gradual recede 





on the tip. United Last designs, such as these, will stand 
firmly behind the year after year production of great 
names in shoe manufacturing. Visit the United Last 
display at the Shoe Fair — Room 501 Biltmore Hotel. 


UNITED LAST COMPANY - BOSTON, MASSACHUSETTS 
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See Us at NATIONAL SHOE FAIR 
New York... April 28 to May 1 
Hotel Biltmore, Rooms 451, 452, 453 
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~~ \ Leather Sole 
Custom Heel 
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Genuine White Buck 
Custom Hee 
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* 
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Leainer ore 


Ty, ). 
She Sidgewced 
Style 443 
Brown and White 
Leather Sole 
Rubber Heel 


The Prgctice of Leading the Field 


What Ynakes\Nunn-Bush§shoes so good, you ask? 








Frankly,Qve wdgk at i@ Hefe at Nunn-Bush we strive 


ent aad ill to make the world’s 






with all Qpr i 
finest shoes ¥or men. Yha@ high purpose gives you 
a degree of Quality on Whi§h we are mighty proud 
inn\ Bus} 


to have the me. Enjoy the loyal 


patronage Nunn-Bush shoés Vill bring to your store. 


Nunn-Bush — 


< Hrfhile Sasheoned Oyords 











UNN-BUSH SHOE COMPANY . MILWAUKEE 1, WISCONSIN 








Mum my...how often 
do my 





We don’t blame you, honey, for asking that ques- 
tion. It’s a time-worn custom to whisk a child like 
you off for new shoes at certain seasons of the 
year without thinking of the months between. 


But foot growth doesn’t wait for seasons. 


For the sake of correct foot development, it is 
imperative that a constant check on growing 


feet be strictly maintained during the formative 


years. While a child’s shoe as perfect in quality 


and workmanship as the Stride-Rite Shoe allows 
ample room for normal growth, you'll be doing 
mother and child a greater service, and creating 


a greater volume for yourself, if you keep selling 


SHOE MFG. CO., BOSTON, 


MASS. 


feet a 
grow ? 





this basic idea. Why not keep a record and advise 
the mother every two to three months that her 
child’s feet should be checked for correct fit. And 
you can render this service best with the pre-tested 
lasts and the wide range of sizes and widths of 


the Stride-Rite shoe. 


At the National Shoe Fair 
Hotel New Yorker, Rooms 640-641 
Marbridge Building, Room 642 
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